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Abstract

The South African government has set a target of reducing unemployment by fifty
percent by the year 2014. In order for government to achieve this target, more attention
needs to be given to female entrepreneurs. This is due to the fact that women in South
Africa make up half the business force and their contributions have not been adequately
nurtured. The South African government is aware of the significance that female
entrepreneurship has had on the growing economy of the country. As a result, many
initiatives have been undertaken by the South African government, including business

start-up training and advice as well as mentoring and coaching programmes.

Thus, the aim of this study is to critically evaluate the role of female entrepreneurs and
their contribution to economic growth in KwaZulu-Natal. The study will further analyse
the role played by the South African government in terms of promoting female
entrepreneurship, specifically relating to access to finance and training programmes.

A ‘snowball’ sample of fifty female entrepreneurs was selected from the central
business region of KwaZulu-Natal to complete the questionaire who were in business
for more than three years. Data was collected using a questionnaire developed by the
researcher. Statistical analysis was conducted on the data in order to reveal whether
there were any significant relationships between training programmes instituted by the
government and success of the small to medium owned businesses as well as the access

to financial support and start-up costs.

Research in this study have shown that there are a number of challenges which
hindered the growth of female entrepreneurs including shortage of skills, limited access
to start-up capital, lack of mentorship and government assistance as well as insufficient
family support. Although the government has assisted organisations to assist female
entrepreneurs in terms of mentorship and training programmes, more needs to be done
in terms of building awareness of these programmes. The government needs to be more
proactively involved in the promotion and advertisement of these programmes as well

as sponsoring training programmes for women.



No.
2.1
4.1
4.2
4.3
4.4
4.5
4.6
4.7
4.8
4.9
4.10
411
4.12
4.13
4.14

List of Figures
Description

The Push and Pull factors of Entrepreneurship

Race of Respondents

Age of Respondents

Industries within which female entrepreneurs are operating in
Number of individuals employed

Turnover generated by female owned businesses

Contribution to economic growth

Type of contribution made to economic growth

Challenges experienced by female entrepreneurs

Ease of access to finance and start-up capital for entrepreneurs
Reasons for venturing into entrepreneurship

Support received from organisations for female entrepreneurs
Awareness of mentorship programmes for female entrepreneurs
Attendance of mentorship programme for female entrepreneurs

Is a mentorship programme beneficial for female entrepreneurs

Page
17
34
35
36
37
37
38
39
39
40
41
42
43
43
43

Vi



List of Tables

No. Description Page
4.1 Race groups coss-tabulated ”awareness of mentoring

and coaching programmes” 43
4.2 Race groups cross-tabulated ”contribution to economic growth” 44

Vil



Table of Contents

Description Page
LI (=3 0= Vo SRR i
Supervisors permission to submit for examination..............cccoceeiieiiiiee e I
D =Tod 2T = U (o] o RSO PRTPR i
ACKNOWIBAGEMENES......eiiiiiie et \Y]
Y o L - 1ol ST SPPR PRI v
LISt OF FIQUIES....eii ittt et et e e b e b e e nes Vi
LISt OF TaDIES .. Vil
TaDIE OF CONLENTS ...t nes viil
CHAPTER ONE ...ttt ettt ettt sttt et et e e st e e snteeeeneee e 1
Fa L g0 0ot A To ] o ISP 1
00 A 1011 (oo [FTox (o] o I PP 1
1.2 Motivation fOor the STUAY .........ccoeiiiiiiiiie e e 1
1.3 Objectives Of the STUAY ........ooiiiiiiii s 3
1.4 Research Methodology ........coooiiiiiiiiiii e s 3
1.5  Problem StatemENt.........cooiiiiiiiie s 5
1.6 Limitations 0f the StUAY.........cccoeiiiiiiii e 6
1.7 Structure 0f the StUAY .......ccooiiiiiiiii s 6
CHAPTER TWO ..ttt ettt et e et e et e e e nee e 9
LITErature REVIBW .....oiiiiii ettt e et e e e nees 9
/2200 R 101 oo [F o { (o] o TP 9
2.2 Definition of ENtrepreneurship ... 9
2.4 A South African perspective on female entrepreneurs.........ccccoceeeeiveeiiieenne 12
24.1 The role of small businesses and entrepreneurship ..........ccccovecveeiiveennnne. 13
24.2 Motivation for female entrepreneurs .........cccooveeeviien e 15
243 Factors affecting emerging female entrepreneurs ...........ccccceeviieeiiinenne 17
24.4 Government INEEIVENTION ........ccuviiiiee e 22

2.5  Female entrepreneurs linkage to economic growth..........cccccceeviiiiiiiee e, 24
2.6 SUIMIMAIY ..eiiiiiiiiiee ettt ettt e ekttt e e e ettt e e e e bbb e e e e ennbe e e e e enbneeeeannes 26
CHAPTER THREE .....ooiiiiiiie ittt st 27
Research Methodology ..........oooiiiiiiie e 27
X T80 A 101 oo [F o { (o] o PRSPPI 27
3.2 Aimand Objectives of the StUdY..........ccceviiiiiiiii i 27
3.3 Sampling Technique and Description of the Sample...............cccooeiiiiiinennne, 28
3.4 Research Design and Methods ...........cociiiiiiiiieiiiiee e 29
34.1 DesCription and PUIPOSE .....cccuvvieiiiieiiiee et 29



3.4.2 Pre-testing and Validation.............ccceiieiiiiii e 31

3.4.3 Administration of the QUeStioNNAIre...........ccccveeiiiiiii e, 31
3.5  Statistical Analysis 0f the Data............ccceriiiiiiiiiiiiieeee e 32
351 FIShEr's @XaCt TEST......ueiii e 32
3.5.2 Data ANAIYSIS ..o 32
3.6 SUIMMAIY .ottt et e ettt e e e et e e e e e bbe e e e e enbneeeeennes 33
CHAPTER FOUR. ...ttt e e nnee e 34
Presentation Of RESUILS..........uii i 34
O R 101§ o o [0 od £ o] o I PSPPSR 34
4.2 Presentation of the results of Part 1: Biographical details ..............cccccceeennen, 34
4.3  Objective 1: To measure the contribution female entrepreneurs have made to
ECONOMIC GIOWLEN ..eiiiiiii ittt e ne e 35
43.1 Industries in which female entrepreneurs establish businesses................ 35
4.3.2 The number of individuals employed in female-owned businesses......... 36
4.3.3 The annual turnover generated by a female-owned business................... 37
4.3.4 Female entrepreneurs contribution to economic growth .............ccc.e...... 38
4.4 Objective 2: To critically evaluate the challenges experienced by female
entrepreneurs in establishing their DUSINESS...........ccciiiiiiiiii i 39
4.4.2 Ease 0f acCess t0 fINANCE..........eeiiiiiiiiie e 40
4.5  Objective 3: To critically evaluate the reasons for becoming an entrepreneurs...
..................................................................................................................... 40
4.6  Objective 4: To analyse the role of the South African government in terms of
mentoring and coaching programmes already available for female entrepreneurs..... 41
4.6.1 Support received from established women’s organisations..................... 41
4.6.2 Mentoring and coaching programmes offered to female entrepreneurs... 42
4.7  DeSCrIPLIVE STALISTICS. ... vvieiieieiieie ettt 44
A8  SUIMMATY ..ottt et ettt e et e e e asb b e e e e e e nbb e e e e e anbbeeeeennneeeeannes 46
CHAPTER FIVE ...ttt 47
[ 1ot 1] o o SO 47
5.1 INrOAUCHION ....oviiiccce e 47
5.2 Objective 1: To measure the contribution female entrepreneurs have made to
ECONOMIC GIOWLEN ..eiiiiiii ittt e ne e 47
5.3  Objective 2: To critically evaluate the challenges experienced by female
entrepreneurs in establishing their DUSINESS..........cccviiiiiiiiii i, 49
5.4  Objective 3: To critically evaluate the reasons why women choose to be
BNETEPIENEUIS ..ttt e ettt e e e e e et e e e e e e e e e et et e e e e e s e e b bbb e e e e e e e e e e e annnnees 52
5.5  Objective 4: To analyse the role of the South African government in terms of
mentoring and coaching programmes already available for female entrepreneurs..... 53
5.6 SUIMMAIY .ottt ettt et e ettt e e e et e e e e e bbe e e e e e nbneeeeannes 54
(08 o 1 e I o ] G USSP 55
Recommendations and CONCIUSIONS .........couuiiiiiiieiiiie e 55
6.1  INErOAUCTION ...oviiiii e 55
6.2  Has the problem been SOIVed?...........cooiiiiiiii e 55
6.3 LIMITALIONS ....eveieic e 56



6.4  Implications of this RESEArch .........ccccoviiiiiiiii e 56

6.5  RECOMMENUALIONS. . .uuuuiiiiiiiiiiiiiiiiiiii bbb aae s aaaassassnanaes 56
6.5.1 Research condUCted ...........coooiiiiiiiiii 56
6.5.2 FULUIE SEUTIES ...oiiiiiiiiiiiiiieeieiie ettt e et st e s s aaasaaaaesaaeseeees 57

6.6 SUIMMAIY ..eoiiiiiiiiieiiiiit ettt e ettt e e e et e e e e etbe e e e e anbneeeeennes 58

REFERENCES ... ..o sanaaannnaes 60

Ethical Clearance CertifiCate............ooooviviiiiiiiiiii 79

QUESTIONAITE ...ttt e e e e e et e e e e et e e e e e ab e e e e e enaaneeeeanees 79



CHAPTER ONE

Introduction

1.1 Introduction

In 1994, South Africa went through a dramatic change; Apartheid (oppression of black
people) ended and South Africans witnessed the inauguration of the first black president
of the country, President Mandela; thereby inspiring hopes that the new dispensation
would create a better South Africa for all. Since 1994, the South African government
has adopted a number of economic programmes; one of them being a reduction of
unemployment and poverty by fifty percent between the period 2004 and 2014,
especially amongst the previously disadvantaged individuals (Altman 2006).

Both President Zuma’s State of the Nation’s address on 15 February 2010 and the
Minister of Finance’s budget speech two days later confirmed that job creation is a key
factor to changing the economic landscape of South Africa for the better, and that
entrepreneurial activity is a key driver to effect that change and improve South Africa’s
competitiveness (Chengadu 2010). If unemployment is to be tackled, it is crucial to
pursue a set of policies that promote South Africa’s rate of economic growth and
development which promotes job creation and alleviates poverty. An investment in its
citizens, particularly women, is an important factor in addressing unemployment and

poverty. In other words, more women need to enter the workplace.

1.2 Motivation for the Study

With the ending of Apartheid and the implementation of the transformation process,
South Africa went through dramatic changes, especially in the way in which South
African women were seen. Since 1994, the South African government had to embark on
a process to structurally transform the country and its economy so that all South
Africans participated in the mainstream of the economy. Through the policies set for
eradicating poverty and unemployment, the South African government needed to create
an environment where it was possible for woman to enter informal trade and the

corporate environment and to grow, which in turn has contributed to South Africa’s
1



significant economic growth. Women as a percentage of the employed population are
now 42.4 percent (Women’s census 2008). Women in South Africa make up over half
the business force and their contributions have not been adequately recorded and
nurtured. Further, it was reported that South African women entrepreneurs could be the
key to unlocking economic growth if better and more targeted support was made
available to them (Sunday Times, 2007:p.2). As a result of women entering business,
South Africa has also experienced a four percent decrease in the rate of unemployment
from September 2006 and September 2007 (South African Development Indicators
Report 2007).

A general belief in many South African cultures is that the role of women is to build and
maintain the home affairs which included cooking and taking care of the household
chores as well as rearing children. Entrepreneurship has pre-dominantly been male
orientated, but time has changed and women are also now seen as inspirational
entrepreneurs (Panda 2007). In almost all countries in the world women are putting their
steps at par with men in business. In South Africa for instance, female entrepreneurs
make up over half the business force. By enhancing women through education and
awareness programmes, women have shifted from the status of care-giver and home-
maker to higher levels of professional activities and some even to the boardroom of
many high-profile companies. According to the Nedbank/Businesswomen's Association
SA Women in Corporate Leadership Census 2008, there has been an increase in women
venturing into the workplace since the census was first conducted in 2004. The reasons
for this could be attributed to the following:
e Government’s initiatives to promote women in business, including BEE initiatives
and gender equality in the workplace.
e Constraints of the economy; dual income families are more likely to succeed in
turbulent times.
e The number of households that are headed by females who are sole breadwinners in
the family.

The literature on female entrepreneurship suggests that, in terms of both entrepreneurial

2



options and entrepreneurial resources, women are more disadvantaged than men, and
that the minority women are more disadvantaged than the white women (Smith-Hunter
& Boyd et al., 2004). The authors Blenker, Dreisler and Nielsen et al.,(2003: 385), in
their study on how entrepreneurship can be promoted, found that information and
education are problems for most female entrepreneurs. Further, in South Africa, lack of
financial support is the second most reported contributor to start-up failure, after
education and training (Orford, Wood, Fisher, Herrington and Segal et al., 2003).

Hence, this study was to investigate the contributions by female entrepreneurs to
economic growth in KwaZulu-Natal. In conducting the study, the researcher will
explore what are the reasons for females venturing into entrepreneurship and identify
the strategies government has in place to support female entrepreneurs including any
training and support programmes and access to start-up capital and financing. In
addition, this study will also examine the success of the above strategies on economic
growth.

1.3  Objectives of the Study

The objectives of this study are to:

1. Critically evaluate the reasons why women choose to be entrepreneurs.

2. Critically evaluate the challenges experienced by female entrepreneurs in
establishing their business

3. Measure the contribution female entrepreneurs have made to economic growth

4. To analyse the role of the South African government in terms of mentoring and

coaching programmes to assist women in business.

1.4  Research Methodology
A sample was selected using the ‘snowball sampling’ method which is a type of
convenience sampling. All targeted individuals were female entrepreneurs in the

KwaZulu-Natal region. The sample selection method is discussed in detail in Chapter 3.

In an effort to decrease researcher bias a random sample of fifty female entrepreneurs
3



was chosen from the Central Business District.

Additional sample entrant criteria for the female entrepreneurs were:

e Currently in private business

e To have an established business for more than three years

To limit the restrictions of time constraints and budgetary implications the researcher in
some instances personally delivered and collected all survey forms, this process at times
required several attempts, and this was done in an effort to ensure a good response rate
and results that would be less prone to potential research error.

For some candidates, the researcher had e-mailed the forms to them.

The administration process is outlined below:

e The survey forms were delivered by the researcher to the private business address of
the sample population

e The survey forms were e-mailed by the researcher to the business e-mail address of
the sample population

e The sample population was given one week to complete the questionaire

e The researcher then collected the completed questionnaires.

e If the respondent wanted to participate in the study and had not completed the
questionaire due to time constraints a suitable collection time was negotiated and the
researcher would then collect the completed questionaire as per the agreement.

The validity and reliability of the collected data was scrutinised before the data analysis

proceeded.

All research was conducted with the purpose of answering the following critical

questions:

e Reasons for women venturing into entrepreneurship and the challenges experienced
by them.

e The number of investment opportunities for female entrepreneurs.

e The ease of access to finance and start-up capital for female entrepreneurs.



e The support received from government and non-government established
organisations.

e The industry under which the business is operating and whether any marketing or
advertising is done.

e The number of people employed in the organisation (including full and part-time
employees).

e The annual turnover being generated and the business’s contribution to economic
growth.

e Awareness of the mentoring and coaching programmes offered by the South African
government to entrepreneurs.

e Whether mentoring and coaching programmes had a positive impact on

development as an entrepreneur.

15 Problem Statement

The primary aim of this study is to determine whether developing female
entrepreneurship in KwaZulu-Natal can assist in the economic growth of the province.
This statement can be proved true or false after collected data and conclusions drawn.

Each year as students in South Africa graduate from high schools and universities there
is a rush of individuals into the labour market. This problem is highlighted when the
numbers entering the job market are estimated to be in excess of 462 000 potential
entrants per annum (Department of Education et al., 2002:222). When one considers the
options available to these people, entrepreneurship will not only offer employment but

will create jobs which are needed in our country.

Throughout the world entrepreneurship is seen as one of the most important solutions to
unemployment, poverty and low economic growth in any country (Botha, Niemand &
Van Vuuren, 2007:2). Women who choose to venture into entrepreneurship do so for
many reasons. Research conducted in Chapter 2 showed that the main reasons why
more and more females are choosing to enter the entrepreneurial world is due to poverty
alleviation and ‘work-life balance’. The South African government has supported

female entrepreneurs by establishing organisations such as the South African Women
5



Entrepreneurs Network (SAWEN) as well as instituting mentoring and coaching

programmes to assist women in business.

A part of this study will focus on the initiatives taken by government and the successes
encountered by female entrepreneurs and the direct effect on economic growth in
KwaZulu-Natal.

1.6 Limitations of the Study

The following limitations posed a challenge during this research:

e The researcher requested information relating to female entrepreneurs from the
Business Women’s Association and the South African Institute of Chartered
Accountants. Due to confidentiality clauses, this association could not provide the
researcher with the number of female entrepreneurs listed on its database nor their
contact details. As a result, the researcher had to use the ‘snowball sampling’
method and a sample of fifty respondents were chosen.

e The sample size was chosen by virtue of initial contact made by the researcher with
the female entrepreneurs who then introduced the researcher to other female
entrepreneurs.

e The sample of respondents chosen is not a representative sample across all industries
in KwaZulu-Natal.

e The low sample size is also a limitation; a larger project would limit research error

e There is limited volume of literature available on this area of research.

e Due to time, cost and accuracy limitations, the targeted sampling plan focused on
only one region in KwaZulu-Natal, namely the central business district region. This
meant that in order to obtain a holistic view of the impact of female entrepreneurship
in South Africa, a different study would have to be undertaken.

e The sample size is limited to the Central Business District of Durban, KwaZulu-
Natal.

1.7  Structure of the Study
In attempting to achieve the objectives of the study the following chapters with specific
topics were explored and are outlined as follows:



Chapter 2: Literature Review

This chapter provides insight into the reason why South Africa needs female
entrepreneurs in order to increase its economic growth. The factors affecting female
entrepreneurs are explored as well as the impact of government intervention in terms of

training and development and access to finance and start-up capital are explored.

Chapter 3: Research Methodology

In this chapter the research methods that was selected for the study is explained
including the statistical methods and the rational for selecting the chosen methodology.
The composition of the sample population is also explored and documented in detail.

Chapter 4: Survey Results - Presentation

The results of the researcher’s questionnaires was inputted into a statistical tool and
manipulated. After the statistical manipulation was completed, the research results are
to be presented in this chapter.

Chapter 5: Analysis of Results
With a clear focus of objectives the results are analysed thereby providing insight into
the problem statement

Chapter 6: Recommendations

The survey results are structured in the form of recommendations and action plans.

1.8  Conclusion

South Africa desperately needs to create jobs in order to achieve its objective of
reducing unemployment and poverty by fifty percent in 2014. Determining the roles and
the contributions of female entrepreneurs in the South African economy is not an easy
task due to the complexity and lack of information on the subject matter. However, in
order for the South African government to reduce unemployment, an investment in its
people, particularly women is an important area to concentrate on. Thus, a study

focusing on the reasons why women venture into entrepreneurship, the challenges that
7



these women are exposed to and determining the impact of mentoring and coaching

programmes designed to assist them is important.

In chapter 2, the available literatures on female entrepreneurs are reviewed by the
researcher in order to shed some light on the problem statement and objectives of the

study.



CHAPTER TWO

Literature Review

2.1  Introduction

From 1948 until 1994, South Africa officially practiced white domination over blacks —
a system which came to be known as Apartheid. The elections of 1994 brought an end
to the Apartheid era and the initiation and implementation of the transformation process.
This process resulted in dramatic changes in all aspects of South Africa, including the
way in which South African women were treated. A year later, the White Paper on
National Strategy for the Development and Promotion of Small Business in South
Africa made special reference to the development of female entrepreneurs. One specific
objective was to facilitate equalization of income, wealth and economic opportunities,
specifically with regards to the advancement of women in all business sectors (White
Paper on National Strategy for the Development and Promotion of Small Business in
South Africa,1995).

The 2008 Nedbank Women in Corporate Leadership Census recorded that women as a
percentage of the employed population are now 42.4 percent (Holbrock, 2010). As a
result of women entering business, South Africa has also experienced a four percent
decrease in the rate of unemployment from September 2006 to September 2007 (South
Africa Developmental Report: 2007). There are however, several constraints that limit
entrepreneurship as well as the survival rate of new ventures, these include: the lack of
pertinent entrepreneurial and organisational knowledge (Aldrich & Fiol et al.,1994:645),
lack of preparedness and not creating and using network linkages, lack of technical
knowledge (Lau & Busenitz et al.,2001:7), and the general lack of accumulating
resources (human and otherwise) to overcome difficulties (Alrich & Fiol et al.,2001:50).

2.2 Definition of Entrepreneurship

According to the ljeoma & Ndedi (2010), the word entrepreneurship is derived from the
French word meaning to undertake, to pursue opportunities, to fulfil needs and wants
through innovation. In broader terms, (Antonites et al.,2003:33) defines an entrepreneur

9



as an individual with the potential to create a vision from virtually nothing.
Entrepreneurship requires an individual having a dream which gradually becomes a
vision, a willingness to take both financial and calculated risks without knowing the
consequences, and then doing everything possible to fulfil ones’ goals and objectives. It
involves building a team of people with complementary needed skills and talents;
sensing and grasping an opportunity where others see failure and gathering and
controlling resources to pursue the opportunity, making sure that the venture does not
run out of finance when it needs most (ljeoma & Ndedi: 2010)

A female entrepreneur, on the other hand, is a person who accepts a challenging role to
meet her personal needs and become economically independent. A strong desire to do
something positive is an inbuilt quality of entrepreneurial women, who are capable of
contributing values in both family and social life (Jayalakshmi: 2009). The hidden
entrepreneurial potentials of women have gradually been changing with the growing

sensitivity to their role and economic status in society.

A question that is asked during an MBA programme is “Are Entrepreneurs born or are
they made?” There is no single or clear cut answer. Some individuals may argue that
inherited generic traits might steer a successful entrepreneur. According to the author
Klein (2010), others who believe that entrepreneurs are made may argue that training
and development are fundamental building blocks for any entrepreneur’s success and
career. Being part of a developing economy, South Africans need to understand what

characteristics and traits a successful entrepreneur should posses.

An entrepreneur needs to be a leader. According to Freidman (2008), leaders need to
portray the following three principles when leading their organisations:

e Be real: Act with authenticity by clarifying what is important.

e Be whole: Act with integrity by respecting the whole person.

e Be innovative: Act with creativity by experimenting with how things get done.

For innovation to occur, something more than the generation of a creative idea or
insight is required: the insight must be put into action to make a genuine difference,

resulting for example in new or altered business processes within the organization, or
10



changes in the products and services provided. The author Hamel said that when people
begin to realise they can help invent the future, they will bring new levels of
engagement and enthusiasm to the aggregated effort. This enthusiasm will lead to
entrepreneurs being able to build “an organisation that is fully human and fully prepared
for the extraordinary opportunities that lie ahead.”

In addition, an entrepreneur should also possess self confidence. Swanepoel et al.
(2005: 135) said that “having the necessary confidence — based on solid fundamentals —
to make sound business decisions, is vital for the effective execution of any business
plan.” Simply, confidence meant a firm trust on what you were about to do. According
to Challenor (2008), confidence is inherent in everyone but with proper guidance and a
sense of self worth it can be an explosive tool in leading others. Another successful trait
of an entrepreneur is that they know their strengths and weaknesses and are always
looking ahead for new opportunities. Whether they are already in business or just
getting started, they have an attitude that expects opportunities, and they invest the time
necessary to find the opportunities that will work for them. Even those already running
a successful business remain open to new possibilities (Defiora and Defiora: 2010).

Business experience is also vital for successful entrepreneurship. According to Rooney
et al., (2010) 87 percent of successful entrepreneurs start companies in niches where
they already have business experience. People who get formal training are much more
likely to succeed than those who don’t.

‘Entrepreneurial competency’ is another important characteristic that an entrepreneur
should possess. Entrepreneurial competency is largely acquired on an individual basis.
This consists of a combination of skills, knowledge and resources that distinguish an
entrepreneur from his or her competitors (Fiet et al., 2000:103). Antecedents of
entrepreneurial competencies include the entrepreneur’s past experience, training and
education (Man, Lau & Chan et al., 2002:126).

For a successful entrepreneur, delegating effectively and building good relationships

with employees, vendors, and other partners is key to his or her success. Entrepreneurs
11



should conduct themselves in a manner whereby respect is given to third parties and all

business dealings are dealt with integrity.

A study conducted by the Guardian Life Small Business Research Institute found that
successful entrepreneurs had a win-win attitude and were dedicated to "creating
opportunities for others." The study further showed that Great entrepreneurs loved being
in control of their destiny, deciding how hard to work and when, and deriving personal
fulfillment and gratification from operating their businesses.

2.4 A South African perspective on female entrepreneurs

There are very few studies on women entrepreneurs in South Africa. This is largely due
to the lack of indigenous research studies, lack of information, lack and limitation in
contextual research methodologies, lack of relevant and up-to-date data and appropriate
instruments of measure and problems of access to African women entrepreneurs in most

Africa countries (South African Women Entrepreneurs Network: 2005).

In order for South Africa to increase its economic growth and achieve its objective of
reducing unemployment, the national strategy for the development and promotion of
small business identifies small business development and the empowerment of
entrepreneurs as the most important avenue for economic growth (Act No. 102 of 1996:
National Small Business Act, 1996). Sunter et al.,(1998:2) highlights the importance of
entrepreneurship development when he states “it is only through the creation of millions
of enterprises that millions of jobs will be created”. In determining whether there is an
advantage to be gained by South Africa for women opting to enter the world of
entrepreneurship, it is necessary to determine whether unemployment levels have
improved. In a survey conducted in South Africa between the periods September 2006
to September 2007, the rate of unemployment had decreased by four percent as a result
of women entering the world of business (Development Report)

According to the The Nedbank/Businesswomen's Association SA Women in Corporate
Leadership Census 2008, there has been an increase in women venturing into the
workplace since the census was first conducted in 2004. The reasons for this could be

attributed to the following:
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e Government’s initiatives to promote women in business, including BEE initiatives

and gender equality in the workplace.

e Constraints of the economy; dual income families are more likely to succeed in

turbulent times.

e The number of households that are headed by females who are sole breadwinners in

the family.

Through the policies set for eradicating poverty and unemployment, the South African
government needed to create an environment where it was possible for woman to enter
the corporate environment and to grow, which in turn has contributed to South Africa’s
significant economic growth. As a result, the South African government has since the
1990’s encouraged private sector and small business development and this is evident in
the exponential growth experienced by the sector.

2.4.1 The role of small businesses and entrepreneurship

The vital role that small business and entrepreneurship play in stimulating economic
activity, job creation, poverty alleviation and the general upliftment of living standards
has been recognised both internationally and in South Africa. Owing to the low
economic growth, high unemployment and an unsatisfactory level of poverty in South
Africa, entrepreneurship becomes a critical solution for the starting and developing of
small business (Van Vuuren, 2007: 269).

The South African government has targeted the SMME sector as an economic
empowerment vehicle for previously disadvantaged people, a tool which can be used to
reduce unemployment in South Africa (SouthAfrica.info: 2010). Small to medium
enterprises (SMEs) play a vital role in the development of the South African economy.
According to the South African Institute of Chartered Accountants, a report from the
Policy Board for Financial Services and Regulation at the South African Reserve Bank
shows that the total economic output of SMEs is approximately 50 per cent of our gross
domestic product (GDP). In addition, this sector employs more than 60 per cent of the
total labour force. Unemployment, a serious concern in our economy, can be reduced

through the successful promotion of SME output. Further to this, the Ntsika Annual
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Review of SME’s stated that SME’s form 97.5% of all businesses in South Africa ((Van
Vuuren, 2007: 274).

Unemployment rates for black women are over 40%, compared to 21% for black men
and 5% for white women (Women in Africa Doing Business et al., 2008). Small
enterprise development holds the key to economic growth. In order to achieve its target
of reducing unemployment by fifty percent by 2014, South Africa needs to look towards
employment creation. The South African government have realised that by supporting
SMMEs they may achieve their target goal set. Data on small and medium enterprises
suggests that these enterprises contribute about half of total employment, more than
30% of total gross domestic product. Also, one out of five units exported is produced in

the small and medium sector in South Africa (SouthAfrica.info: 2010).

The vital role small businesses and entrepreneurship play in stimulating economic
activity, job creation, poverty alleviation and the general upliftment of living standards
has been recognised both internationally and in South Africa. By analysing the factors
that influence the start-up of small businesses and entrepreneurial ventures it can make
potential entrepreneurs aware of the importance of these factors in the start-up and
growth of their businesses. Once these factors are identified it could be incorporated in
the training and development programmes which are offered to emerging female
entrepreneurs. According to the survey conducted by the World Bank Southern Africa
Department to discover how entrepreneurs got started doing business in June 2001,
there are many motivations for individuals to start an SMME. In the survey, it was
found that three-quarters of the SMME entrepreneurs held a formal sector job before
starting their business, and moved when they saw a good business opportunity to make
more money. The survey further showed that over 70% of the SMME owners had
formal sector work experience and chose to start prior to starting their own business and
another 12% became SMME owners when they joined their family businesses
(Chandra, Moorty, Nganou, Rajaratham & Schaefer: 2001).
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2.4.2 Motivation for female entrepreneurs

According to the South Africa Women Entrepreneurship Network, motivation for
women entrepreneurs is linked to career selection. Key indicators of motivation for
female entrepreneurs include amongst others, the level of education and training,
individual desires, career-entry expectations and career self-sufficiency (Scherer,
Brodzinski and Wiebe et al., 1990), academic ability and peer aspirations (Scherer, et
al., 1990); socio-economic background and the ability to overcome cultural conditioning
and learning experiences (Birley et al., 1989); differences in orientation and motivations
(Brush et al,. 1992); and race and culture. There has been a number of studies conducted
over the years that have precipitated the entrepreneurial start-up decision. Goals,
personal growth, expectation, culture and other internal factors, as well as factors in the
external environment, can potentially influence the start-up decision (Shaver et al.,
2001). Research has shown that women in South Africa make up over half the business
force and their contributions have not been adequately nurtured. At his opening speech
in Parliament in 1994, President Mandela said that “freedom cannot be achieved unless
women have been emancipated from all forms of oppression.....they have been
empowered to intervene in all aspects of life as equals with any other member of
society” (Myakayaka-Manzini, 2002).

According to Halkias & Anast (2009) the leading motivating factor attracting women to
self-employment is the fact that opportunities to be hired in the employment sector are
slim. Other factors that are attracting women into entrepreneurship include inter alia, a
need for flexible working hours, a need for independence and challenges. Women bring
into the workplace strong interpersonal skills, examples being empathy and good
communication skills. According to the OECD’s 2004 Women’s Entrepreneurship:
Issues and Policies; women entrepreneurs play a major role in the entrepreneurial
economy both in their ability to create jobs for themselves and to create jobs for others.
The decision to start a business is much more complex for women than for men. The
reason for this is that women have more responsibilities than men such as balancing
both family and work life. Many research documents have shown that women
experience greater conflict between work and family roles than men. The reason for this

is because as women become working mothers they were still expected to continue on a
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career path, as well as manage the primary care of children and the extended family
(Mitwick 2007:40).

For women more than for men, the choice to start a new business is often linked to
necessity or to time and location flexibility; in order to accommodate family needs and
child rearing (Arenias, Minniti & Langowitz et al., 2005:15). According to Jayalakshmi
(2009), there are women who are working full-time and still can’t meet their monthly
obligations. Therefore, with the current strain on the economy having extra money is
not an option, it is a necessity. In some cases, women are fired from their current jobs
so being self-employed is the next best alternative. Necessity entrepreneurship is more
widespread among women in developing countries such as South Africa than for
women in developed countries such as the United States of America. Dollinger et al.,
(1999:43), Wickham et al., (2001:63) and Niemand et al., (2003:31) as cited in Both M,
2006 present a method for analysing the question “Why do women start their own
businesses?” Their method is to analyse the questions by means of the push and pull
factors which lure women into entrepreneurship. They can be classified as either
opportunity (pull factors) or necessity (push factors) of entrepreneurship as indicated in

Figure 2.1.
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Figure 2.1 The push and pull factors of entrepreneurship
Adapted from Botha: 2004. Measuring the effectiveness of the women
entrepreneurship programme, as a training intervention on potential, start-up and

established women entrepreneurs in South Africa. p 123

Figure 2.1 indicates that an individual is “pushed” into entrepreneurship as a result of
unemployment but is “pulled” into entrepreneurship as a result of personal

development, as an example.

2.4.3 Factors affecting emerging female entrepreneurs
A survey conducted by the Department of Trade and Industry in 2005 (South African
Women Entrepreneurs Network Report 2, 2005), revealed that the following factors
affected the growth and morale of female entrepreneurs in South Africa:
e Race, gender and geographical location;
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o Poverty;

e Landlessness;

e Vulnerability;

o Education;

e Family responsibilities; and
e HIV/Aids.

The literature on female entrepreneurship suggests that, in terms of both entrepreneurial
options (e.g. occupational choices) and entrepreneurial resources (e.g. sources of capital
and training), women are more disadvantaged than men, and minority women are more
disadvantages than white women (Smith-Hunter & Boyd et al., 2004:20).
Approximately 2.6 million South Africans, mostly women, have been trapped in
survivalist activities such as sewing co-ops, chicken farming, candle-making, gardening,
and arts and crafts — activities that are below the poverty line (Kassim & Hendriks et al.,
2002). In addition, these women have been excluded from access to credit, ownership of
land, educational opportunities and skills development (White, Riley, Fernandez and
Mills-Jones: 2009).

A study in 2003 commissioned by Ernst and Young and Rand Merchant Bank (Naude et
al., 2004:10) to establish the factors that inhibit entrepreneurship in South Africa
highlights the following factors: limited access to start-up capital, an appropriate
education system, government regulations and bureaucracy, lack of business
knowledge, costs of entry, discrimination, lack of mentorship and government
assistance and uncompetitive behaviour from established companies. According to the
Nedbank/Business Woman’s Association SA Women in Corporate Leadership Census
2008, it states that although women make up 52 percent of the adult population, and
have a 42.4 percent representation in the workforce, they hold relatively small
percentages of influential positions. Only 14.3 percent (7 percent in 2004) of South
African directors were female, 3.9 percent (3 percent in 2004) of the chairs of board
were females and 3.9 percent (2 percent in 2004) of Chief Executive Officer’s were
female. In addition, the total number of executive managers has decreased since 2006.

According to MacDonald et al., (cited in Lewis-Enright, Crafford and Crous 2004: 1),
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the reason for this and the slight decrease in female directorships and positions of Chief
Executive Officer’s could be attributed to many factors, amongst them being women are
expected to fulfil domestic and traditional roles, a situation which makes it difficult to

maintain a career

As businesswomen, there are many obstacles to be encountered. This study however
will focus on four major obstacles that women face which is: shortage of skills; limited
access to capital; lack of mentorship and government assistance; and lack of family
support.

2.4.3.1 Shortage of skills

The long period of Apartheid imposed oppression and restriction on South African
women, especially black women. The traditional roles and expectations of women in
society were to be home-makers as well as care-givers to their children. This meant that
women had little or no opportunity to further their education. The dawn of democracy
has brought about change especially regarding the role of women. Maas et al., (2006:15)
cited in the Global Entrepreneurship Monitor (GEM) report that in the survey conducted
for entrepreneurs, the majority of women entrepreneurs had less than a Grade 12 school
qualification as a highest standard and many women entrepreneurs did not further their
education in terms of tertiary education.

South Africa’s problem of unemployment can be alleviated by the development of
SMME’s and entrepreneurship (Luiz et al., 2002:53). In view of this, tertiary institutions
should be encouraged by the government to play a significant role in encouraging and
training students for entrepreneurship (Van Der Walt: 2008). Education is regarded by
most individuals as the fundamental tool for empowerment and liberation of human
kind. Many female entrepreneurs are operating without tertiary education and as a
result, they would lack the management and strategy skills necessary for advancement
in their area of expertise. It is argued that those who possess a tertiary education have
better access to information and so venture into business as entrepreneurs or as
opportunity seekers rather than out of necessity (Arenius et al., 2004:20). A study by

Arenius et al. (2004:20) estimated that two-thirds of the world's 870 million illiterates
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were female and the number was not expected to decrease in the next twenty years. It is
stated that women lag behind men, especially in African and Asian countries.
Networking is a crucial tool for entrepreneurs and its absence, due to lack of role
models and social networks, may hider many women from becoming successful
entrepreneurs because of the lack of access to resources, and it may contribute to a fear

of exploiting business opportunities.

2.4.3.2 Limited access to capital

Lack of access to capital and finance continues to be one of the major problems faced
by individuals who want to start their own businesses or to expand their current
businesses. The reason for this could be attributed to the fact that commercial banks are
usually weary of small businesses because of the perception that SME’s are high-risk
borrowers (United Economic Commission for Europe Organisation). As a result, female
who have no collateral are regarded as high risk and are not accepted as credit worthy
customers. According to Magomola et al (2000:13), customary law has contributed to
the inability of black women to raise collateral. Women were not allowed to acquire
property rights and as a result could not convert any property to collateral for financial
institutions which impacted negatively on their ability to start businesses. Thus, omen
entrepreneurs are not as well-equipped as men when it comes to assessing finance,
despite the availability governments can provide to help get their business of the ground
(South African Women Entrepreneurs Network 2005).

One of the few studies on female entrepreneurship in South Africa was commissioned
by the Department of Trade and Industries in 2004 revealed that women usually used
savings from their personal income as start-up capital for entrepreneurial ventures
(South African Women Entrepreneurs Network 2005). Furthermore, the traditional
discriminatory practices and lack of information also contributed to black women's
inability to accumulate personal assets, which affected their ability to raise loans and
other capital required. Therefore, a lack of finance is still a major stumbling block
preventing black women entrepreneurs from reaching their full economic potential in
South Africa.
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According to GEM results conducted on both males and females, in most of the
countries, the majority of women entrepreneurs provided all the required start-up capital
themselves (Botha: 2006). Mattis et al.,(2004:155) found that in recent years, women-
owned business received less than 2% of the available venture funds for their start-up
costs and utilised their savings and credit cards as start-up capital. The author, Mattis
(2004) also found that men on the other hand listed bank loans or personal loans in
addition to personal funds as sources of start-up capital.

2.4.3.3 Lack of mentorship and government assistance

The Small Business Act No. 106 of 1996 was introduced to provide an environment
conducive to the development of small, medium and micro-enterprises (Chiloane &
Mayhew: 2010). To encourage women into self employment, the South African
government needs to widen women entrepreneur’s access to start-up training and advice
(Carter et al 2000: 313). This should include a wide range of advice on start-up support
services. According to the GEM Report of 2004 on Women and Entrepreneurship,
mentoring and network support has been cited as crucial factors in boosting women’s
attitudes to business leadership and new venture creation, especially at local levels
(Botha, 2006:146). Furthermore, Stanger et al., (2004: 464) stated that women’s more
general educational background and traditionally limited relevant prior work experience
is likely to limit their opportunities to accrue the necessary experience and skills
associated with successful entrepreneurship.

2.4.3.4 Insufficient family support

Women’s family and personal obligations are sometimes a great barrier for succeeding
in business career. Only few women are able to balance the tasks of both home and
business efficiently and effectively. Managing the demands of both work and family is a
continuous challenge for females. This is because women are not relieved of the
household and child-rearing responsibilities when they start their own businesses but
remain the “primary parent, emotional nurturer and housekeeper” (Unger & Crawford et
al., 1992:23). As women become working mothers they are still expected to continue on
a career path, as well as manage the primary care of children and extended family
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(Mitwick 2007:40). This became the beginning of work/life balance paradigm shift.
Shelton (2005:289) stated that, high levels of work-family conflict can be expected of
ambitious women who desire high growth as they cannot reach their venture by

reducing their commitment to their businesses.

In order for women to ascend the corporate ladder and ‘get to the top’ they need to have
good support structures at home, in the form of full-time domestic help, day care
facilities for their children and greater involvement from their husbands and extended
families (April, Dreyer and Blaas, 2007:59). The author, Verwey et al., (2005:20),
found that a serious handicap preventing women from realizing their entrepreneurial
potential is the lack of reliable, affordable and conveniently situated day care facilities
for children to suit the entrepreneurial situation of the mother. There is a price to pay to
‘get to the top’. The journey to the top requires dedicated and committed work,
intelligent career planning and family sacrifices. The price an individual is required to
pay does not stop once they have reached their executive level. “To have an executive
career, you must be prepared to travel, work long hours and there is also a certain
amount of being ‘on call’ that needs to be factored in. If you cannot meet these

requirements, then an executive career is not for you” (April, Dreyer and Blass 2007:60)

In order to eradicate this, Government policies, financial assistance from public and
private institutions and also the environment suitable for women to establish business
units can facilitate women to excel in decision making process and develop a good

business network.

2.4.4 Government intervention

In South Africa, the importance of entrepreneurship has been widely recognised by the
government, which has therefore made efforts to identify entrepreneurs, provide them
with capital, stimulate their enterprise, support their development and generally make it
easier for entrepreneurs to enter the business sector without unnecessary bureaucratic

rules and regulations (Intergrated Small-Enterprise Development Strategy, 2005).

2.4.4.1 Access to start-up capital and finance
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SMMEs have received significant attention and investment, ranging from the
establishment of state-initiated projects to supportive legislation, a variety of funding
institutions and government incentives through the Department of Trade and Industry
(DTI). The National Small Business Act, passed in 1996, helped to establish many of
the supportive structures now in place (Chiloane & Mayhew: 2010). An important part
of the national small business strategy is therefore to create an enabling environment for
entrepreneurs and small businesses to access finances. Although a number of
institutions have been set up, South Africa still has a long way to go.

2.4.4.2 Training and Mentorship Programmes

The South African government recognised the dilemma of financing small ventures and
as such has implemented a strategy for the development and promotion of SMME’s
(small, medium and micro-enterprises) in South Africa in February 1995 under the
umbrella of the Department of Trade and Industry (DTI). Government has thus created
various support structures for SMME’s, which are facilitated by the DTI and associated
organisations and include the Centre for Small Business Promotion (CSBP) which is
now replaced by South African Enterprise Agency (SEDA), Enterprise Promotion
Agency (Ntsika) and Khula Enterprise Finance Limited (Khula) (Van Vuuren,
2007:274).

The aim of the CSBP is to monitor job creation by implementing and administering the
aims of the national strategy. The aim of SEDA is to provide training to potential
entrepreneurs with an aim of empowering them to utilise business opportunities
provided through government policies. Ntsika provides non-financial support services to
the SMME sector, tackling issues like management development, marketing and
business development services Ntsika has pledged its support for women’s enterprise
initiatives (SouthAfrica.info: 2010). Khula offers financial support mechanisms to the
sector. The financial products include loans, the national credit guarantee system, grants
and institutional capacity building (SouthAfrica.info: 2010). Most women owned
enterprises range from micro to small to medium enterprises. The South African

government has supported female entrepreneurs by establishing the South African
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Women Entrepreneurs Network (SAWEN) as well as instituting mentoring and

coaching programmes to assist women in business.

An initiative launched three years ago by the South African Institute of Chartered
Accountants (SAICA) provides established black entrepreneurs with access to networks
that can make a difference to their business. The Black Entrepreneur Initiative (BEI)
works with small to medium-sized enterprises (SMEs) with an annual turnover of
between R1-million to R5-million. SAICA members who are Chartered Accountants
provide 30 hours of mentorship, either as individuals or as a company, to tackle a range
of business issues from VAT registration and returns, budgeting, pricing, cash flow
planning, to more complicated issues such as strategic planning, management structures,
identifying potential new markets and marketing (South African Institute of Chartered
Accountants:2010).

SAICA's objective is to ensure that the chartered accountancy profession is a socially
responsible driver of business and skills development; its strategy is to develop and
empower previously disadvantaged South Africans. The BEI project sets out to achieve
this and encourage companies to expand their social objectives by supporting and
encouraging Enterprise Development, a component of Broad Based Black Economic
Empowerment (BBBEE).

2.5 Female entrepreneurs linkage to economic growth

Entrepreneurs create businesses and new businesses in turn create jobs which in turn
assists the government in achieving its goal set of poverty and unemployment reduction
of fifty percent by 2014. The legacy of Apartheid has created enormous impact on
South Africa. Not only has South Africa’s democratic local governments’ inherited
local economies with amongst the highest levels of inequality in the world where the
bulk of residents still live in conditions of unrelenting poverty, they have also seen the
structure of their key economic sectors shift rapidly as a consequence of domestic and
global policy adjustments( Parnell et al, 2004). In order to eradicate injustice and
inequality, the role that female entrepreneurs play in the South African economy is of

vital importance. The South African government has actively embraced empowering
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females in the workplace. In 2009, President Zuma announced that women in his new
cabinet would amount for 42 percent, made up of 14 ministers and 12 deputy ministers.
Female entrepreneurship has been acknowledged by national policy-makers as being
crucial to overall economic growth of the country. However, despite many years of
various efforts and programmes to bring female entrepreneurship into mainstream
economic activities, women entrepreneurs still mainly operate from the fringes of he

national economy (H.M Consultancy Services, 2005:22-23).

During the 20" century, women took over some of the roles traditionally held by men.
Examples of such roles are legal and financial transactions (Martinez C et al., 2009)
According to Jalbert et al., (2000:9-10) female entrepreneurs are active at all economic
levels, be it domestically, regionally or globally. Thus it can be summarised that
economic development is closely related to the advancement of women, since in
countries where women entrepreneurship has been highly advanced, economic growth
has been steady and vice versa. Women in South Africa make up over half the business
force and their contributions have not been adequately nurtured (White, Riley,
Fernandez & Mills-Jones: 2009). A media report indicated that South African women
entrepreneurs could be the key to unlocking economic growth if better and more
targeted support was made available to them (Sunday Times South Africa, Augustl12,
2007:p.2).

In South Africa, for the combined period of 2001 and 2002, the total entrepreneurial
activity rate for men in 8.1 percent compared to 4.9 percent for women and men are 1.7
time more likely than women to be involved in entrepreneurial activity. By comparison
with other GEM developing countries, South Africa is the weakest in terms of new firm
and established firm entrepreneurs, both of which are primary sites of job creation. This
suggests that the economic contribution of South Africa’s entrepreneurial sector is well
below developing county norms (GEM et al., 2003). Furthermore, the 2009 Executive
Report of the Global Entrepreneurship Monitor (GEM) has shown over the last 10 years
that entrepreneurship is essential for economic development. "Business entrepreneurs
drive and shape innovation, they speed up structural changes in the economy, and they

introduce new competition, thereby contributing to productivity.” (www.saica.co.za)
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2.6 Summary

South Africa’s entrepreneurial spirit seems to be awakened by people who have the
ability to dream and the passion, perseverance, patience and power to pursue it — South
African women are no exception (White, Riley, Fernandez and Mills-Jones:2009). Their
role is being recognized and steps are being taken to promote women entrepreneurs.
There has been an increasing interest in female entrepreneurship in recent years. This is
so due to its importance and contribution to economic growth and development of a
country. The role of Women entrepreneurs in economic development is inevitable.
Women are ever willing to take up business and contribute to the Nation's growth.
Women entrepreneurship must be moulded properly with entrepreneurial traits and
skills to meet the changes in trends, challenges global markets and also be competent

enough to sustain and strive for excellence in the entrepreneurial arena.

This chapter has shown that female entrepreneurs find it much harder to start their own
businesses than their male counterparts especially regarding lack of finance, lack of
support from their spouses, lack of education and training. It is for this reason that the
South African government has successfully established organisations to assist female
entrepreneurs in this regard. In chapter 3, the researcher will provide a basis on the
research methodology used in this study.
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CHAPTER THREE

Research Methodology

3.1 Introduction

A brief overview of the research methods which was to be used in this study was
outlined in Chapter 1. The two methods of data collection that were used was the
literature review and qualitative survey methods, this was done in an effort to answer
the critical questions, meet the research objectives and provide additional insight on the
impact that female entrepreneurs have on economic growth. This chapter will provide
the rationale for utilising the literature review and qualitative survey as tools for data
collection will be clarified in this chapter.

3.2 Aim and Objectives of the Study
The primary aim of this study is to determine whether developing female
entrepreneurship in KwaZulu-Natal can assist in the economic growth of the province.

This statement can be proved true or false after collected data and conclusions drawn.

Thus, the objectives of this study are to:

¢ Critically evaluate the reasons why women choose to be entrepreneurs.

e Critically evaluate the challenges experienced by female entrepreneurs in
establishing their business.

e Measure the contribution female entrepreneurs have made to economic growth.

e Analyse the role of the South African government in terms of mentoring and

coaching programmes available for female entrepreneurs.

All research was conducted, using the questionaire and literature review, with the
purpose of answering the following critical questions:
e Reasons for women venturing into entrepreneurship and the challenges experienced

by them.
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e The number of investment opportunities for female entrepreneurs.

e The ease of access to finance and start-up capital for female entrepreneurs.

e The support received from government and non-government established
organisations.

e The industry under which the business is operating and whether any marketing or
advertising is done.

e The number of people employed in the respondent’s organisation (including full and
part-time employees).

e The annual turnover being generated and the respondent’s organisation contribution
to economic growth.

e Awareness of the mentoring and coaching programmes offered by the South African
government to entrepreneurs.

e Whether mentoring and coaching programmes had a positive impact on

development as an entrepreneur.

3.3  Sampling Technique and Description of the Sample

The organisations which were chosen to assist in this research were: Business Woman’s
Association and the South African Institute of Chartered Accountants, Eastern region.
After numerous attempts made by the researcher to contact these organisations, the
researcher was told that due to confidentiality clauses the number and names of female
entrepreneurs on the organisation’s database could not be communicated to the
researcher. As a result of this limitation, the researcher then obtained the sample size
using a sampling method called snowball sampling, which is a form of convenience
sampling. According to the authors Bryman and Bell (2003), a convenience sample is
one that is simply available to the researcher by virtue of its accessibility. The problem
with such a sampling strategy is that it is impossible to generalize the findings, because
we do not know of what population is representative of. With the *‘snowball sampling’
approach, the researcher makes initial contact with a small group of people who are
relevant to the research topic and then uses these to establish contacts with others. An
example of snowballing sampling is given by Venter, Boshoff, and Maas et al., (2005)
where this technique was used to identify owner-managers and successors of small and

medium-sized family businesses in South Africa. A snowball sample is in no sense
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random, because there is no way of knowing the precise extent of the population from

which it would have been drawn (Bryman and Bell, 2003).

The researcher randomly chose fifty individuals from the Central Business District of
KwaZulu-Natal to conduct the research. The sample size was chosen by virtue of initial
contact made by the researcher with the female entrepreneurs who then introduced the
researcher to other female entrepreneurs. Thus the sample size is limited to fifty
respondents. The categories of industries which the respondents represented are as

follows: transport, retail, hospitality, manufacturing, travel and tourism and other.

3.4  Research Design and Methods
The research methodology will outline the particular use of the research instrument
designed to investigate the problem statement during the implementation stages of the

research study.

3.4.1 Description and Purpose

After the literature review the survey method was chosen as the quantitative research
instrument. The primary aim and objectives could best be answered conclusively by a
structured survey as this method of data collection gathered data relating to the topic on
hand. A questionaire (Appendix 1) was designed by the researcher and contained two
parts with eighteen questions. The questions were made up of the following categories:
A biographical section,

Challenges experienced as a female entrepreneur

Investment opportunities, access to start-up capital and support received from the
government

Organisations contribution to economic growth

Ease of access to mentoring and coaching programmes

The purpose of category one was to gather demographic information relating to the

sample group. The information comprised of: Gender, Race and Age.

Questions in categories three to five, used the Likert scale. Respondents were requested
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to complete the statements according to a scale ranging from:
1 — Strongly agree

2 — Agree

3 — Disagree

4 — Strongly disagree

Categories two to five of the questionaire was made up of fifteen questions and took a
total average of five minutes to complete.

3.4.1.1 Construction of the Instrument

The questionaire was designed to be easy to read and understand. When handing out
and e-mailing the questionaire to the respondents, the researcher clearly indicated how
the questions were to be answered in order to avoid any misunderstanding on the part of
the respondents. Respondents were asked to complete the questionaire by means of a
series of ticks and crosses. The nature and purpose of the research was also clearly
communicated to the potential respondents as well as the reassurance that all their
responses would be kept private and confidential.

3.4.1.2 Recruitment of Study Participants
A sample was selected using the snow-ball sampling method. All targeted individuals

were female entrepreneurs in the KwaZulu-Natal region.

The sample size of fifty respondents was chosen by virtue of initial contact made by the
researcher with the female entrepreneurs who then introduced the researcher to other

female entrepreneurs.

Additional sample entrant criteria for the female entrepreneurs were:
e Currently in private business

e To have an established business for more than three years old.

To limit the restrictions of time constraints, budgetary implications and survey accuracy

that was placed in the research, the researcher at some instances personally delivered
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and collected all survey forms, this process at times required several attempts, and this
was done in an effort to ensure a good response rate and results that would be less prone
to potential research error. For some candidates, the researcher had e-mailed the forms
to them.

3.4.2 Pre-testing and Validation

Prior to issuing the questionaire to respondents, a pilot study was done on five female
entrepreneurs to validate the questionaire and the requirements. The pilot study was
done to determine the following:

e The understanding of the instructions on the questionaire
e The clarity of the questionaire items
e The time required to complete the questionaire

The participant was asked for feedback on the content of the questionaire as well as
language and relevance of the questions. Based on the comments received from the
participant, the questionaire was amended and then sent to the ethical committee for

approval.

The validity and reliability of all collected data was scrutinised before data analysis

proceeded.

3.4.3 Administration of the Questionnaire

After the study population was selected, the researcher used two methods to deliver the
survey forms to the sample population. In the first instance, the researcher personally
delivered the survey forms to the private business address of the sample population. The
researcher also e-mailed some of the survey forms to the business e-mail address of the
sample population.

The respondents were given one week to complete the questionaire. The researcher then
collected the completed questionnaires. If the respondent wanted to participate in the

study and had not completed the questionaire due to time constraints a suitable
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collection time was negotiated and the researcher then collected the completed
questionaire as per the agreement. A separate consent form was constructed as
respondents identities would be protected thereby ensuring that the responses would be
as honest as possible.

3.5  Statistical Analysis of the Data

The method of data collection will be to code and tabulate the collected data using the
SPSS Version 15. The data will be imported onto SPSS Version 15. Once the
information is loaded, queries can be run, specifically focusing on the researcher’s
objectives of the study. Chi square tests were conducted on the data collected; however,
these test proved to be invalid. The researcher then made use of the Fisher’s exact test
analysis using SPSS and the software programme ‘Stata 10°.

The researcher performed Cross-tabulations tests between the race and age of the
respondents. The results of these tests were measured against variables such as the
respondent’s perceptions of their ‘contribution to economic growth’, their ‘awareness of
mentoring and/or coaching programmes and whether they have been on such a

programme.

3.5.1 Fisher's exact test

Fisher's exact test is a statistical test used to determine if there are nonrandom
associations between two categorical variables (Weinsstein: 2010). The author further
explains that the reason for using this method is because the chi-square statistic
becomes inaccurate when used to analyse contingency tables that contain exactly two
rows and two columns, and that contain less than 50 cases. Fisher's exact probability is
not plagued by inaccuracies due to small N's. Therefore, it should be used for two-by-

two contingency tables that contain fewer than 50 cases.

3.5.2 Data Analysis
Quantitative data analysis will be used. Data will be collected by the researcher by

means of a structured questionaire. The questions will be close-ended to facilitate the

32



answering process and collection of information. The interview questions will be open
ended to draw the respondent’s opinions. Using the chosen methods of analysis, various
graphs and tables would be extracted by the researcher as a means of illustrating
findings. In Chapter 4 the researcher will present the research findings and in Chapter 5,
the researcher would study the objectives and would then analyse the problem

statement.

3.6  Summary

As discussed, the researcher has used the method of data collection in the research by
handing out and e-mailing the questionaire to fifty respondents. The respondents were
given one week to complete the questionaire and the researcher personally collected the

questionnaires from the respondents.

The respondents were chosen from the Central Business District of KwaZulu-Natal
based on criteria as discussed in the prevailing chapter. The sample size of fifty is not a
representative sample. The researcher had to use the ‘snowball sampling’ method to
conduct the research. This meant that the sample size was chosen by virtue of initial
contact made by the researcher with a female entrepreneur who introduced the
researcher to other females. Also, most of the respondents stated that they operated their
businesses in ‘other’ industries. It was difficult to determine which of the other
industries they operated in as some of the respondents did not record this information on

their questionnaires.

In chapter 4, the researcher will analyse and present the results of the questionnaires
which were completed by the respondents.
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CHAPTER FOUR

Presentation of Results

4.1  Introduction

A total of fifty respondents were selected to complete the “Female Entrepreneurs, the
key to Economic Growth in KwaZulu-Natal” questionaire. After several reminders and
attempts by the researcher to the respondents to complete the questionaire, the

researcher obtained all the respondent’s questionnaires by 15 November 2010.

In this chapter, the researcher will present the results of the questionaire.

4.2 Presentation of the results of Part 1: Biographical details

Question one to three captured the biographical particulars of the study population.
These questions defined the study sample in terms of race, gender and age of the
entrepreneur. The results showed that 62% of the sample was Indians (Figure 4.1) and
that 36% of the study population were between the ages of 35-44 (Figure 4.2). All

respondents who answered the questionaire were female.
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Figure 4.1: Race of the respondents
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Figure 4.2: Age of Respondents

4.3  Objective 1: To measure the contribution female entrepreneurs have made

to economic growth
4.3.1 Industries in which female entrepreneurs establish businesses
Figure 4.3 shows the industries within which the respondents are operating in.
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Figure 4.3: Industries within which female entrepreneurs are operating in
Of the population of respondents, 20% are operating in the retail industry. The larger
percentage of the population (58%) was operating in other industries such as medical,

legal and/or real estate.

4.3.2 The number of individuals employed in female-owned businesses
Figure 4.4 shows the number of individuals whom are employed in the respondent’s

business.
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Figure 4.4: Number of people employed in female owned businesses
The majority of the respondents (62.5%) are employing 5 people or less in their

established organisations

4.3.3 The annual turnover generated by a female-owned business
Figure 4.5 shows the annual turnover generated from the respondent’s organisations.
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Figure 4.5: Turnover generated by female owned businesses
The results show that 76% of the respondents are generating greater than R100 000 per
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annum. The results further show that 20% of the respondents are generating less than
R100 000 per annum.

4.3.4 Female entrepreneurs contribution to economic growth

Figure 4.6 shows the respondents perception of their contribution to economic growth

and Figure 4.7 shows the type of contribution made to economic growth.
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Figure 4.6: Female entrepreneurs’ contribution to economic growth

Majority of the respondents, 92%, believe that they are contributing to economic

growth.
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Figure 4.7: Type of contribution made to economic growth

When questioned regarding their perceptions of the type of contribution made to
economic growth, 64% of the population indicated that they believe that by creating
their own business, they are reducing unemployment. The other respondents (38%) felt
that they were contributing by means of an increase in the social standards of the

community.

4.4  Objective 2: To critically evaluate the challenges experienced by female
entrepreneurs in establishing their business

4.4.1 Challenges experienced by female entrepreneurs

Figure 4.8, shows the perception of the respondents regarding their challenges

experienced as a result of venturing into entrepreneurship.
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Figure 4.8: Challenges experienced by female entrepreneurs

The challenges experienced by female entrepreneurs were considered to be important by
the majority of respondents having answered the question. ‘Other challenges’ which
were perceived to be the most popular response (56%) included lack of formal
education, social and cultural expectations of females and ease of access to finance (see

results below).
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4.4.2 Ease of access to finance
Figure 4.9 shows the perception of the respondents regarding whether they considered

finance to be easily available to them.
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Figure 4.9: Ease of access to finance and start-up capital for entrepreneurs
A large percentage of the respondents (70%) indicated that they disagreed with this
statement as they believed that it is difficult to obtain finance as opposed to 26% of the

study population who agreed with the statement.

4.5  Objective 3: To critically evaluate the reasons for becoming an
entrepreneurs

4.5.1 Reasons why females venture into entrepreneurship

Figure 4.10 shows the perception of the respondents regarding why they chose to

venture into entrepreneurship.
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Figure 4.10: Reasons for venturing into entrepreneurship

The majority (50%) of the respondents chose to venture into entrepreneurship to ‘earn
their own income’. Respondents who selected ‘other personal reasons’ (18%) as an
answer, cited child rearing and work-life balance as reasons for venturing into

entrepreneurship.

4.6  Objective 4: To analyse the role of the South African government in terms
of mentoring and coaching programmes already available for female
entrepreneurs

4.6.1 Support received from established women’s organisations

Figure 4.11 shows the perception of the respondents regarding whether they received

support from established women’s organisations.
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Figure 4.11: Support received from organisations for female entrepreneurs

The large percentage of the respondents (68%) indicated that they disagreed with this
statement as they believed that it is difficult to obtain support from women’s
organisations as opposed to 26% of the study population who agreed with the statement.

4.6.2 Mentoring and coaching programmes offered to female entrepreneurs
4.6.2.1 Awareness of mentoring and coaching programmes being offered to female
entrepreneurs and attendance of such a programme

Figure 4.12 shows the respondents awareness of the existence of mentorship and/or
coaching programmes and Figure 13 indicates whether the respondents have attended

such a programme.
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Figure 4.12: Awareness of mentorship programmes for female entrepreneurs
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Figure 4.13: Attendance of mentorship programme for female entrepreneurs

The majority of the respondents, 90%, were unaware of the mentoring and coaching
programmes being offered to female entrepreneurs as opposed to 10% of the study
population who were aware. When questioned regarding attendance of a mentoring or
coaching programme, only 16% of the respondents answered that they had been on a
mentorship or coaching programme as opposed to 82% who had not attended such a

programme.
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4.6.2.2 Mentoring and/or coaching programme - beneficial to other female

entrepreneurs?
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Figure 4.14: Is a mentoring programme beneficial for female entrepreneurs?

The majority of respondents (94%) indicated that they agreed that a mentoring or

coaching programme would be beneficial to female entrepreneurs as opposed to 6% of

the study population who indicated that they disagreed.

4.7  Descriptive Statistics

Table 4.1: Race groups cross-tabulated ‘awareness of mentoring and coaching

programme’

Race Group I am aware of mentoring and/or coaching
programmes
Yes No

Black 0% 100%

Coloured 0% 100%

White 7.7% 92.3%

Asian 12.9% 87.1%

Fisher’s exact test = 1.00
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When race was cross-tabulated against awareness of mentoring and/or coaching
programmes (yes/no), Fisher’s exact test yielded p =1.00, which indicated that there was
no significant relationship between the age of the study population and their awareness
of the programmes. When age was cross-tabulated against awareness of mentoring
and/or coaching programmes (yes/no), Fisher’s exact test yielded p =0.452. This also
indicated that there were no significant relationship between the age of the study

population and their awareness of mentoring programmes.

Table 4.2: Race groups cross-tabulated “contribution to economic growth’

Race Group I have made a contribution to economic growth
Agree Disagree

Black 100% 0%

Coloured 50% 50%

White 92.3% 7.7%

Asian 90.3% 9.7%

Fisher’s exact test = 0.566

However when age was cross-tabulated against contribution to economic growth
(agree/disagree), Fisher’s exact test yielded p =0.016. This meant that there was a
significant relationship between the age of the respondents and their contribution to

economic growth.

Table 4.3 Challenges encountered by female entrepreneurs’ cross-tabulated ‘industries

within which the respondents operated in’

Transport | Retail | Hospitality | Manufacturing | Travel | Other
Male-dominated | 18.2% 18.2% 9.1% 9.1% | 45.5%
Lack of coaching 13.3% 13.3% | 73.3%
and mentoring
Lack of moral 66.7% 33.3%
support from
family
Other 17.9% | 7.1% 14.3% 60.7%
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Table 4.4 Race groups cross-tabulated ‘Reasons for becoming an entrerpeneur’

To be my own | am a career To earn my Other
boss minded individual | own income
Black 1 1 1 1
Coloured 2 0 1 0
White 7 5 8 3
Asian 9 11 15 5

4.8 Summary

The questionaire was designed by the researcher to uncover and provide answers to the
researcher’s objectives set for the study. The researcher has collated all the results and
presented it in this chapter. The results show interesting respondents perceptions and
experiences. The question however, is how the results when analysed, provide insight
into the researchers objectives? Do the analysed results answer all the researcher’s
objectives? The researcher will attempt to answer these questions in Chapter 5, where
the researcher will provide a detailed discussion of the results and will address the

objectives of the study.
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CHAPTER FIVE

Discussion

5.1 Introduction

Chapter two of this study (literature review) provided insight into what factors attracted
females into entrepreneurship, the challenges they faced and their contribution to
economic growth. The literature review also provided insight as to the initiatives
undertaken by the South African government to encourage more female entrepreneurs.
Chapter three detailed the structure used for interpreting the results of the data to be
collected from the respondents. The preceding chapter presented the results of the data
collected from the respondents. This chapter offers a discussion of the results which
were presented in the preceding chapter and will seek to determine relationships
between the literature review and the presentation and interpretation of the data. This
discussion will investigate and explain the objectives and problem statement as outlined
in Chapter 1. There were four study objectives formulated in this study to answer the
problem statement. The finding from each one will now be discussed in detail in the

subsections below.

5.2  Objective 1: To measure the contribution female entrepreneurs have made
to economic growth
The primary objective of this study was to measure the contribution of which female

entrepreneurs have made towards economic growth and prosperity of South Africa.

As depicted in Figure 4.6, the majority of respondents who completed the
questionnaires (92%) were of the view that they had contributed to economic growth.
When questioned further, the responses received as to how they perceived they had
contributed to economic growth were the following (Figure 4.7): Reduction of
unemployment (64%), increase in social standards of the community (38%), Increase in
Gross Domestic Product (22%) and other (22%).
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The majority of the respondents (64%) perceived that they were contributing to
economic growth by reducing the rate of unemployment. The literature review in
Chapter two, recorded that women in South Africa make up over half the business force.
Thus, the respondents’ answers are consistent with the findings that as a result of
women entering business, South Africa has experienced a four percent decrease in the
rate of unemployment from September 2006 to September 2007. (South African
Development Indicators Report 2007). The issue of a reduction in unemployment is
further addressed in Figure 4.4 in which all respondents indicated that they were
employing staff within their businesses. The majority of the respondents (85.4%)

indicated that they employed less than 10 people in their businesses.

The other respondents (38%) perceived that they were contributing to economic growth
by increasing the social standards of the community. When questioned further as to
exactly what they perceived the above to mean, they responded that by providing
employment and by employees generating an income, they could now provide better for
their families, both immediate and extended. This in turn had the effect of uplifting
people and ensuring a better quality of life.

The respondents (22%) perceived that they were contributing to economic growth by
increasing the Gross Domestic Product (GDP). This finding is consistent with trends of
the South African GDP whereby from the year 1993 until 2010, South Africa's average
quarterly GDP Growth was 3.29 (South Africa GDP growth 2010). In Figure 4.5,
approximately 76% of the respondents further answered that they generated greater than
R100 000 per annum in annual turnover with 20% of the respondents generating less
that R100 000 per annum.

According to figure 4.3, the respondents were spread across the various sectors in the
industries. The majority of respondents (58%) were operating in the medical, legal
and/or the real estate sector. Of the respondents, 20% was operating in the retail sector
and a further 10% was operating in the manufacturing sector. These statistics were
consistent with trends in South Africa. According to The Small Business Review in

South Africa (2004) it was stated that the formal small enterprise sector is concentrated
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as follows: 44% in the financial and business services sector, 23% in the trade sector

and 12% in the manufacturing sector.

The literature review conducted in Chapter 2 together with the researcher’s findings in
Chapter 4, has shown that women play an important role in the South African economy.
Their contributions to economic development include job creation, reduction of
unemployment, increase in the social standards and the general upliftment of people.
Research has shown that during the periods September 2006 to September 2007, the rate
of unemployment had decreased by four percent as a result of women entering the world
of business. The South African government therefore needs to create an environment
where it is possible for women to enter the business world and prosper. The South
African government has accordingly introduced measures to encourage both private and
small business development by offering various incentives to females entering the
business world, which include support institutions that promote women’s
entrepreneurial ventures and provide both mentoring and coaching programmes to assist

female entrepreneurs (refer to section 5.5 below).

5.3  Objective 2: To critically evaluate the challenges experienced by female

entrepreneurs in establishing their business

The primary objective of this study is to understand what challenges female
entrepreneurs are faced with when establishing their businesses and entering the
business world. Research literature conducted in Chapter 2 revealed that, on average,
women tend to delay entry into the entrepreneurial world primarily as a result of:
motherhood, lack of management experience, and traditional social roles imposed on

women.

The results in Figure 4.8 indicated that all the respondents perceived various challenges
as a predominant factor hindering the establishment, growth and success of their
businesses. When requested to specify the exact nature of their challenges experienced,
the respondents answered as follows: 30% perceived “Lack of coaching and mentorship

programmes for female entrepreneurs’ to be a major challenge and stumbling block.
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The research conducted in Chapter 2 cited mentoring and network support as crucial
factors in boosting women’s attitudes to leadership positions. The South African
government has in this regard established various women forums which encourage
networking, mentorship, support and assistance to female entrepreneurs. These include
organisations such as the South African Women Entrepreneurs Network (SAWEN),
Business Women’s Association (BWA) and Business Partners Limited. In addition to
these organisations, there are a number of specific organisations which have been
established to assist female entrepreneurs in their various industry sectors such as:
Women in Finance, Women in IT, South African Women in Mining Association,
Women in Business, SA Women in Engineering and SA Women in Construction.

The researchers findings is that although the South African government has provided
female entrepreneurs the various women forums, more needs to be done in terms of
creating the awareness of these programmes to the female entrepreneurs, especially in

the informal sector. Once this is done, then only will success be obtained.

‘Other challenges’ which were perceived to be the most popular (56%) included lack of
formal education, the necessity to enter the job market for various reasons and lack of
access to finances. Research conducted in Chapter 2 showed that the leading motivating
factor attracting women to self-employment is that fact that opportunities to be hired in
the employment sector are slim. The findings in Chapter 4 relating to ‘the necessity to
enter the job market for various reasons’ are consistent with the literature review
conducted which states that women in developing countries enter entrepreneurship more
out of necessity than for women in developed counties. When questioned regarding the
ease of access to finance and start-up capital (Figure 4.9), the majority of respondents
(70%) disagreed regarding the availability and access of finance as they felt that it was
difficult to secure and was the greatest stumbling block to their endeavors. Research
conducted in Chapter 2 revealed that in South Africa, 18% of business analysts
identified the lack of adequate financial support as a major weakness in the current
national environment for entrepreneurial activity (GEM, 2003). Accordingly, various
initiatives and programmes have been implemented by government as well as business
to encourage the growth and sustainability of women entrepreneurs. These include the

following:
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e Financial institutions offering special financial assistance and support to small-to-
medium enterprises which are female owned. These include Ithala Development
Finance Corporation Limited, Khula Finance Investment Limited as well as
commercial banks that are mandated to specifically assist female entrepreneurs.

e Education and training offered by various educational institutions to educate and
train female entrepreneurs. These include short-term courses specifically targeting
certain areas with entrepreneurs, which include marketing the business and finance
control. The government has also targeted tertiary institutions in furthering the
education of female entrepreneurs by implementing the Masters in Business
Administration programme (MBA) and the Masters in Business Leadership
programme (MBL).

The researchers findings is that although the South African government has provided
female entrepreneurs with various institutions to access finance, more needs to be done
in terms of creating the awareness of these institutions to the female entrepreneurs,

especially in the informal sector. Once this is done, then only will success be obtained.

The remaining respondents, 22% perceived the industry within which they operated in
to be male-dominated and perceived this as a challenge hindering their growth and

barriers to success.

The remaining 6% perceived lack of moral support from family to be a challenge. In the
research conducted in Chapter 2, one of the major challenges cited for women
ascending the corporate ladder is to manage the demands of both work and family life.
As a result of this, women are required to have good support structures at home. The
fact that only 6% of the respondents have cited the lack moral support from family as a
challenge indicates that this barrier has not been overcome and is no longer a hindrance

to advancement of women in the business world.
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5.4  Objective 3: To critically evaluate the reasons why women choose to be

entrepreneurs

The primary objective of this study was to assess the reasons why women are attracted

to entrepreneurship. Figure 4.10 provided insight as to the reasons why the respondents

became entrepreneurs.

e The majority of the respondents, 50%, indicated that they became entrepreneurs to
earn their own income. Research conducted in Chapter two indicated that females
who enter entrepreneurship to earn their own income do so in order to achieve
financial independence, personal growth and to obtain better opportunities and
business growth. Had these respondents stayed in organisations as employees, they
viewed their continued growth and career advancement as being restricted in most
aspects especially due to the fact that they were females.

e 38% indicated that they wanted to be self-employed. The literature research
indicated that the reasons why female want to work on their own is due to their
desire for flexible working hours. The reason for this is because females have to
balance both their working and family responsibilities. Whilst employed by others,
they have to choose between the two. More often than not the latter is the option, as
the family responsibilities take precedent over their careers.

e 34% indicated that due to the lack of career opportunities in their previous jobs they
opted for entrepreneurship. This could be attributed to females reaching their ‘glass
ceiling’ (maximum growth) within the work place and thus unable to advance
further due to a host of reasons which includes, gender discrimination, traditional
roles and perceptions of women.

e The remaining 18% of the respondents cited other reasons for entering
entrepreneurship such as child rearing and work-life balances. They could not obtain
employment which catered for them earning an income whilst actively rearing their
children at the same time. The only way they could obtain a balance was to become

their own bosses.

The above statistics are consistent with findings in the literature survey where some of
the reasons given for females being attracted to entrepreneurship were: for autonomy,

family concerns and lack of career advancement (South African Women’s
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Entrepreneurs Network). Research conducted on the “glass ceiling effect” showed that it
prevented women executives from reaching more senior positions in their organisations
and thus pushed them into the world of entrepreneurship (Welsh et al., 1993: 12, Carter
and Cannon et al., 1992: 21 and McClelland et al., 2005: 85)

5.5  Objective 4: To analyse the role of the South African government in terms
of mentoring and coaching programmes already available for female
entrepreneurs

The primary objective of this study is to analyse the initiatives taken by the South

African government in promoting female entrepreneurship.

The results in Figure 4.12 indicated that the majority of respondents (90%) who
completed the questionnaires were not aware that mentoring and/or coaching
programmes sponsored by the government were available. This can be attributed to the
poor awareness campaigns by the government to promote these programmes which are
to the detriment of female entrepreneurs. Further to this (Figure 4.13), 82% of the
respondents did not attend a mentoring or coaching programme sponsored by
government although when questioned regarding the benefits to be derived from a
mentoring or coaching programme, 94% stated that they would have greatly benefited
(Figure 4.14).

The findings suggest that government has not vigorously promoted these advancement
programmes for female entrepreneurs with the result that although they are available,
these initiatives remain unknown to the majority of females. Jacobs: 2010 (Head of
ABSA Small Business) stated that “small business failure rates are as high as 63% in
the first two years of trading”. He suggested that the lack of financial know-how was the
major contributing factor and felt that by instituting a mentoring programme at ABSA,

this issued could be addressed.

The above ABSA survey is indicative that had government created better awareness of
the mentoring and coaching programmes available to female entrepreneurs, smaller

businesses would probably have a higher growth rate and better chances of survival.
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5.6 Summary

As we look into the new century, it is clear that the demographic characters of
entrepreneurs are changing. Women are making their presence known as entrepreneurs
and business owners (Alvarez and Meyer, 1998). While South Africa has long
recognised the need to support female entrepreneurship to boost economic growth and
reduce unemployment, the study has shown that policy interventions and programmes
are not having the anticipated effect. By comparison with other GEM developing
countries, South Africa is the weakest in terms of encouraging new and establishing
entrepreneurs, both of which are primary sites of job creation (GEM, 2003). More
startling was the fact that according to GEM, South Africa's entrepreneurial levels have
actually declined since 2001.

As women are an emerging sector in the global business environment, support is a
potentially important means of raising the level of entrepreneurship in society overall.

Support for women in business include but is not limited to the following intervention,
which entails encouraging and assisting relevant business support initiatives,
appropriate financial assistance to female entrepreneurs, general information and

education programmes, mentoring programmes and support for networking structures.

The lack of support offered to female entrepreneurs is most alarming and certainly does
not encourage growth in the business world.
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CHAPTER SIX

Recommendations and Conclusions

6.1 Introduction
The need for female entrepreneurs in South Africa to contribute to economic growth of
the country has dawned. The pillars of male-domination in the business world longer

drive the economy or reduce unemployment.

This study has provided a “snapshot” of the legacy of Apartheid. As a result of
Apartheid most women did not obtain an appropriate level of education. Hence is it
believed that it would be worthwhile for women, especially young graduates, to study
subjects relating to finance as this will serve as a good platform for these emerging

entrepreneurs when they decide to venture into their own businesses.

All the respondents who completed the researcher’s questionaire displayed a high-level
of ambition and risk-taking initiatives. However, due to financial, operational and other

factors, they faced many challenges.

Even though the South African government has taken a strong stance on empowering
female entrepreneurs in South Africa, this has not been effective. There is still more that

needs to be done to educate and empower these women.

6.2  Has the problem been solved?

A major problem in South Africa is the lack of empirical studies on women
entrepreneurs and the inadequate quality of statistical data. The researcher attempted to
find research on women’s contribution to the South African economy but the researcher
found that this area of research is non-existent and that few studies point to the general
profile of women entrepreneurs in South Africa. The researcher made use of the
following websites in conducting the research: Google, Google Scholar, and Emerald.

There was little or no scholarly work done on this subject matter.
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6.3 Limitations

The researcher could not obtain the contact details of female entrepreneurs from the
Business Women’s Association due to their confidentiality clauses. The researcher
overcame this limitation by making use of the ‘snowball sampling” method to conduct
the research. The sample population was selected by the researcher by virtue of initial
contact with the female entrepreneurs who then introduced the researcher to other
female entrepreneurs. Thus the sample size was limited to fifty respondents.

6.4  Implications of this Research

The results indicate that female entrepreneurs are aware of their contribution to
economic growth in South Africa but there are still a number of challenges that need to
be overcome, especially up-skilling new and emerging entrepreneurs. The majority of
the respondents answered that they were not aware of any mentoring or coaching
programmes that were available and as such have not attended any programmes. They
further answered that they would find aspects of mentoring and coaching courses most
beneficial. Recommendations that could be put forward is that the government
subsidised women associations, the government make every attempt to meet and
empower all female owned entrepreneurs and to provide female entrepreneurs ‘tax

breaks’.

6.5 Recommendations

6.5.1 Research conducted

Although the government has implemented initiatives to assist female entrepreneurs,

there is a lot more that ought and should be done to further the successful establishment

and growth of women owned businesses in the South African context. These include:

e Granting tax relief and tax incentives to female owned and managed businesses

e Offering literature and state-funded programmes to female entrepreneurs already in
business to sharpen their knowledge and skills

e Sponsoring training programs for women with higher levels of education and
specific work experience related to business start-ups. These classes would go

beyond the basics in business ownership such as feasibility planning and financing
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and deal with issues such as small business taxation and regulatory environments
(Alvarez, 1998).

Informal traders which consist of large percentage consist of females should be
encouraged to further grow and market their businesses so that they may enter the
formal business market. Extensive tutorship programmes ought to be introduced for
the purpose of harnessing their full potential and creating additional employment

opportunity as well as reducing unemployment.

The government needs to be more proactive and involved in the promotion and
advertisements of these programmes. The manner in which this could possibly be
done is through the female established organisations which are aimed as assisting

upcoming entrepreneurs.

6.5.2 Future Studies

The current study focused on one are of female entrepreneurs namely the central
business district of KwaZulu-Natal. A representative sample of the South
African female entrepreneurs would include all female entrepreneurs in South
Africa.

A larger population would achieve better results as more that one geographical
area would be tested.

The current study focussed on convenience sampling. A limitation of
convenience sampling is that is that it is impossible to generalize the findings,
because we do not know of what population is representative of. Hence future

studies should focus on obtaining a random sample of female entrepreneurs.

The current study was unable to examine a number of areas, due to study design,
that would be beneficial to the entrepreneurship sector:

. The role that the internet plays in educating entrepreneurs
. The impact of education on the success of female entrepreneurs
. The demographic composition of female entrepreneurs (especially
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relating to age and race)

. A study of the successes of female entrepreneurs

6.6  Summary

The primary objective of this study was to determine the female entrepreneur’s
contribution to economic growth. The research result conferred that female
entrepreneurs are important to the South African economy in terms of unemployment

reduction and increasing the country’s gross domestic product.

As stated in the literature review, there is relatively little information on female
entrepreneurs and their contribution to economic growth in South Africa but there is a
vast amount of international literature on the subject. This could be due to the effect that
Apartheid had created in that women were disadvantaged in the past and only entered
the business world much later than their male counterparts. This is also evidenced in a
survey conducted by the Global Entrepreneurship Monitor et al. (2000) on South
African and twenty nine other countries in which the results show that more men own

businesses than females.

As the South African government seeks to adopt a more proactive approach in
eradicating the effects of which the legacy of Apartheid has created, the government
will need to overcome the barriers which women face such as:

e Becoming a society of mentors who are willing to impart important lessons to
young, aspiring entrepreneurs.

e Encourage the media to tell the stories of the millions of voiceless women who are
working hard for the future of their children by becoming survivalist entrepreneurs.

e Growing the roles of women’s associations such as Business Women’s Association
(BWA), South African Women Association Networks (SAWEN) and Business
Partners to reach more women — not just those who already have access to the
associations.

e Developing programmes such as the Masters in Business Administration (MBA)

programme to provide the requisite skills to would-be entrepreneurs.
58



e Encourage banks to provide greater volumes of start-up capital to would-be

entrepreneurs.

59



REFERENCES

Act No. 102 of 1996: National Small Business Act, 1996.
[online] available from
<http://www.info.gov.za/view/DownloadFileAction?id=70848> [5 November
2010]

Africa, F. (2004) Center for Innovation and Entrepreneurship
[online] available from <http://www.southafricainfor.ess. Cited in Chiloane,
G.E., ‘Difficulties encountered by Black Women entrepreneurs in accessing
training from the small enterprise development agency in South Africa’
[online] available from
<http://www.fags.org/periodicals/201006/2036997131.html> [5 November
2010]

Aldrich, H.E. & Fiol C.M. 1994. Fools rush in? The institutional context of industry
creation. Academy of Management Review, 19:645-670. Cited in Urban, B., Van
Vuuren, J., and Barreira, J.D. (2008) High Growth entrepreneurs: the relevance of
business knowledge and work experience on venture success 5 (1) 58-71.
[online] available from
<http://www.up.ac.za/dspace/bitstream/2263/10006/1/Urban_High(2008).pdf>
[10 October 2010]

Altman, M. (2006) *Setting targets for unemployment reduction and employment
creation’

[online] available from < http://www.hsrc.ac.za/Document-1807.phtmi> [19 February
2011]

April, K., Dreyer, S. and Blass, E (2007) ‘Gender impediments to the South African
Executive Boardroom’ South African Journal of Labour Relations 31(2) 55-67

60


http://www.info.gov.za/view/DownloadFileAction?id=70848�
http://www.faqs.org/periodicals/201006/2036997131.html�
http://www.up.ac.za/dspace/bitstream/2263/10006/1/Urban_High(2008).pdf�
http://www.hsrc.ac.za/Document-1807.phtml�

[online] available from
<http://www.ashridge.org.uk/Website/IC.nsf/wFARATT/Gender%20Impedimen
t5%20t0%20the%20South%20African%20Executive%20Boardroom/$file/Gend
erlmpedimentsToTheSouthAfricanExecutiveBoardroom.pdf> [7 September
2009]

Antonites, A.J. (2003). An active learning approach to entrepreneurial creativity,
innovation and opportunity finding. Unpublished D.Com thesis. Pretoria: University of
Pretoria. Cited in Botha, M. (2008) ‘Measuring the effectiveness of the women
entrepreneurship programmes, as a training intervention, on potential, start-up and
established women entrepreneurs in South Africa. Unpublished thesis, 2006: University
of Pretoria

[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-

154856/unrestricted/04chapter4.pdf> [10 October 2010]

Arenius, P., Minniti, M. & Langowitz, N. (2005) ‘Global Entrepreneurship Monitor:
2004 Report of Women and Entrepreneurship, London: London Business School. Cited
in Chiloane, G.E., ‘Difficulties encountered by Black Women entrepreneurs in accessing
training from the small enterprise development agency in South Africa’
[online] available from
<http://www.fags.org/periodicals/201006/2036997131.htmI> [5 November
2010]

Arenius, P., Minniti, M. & Langowitz, N. (2005) ‘Global Entrepreneurship Monitor:
2004 Report of Women and Entrepreneurship, London: London Business School. Cited
in Botha, M. (2008) ‘Measuring the effectiveness of the women entrepreneurship
programmes, as a training intervention, on potential, start-up and established women
entrepreneurs in South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Alvarez, S.A., & Meyer G.D. (1998) Why do women become entrepreneurs
61


http://www.ashridge.org.uk/Website/IC.nsf/wFARATT/Gender%20Impediments%20to%20the%20South%20African%20Executive%20Boardroom/$file/GenderImpedimentsToTheSouthAfricanExecutiveBoardroom.pdf�
http://www.ashridge.org.uk/Website/IC.nsf/wFARATT/Gender%20Impediments%20to%20the%20South%20African%20Executive%20Boardroom/$file/GenderImpedimentsToTheSouthAfricanExecutiveBoardroom.pdf�
http://www.ashridge.org.uk/Website/IC.nsf/wFARATT/Gender%20Impediments%20to%20the%20South%20African%20Executive%20Boardroom/$file/GenderImpedimentsToTheSouthAfricanExecutiveBoardroom.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://www.faqs.org/periodicals/201006/2036997131.html�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�

[online] available from
<http://www.babson.edu/entrep/fer/papers98/V/V_C/V_C.html> [5 November
2010]

Bajaj, D. (2009) Why Women become entrepreneurs

[online] available from  <http://www.blog.invincibelle.com/why-women-

become-entrepreneurs> [5 November 2010]

Birley, S. (1989) Female Entrepreneurs: Are they really any different? Journal of Small
Business Management, January: 32-37. Cited in Botha, M. (2008) ‘Measuring the
effectiveness of the women entrepreneurship programmes, as a training intervention, on
potential, start-up and established women entrepreneurs in South Africa. Unpublished
thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Blenker, P., Dreisler, P. and Nielsen, K. (2003) Promoting entrepreneurship changing
attitudes or behavior? Journal of small businesses and enterprise development, 10 (4):
383-393. Cited in Botha, M. (2008) ‘Measuring the effectiveness of the women
entrepreneurship programmes, as a training intervention, on potential, start-up and
established women entrepreneurs in South Africa. Unpublished thesis, 2006: University
of Pretoria

[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-

154856/unrestricted/04chapter4.pdf> [10 October 2010]

Botha, M. (2008) *‘Measuring the effectiveness of the women entrepreneurship
programmes, as a training intervention, on potential, start-up and established women
entrepreneurs in South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

62


http://www.babson.edu/entrep/fer/papers98/V/V_C/V_C.html�
http://www.blog.invincibelle.com/why-women-become-entrepreneurs�
http://www.blog.invincibelle.com/why-women-become-entrepreneurs�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�

Botha, M., Nieman, G.H., and van Vuuren, J.J. (2006) ‘Entrepreneurship Training

Programme: A South African Study’International Indigenous Journal [online] 1-17
Available from <http://www.indigenousjournal.com/IIJEASVolllIss1Botha.pdf>
[10 October 2010]

Brush, C.G. (1997) Research on women business owners: Past trends, a new
perspective and future directions. Entrepreneurship Theory and Practice, 16 (4) :5-14
Cited in Botha, M. (2008) ‘Measuring the effectiveness of the women entrepreneurship
programmes, as a training intervention, on potential, start-up and established women
entrepreneurs in South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Bryman, A., Bell, E. (ed.) (2003) Business Research Methods Oxford: Oxford
University Press

Carter, S. & Cannon, T. (1992) Women as entrepreneurs London: Academic Press.
Cited in Botha, M. (2008) ‘Measuring the effectiveness of the women entrepreneurship
programmes, as a training intervention, on potential, start-up and established women
entrepreneurs in South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Carter, S (2000) Improving the numbers and performance of women-owned businesses:
some implications for training and advisory services. Education and training, 326-334.
Cited in Botha, M. (2008) ‘Measuring the effectiveness of the women entrepreneurship
programmes, as a training intervention, on potential, start-up and established women
entrepreneurs in South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Challenor, R.M., (2008) Entrepreneurship Class Notes, 2008: University of KwaZulu-
63


http://www.indigenousjournal.com/IIJEASVolIIIss1Botha.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�

Natal.

Chandra, V., Moorty, L., Nganou, J., Rajatnam, B., & Schaefer, K. (2001) ‘Constraints
to growth and employment in South Africa’ Report No.2 1-95
[online] available from
<http://www.essa.org.za/download/wb/Chandra_ SMME_DP15.pdf> [11
November 2010]

Chiloane, G.E., “Difficulties encountered by Black Women entrepreneurs in accessing
training from the small enterprise development agency in South Africa’
[online] available from
<http://www.fags.org/periodicals/201006/2036997131.htmI> [5 November
2010]

Chengadu, S. (2010) Time for women entrepreneurs to take the stage

[online] available from <http://www.mba.co.za/article.aspx?s=51&a=2276> [16
November 2010]

Correl, J., Bebard, S. and Paik, 1. (2007) ‘Getting a Job: Is There a Motherhood
Penalty?” American Journal of Sociology 112(5) 1297-1338
[online] available from
<http://www.fieldexperiments.com/uploads/correll_et_al_2007.pdf> [7
September 2009]

Defiore, C. and Defiore, S. (2010) Traits of the successful entrepreneur

[online] available from  <http://www.lifetoolsforwomen.com/m/traits-

entrepreneur.htm> [5 November 2010]

Department of Education (2002) “Improvement in the Senior Certificate Examination”,
http://Education .pwv.gov.za Accessed 4/01/03. Cited in Pretorius, M. and Shaw, G

(2004) Business Plans in Bank Decision-Making when financing new ventures in South
64


http://www.essa.org.za/download/wb/Chandra_SMME_DP15.pdf�
http://www.faqs.org/periodicals/201006/2036997131.html�
http://www.mba.co.za/article.aspx?s=51&a=2276�
http://www.fieldexperiments.com/uploads/correll_et_al_2007.pdf�
http://www.lifetoolsforwomen.com/m/traits-entrepreneur.htm�
http://www.lifetoolsforwomen.com/m/traits-entrepreneur.htm�

Africa. SAJEMS 7 (2) 221-241 [online]
[online} Available from
<http://www.up.ac.za/dspace/bitstream/2263/3104/1/Pretorius_Business(2004).p
df > [10 October 2010]

Doing Business Women in Africa (2008)
[online} Available from
<http://www.doingbusiness.org/~/media/FPDKM/Doing%20Business/Documen
ts/Special-Reports/Women-in-Africa.pdf> [10 October 2010]

Dollinger, M.J. (1999) Entrepreneurship strategies and resources. 2" Upper Saddle
River, New Jersey: prentice Hall. Cited in Botha, M. (2008) ‘Measuring the
effectiveness of the women entrepreneurship programmes, as a training intervention, on
potential, start-up and established women entrepreneurs in South Africa. Unpublished
thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Dollinger, M.J. (1999). Entrepreneurship Strategies and Resources. 2" ed. Upper
Saddle River, New Jersey: Prentice Hall, Wickham, P.A. (2001). Strategic
entrepreneurship: A decision-making approach to new venture creation and
management. 2" ed. Essex, UK: Pearson Education and Niemand, G.H. (2003)
Training entrepreneurs and small business enterprises in South Africa: A situational
analysis. Education and Training, 43 (8/9); 445-451. Cited in Botha, M. (2008)
‘Measuring the effectiveness of the women entrepreneurship programmes, as a training
intervention, on potential, start-up and established women entrepreneurs in South
Africa. Unpublished thesis, 2006: University of Pretoria

[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-

154856/unrestricted/04chapter4.pdf> [10 October 2010]

Fiet, J.O. (2000) The Theoretical Side of Teaching Entire. Journal of Business

Venturing 16, pp 1-24. Cited in ljeoma, E.D., and Ndedi, A. (2010) Addressing
65


http://www.up.ac.za/dspace/bitstream/2263/3104/1/Pretorius_Business(2004).pdf�
http://www.up.ac.za/dspace/bitstream/2263/3104/1/Pretorius_Business(2004).pdf�
http://www.doingbusiness.org/~/media/FPDKM/Doing%20Business/Documents/Special-Reports/Women-in-Africa.pdf�
http://www.doingbusiness.org/~/media/FPDKM/Doing%20Business/Documents/Special-Reports/Women-in-Africa.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�

unemployment challenges among young graduates in South Africa: The role of
entrepreneurship Education’
[online] available from
<http://www.up.ac.za/dspace/bitstream/2263/8163/2/1jeoma_Addressing(2008)a.
pdf> [10 October 2010]

Fin24 (2010) 63% of small businesses fail
[online] available from < http://net-145-057.mweb.co.za/Entrepreneurs/63-of-
small-businesses-fail-20101111> [20 November 2010]

Friedman, S.D. (2008) Total Leadership: Be a Better Leader, Have a Richer Life. Cited
in Harvard Business Press Review, 2008.
[online] available from
<http://hbr.org/product/total-leadership-be-a-better-leader-have-a-richer-
/an/3285-HBK-ENG> [10 October 2010]

Global Enterprise Monitor (GEM) (2003)

[online] available from <http://wwww.saica.co.za> [10 October 2010]

Halkias, D. & Anast, J. (2009) South Africa: A case study in Female Immigrant
Entrepreneurship (2009).
[online] available from
<http://academia.edu.documents.s3.amazonaws.com/698729/FINAL_PAPER_F
emale_Immigrant_Entrepreneurship_in_South_Africa OCT_2009.doc> [10
October 2010]

H.M. Consultancy Services (2005) Zambia : Country Gender profile. Lusaka H.M
Consultancy Services. Cited in Kayamba, M. (2007) Female Entrepreneurs * Cellular
Phone Habits in Zambia and South Africa. Unpublished dissertation, University of
South Africa
[online] available from <
http://uir.unisa.ac.za/bitstream/10500/2313/1/dissertation.pdf> [10 October

66


http://www.up.ac.za/dspace/bitstream/2263/8163/2/Ijeoma_Addressing(2008)a.pdf�
http://www.up.ac.za/dspace/bitstream/2263/8163/2/Ijeoma_Addressing(2008)a.pdf�
http://net-145-057.mweb.co.za/Entrepreneurs/63-of-small-businesses-fail-20101111�
http://net-145-057.mweb.co.za/Entrepreneurs/63-of-small-businesses-fail-20101111�
http://hbr.org/product/total-leadership-be-a-better-leader-have-a-richer-/an/3285-HBK-ENG�
http://hbr.org/product/total-leadership-be-a-better-leader-have-a-richer-/an/3285-HBK-ENG�
http://wwww.saica.co.za/�
http://academia.edu.documents.s3.amazonaws.com/698729/FINAL_PAPER_Female_Immigrant_Entrepreneurship_in_South_Africa_OCT_2009.doc�
http://academia.edu.documents.s3.amazonaws.com/698729/FINAL_PAPER_Female_Immigrant_Entrepreneurship_in_South_Africa_OCT_2009.doc�
http://uir.unisa.ac.za/bitstream/10500/2313/1/dissertation.pdf�

2010]

Hamel, G. (2007), The Future of Management, copyright 2007

Hendriks, L. (2004) ‘Sustainable job creation through sound innovation SAWEN.

Pretoria: The Department of Trade and Industry.

Cited in Chiloane, G.E., ‘Difficulties encountered by Black Women entrepreneurs in

accessing training from the small enterprise development agency in South Africa’
[online] available from
<http://www.fags.org/periodicals/201006/2036997131.htmI> [5 November
2010]

Holbrock, L. 2010. Women in Leadership
[online] available from
<http://www.businesslinkmagazine.co.za/blog/editorials/women-in-leadership/>
[10 October 2010]

ljeoma, E.D., and Ndedi, A. (2010) Addressing unemployment challenges among young
graduates in South Africa: The role of entrepreneurship Education’
[online] available from
<http://www.up.ac.za/dspace/bitstream/2263/8163/2/1jeoma_Addressing(2008)a.
pdf> [10 October 2010]

Inspiring Women (2010) Associations
[online] available from
<http://www.inspiringwomen.co.za/index.php/assosiations> [15 November
2010]

Integrated Small-Enterprise Development Strategy (2005)
[online] available from

< www.dti.gov.za/parlimentary/Strategyupdate.pdf> [15 November 2010]

67


http://www.faqs.org/periodicals/201006/2036997131.html�
http://www.businesslinkmagazine.co.za/blog/editorials/women-in-leadership/�
http://www.up.ac.za/dspace/bitstream/2263/8163/2/Ijeoma_Addressing(2008)a.pdf�
http://www.up.ac.za/dspace/bitstream/2263/8163/2/Ijeoma_Addressing(2008)a.pdf�
http://www.inspiringwomen.co.za/index.php/assosiations�
http://www.dti.gov.za/parlimentary/Strategyupdate.pdf�

Jalbert, S.E . (2000) Women Entrepreneur in the Global Economy [Si:sn] Cited in
Kayamba, M. (2007) Female Entrepreneurs * Cellular Phone Habits in Zambia and
South Africa. Unpublished dissertation, University of South Africa
[online] available from
<http://uir.unisa.ac.za/bitstream/10500/2313/1/dissertation.pdf> [10 October
2010]

Jayalakshmi, G. (2009) The New Millenium Women Entrepreneur

[online] available from <http://www.articlesbase.com/marketing-

articles/women-entrepreneurship-and-changing-role-of-women-1482131.html>
[11 November 2010]

Kassim, M., & Hendriks, S. 2002. False hope from micro enterprise. Agenda. 52:33-

38.Cited in Women in South Africa: challenges and aspirations in the new millennium.
[online] available from
<http://www.thefreelibrary.com/Women+in+South+Africa%3A+challenges+and
+aspirations+in+the+new...-a0165971630 [10 October 2010]

Klein, K.E. (2010) Are Entrepreneurs Born or Made?

[online] available from
<http://www.businessweek.com/smallbiz/content/jul2010/sb20100723_154719.htm>
[11 October 2010]

Lau C.M., and Busenitz, L.W. 2001. Growth intentions of entrepreneurs in a transitional
economy: the people's republic of china. Entrepreneurship Theory and Practice, 26(1):5-
20. Cited in Urban, B., Van Vuuren, J., and Barreira, J.D. (2008) High Growth
entrepreneurs: the relevance of business knowledge and work experience on venture
success [online] 5 (1) 58-75
Available from
<http://www.up.ac.za/dspace/bitstream/2263/10006/1/Urban_High(2008).pdf>
[10 October 2010]

68


http://uir.unisa.ac.za/bitstream/10500/2313/1/dissertation.pdf�
http://www.articlesbase.com/marketing-articles/women-entrepreneurship-and-changing-role-of-women-1482131.html�
http://www.articlesbase.com/marketing-articles/women-entrepreneurship-and-changing-role-of-women-1482131.html�
http://www.thefreelibrary.com/Women+in+South+Africa%3A+challenges+and+aspirations+in+the+new...-a0165971630�
http://www.thefreelibrary.com/Women+in+South+Africa%3A+challenges+and+aspirations+in+the+new...-a0165971630�
http://www.businessweek.com/smallbiz/content/jul2010/sb20100723_154719.htm�
http://www.up.ac.za/dspace/bitstream/2263/10006/1/Urban_High(2008).pdf�

Luiz, J. (2002).Small Business Development, Entrepreneurship and Expanding the
Business Sector in a Developing Economy. The Journal of Applied Business Research.
18(2) p53.16p. Cited in Van Der Walt, L. Cooperatives and entrepreneurs: A
partnership for job creation and economic development
[online] available from < http://www.dgrvsa.co.za/Publications/Louw30-
1CSB%202005.pdf> [10 October 2010]

Maas, G. (2007) “‘Global Entrepreneurship Monitor (2006) Report on women and
entrepreneurship. London: London Business School. Cited in Chiloane, G.E.,
‘Difficulties encountered by Black Women entrepreneurs in accessing training from the
small enterprise development agency in South Africa’
[online] available from
<http://www.fags.org/periodicals/201006/2036997131.html> [5 November
2010]

Man, T.W., Lau, T. & Chan, K.F. (2002). The competitiveness of small and medium
enterprises, a conceptualisation with focus on entrepreneurial competencies. Journal of
Business Venturing, 17:123-142. Cited in Urban, B., Van Vuuren, J., and Barreira, J.D.
(2008) High Growth entrepreneurs: the relevance of business knowledge and work
experience on venture success [online] 5 (1) 58-75
Available from
<http://www.up.ac.za/dspace/bitstream/2263/10006/1/Urban_High(2008).pdf>
[10 October 2010]

MacDonald, 1. (2004) Women in management: An historical perspective. Employee
Relations, 26 (3), 307-319. Cited in Lewis-Enright, K., Crafford, A., & Crous, F.
(2004) ‘Towards a workplace conducive to the career advancement of women. SA j.
ind. Psychol Vol 35. No.1 Cape Town, 2009.
[online] available from < http://www.scielo.org.za/scielo.php?pid=S2071-
07632009000100015&script=sci_arttext> [5 November 2010]

69


ttp://www.dgrvsa.co.za/Publications/Louw30-I�
ttp://www.dgrvsa.co.za/Publications/Louw30-I�
http://www.faqs.org/periodicals/201006/2036997131.html�
http://www.up.ac.za/dspace/bitstream/2263/10006/1/Urban_High(2008).pdf�
http://www.scielo.org.za/scielo.php?pid=S2071-07632009000100015&script=sci_arttext�
http://www.scielo.org.za/scielo.php?pid=S2071-07632009000100015&script=sci_arttext�

Magomola, N. (2000) African Women Exchange Seminar. Sandton Convention
Conference. Johannesburg, South Africa. Cited in Chiloane, G.E., ‘Difficulties
encountered by Black Women entrepreneurs in accessing training from the small
enterprise development agency in South Africa’
[online] available from
<http://www.fags.org/periodicals/201006/2036997131.htmI> [5 November
2010]

Martinez, C. (2009) Role of Women in South Africa
[online] available from <http://www.ehow.com/facts 5631471 role-women-
south-africa.html> [14 November 2010]

Mattis, M.C. (2004) Women entrepreneurs: out from under the glass ceiling. Women in
Management Review 19 (3):154:167. Cited in Botha, M. (2008) ‘Measuring the
effectiveness of the women entrepreneurship programmes, as a training intervention, on
potential, start-up and established women entrepreneurs in South Africa. Unpublished
thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

McClelland, D.C. (1991). The achieving society. Princeton: Von Nostrand. Cited in
Botha, M. (2008) *‘Measuring the effectiveness of the women entrepreneurship
programmes, as a training intervention, on potential, start-up and established women
entrepreneurs in South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

McClelland, E., Swail, J., Bell, J. & Ibbotson, P. (2005) Following the pathway of
female entrepreneurs: A six country investigation. International journal of
Entrepreneurial Behaviour & Research, 11(2): 84 — 107. Cited in Chiloane, G.E.,
‘Difficulties encountered by Black Women entrepreneurs in accessing training from the

small enterprise development agency in South Africa’
70


http://www.faqs.org/periodicals/201006/2036997131.html�
http://www.ehow.com/facts_5631471_role-women-south-africa.html�
http://www.ehow.com/facts_5631471_role-women-south-africa.html�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�

[online] available from
<http://www.fags.org/periodicals/201006/2036997131.htmI> [5 November
2010]

Mitwick, D.H. (2007) The impact of Working Women on Work/Life Balance
Perspectives. Unpublished Phd thesis, University of Pennsylvania
[online] available from
http://repository.upenn.edu/cgi/viewcontent.cgi?article=1003&context=o0d_these
s_msod [7 September 2009]

Myakayaka-Manzini, M. (2002). Women Empowered — Women in Parliament in South
Africa 2002.
[online] available from http://www.idea.int/publications/wip/upload/CS_South-

Africa.pdf [5 November 2010]

National Small Business Act (1006). Chapter 3. South Africa: President’s office (No.
102) [online]
Available from < http://www.info.gov.za/view/DownloadFileAction?id=70848>
[10 October 2010]

Naudé, C. (2004). Wat SA se top entrepreneurs gemeen het. Finansies en Tegniek. 7
April:10-12. Cited in Van Vuuren, J.J (2007) A Critical Analysis of the Influence of
Start-Up Factors in Small Businesses and Entrepreneurial Ventures in South Africa
Acta Commercii [online] (269 -280)
available from <
http://ol.up.ac.za/upspace/bitstream/2263/4288/1/VVanVuuren_Critical(2007).pdf
> [10 October 2010]

Nedbank/Business Women’s Association  South African Women in Corporate
Leadership Census 2008 (2008)

71


http://www.faqs.org/periodicals/201006/2036997131.html�
http://repository.upenn.edu/cgi/viewcontent.cgi?article=1003&context=od_theses_msod�
http://repository.upenn.edu/cgi/viewcontent.cgi?article=1003&context=od_theses_msod�
http://www.idea.int/publications/wip/upload/CS_South-Africa.pdf�
http://www.idea.int/publications/wip/upload/CS_South-Africa.pdf�
http://www.info.gov.za/view/DownloadFileAction?id=70848�
http://ol.up.ac.za/upspace/bitstream/2263/4288/1/VanVuuren_Critical(2007).pdf�
http://ol.up.ac.za/upspace/bitstream/2263/4288/1/VanVuuren_Critical(2007).pdf�

[online] available from
<http://www.bwasa.co.za/Portals/4/docs/CENSUS2008.pdf> [7 September
2009]

Orford, J., Herrington, M & Wood, E. (2004) Global Entrepreneurship Monitor: South
African Report. Cape Town: University of Cape Town. Cited in Botha, M. (2008)
‘Measuring the effectiveness of the women entrepreneurship programmes, as a training
intervention, on potential, start-up and established women entrepreneurs in South
Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Orford, J., Wood, E., Fischer, C., Herrington, M & Seagal, N. (2003) Global
Entrepreneurship Monitor: South African Executive Report. Cape Town: University of
Cape Town. Cited in Botha, M. (2008) ‘Measuring the effectiveness of the women
entrepreneurship programmes, as a training intervention, on potential, start-up and
established women entrepreneurs in South Africa. Unpublished thesis, 2006: University
of Pretoria

[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-

154856/unrestricted/04chapter4.pdf> [10 October 2010]

Panda, J. (2007) The New Millenium Entrepreneur
[online] available from
<http://www.indianmba.com/Faculty Column/FC515/fc515.htmI>[11
November 2010]

Parnell, S. (2004) Constructing a developmental nations, the challenge of including the
poor in the post-apartheid city. Paper presented at UNDP, HSRC, DBSA hosted
conference on overcoming underdevelopment in South Africa’s Economy, 28 & 29
October. Cited in Robbin, G. (2005) ‘ Pro-Poor Urban LED Case Study: eThekwini

Municipality (Durban)
72


http://www.bwasa.co.za/Portals/4/docs/CENSUS2008.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://www.indianmba.com/Faculty_Column/FC515/fc515.html�

[online] available from
http://siteresources.worldbank.org/INTLED/Resources/339650-
1144099718914/ProPoor_eThekwini.pdf> [11 November 2010]

Rooney, J (2010). Cited in Klein, K.E. (2010) Are Entrepreneurs Born or Made?
[online] available from
<http://www.businessweek.com/smallbiz/content/jul2010/sb20100723_154719.
htm> [10 October 2010]

SA Women Entrepreneurship and interventions of the DTI (2009)
[online] available from
<http://www.youthportal.org.za/ur/edc/SA%20Women%20Entrepreneurship-
Mmabatho%20Matiwane.pdf> (7 September 2009)

Scherer, R.F., J. Brodzinski, and F. Wiebe (1990). ‘Entrepreneur Career Selection and
Gender: A Socialization Approach,” Journal of Small Business Management 28(2), 37-
44. Cited in Killanin, Morris, M., and Lord (2003) Entrepreneurs and motherhood:
impacts on their children in South Africa and the United States. (Global Perspective)
Journal of Small Business Management [online] 1- 16
Available from < http://www.allbusiness.com/management/465533-1.html> [10
October 2010]

Shaver, A. (2001) cited in Entrepreneurial orientation and international
entrepreneurial business venture startup
[online] available from
http://www.emeraldinsight.com/journals.htm?articleid=1714793&show=htmI>
[10 October 2010]

Shelton, M.L. (2005) ‘Female Entrepreneurs, Work-Family Conflict, and Venture
Performance: New Insights into the Work-Family Interference’ Journal of Small
Business Management 44(2), 285-297

73


http://siteresources.worldbank.org/INTLED/Resources/339650-1144099718914/ProPoor_eThekwini.pdf�
http://siteresources.worldbank.org/INTLED/Resources/339650-1144099718914/ProPoor_eThekwini.pdf�
http://www.businessweek.com/smallbiz/content/jul2010/sb20100723_154719.htm�
http://www.businessweek.com/smallbiz/content/jul2010/sb20100723_154719.htm�
http://www.youthportal.org.za/ur/edc/SA%20Women%20Entrepreneurship-Mmabatho%20Matiwane.pdf�
http://www.youthportal.org.za/ur/edc/SA%20Women%20Entrepreneurship-Mmabatho%20Matiwane.pdf�
http://www.allbusiness.com/management/465533-1.html�
http://www.emeraldinsight.com/journals.htm?articleid=1714793&show=html�

[online] available from <
http://pslforum.worldbankgroup.org/docs/2006jsbm.pdf> [7 September 2009]

Smith-Hunter, A.E. & Boyd, R.L. (2004) Applying theories of entrepreneurship to
comparative analysis of white and minority women business owners. Women in
Management Review, 19(1): 18:28. Cited in Botha, M. (2008) ‘Measuring the
effectiveness of the women entrepreneurship programmes, as a training intervention, on
potential, start-up and established women entrepreneurs in South Africa. Unpublished
thesis, 2006: University of Pretoria

[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-

154856/unrestricted/04chapter4.pdf> [10 October 2010]

South African Development indicators report (2007)

South Africa. Department of Trade and Industry (1995) White Paper of National
Strategy for the Development and Promotion of Small Business in South Africa. South
Africa: Department of Trade and Industry (213). [10 October 2010]

South Africa Info (2010)
[online] available from
<http://www.southafrica.info/business/trends/newbusiness/smallbusiness.htm>
[30 October 2010]

South African Institute of Chartered Accountants (2010) Small Enterprises, Big
Changes “How Mentoring makes a Difference”
[online] available from <http://www.saica.co.za/tabid/695/itemid/2324/Small-

Enterprises-Big-Changes--How-Mentoring-Mak.aspx> [16 November 2010]

South Africa Women Entrepreneur Network Report 2.
[online] available from <http://www.dti.gov.za/sawen/SAWENTreport2.pdf> [10
October 2010]

74


http://pslforum.worldbankgroup.org/docs/2006jsbm.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://www.southafrica.info/business/trends/newbusiness/smallbusiness.htm�
http://www.saica.co.za/tabid/695/itemid/2324/Small-Enterprises-Big-Changes--How-Mentoring-Mak.aspx�
http://www.saica.co.za/tabid/695/itemid/2324/Small-Enterprises-Big-Changes--How-Mentoring-Mak.aspx�
http://www.dti.gov.za/sawen/SAWENreport2.pdf�

South African Women Entrepreneurs Network (2005)
[online] available from <http://www.thedti.gov.za/sawen/sawenmain.htm> [7
September 2009]

Stanger, A.M.J. (2004) Gender-comparative use of small business training and
assistance: A literature review. Education and training, 46 (8/9) 464-473. Cited in
Botha, M. (2008) *‘Measuring the effectiveness of the women entrepreneurship
programmes, as a training intervention, on potential, start-up and established women
entrepreneurs in South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Statistics South Africa (2010)

[online] available from <http://www.statssa.gov.za> [19 November 2010]

Sunday Times South Africa, August 12, 2007:p.2. Cited in White, M., Riley, R.,
Fernandez, R., Mills-Jones., (2009) Women, Family and the Rural Economy
[online] available from
<http://www.jsums.edu/CL L/new%20website%202008.2/pdf/Wome%20Family
%20and%20the%20Rural%20Economy.pdf> [11 November 2010]

Sunter, C. (1998) We need to focus on creating an entrepreneurial class.
Entrepreneurship update, 2 November:2. Cited in Botha, M. (2008) ‘Measuring the
effectiveness of the women entrepreneurship programmes, as a training intervention, on
potential, start-up and established women entrepreneurs in South Africa. Unpublished
thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Swanepoel, C. (2005) Entrepreneurship. Cited in Challenor, R.M., (2008)

Entrepreneurship Class Notes, 2008: University of KwaZulu-Natal.
75


http://www.thedti.gov.za/sawen/sawenmain.htm�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://www.statssa.gov.za/�
http://www.jsums.edu/CLL/new%20website%202008.2/pdf/Wome%20Family%20and%20the%20Rural%20Economy.pdf�
http://www.jsums.edu/CLL/new%20website%202008.2/pdf/Wome%20Family%20and%20the%20Rural%20Economy.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�

The Guardian Small Business Research Institute (2010). Cited in Tice, C. (2010) The 6
traits of successful small businesses

[online] available from http://blog.entrepreneur.com/2010/07/the-6-traits-of-

successful-small-businesses.php [10 October 2010]

Trading Economics (2010) South Africa GDP Growth
[online] available from <http://www.tradingeconomics.com/Economics/GDP-
Growth.aspx?Symbol=ZAR

Unger, R., and M. Crawford (1992). Women and Gender: A Feminist Psychology. New
York, NY: McGraw-Hill. Cited in Killanin, Morris, M., and Lord (2003) ‘Entrepreneurs
and motherhood: impacts on their children in South Africa and the United States.

(Global Perspective)’

[online] available from < http://www.allbusiness.com/management/465533-
1.htmI> [10 October 2010]

Van Vuuren, J.J (2007) A Critical Analysis of the Influence of Start-Up Factors

in Small Businesses and Entrepreneurial Ventures in South Africa Acta Commercii

2007 [online] (269 -280)
available from
<http://ol.up.ac.za/upspace/bitstream/2263/4288/1/VVanVuuren_Critical(2007).pd
> [10 October 2010]

Van Der Walt, L (2008). Cooperatives and entrepreneurs: A partnership for job
creation and economic development
[online] available from < http://www.dgrvsa.co.za/Publications/Louw30-
1CSB%202005.pdf> [10 October 2010]

Venter, E., Boshoff, C., and Maas, G. (2005) The influence of Successor-related factors
on the succession process in small and medium-sized family business.” Family Business

Review, Vol 18. No.4, pp 283-303 (2005).
76


http://blog.entrepreneur.com/2010/07/the-6-traits-of-successful-small-businesses.php�
http://blog.entrepreneur.com/2010/07/the-6-traits-of-successful-small-businesses.php�
http://www.tradingeconomics.com/Economics/GDP-Growth.aspx?Symbol=ZAR�
http://www.tradingeconomics.com/Economics/GDP-Growth.aspx?Symbol=ZAR�
http://www.allbusiness.com/management/465533-1.html�
http://www.allbusiness.com/management/465533-1.html�
http://ol.up.ac.za/upspace/bitstream/2263/4288/1/VanVuuren_Critical(2007).pdf�
http://ol.up.ac.za/upspace/bitstream/2263/4288/1/VanVuuren_Critical(2007).pdf�
ttp://www.dgrvsa.co.za/Publications/Louw30-I�
ttp://www.dgrvsa.co.za/Publications/Louw30-I�

[online] available from

<http://papers.ssrn.com/sol3/papers.cfm?abstract_id=856752>[10 October 2010]

Verwey, 1.V. (2005) A comparative analysis between South Africa and the United States
of America. Unpublished PhD thesis. Pretoria: University of Pretoria. Cited in Botha,
M. (2008) “Measuring the effectiveness of the women entrepreneurship programmes, as
a training intervention, on potential, start-up and established women entrepreneurs in
South Africa. Unpublished thesis, 2006: University of Pretoria
[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-
154856/unrestricted/04chapter4.pdf> [10 October 2010]

Weisstein, E.W. "Fisher's Exact Test." From MathWorld. A Wolfram Web Resource.

[online] available from <http://mathworld.wolfram.com/FishersExactTest.htmI>[20
October 2010]

Welsh, P.H. (1993) Entrepreneurship education and training infrastructure: External
interventions in the classroom. In: Proceedings of the International Entrepreneurship
Education and Training Conference (Int Ent 93), Vienna, 5-7 July: 1-17. Cited in Botha,
M. (2008) “Measuring the effectiveness of the women entrepreneurship programmes, as
a training intervention, on potential, start-up and established women entrepreneurs in
South Africa. Unpublished thesis, 2006: University of Pretoria

[online] available from <http://upetd.up.ac.za/thesis/available/etd-11152006-

154856/unrestricted/04chapter4.pdf> [10 October 2010]

White, M., Riley, R., Fernandez, R., Mills-Jones., (2009) Women, Family and the Rural
Economy
[online] available from
<http://www.jsums.edu/CL L/new%20website%202008.2/pdf/Wome%20Family
%20and%20the%20Rural%20Economy.pdf> [11 November 2010]

7


http://papers.ssrn.com/sol3/papers.cfm?abstract_id=856752�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://mathworld.wolfram.com/about/author.html�
http://mathworld.wolfram.com/�
http://mathworld.wolfram.com/FishersExactTest.html�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://upetd.up.ac.za/thesis/available/etd-11152006-154856/unrestricted/04chapter4.pdf�
http://www.jsums.edu/CLL/new%20website%202008.2/pdf/Wome%20Family%20and%20the%20Rural%20Economy.pdf�
http://www.jsums.edu/CLL/new%20website%202008.2/pdf/Wome%20Family%20and%20the%20Rural%20Economy.pdf�

78



APPENDICES

Ethical Clearance Certificate

Questionaire

79



4

Aw

AR UNIVERSITY OF
'(* KWAZULU-NATAL

oV _ Y Graduate School of Business

Voluntary Questionnaire:

Female Entrepreneurs, the key to economic growth in KwaZulu-Natal

Thank you for taking the time to respond to this questionnaire. Your contribution is

much appreciated to this body of research.

As part of the course assessment, MBA students are required to conduct a research study
with a view to compiling a set of recommendations that theoretically could be put forward for
further research or from which recommendations maybe adopted by individuals or

organizations for their individual or collective benefit.

Purpose of the Study/Objectives

e To critically evaluate the reasons why women in KwaZulu-Natal choose to be
entrepreneurs.

e To measure the impact of women establishing small-to-medium enterprises on economic
growth in KwaZulu-Natal.

e To analyse the role of the South African government in terms of mentoring and coaching

programmes to assist women in business.

This research questionnaire should take about 15 minutes to complete. The questions are
structured such that all that is required is to tick / shade-in the relevant box or provide a
single-phrase answer. Please note that due to the very strict deadlines of this MBA course

we would greatly appreciate your response within 10 days of receipt of this questionnaire.

Your participation in this research is voluntary and all information provided will remain totally

confidential. Furthermore, your name, your organization’s name and any other details will



not be made public or disclosed in the research document and will not be able to be linked
backed to your specific responses. Hence all information provided retains anonymity in the

research document and will be used purely for statistical evaluation purposes.

In compliance with the university’s ethical research policy, please provide your
consent to participating in this research study by completing and signing the

declaration / consent sheet on the next page.

Responses may be e-mailed back to me at jessie.naidoo@kpmg.co.za or faxed to
031-332 6584.

If you send your response back by email, the sending back by e-mail will convey that you
consent to being part of the survey (i.e. no consent form required). If you fax back your
response, or if the form is completed in conjunction with a member of our research group,

please include a signed copy of the declaration / consent sheet.

Should you have any queries in regard to any of the above, please feel free to contact me
(my details are provided below) or you may contact Prof. Anesh Singh, UKZN Graduate
School of Business on 031-260 7564.

Thank you for taking the time to respond to this questionnaire.

Jessie Naidoo

MBA Student

E-mail address: jessie.naidoo@kpmg.co.za

Contact telephone numbers: 031-564 9994 (office hours); 084 509 1131 (all hours).
Fax: 031-332 6584
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Voluntary Questionnaire: Female Entrepreneurs, the key to economic growth in

KwaZulu-Natal

MBA STUDENT- INDIVIDUAL RESEARCH STUDY

DECLARATION / CONSENT

Dear Respondent,
Thank you for considering being a respondent in my research study.

To meet the research ethical requirements of the University of KwaZulu-Natal, please
provide your consent to being part of this research project. Without your consent, your

response is not valid and we may not use your response.

For respondents returning this questionnaire by e-mail, your return e-mail will signal your
consent to be part of the research project. For respondents faxing back the questionnaire, or
if the form is completed in conjunction with a member of our research group, please include a

signed copy of the declaration / consent sheet.

Should you have any queries, you may contact Prof. Anesh Singh, UKZN Graduate School
of Business on 031-260 7564.

DECLARATION / CONSENT
L (name of participant), hereby confirm

that | understand the contents of this document and the nature of the research project,
and | consent to participating in the research project. | understand that | am at liberty
to withdraw from the project at any time should | so desire, and my name and / or my

company details will remain confidential at all times and will not be made public.

SIGNATURE OF PARTICIPANT DATE

No signature required if electronically submitted
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Industry — September 2009
MBA STUDENT- GROUP RESEARCH STUDY

INSTRUCTIONS TO RESPONDENTS

Please tick / shade-in your response in the relevant blocks for each of the questions,

or provide a short single-line / single-phrase answer where relevant.

1 Race:
[ ] Black [ ] White
[ ] Coloured [ ] Asian
2 Gender
[ ] Male
[ ] Female
3 Age
[]25-34 [135-44
[ ]45-54 [ ]55 - older

4 What was the reason for you becoming an entrepreneur?
[ ] To be my own boss
[] 1 am a career minded individual
[ ] To earn my own income

[] Other personal reasons




5 As afemale entrepreneur, | have experienced the following challenges

[ ] The industry within which | operate, is male-dominated

[] Lack of coaching and mentorship programmes for female entrepreneurs
[ ] Lack of moral support from my family in establishing my business

[_] Other challenges

6 There are a number of investment opportunities for entrepreneurs in KwaZulu-
Natal

[ ] Strongly agree

[ ] Agree

[] Disagree

[] Strongly disagree

7 There is ease of access to finance and start-up capital for entrepreneurs in

KwaZulu-Natal
[ ] Strongly agree
[ ] Agree
[] Disagree
[] Strongly disagree

8 I have received support from other established organisations (government and

non-government) in establishing my business
[ ] Strongly agree
[ ] Agree
[] Disagree
[] Strongly disagree

9 lam operating my business in the following industry
[] Transport
[ ] Retail
[ ] Hospitality
[ ] Manufacturing
[ ] Travel and tourism



[ ] Other

10 I am marketing and advertising my business as follows:
[ ] Internet
[ ] Pamphlets or magazines
[ Newspapers
[ ] Through the media
[] Other

11 I employ the following number of people in my organisation (including full and
part-time employees)
[ ] <5 people
[ ] Between 6 and 10
[ ] Between 11 and 50

[] > 50 people

12 | am generating the following annual turnover
[ ]1>R10000

[ ] Between R10 001 to R50 000
[ ] Between R50 001 to R100 000
[ ] R100 001>

13 I believe that | am contributing to the economic growth of KwaZulu-Natal
[ ] Strongly agree
[ ] Agree
[] Disagree
[] Strongly disagree

14 | have made the following contribution to economic growth in KwaZulu-Natal
[] Reduction of unemployment
[ ] Increase in KwaZulu-Natal’s Gross Domestic Product
[ ] Increase in social standards of the community
[] Other



15 Are you aware of the mentoring and coaching programmes offered by the South

African government to entrepreneurs?

[]Yes
[ ] No

16 Have you been on a mentoring and coaching programme?

[ ]Yes
[ ] No

17 If you answered YES to question 16, the mentoring and coaching that | have

received has had a positive impact on my development as an entrepreneur

[] Strongly agree

[ ] Agree

[] Disagree

[] Strongly disagree

18 What aspects of the mentoring and coaching programme did you find valuable?
[ ] Meeting successful and established female entrepreneurs
[] Seminars on strategies and techniques to put in use
[] Private and/or semi-private mentoring and coaching programmes
[ ] Programmes for streamlining, marketing and enhancing the business
[] Other

19 I am of the opinion that a mentoring and coaching program would be beneficial to

other female entrepreneurs

[ ] Strongly agree

[ ] Agree

[] Disagree

[] Strongly disagree



Please email this to jessie.naidoo@kpmg.co.za or fax to
031-332 6584.

Thank you for your time in completing this questionnaire.

Jessie Naidoo

E-mail address: jessie.naidoo@kpmg.co.za

Contact telephone numbers: 031-564 9994 (office hours); 0845091131 (all hours)
Fax: 031-332 6584
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