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ABSTRACT

Radio broadcasting is usually classified as either a public broadcasting service or as being
commercially driven. In the South African context, the concept of community radio has
further complicated the definition of a pubhc broadcasting service.  While profit
motivation and niche marketing characterize a radio driven by commercial means,
community radio 1s predominantly non-profit oriented, directed towards a particular
community. A public broadcasting service is, amongst other elements, typified as being
geographically accessible to all and of paying particular attention to minority groups.
Lotus FM, a radio station that came into existence on 16 January 1983, for the South

African Indian community, describes itself as a “national public service-cum-commercial
broadcaster with community responsibility”. The South African Indian community, a
minority group within the broader South African population, comprises of five language
groups (Hindi, Gujarati, Urdu, Tamil and Telegu) and three religious groupings
(Hinduism, Tslam and Chrisbamty). This research aims to explore the feasibility with
which Lotus FM is accommodating the conflicting interests of being a mélange of all

three forms of broadcasting and reflecting it via its programmes.
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Chapter 1 - INTRODUCTION

[ Loms FM has a public broadcast responsibility as well as a community
responsibility withours ignoring its commercial viabiliry.
(POST, 29/09/99 - 2/10/99: 1)

1y 1996, the then Station Manager of Radio Lotus, Khalik Sheriff, stated “Radio Lotus is
aunique station driven by a team of dynamic, dedicated individuals who share a common
credo — to uplift Indian culture, integrate the community and provide the best
information, education and entertainment possible” (http://www.sabe co.za). In 1999,
with the coming of the new Station Manager, Dr Naresh D Veeran, Lotus FM was
descnbed as having “a public broadcast responsibility as well as a community
responsibility, without ignonng its commercial viabihty” (Post, 29/9/99 — 2/10/99. 1).
The newly constructed Lotus FM website states, “Lotus FM is a commercially-driven,
metro-national Public Broadcast Service catering for the needs of South Africans of
Indian descent” (http://www lotusfm.co.za). Both the statements clearly indicate that
Lotus FM is balancing three acts in one: public service broadcasting, community
broadcasting and commercial radic. The feasibility with which Lotus FM 1s able to strike
a balance In all three forms of broadcasting through its programming schedule, in serving

its highly niche community, 1s what this thesis aims to explore and analyse.

The community being catered for by Lotus FM, 1.e. the South Africans of Indian origin,
is a niche communirty that accounts for just 2.6% of the population of South Africa (South
Africa Survey, 1999/2000: 6) and comprises of five language groups, i.e. Hindi, Gujarat,
Urdu, Tami) and Telegu, and three religious groupings, i.e. Hinduism, Islam and
Chnistianity (http://www lotusfm.co.za). Programming to such a niche but culturally rich
audjence is a challenging task as each religious group and each language group has its
own culture, own values and 1ts own traditions. While catering for the needs of the
various religious and hnguistic groups, Lotus FM has also to ensure its survival and
growth 1n a highly competitive market; a market wherein other commercial and
community radio stations are competing for the same audience, i.e. the South Africans of

Indran descent.



The aim of the present research 1s (o examine the feasibility of Loius FM being a public
service-<cum-communiry-cum-commercial broadcaster, As will be established later in the
thesis, there are great contradictions in bemng a mélange of all three forms of
broadcasting.  Where profit motvation and miche markening charactenze commercial
radic and non-profit interest exemplifies community broadeasting, public service
broadcasting s tvpified by, amongst other elements, umversal googmphic accessibility
and anenpon  mmonties A combwaton of even community and commercial
broadcasting would create a conflict of interest hatween profil motive and communiry
intereats.  Thug, research into the feagibility with which Lotus FM i5 balancing such
conflicting dvnamics via s progmmming 15 of considerable interest Loms FM s
cumently m a dilenuma where, afler having functioned exclusively as a public senvice
broadcaster, bocause of it's position in the SABC's mdiwo portfolio, it has been entrusted
with showing a financial surplus 10 its operations. This imphes that Lotws FM must
scheduls s progmmmes and content in such a way as to ensure maximum listenership
and advernising revenue, while not withdrawing from the rasponsibility it has 1o its
community [Appendix Al)

The researcher deems it necessary to mention al the outset thal, at the time of writing this
thesis, Lotus FM is at a threshold where it 15 debating the way forward, it may either
become totally commercial or 3 public service cammeraial broadcaster (Appendix Al)
Lotes FM has been in existence for the past seventeen years but the focus here is on the
performance of the Station wn its past year, 1.2, since the Swtion Manager took over the
reing m August 1999 The reason behind limiting the span of the regearch s to facilitate
n-depth focus on the procrammes, wath resard 10 the changes brought about in
November 1999, under the aecis of the new Sation Manager. It would also be relevant
to mention here that the researcher herself joined Lowus FM as an announcer from
Movember 1999 when the Station came out with a3 new programme schedule, and has
been there since. [t would also be of significance to mention at this point that the
researches, prior to having jomed Lotus FM, staned her career 1n broadcasting when she
joined Radio Phoerx in January 1999, a5 an announcer Radio Phoenix 15 8 community
radio station n KwaZulu-Natal, catenng 1o the needs of the South Afncans of Indian



descent. Thus, the researcher can claim to be well versed with the mandate of being a
communtty radio and of conformance to the mandate through the programming schedule,

in this case, the programmes that are aired on Radio Phoenix.

Importance of Radio as a broadcastine medium

Radio, in South Africa, has been suggested as being of primary importance as the most
appropriate means of communicasiion (Teer-Tomaselly in DeBeer, 1998: 151). It1s one of
the media of mass communication that bridges the gap between those separated by
geography or nationality and 1t facilitates in bringing together those who share a common
culture or tradition (McLeish, 1994 2-3). The primary purposes of radio broadcasting
are “to inform, educate and entertain, propagandise and persuade”, with music filling the

air (McLetsh, 1994 1-2).

Radio broadcasting 1s usually classified as either Public Service Broadcasting or
Commercial Broadcastiing. However, the distinct concept of community radio in South
Africa has further complicated the defimition of a public broadcasting service (Mpofu,
1996: 8). Public Service Broadcasting 1s defined as a service to the public and, “the
provision of a service of mixed programmes on nanonal channels available to all” are the
two essential characteristics of Public Service Broadcasting (Scannell, 1997: 62-63).
Public Service Broadcasting is often considered as an alternative to commercial radio as
“a commercial station often needs to maximize its audience in order to justify the rates,
so pushing sectional interests to one side to satisfy the advertisers’ desire for mass
popularity” (McLeish, 1994: 11). The basic difference between Public Service
Broadcasting and commercial radio lies in the definition of their audience, since a public
service organization views is audience as citizens and a commercial organization regards
its audience as consumers or a market. “Public broadcasting has a different role to that of
commercial radio, principally by concelving its audience as 2 public rather than a market”
(Raboy, 1995:5). The Commercial Radio Companies Association (CRCA) states that the
most crucial point in the survival of a commercial radio station 1s sales staff, because “if
the sales team cannot obtain sufficient advertising revenues, the station will fail no matter

how good the programmes are” (http://www.crca.co.uk). Commercial radio is concerned



with the prioritization of profits and broadcasting to a niche market with advenising

being its major source of revenue (Raboy, 1996 2).

The third category of radio under consideration is that of community radio. “Community
broadcasting focuses on serving the clearly defined needs of small groups of people who
are bound by geographical as well as other considerations. It is essentially the difference
in the diversity of the audience and its size that distinguishes community broadcasting

from public broadcasting”™ (Mpofu, 1996 9).
Having briefly introduced the three forrns of radio broadcasting with regards to South

Aftica, it s now appropriate o give a historical overview of Lotus FM, the subject matter

of this thesis.

Historv of Lotus FM

On 11 October, 1860, 342 men, women and children, mainly from the South and East of
India, set sail aboard the S.5.7ruro from Madras and docked in Durban thirty-five days
later. on 16 November, 1860. That day marked the arnval of the first contingent of
Indians 1o the South African soil. These Indians whom came with the main purpose of
working in the agricultural sector, were mawnly South Indian Hindus with a few being of
Christian and Islamic religion (Meer, 1969; 10). “The majority were Hindus belonging 1o
various caste systems, Most could neither read nor write, but had knowledge of the
reasure-house of their relision, culture and traditions, which was passed on to their
children by word of mouth” (Sunday Times KZN, 12/11/00. 8). Later that month, on 26
November, 1860, the next aroup of 351 Indians to arnive aboard the S.5. Belvedere from
Calcutta, came mainly from the southern and eastern parts of India (Meer, 1969; 10). Up
1o 1869, South Africa had witnessed the immigration of Indian Jaborers to Natal from the
scuthern (Madras) and eastem (Calcutta) coasts of India. That same year marked a new
wave of immigration of traders predominantly from Gujarat setting sail from the West
Coast (Bambay) of India (Meer, 1969: 15). “They came mainly from Gujarat and the
Gujaraty language and culture was added to an already complex South African Indian

society, representative of several languages and several rehigions” (Meer, 1965, 15).



South Africa witnessed the ardval of some 140 000 Indians between (860 and 1911, and
in 1961, after it had declared itself a republic, South Africa cecognized [ndians as citizens
of its soil (Sunday Times KZN, 12/11/00: 9). Today, 140 years later, according to the
1996 Census, the population of South Africa boasts of 1 045 596 people of Indian/Asian
origin (http://www statssa.gov.za), commonly referred to as South African Indians,
comprising just 2.6% of the total population of South Africa. (see Table {.1)

Table 1.]

POPULATION OF SOUTH AFRICA - RACIAL BREAKDOWN
1996 CENSUS

Race Number| Proportion of Total
African 31127 631 76.7%
Coloured 3 600 446 8.9%
Indian/Asian 1 045 596 2.6%
White 4 434 697 10.9%
Unspecified/Other 375204 0.9%
Total 40 583 573+ 100.0 %

Source: Siatistics South Africa (bip//www stalssa.gov.za)
* Figures may not add up due to rounding off.

Chart 1.1  Population of South Africa

Racial Breakdown- 1996 Census
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Prior to 1983 Radio Tewro, a swmation caterning 1o Indian South Afnicans, broadcast on
shortwave from Swaziland, alongside the South Adrcan Broadcasting Corporation’s
(SABC) Radio Zulu, and other regional and natonal stations in English and Afrikaans.
However, there was oo South Afmcan stanon with which the Indian community could
identify iself. Twentv-two years after the Indians were recopnized and accepted as
South Afhcan citizens, w1 1983, Radia Lotws began with the objective of entenaining and
informing 113 commumiy; the Scurth Afnicans of Indian descent (Appendix B) The
present Stabon Manaver savs, "Lotus FM tarpets Indian South Afncans who are South
African by binh and who are of Indian origm; whose ancestral roots are in India"
(Appendix Al) Radw Lotus's ranonale at its inception in | 983 was 1o provide a range
of cultural programmes, music and chat shows 1o South Afncans of Indian descent™
{Teer-Tomaselli. 1998 162). Afer consultations with representatives and leaders of the
communicy, the management of Radio Lows wlentinied Hinds, Tamil, Urdu, Gujarau and
Telegu as the five magor Indian languases, and programmed its music mainly around
these groups. In 1969 founeen vears prior 1o the inception of Radio Lotos, 1t was
established that “the Hindus are divided into four langoage groups = two of South Induan,
Drzvidian ongin, Tamil and Telegu, and rwo of Nonh Indian Sansknt erigm. Hindustam
and Gujaran” (Meer, [969. 42)  After dectdiny vpon the name Radio Lows™, with the
lotus beiny the nanonal Nower of India and hence symbolic of the heriage of the South
African Indians, the station swarted broadeasting from 8 January, 1983, Professor Mear
{1969) sated about the Indizn, “In South Africa, be has emerged, like the Lows lower,
frem the squalid and dismal eonditions of his amval, to confrant a technological age and
has artuned himself 1o the rwentieth century”™, Radio Lows setl up s studios ar the SABC
building in Durban because the majonty of the South Afrcan Indian commumnity resided
m Natal (Appendix B). According to the 1996 Census, about 76% of the South Afncan
Indians are located in the province of KwaZulu-Nawl, followed by Gauteng with

approsimately | 53% (http!/fomine statsds aav za) (See Table 1.2)



M pumalanga

Table 1.2

PROVINCIAL INDIAN POPULATION OF SOUTH AFRICA

1996 CENSUS

Province Indians/Asians as % of total

Indian popularion
Eastern Cape 19356 1.9%
Free State 2 805 03%
Gauteng 161 289 15.4%
KwaZulu-Natal 790 813 75.6%
Mpumalanga 13083 1.2%
North West 10 097 1.0%
Northern Cape 2 268 0.2%
Northemm Province 5510 0.5%
Western Cape 40 376 39%
TOTAL 1 045 596* 100 %

Source: Stalistics South Alrica (hitp//www statssa.gov.za)
* Figures may not add up due to rounding off.
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Ar its inespuocn mn 1983, Radia Lotus idemtified and wvsed English as s mediom of

broadcast because the Sourth Afncan Indian, inespective of the community from which

he/she hailed. understoad this language (Appendix B) This fact is substannated by the
fmdings of the 19246 Census, in which 93,2% of the South Afncan lndians/Asians

identified English as thewr home langeage (hetp//wwwe starssa oov za)

Thus, the

broadeast o Enulish was seen as a unifving factor that browght together zll these

communities {Appendix B). (see Table | 3)

Tahle 1.3

PROFPORTIONAL HOME LANGUAGE OF S50UTH AFRICANS BY RACE

1996 CENSUS

Language Afeican|  Coloured fndian HWirite] L-'u.fperi_,fizd-‘ Total
Asran (her!
Afnkaans 0% S1.4% | 3% 57.7% 23 .6%, 1. 3%
English - 4% 16.2% 93,24, IE.6% 10, 7% 8.3%
[isiNdebele | 6% 0.§% 0. 0% 0.1% (8% | 5%
|isi Xhosa | 23,0 0.3% 0. 1% 1% 4%  17.7%
lisiZulii ; 203 0.2% 0,2% 0.1 % 14 4%, 22.7%
Sepedi ' 1% 0.1% 0.0%" 0.0%" 4.7% 9 1%
Sesatho 4 0% 0.2% 0 0% | 0.0% 3.4% 7.7%,
Selswana Iﬂ.E-%l 0.4% 0, 0t 0% | 3.8%% 8. 1%
515 wali 3.2% 0.0%" u.m:.j 0.0%" 1.2% 2.5%
Tshivenda 2 B% 0. 0% 0, 0 0,045 |.2% .2%
MilE0ngea 5.6% 0.0%" 0, 0% 0.0% 24% 4.3%
Crihver 3% 0.2% 3-'.I"Ev'ut 20005 1.5% {.6%,
Unspecified 0 6% 0.8% [.3% 1.4% i35.1% {1.9%;
Tatal* [ 0%, 10, 0% |0 0y lﬂﬂ.ﬂ%] I.GI}.BEH._ 10:0.0%

Sonree. Statizucs South Africa (hitp /e siatssa gov_za)
a Proportion oo small 1o record
* Frgures may not add up owing to rounding off



Chart 1.3 Proportional Home Language of South African Indians
1996 Census
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[nitially, after its inception in 1983, Radio Lotus would broadcast on the superior FM
frequency in the Greater Durban Area for five and a half hours on weekdays and nine and
a half hours on weekends. In 1984, with the installation of the Glencoe and Ladysmith
transmitters, Radio Lotus began transmitting to Northemn KwaZulu-Natal. Subsequently,
two months later, in October 1984, (he stauon began broadcasting on FM in Pretona and
MW on the Witwatersrand. At the same time, the hours of broadcast were gradually
increased. In August 1990, the broadcast of Radio lotus to the PWV (Pretona,
Witwatersrand, Vereeniging) area was upgraded to the supenor FM frequency. In
November (992, Radio Lotus began broadcasting in FM stereo and a year later, in

November 1993, it began transmission in the Western Cape. [n October 1995, Radio



Lotus became the first "Indian’ station to broadcast on the PAS4 satellite system, which is
currently available on the DSTV audio bouquet (http “wawvw.lotusfm.co.za). Today,
Lotus FM has ten transmiters that allow for broadcast to the whole of KwaZulu-Naral,

Gauteng and Cape Town.

Right from the day it was setupn 1983, Radio Lotus was "' 1G0% commumity-driven, and
the commercial element was ‘by the way’ ( ) so. the siation was nin mainly by
community needs”, comments the Markening Manager of Lotus FM (Appendix A3). In
1693, with the seiting up of the Radio Lotus Transformation Committee by the SABC
Board, Radio Lotus transformed itself from a music-driven station to a full-spectrum
public breadcaster. The transformation resulted 1n the station changing i1ts programming
format from music only programmes, to include elements of public service broadcasting,
such as talk shows, sporl, women's issues, current affairs and youth issues. After it
became a public broadcasting service, Radio Lotus realized that it needed to go onahuge
visibihty dive and, in 1996, the station changed its name from Radio Lotus to Lotus FM
(Appendix A3) The visibility dnve, called 'Taking Lotus FM to the People’, was a
campaign through which Lotus FM reached the community by staging vanous shows on
a large scale. One such event was the Lotus FM Bhangra Bash, with which Lotus
introduced the Bhangra' concept at the Rydalvale Grounds in Phoenix, Natal. For this
event, more than 40 000 people came together and danced into the early morning hours
{Appendix A3). As a pan of the change from Radio Lotus to Lotus FM, the station
swapped ils logo from that of the lotus flower to the radio dial, and its tagline from “Your
Family Friend" to “The Lotus pasition — Get Into 1T {http://www lotusfm co.2za). By then,
there was already talk of Radio Lotus being more commercially-driven and less
comrnunity-driven {Appendix A3) and in March 1998, Lotus FM declared its birst profit
since its inception {htip///www.lorusfm.co.za). In November 1999 when Lotus FM’s
Manager launched a new programme schedule (or the station, he described Lotus FM as
being “partially a public service broadcaster, partially a commercial station and partially
a community station (...) All three things at one time within the broad portfolio of the

SABC”(Appendix Al) However, the need to “focus the station, to streamline 1t mto

' The lerm "Bhangra™ has been comprehensively defined in Chapter Two, on page 33.



following the line of a single mandate” had atready been realized at that time. At present,
Lotus FM, under the aeuis of its Station Manager, 1s undergoing a strategic analysis phase
so as to ensure 1ts survival in the future in a market fraught with compention from
upcoming and existing radio stations. The aim here, though, is to Ullustrate and critically
analyse the manner in which Lotus FM’s programming has been reflecting elements of

all three fornis of radio broadcasting

Methodoloov

This thesis has been structured in the format of a case study and will draw upon the
concepts of public service, community and commercial broadcasting. “A case study is a
descriptive rype of research undertaking in which individuals, groups, or organizations
are inteniewed or observed, or various types of archival records are examined”
(Williams, Rice & Rogers, [988: 107). [t involves the “obscrvation, description or
reconstruction of a phenomenon of interest” (Whlliams, Rice & Rogers, 1988:37). The
researcher will examine the degree to which Lotus FM conforms to the theoretical

aspects of public service and community broadcasting,.

“Research methods refer to the systematic, focused and orderly collection of data for the
purpose of obtaiming information from it, to solve/answer our research problems or
questions”™ (Ghauri, Gronhang & Kristianslund, 1995. 83). The researcher has
underaken qualirative research methods for the purpose of data cotlection.
Qualitative research 1s a mixture of the rational, explorative and
mtuitive, where the skills of the researcher play an important role in the
analysis of data (...) The skills needed to do qualitative research are:
thinking abstractly, stepping back and cntically analyzing situations,
recognizing and avoiding biases, obtaining wvalid and reliable
yntormation, having theoretical and social seusitivity, and the ability to
keep analytical distance while at the same time utilizing past experience,
and a shrewd sense of observation and interaction.

(Ghauri, Gronhang & Kristianslund, 1995: 84)



Being a member of the Lotus FM (eam, it was only apt that the researcher adopts the
Participant Observalion approach to research, where “the observes enters the socia) setting
and acts as both an observer and a parucipant” (Cooper & Schindler, 1998: 367). The
strength of the Pamicipant Observanion approach 1o research lies in that the researcher, by
way of his/her experience, 1akes on a dual role of data collection and analysis (Bemard.
1994, 144-145). In pamicipant observation, the “‘researchers have to balance two roles:
that of being paricipants and thar of being observers”” and they have to exercise self-
contro) in becoming too 1dentified with the yroup and losiny their objectivity (Berger,
2000; 161). The researcher deems 1t of consequence to inform the reader at this point that
while in her capacity as an announcer with Lotus FM she was exposed to crucial
information of a swategic nature, such as n the audience listenership figures, yet, that
highly privileged information has not been disclosed in anyway n this research due to

moral and ethicaf reasons.

Bernard (1994: 140-142) states the following as advantages of adopting the participant
observation method-

1) lt facihtates in the collection of different kinds of data;

2) lt reduces the problem of reactivity — 1.e. people chanaing their behavior
when they know that they are being studied;

3) Participant observation helps the researcher formulate sensible questfions in
the nauive language;

4) It gives the researcher an intuiuve understanding of what’s going on in a
culture and allows him/her to make stong statements about cultural facts
that have been collected. It maximizes the chance of making vahd
statements; and

5) Many research probiems cannot be addressed by any other than the

parucipanf observaiion meihod.

Data collection under the participant observation method can involve an amay of
technigues including observations, different types of jnterviews and questionnaires

(Bernard, 1994: 137). In this case, the researcher went about collecting data by way of in-



depth semi-structured ncerviews and unstructured interviews with the management and
staff of Lotus FMI, respectively. The fundamenials of an interview are described as
encounters between a researcher and i1 rexpundent in which the laier is
asked a series of questions relevant to the subject of the research. The
respondent’s answers constitute the raw data analysed at a fater point in

time by the researcher (Ackroyd and Hughes, 1983 66)

A semi-structured mterview is one that allows the respondent to express him/herself in
his/her own terms, with mimimum control over the informant's responses being exercised
by the researcher (Bernard. 1994: 209). Berger (2000: 112) defines a semi-structured
interview as one whcic “the interviewer usually has a written list of questions to ask the
informant but tries. to the extent possible, 10 matmtain the casual quahty found in
unsiructuled interviews . An in-depth inlenview 1s ane that “encourages respondents to
share as much information as possible 1n an unconstrained environment” (Cooper &
Schindler, 1998 323) [n-depth semi-structured interviews were conducted with the
Suiron Manager, Marketing Manager and Programmes Executive of Lotus FM. In
addnion to scmi-structured interviews, unstructured interviews were conducted with the
announcers of Lotus FM. In unstructured interviews, one of the most Irequently used
methods of data collection, the researcher, by exercise of minimal control over the
responses of the nformant. \ries 10 gain as much information possible by remaining
focused and allowing for the interviewee to speak on the subject in his/her own *“ffame of

reference’ (Berger. 2000: 112; May, 1993 94).

[n addition o gathering first-hand information by way of interviews, the researcher also
collected information of relevance through newspaper and trade press articles. While the
researcher has been a loyal listener of Lotus FM ever since she joined the stauon in
November 1999, yei, 1n her capacity as a ‘pariicipant as an observer', she spent the
month of November 2000 in carefully listening to and scrutnizing the various
programumes aired on (he Station, observing things such as the sryle of presentation, the

music played and the topics of the talk shows, to name a few.



The research has been put together and presented as follows: in Chapter Two Lotus FM
is analysed as a public service broadcaster while Chapter Three examines Lotus FM as a
community broadcasting service with repards 10 the Independent Communications
Authonty of South Africa ((CASA) mandale for community radios in South Africa. In
Chapter Four the commercial viability of Lotus FM 1s examined. The reader must keep
m mind that Lotus '\ 15 no1t a commercial radio, but 15 a commercially-driven station:
the question being, 10 what extent 1t is commercially-driven. Ln Chapter Five the
proarammes atced on Lotus FM are discussed and critically analysed as a reflection of its
balancing three acts in one. and in the concluding chaptes, Chapler Six, the researcher.

based on her findings. suggests the way forward for Lotus FM,
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Chapter 2 - LOTUS FM AS A PUBLIC SERVICE BROADCASTER

As a Public broadcaster, Lotus FM has found the right blend of ralk and |
music whilst still catering for the cultural needs of irs diverse audience.
hup://www lotusfm.co.za |

In Britain and many modem nation states, public scrvice forms of
broadcasting have entailed the oraanization of radio and television services
primarly as public vulitics and resources, rather than as profitable
commodittes.  This cmphasis has encompassed their organizauion and
control as national cultural institutions owned, regulated and run in the
public interest and dedicated to the public provision of information and
entertainment  In these terms, broadcasters have been obliced to serve the
public in varnious ways rather than simply to follow the dictiates of
commercial markets.

(Scannell, 1997.061)

Public Service Broadcasting, one of the two main npes of broadcastng, aims ai
prioritising public needs. Public service broadcasting is at umes regarded as an
alternative 10 commercial radio, which emphasizes the maximizaton of profits rather
than satisfaction of public needs (McLeish, 1994: 10; Raboy, 1996: 2). The essential
notion behind Public Service Broadcasting is that its function s not sSimply o satisfy
commercial interests by giving the public what it wants In an attempl to maximize
audience figures, but rather to inform, educate and enterain the pubhc, the notion of
‘quality” being central (Teer-Tomaselli, 1994: 124). In the South African context, the
definition of public service broadcasting 15 further comphlicated by the coacepi of

community broadcasting, which will be discussed in the next chapier (Mpofv, 1996: 8).

Dennis McQuait (1994: 172), of the University of Amsterdam, lists the following as
being the main features of a fully developed form of public service broadcasting:

1) The provision of a universal service;

2) The system should be financed by payments fom all evtizens (not just the

consumers);



3

4

59

There is public control of access as sender, in greater or lesser detsil, 1o
ansure “fiurness’, political neutrality and independence from vasted
INVCTEsLs,

A public broadcasting service is democratically acceptable to the socien
{or nation ), and

A public service seeks 1o achieve vanous goals of quality of service, as

determined according 1o local cultural and socal prionti=s

Sir John Renh, the first Director-General of the Briush Broadeasunp Corperation (BBC),
whe also wrole the ehaner for the Auttraluin, Canadian and Seuth Afican Broadcasimg
Cormporations, in the |930s° developed the concept of 'Public Seivice Broadcasting’ as a
coherent philosophical position which today 18 an ideal and a model (Teer-Tomasel!s &
Boafo, |99 183), According to Reth the BBC, the first and paramount pubhe secvice
braadeasting instiunion, 'founded a wadition of public service and of devotion 1o the
highest interest of community and navon’ (Teer-Tomaselly, 1994 127) Reuth identified
the following four erucul elements in the pracuce of Public Service Broadcasting:

1
2
)

4)

it should be pratecied from purely commercial pressures,
the whole nation should be served by the broadcasting service,
there should be unified control, implying that public brosdcasting service
should be organized as a manopoly, and
there should be high programme standards
(MeDonnell, 1991 1)

A more contemporary definition of Publ:c Service Broadeasting was given by Jonathan
Powell, who had served on the BBC as Programme Controller He described Public
Service Broadcastng as

the broad commument to provide and 1o protect mixed and complementary

programming schedules. T includes a commionentl Lo cenan minonry

programmes and to covenng, as far as possible, different genres of

provmmming making Within each genre = whether wathin drama, curmrent
sffairs, comedy, children’s programmes or contiuing education - there is @

It



full range of programming, a demonstrably broad church. Public service
broadcasting 15 dnven by higher aspiration than solely to provide
entertainment. Public service broadcasting is the attemipt lo make quality
popular programmes It does justice to human experience. It deals in more
than stereotypes. It adds to the quality of peoples’ lives. lts programme
genre's reflect the complexity of human being (Teer-Tomaselli, 1994:

127).

The tradinonal Reithian characteristics of Public Service Broadcasting included the

following four elements:

1) Independence from both governmental and commercial sources;
2) Programme balance — educate, inform ang entertain;

3) Geographic balance; and

4) Imparnalhity from political output

(Teer-Tomaselh, 1994 127)

There are two elements that have remained constitutive of Public Service Broadcasting
from the beginning. the provision of a service of miixed programmes on narional channels

available to all (Scannell, 1997: 62-63).

Though there 1s no simple definition of what Public Service Broadcasting is, yet, the now
defunct Broadcasting Research Unit (BRU) of the UK, in a booklet first published in
1995, The Public Service ldea in Brinsh Broadcasting- Main Principles, made a
reasonably thorough atiempt at definung it and maintained the view that broadcasting
should be regarded as a comprehensive environment (Raboy, 1996: 6). Marc Raboy, of
the University of Monireal, summarizes the main principles of the BRU, which it is
helieved represent not only the “ideal typical definition, but also the actual, empirical
conditions for the existence of Public Service Broadcasting™ (Mpofu, 1996: 9). These
eight principles that today constitute the fundamental tenets of Public Service

Broadcasting, are:



1) universal pccessibility (geographic),
) wnivenal appeal (general tastes and interests),
3 partcular Mgntion (o minorities,
d) contnbution 1o sense of pational wdentily and community,
1) distance from vested interests,
f) direct fundbng and universality of payvmen,
il compeatition in good programming rither than for numbers; and
8 gusdelines thar hiberate rather than restrict programme makers
(Rahoy, 1996: &)

It ts on the basis of the-s esght principles thay the researcher proceeds to analyse Lorus
FM as a Public Service Broadcaster and s conformance to these pninciples The reader
must bear i omind that Lotus FM s an SABC radio station and the SABC is the national
broadcaster catermg fof the needs of all South Afnicans. The Swauon Manager aptly
descnbes the relanonshop of Lows FM 1o the SABC 25 one where the SABC 15 the
“umbrella body™ and Loms FM one of s bmnds (Appendix Al) 5o, while the SARC,
as the natonal public broadcaster, s catenng for all South Afncans, Lorus FM 15
providmyg a public brosdeasting senvice for the minonty Indian component of the South
African populaton. It must also be remembered while reading through this secton that
the aim 15 10 amalyse, kespme in mind s sdennty, the ewtent to which Lotus FM s
sausfactonly conforming to the fiundamenzal ponciples of 3 Public Broadcasting Service,
as lawd out by the BRU

1. Universal Geographic Accessibility

Universal peographic accessibility is regarded a5 a fundamental axiom for a public
service broadcaster as broadeast prosrammics should arm to be avarlable to each and
every member af a society regardless of thesr remotencss and accessibnlity (McDonnell,
1991 94; Raboy, 1996) A public service broadcasting institution is “responsive to need,
making 1t5elf available for evervane (. ) Indeed s universality makes & point of
including the disadyvantieed ' (McLeish, 1994 10)



Lotus FML, as stated i i1s mission statement, 15 8 metro-nanhonal poblic brozdcasnng
service catering 1o the needs of the South Afncan: of Indian descent
(hitptfwane lotusfm co 2a). A total of ten vansminers have been allocated 1o the Stanon
on the FM frequency, allowing for tmnsmission to the whaole of KwaZulu- Nagl,
Guauteny and Western Cape, from 87 TMHz o 106 8MHz (hitp //www lodusfm co za)
The ten transmatters and the frequency on which the audience can recerve Lotus FM, are
as follows

87 7MHz  Durban

87 0MHz  Ladvemuth

B8.2MHz  Pan Sk=psione

BE3MHz  Pietermantzburg

B8 OMHz  The Bluff

RO dMH 2 Durban Noith

0.0MHz  Glencoe

97 8MHz  Cape Town

100 IMHe  Pretona

106 §8MHz  Johannesbury

All other areas in South Afnca and Alfrica ¢an tune wn o Lows FM via satellite through
the Digital Satellite Television (DSTV) system {hitp /iwwaw lotusfm co za),

The Indwns/Asmns in South Afnca, which s the trget community of Lotus FM. account
for approximately | milhon of the total South Afnican population of 40 6 million people
Of this | million, abour 76% 15 located in the province of KwaZulu-Natal, accounting for
9.4% of the province's populanon (hitp fwwav swissa org za) The province with the
second highest concentranion of Indans s Gauteng with approximately 1 5%, followed by
Wesiern Cape at about 4 %% (see Table 2.1) A very minascule number of the South
Afncan lndian populstion is spread out over the remaining provinces (see Table 2.1). In
November 1999, it was reponed thar Lotus FM. according to the Radio Audience



Measurement Surnvey (RAMS):, had a listenershup of 404 000 in KwaZulu-Natal, an
increase of 8% or 30 000 listeners from the previous RAMS figures (Post, 10/11/99-
13/11/99: 37). (Appendix C). As per the May/June 2000 RAMS diaries, Lotus FM
commands a total listenership of 388 000, of which 372 000 is the Indian population
component (Appendix D). According to the latest figures released by the South Afrian
Adverusing Research Foundation (SAARF), Lotus FM’s listenership has increased by 80
000 (Sunday Times, 04/03/01: 1),

Table 2.1
PROVINCIAL INDIAN POPULATION OF SOUTH AFRICA
1996 CENSUS

Province Indians/Asians us % of total
Indian population
Eastemn Cape 19 336 1.9%
Free State 2803 0.3%
Gauteng 161 289 15.4%
KwaZulu-Natal 790 813 75.6%
Mpumalanga 13083 1.2%
North West 10 097 1.0%
Northiern Cape 2 268 0.2%
Northern Province 5510 0.5%
Western Cape 40376 3.9%
TOTAL 1 045 596+ 100%

Source: Siatistics South Africa (http://www statssa gov.za)
* Figurcs may nal add up due to rounding off.

Due to the fact that Lotus FM is nol a pure public broadcasting service, it is not
accessible, via radio, to each and every Sourth African Indian. However, it is accessible
to the majornty of Indians in South Africa who reside in the province of KwaZulu-Natal.
At the moment, the Manager of Lotus FM claims that the cost per listener stands at about

27¢ to 30c per minute (Appendix Al). By extending the network to, supposing, another

* RAMS is the Radio Audience Measurement Survey of the South African Advertising Research
Foundation (SAARF). SAARF RAMS provides advertisers and their clients with information related to
radio listenership and demographics figures so as to enable them to buy appropriate media space and ume.
RAMS diaries are conducted twice a year on a period of seven days consecutive histening.
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four or five transmitters that would mean escalating the cost to almost R1 per listener,
described by the Station Manager of Lotus FM as “pure suicide” in financial termos
(Appendix Al). The Station Manager states that “if the SABC has a responsibility to
take care of the Indian South Africans, knowing fully well that they're gonna make a
loss, knowing fully well that they might even lose audience, then fine, go ahead; but, it's

a suicidal move” (Appendix Al).

Chart 2.1 Provincial Indian Population of South Africa

Northern Province

Northern Cape % Western Cape
0% 4% Eastern Cape
' 2%

North West

1 % *\\ Free State =~ Gauteng

0% [ 15%
Mpumalanga
[ % -

KwaZulu-Natal
16 %

Thus, we conclude that while Lotus FM is accessible to more than ninety per cent of
South African Indians. it does not reach each and everyone of them. Even if Lotus FM
were to install a transmitter in each of the remaining provinces, such a decision would
have no impact on its listenership figures due to the density of their population not being
large enough to form a RAMS sample (Appendix Al). Advertising sales, and therefore,
revenue income, is predicated directly on the audience figures provided by RAMS. If
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Lotus were an exclusive public broadcasting service, with no commercial viabibty
dictating 1ts functioning, then it could have without fear of Joss of revenue fulfilled this
service by being accessible to each and every South African Indian, 1respective of the
cost involved. However, 11 1s the commercial element and the inflow of advertising

revenue which are detrimental to Lotus FM going in for such a “swicidal move’.

2, Universal Appeal (General Tastes and Interests)
The Universal Appeal principle is concerned with broadcasting programmes that cater to
the different tastes and interests of the audience (McDonnell, 1991:94). A public service
broadcaster has a commitment to serve minorities, and 1o service the broadcasting needs
of the population (Mpofu, 1996: 10) The October 1996 edition of the Marketing Mix
stated Radio Lotus’s missjon as “to provide a balance of multi-cultural programming and
Indian language programming direcied towards five language groupings and three
religious denominations, seeking to reach the greater Durban community in all its
diversity’” (Marketing Mix, Oct. 1996: 69). A public broadcasting service is committed to
providing programmes that, in addition to those catering to the minorities, are of general
appeal. The Lotus FM website states “Following the edict of entertainment with & mix of
information and education, the station uniquely and creatively covers current affairs.
news, sport and religion” (http://www.lotusfin.co.za). There are the different types of
programmes of general interest and appea) that are aired on Lotus FM:

1) Newshreak 1s the current affairs programme broadcast from Monday to Friday
for an hour in the morning (06h00-07h00) and for half an hour in the evening
(18h00-18h30) It includes live soundbites, at times Live interviews, weather
reports and stock exchange indices. The programme 1s produced by the SABC’s
KZN news department and has contributors from India, Pakistan, New Zealand,

England and France.

2) News bulletins are aired on the hour from 06h00 till 20h00 and also feature
soundbites.
3) Lotus FM hosts two talk shows daily from Monday to Friday for an hour in the

afternoon and an hour and a half in the evening. Viewpoini is a one-hour

controversial topical talk show that runs from 13h00-14h00 and tackles topics
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4)

6)

7}

)

like empowerment for women and men and motivational (ssues
(hitp ~www. lotusfm.co.za). Online 1s a histener help-line with experts in various
fields, hosted from 20h30 to 22h00 from Monday to Friday. The
producer/presenter of the programme says "'[t’s a basic talk show formart; it's also
a listener phone-in and it's a help-line” (Appendix A&).

Spice-a-Pelic s a vouth programme that can be heard on weekdays between the
hours of [4h00-16h00 The programme boasts of various features that are of
interest o the vouth of roday, features that talk about the latest in fashion,
environmental matters, tips for the body and soul, movies playing on the circuit
and the latest websites that the teenagers can visit (Appendix A8).

Lifesrvle 15 a comprehensive womer’s magazine programme that features
discussions on women's achievements, Indian and 1ntemational cuisine, beauty
tips. fraditional and modem fashion, vardening, home décor, as well as
discussion on any social issue that has an Impact on women
(htip://www. lotusfm co.za). This programme is aired for one hour on weekdays
and two hours on Saturdays. On Saturday the programme exclusively discusses
cuisine and a1 times household matters.

E-Male 1s an up-to-date weekly men’s magazine aired on Saturdays for two
hours in the morning, that focuses on men’s key interests like sports, fashion,
cars, business, finance, etc. (http://www.lotusfm.co.za).

1r’s Your Call on weekdays and Saturday is the listeners’ choice of music
prouramme in which the audience calls through requesting for a song of its
choice. /1's Your Call 1s a three- hour programme aired from [0h00 to 13h00
from Monday to Friday, and 14h00 to 16h00 on Saturday.

Religious programmes are aired for an hour every week for each of the three
religious groupings of Hinduism, Islam and Christianity. Bhakti Sangeeth is the
Hindu religious programme featuring religious musical songs in the North Indian
and South Indian languages and is aired on Sundays for two hours, from 15h00
to 1 7h00, “Bhaksi s salvation through love, adulation and selfless surrender to
God” (Meer, 1969: 135). The Christian religious programme, Gospe! Hour, 1s

aired on Sunday momings from 06h00 to 07h00. The I[stamic religious
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programme, Deenpaal, can be heard on Sunday evenings at | %h00 and runs for
an hour, ln addition to these separate programmes allocated to each religious
aroup, Lotus FM also featores religious musie i all three relimons, every day of
the week for half an hour in the moming, (rom 03h30 to 06h00 10 a programme
called Inspirations.

9] Sports news s featured twice daily, on the morsing breakfast show, Kickdonwn
and the afiernoon youth programme, Spice-i-Delic. There i5 no special spoits
magazing programme but spors news and resulls are featured on the hourly news
bulletin when there 1s any special match, tournament or game going on, such as
when the South Afncan crnicket team s plaving a test match or a one-day
imtemational  In addinon, on weekday after oons the drive show (Overdrive)

features horse memy news at aboul | Thdi

From the above armay of programrmang over widely diversent areas of interest, it can be
concluded that Lotus FM showeases programmes that are of wider and 2eneral appeal,

not margmalizing any particular Indian commumity

3. Particulay Attention to Minorities

Catering to the minontics, especially disadvanmpeed minonties, is the third characteristie
of public service broadvasting {MeDonnell, 19491: 94). As a public broadcasting service,
Lows FM has an oblizanon not anly to feature programmes of seneral tasie and appeal,
bul to alsa cater for the needs of the minonty groups. As stated earhier, Lotus FM 15 a pan
of the stable of SABC radio stanons  The SABC s radio services consist of twenty-four
stattons, which are divided into the bwo categones of commercial services and pubhc
service broadcasiers, The pubhc service component 15 made up of iwelve stations; one
each for Enghish, Afrikaans, the nine Alrican languauzes and Lotwes FM (Teer-Tomasslli,
1983: 585-586). To reiterate the words of the Stalion Manager, SABC is the corporanon
with Lots Fivi as ane of is brands (Appendix Al}. As the national broadcaster, the
SABC 15 oblized 1o fulfill 1is public service mandate and Lotus, as a pan of it, @mkes care
of the Indian audience, which in terms of the broader South Afncan population, is already



a minority. Furthermare, within this minonty croep that Lotus Fivl targets, there are sul-

minanly groups based on lingwistic, relimous and cultural aspects.

“South African Indians subscribe 1o a vanety of rehgians, including Hinduism, lelam,
Christianity, Buddhism, Confucianism and Zoroastriniam 1t is however the first three,
Hinduism, lslam and Chrsuaniry, that constitue their major religious sysiems” (Meer,
1969, [33). In 1969, the majonty of South African Indians were catcgonzed as
subscribing to the faith of Hinduism, with 74% of the Indwan population in Durban being
Hindu, 18% Mushm and 7% Christian {(Mesr, 19569 613 ln 1erms of language, the
Hindus are divided into four language groups — Tamil and Telegu, compnsing the two
South Indian one and Hindi and Gujarat, of North India: orgin (Meer, 1969 61) In
1962, while 38% of the Durban Indians were classified as Tamil speaking and 23% as
speaking Hinds, abow 12% and less thay 2% were classified as speaking Telegu and
Gujaran, respectively (ibid). “The Muslims speak Urdu or Gujarati, there being iwice as
many Urdu speaking Mushms as Gujarati speaking” (Meer, | 969:82). Thus we confirm
that while the Indian populanon of South Africa 15 tself a mmaorniry in relation 10 the tolal
populace of the country, within this minonty group are further minonty sub-groups that

Lotus FM arnempis (o caler 10 via s programmimg

Leaving aside the relizious programming referred to earher and the specialized hngushic
programmes referred to below, most of the music aired on Lotus FM 15 in the two most
dominant language groups of Hindi and Tamil This is not only the case with Lotus FM,
but alsp Radio Phoenix, a community radio staton in KwaZulu-MNatal broadcasting within
a 50km radius 1o the same community, the South Afncan Indians. From 1995 Lotus FM
maintained a 17| ratto between North Indian and South Indian songs. This resulted ina
sharp decling in the Lotos FM's listenership (Appendix A1) With the advent of the new
Stanon Manager in Movember [ 399, this ratie changad i some of ihe pnme tme popular
programmes, from 1°) to 2:1 and even 3:] {Appendix Al). The mominz breakfast show
(Kickdawn), the vouth show (Spice-a-Delic), the aftermoon drive programme (Overdmve)
and the Sarturday moming breakfast show (The Weekend Lifi-0ff) play music on a rano of



a1 least 2 Hindi sones 10 | Tamul song. with this rabie going up 10 even 6.1 in Spice-a-
Delic

For the linguistic minerisy groups of Teegu, Gujant and Urdu, Lows FM showeases a
two-howr long cultum! programme once a weeak for each of the groups, Hindi and Tamal

mclusive, from 18h30 10 20h30. The schedule 15 as follows:

Monday ﬂ_iecfaqjﬂf.!' Cultural Programme in Hindi
Tuesday Nungeetha Nilayamu Cultural Programme in Telegu
Wednesday Cinlekasha Culiural Programme in Urdu
Thursday fregimalo Culwral Progmmme in Gujamn
Friday I fsqr Mazhat Cultural Programme in Tarmil

These programmes are produced and presented in the vermacular and the music played is
confined to the |lanpuage wroup. These programmes are also educatonal wheres the
audience uets to learn the language via a ‘listen end leam” feature incorporated in those

two hours { Appendix A4, AT),

Lotus FM caters 0 the three dominant religious groups of Hindwism, Christianiry and
Islam by way of Bhakri Sangeeth, Gospel Hour and Deenyoar respectively.  Bhaiai
{devovon in Hindwism} Sangeerh 15 the Hindu rehyinus musical programme aired on
Sunday alternoons for twe hours from 1 5h00 to 1 7ThO0, leatunine Morth Indian (Hindr and
Gujaran) and South lndian (Tamil and Telegw) devotional songs. Gospel Howr s the
Chnstian religious programme featured on Sunday mommgs for an hour, from 06h0G 10
07Th0D, Deenyaal, the Blamic religious prosramme, features on Sunday evenings from
19h00 to 20000, In addition 1o these three separare relivious programmes, fnspirations,
the daily moming religious programme aired for half an houwr fivan Q530 to 05h00,

features devononal songs in all the language and religious groups

Special programmes are also hosted during religious festivals. For example, for the

Istamic holy month of Ramadan, hour-long Quranic recitals were aired every moming
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from 03h00 ro 04h00, the time at which the Muslhims start fasting durnng that month. In
addition. the 'sehri’ (beginning of fast) and “iftaar” (end of fast) tmes were also being
announced at the correct ime. For the Hindu religious day of Mahashivratn (the great
night of Lord Shiva), Lows FM featured an all-night long special on Lord Shiva, playing
only “Shiv Bhajans™ (religious songs devoted to Lord Shiva) from midnight till 06h00 on
22 Februarv. 2001. For the [slamic holy day of Eid-Ul-Adha on 6 March, 200], Lotus
FM played only Eid songs for three hours from 10h00 1o 13h00 on the programme /r’s
Your Call. In addivon, listeners were allowed to call yn and air their Eid greetings to
friends and family. For the Islamic hsteners who enjoy "qawwalis’, Lotus FM presents
the Qavwwali Hour on Sunday evenings from 20h00 to 21h00. ‘Qawwali’ was developed
by the renowned Persian Saint. Kwaja Moinuddin Chisthi, in the 2"t century, as the
Muslim equivalent of Hindu devotional songs (Meer, 1969: 223). On an average, due 10

the length of a “gawwali’, one is able to play five gawwalis in one hour (Appendix A7).

Most of the music played on Lotus FM in the non-religious and non-cultural shows,
compnses of the current hit and popular songs. To cater to the forty-five plus age group,
the older generation, Reflecrions, a four-hour long programme aired on Sunday nights
from 22h00, features a mix of old North and South Indian songs. Lotus FM also caters
for those who take a keen interest in Indian classical music, by way of Shruri Liya on
Sunday evemngs from 21h00 to 22h00. For the teenagers and youngsters, Spice-a-Delic
on Lotus FM features remixed songs coupled with teenage related aspects such as beauty

and fashion tips. Spice-a-Delic is a weekday afternoon two-hour programme,

Most of the programmes on Lotus FM feature the musical preferences of the presenter,
which may not be the same as that of the hstener. So as to give the audience a chance to
listen to a song of its choice, I1'’s Your Call on Lotus FM s featured for three hours on
weekdays and two honts on a Saturday. Due to the probability of histeners in KwaZulu-
Natal gefting through to the studio being higher than that of Gauteng and Cape Town, one
hour of the show time is devoted towards entertaining calls exclusively from residents of

those two provinces.
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The author 1s of the optnon that, while Lows FM has sausfactorily antempted in paying
attention g the munoritics within it mmonty “ledmn target avdience, the nomber of
hours given 1o the Telesu, Gujamn and Urdu culiveal groups inoa week 15 insufficient in
comparison 1o the total music mix played per week on Lotus FM In other words, the
Telegu, Gujaran or Urdu community cets o hsten 1o therr cultural music for enly two
hows at & stretch on a parucular day of the week  The host of the Telegu cultural
pragramme 15 of the view that though nve hours at a stretch suthices, 11 is not enoual time
devoted 1o the cultural group for 8 week (Appendix Ad) The presenter of the Jawwal
Honr on Lowus FM is also of the view that one hour is too lile A time for the programme
as al imes he 15 compelled o fade off a song due to the average duration of a “gawwal

being anvwhere between ten 10 fificen minutes (Appendix A7),

Thus we conciude that in s attempt 1o serve each and every member of its communiry,

Lotus FM has satisiactonly devised its programming schedule in catenng for them.

4. Contribution toe Sense of National Identity and Communiry

One of the meost ymporant elements of bermg a public broadeasier 15 the creation of a
sense of nauonal idenuty. The pravision of a space in which “the emercing culmre of
multiple identiies can negotiate its antagonisms’ has been identified as the role of a
public service broadeaster (Elhis, 19%4; 14 Lotus FM, as stated 2arher, falls under the
domain of SABC radio stauons, and the SABC s th2 national broadeaster wath a public
service responsibility  The sense of unily, created by 1he SABC is relayed by their
‘Simunye We are One’ loga Ttis the duty of a public senace broadcaster to reflect 1ssues
of national concern (Mpofu, 19%4: 14). One of the duties and oblivanons of a national
public service broadcasier 15 10 relay evenis of natonal /mponance such as general

elections and rugby, cricket or soccer maich scores,

Before discussing Lotus FM's contribution 16 a sense of national 1dentity, 1t would be
important to reflect upon the cultural duality of the South African Indian, Every South
African lndian can trace his ancestral roots 1o India smce the first Indians o land on

South African soil came in VB6D from the Indian subcontinent However, the South
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Afncan Indian of today has been bom and brought up in South Afnca, with knowledge of
the Indian customs and raditions. So, while he 15 South African by hinth, he is also an
Indan by hertage D Naresh D Veernin, Manager of Lows FM, describes Lotus's
audience as "Indian South Africans who are South African by birth and who are of Indian
ongm, whose ancestral roots are in India” (Appendix Al) Thus, Lotus FM is not only
fnced with contributing to a feeling of South Africanness. but also to that of a South
Afrnican with some Indinnness to it

Issues dealing with nanonal events relating to South Afnca would contnibute to a sense of
being a South African  These would include events such as general cléctions, spors
updates and aring progrmammes and music that 1s produced locally and 15 Soch African
Mpofu (1996 15) emphasizes that “in momentt of national cnisu, for instance, the
national broadcasier should provide a focus of and & voice for natnonal concerns, while

still retmining s independence

The hourly news bulletins fram O6h00 10 20000 and Nevrsbreak compnise regional,
nanonal and memational as well as cultural news. In addibion 10 the spons updates on
the morming doive and afiemoon youth programmes (a2 roeghly 07h4% and 14h43), Lomus
FM also aurs live crossings when there is a encket match going on abroad wherein the
South Affican team 15 playing.

For the December 5, 2000 muonicipal elections, Fiew poring on Lotus FAI for two weeks
from November 13 w November 24, 2000, provided a forum for the listeners o ask
questions o the vanous polical paries  The help-line, Unling, on November 21 and
November 30, 2000, did something similar but also had a hive studio avdience to direct
thesr questions 1o the vanous political parties whose representatives were present in the
studio

Following the Throb Nite Club (Chatswonh) ragedy of March 24, 2000, in which
tharteen innocent school poing children lost thewr lives while artending & mannee party
celebrating the end of the school term, Lotus FM for that day nll a week laer,



concentrated on the incudent in s current affauns programme (Newahreak) as well as on
the talk show Frewpoin  The taik show alio held interviews with the Deputy President
Jacob Zuma. as well as the co-owner of Throb Nite Club, The vouth programme (Spice-
a-Defiv), dedicated s show o week after that agic Frday to the tragedy, inviting
friends, relatives and families of the victims 1o come through with their poems, messages
and shared expenences with the lost ones. In addinon, Lotus FM announcers and staff
members aided the Chaswonh Community Disiress Center in rassing funds [ar vanous
expenses relanng to that tragedy as well as any fulure tragedies that may occur. Lotus
FM served as a chanpel through which the masses vorced thew gnel, views, opimions and
feelings  Thus. Lotus FM plaved a major role in building that sense of togetherness as
the community, including those who were not related 10 the victims of the Throl Nite
Club tragedy, came towether and condemned the people guilty of causing the stampede
and subsequent loss of thirteen innocent lrves

Music and programming produced locally contnbutes 1o a sense of national dentiry
While movies and thew songs from the Indian film industry provide the number one
source of entertainment 1o the South African Indiang, such cnienainment it imponed
from India and abroad and accounts for more than 90% of the music played on Lotus Fivl
However, thete w & lol of wlent within the South Afncan Indian commumity, who
produce thewr own music. Though such music may not be of as supenor a quality as the
imported one, yet it gives 3 feeling of "South Afican Indunness” About ten to fifteen
years ago. Lows FM (then Radwo Lomis) swaned promonny local talen: by holding a Song-
Whriting Contest, encouraging the community fo write lyncs (Appendix A2 & A3) Lows
FM then formed its own resident band, Komal Sungeeth, to provide professional backing
to the Indwan South Afncan aruste (Appendix AZ) Due to financial consoainis. the
Sution could no longer continue with the process (ibid) However, even 1oday, on
condition (hat the album meets vwath Lotus FM's standards and a1 least one-thard of
comprises original music, Lows FM wall jeintly publicize and market the album
(Appendin A2 hnp/fwww lowsim co za)  Another programme that conunbutes w &
fecling of national 1dentity, it Pages from My Diary, 3 cultural programme that



showcases o lucul South African public figure and hisfher achigvements and contribution

L SOCIETY

Lows FM does, thus, m many ways through s programming, develop, reflect and

contribute towards a sense of nanonal identity and 1opetherness.

o Distance from Vested Interests

The greatest test for a public service broadcaster lies in s ability to abstain from political
mterference as well as commercial interesis I is the role of a public service broadcaster
1o provide prozmmming that 15 not dominated =ither by the Government of the day or the
advertisers (McDonnell, 1991 82}, A public senvice broadcaster must display
impamialiny when dealing with pohitcally related matiers. Mpofu (1996 | 2) states “the
history of PSB all over the world, especially in the 1980s and 19905, is one of constant
political mrarference fram ruling paries and madia owners” "The ability of broadeasters
o resist pohiical interfcience by remaining in control of the reporting and anaivsis of
news an.| curremnn affairs™ i3 one of the means by which a publhic broadeastuny service can
claim to be polnically independent (Teer-Tamase!lt in Mpofu, 1996, 12} The reader

riust bear in mind thal Loms FM 1s a commercially-driven public broadeasting service.

Due to it position within the SABC netwark, the news and current affairs programmes
broadeast in Lows FM are produced and conirolled by the SABC's Radio MNews
departmeny, with Lotus having no ednoral control (Appendix A1), The Station Manager
states, “All the news and curmrent affairs on Lones, on Five, on Mewo, on Goodhope, on
lkhewzi and Ligwalagwala, Ukhozi and all stations_ .. are not controlled by the skanoans
themselves, they are controlled by Radio News” [Appendix Al) In its current format,
Lotus FM, as a separaie entity from its management, 1s not affiliated towards any political
party, and hence, has no editorial contral on the news broadenst on its awrwaves As
regards the news thal 15 preduced and controlled by Radio Mews, the editonal code of the
SABC very clearly states, "We shall evaluate information selely on ment and shall not
allow advznising, commercial, political or personal consideranons to influence our

editonal decisions” (http./fwww newsnet/newsnet; Appendix E). It further states "We
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shal} be free from obligation to any interest group and shali be committed to the public’s
right to know the truth” (ibid). While currently all news broadcast on Lotus FM is being
produced and compied by the SABC Radio News deparment, in the future, Lotus FM
intends on rectifying this situation by deciding upon the editonial content of any bulletin
going out on 1ts airwaves (Appendix Al). This, in the researcher's opinion, would most
likely resvlt in the listeners getting a subjective view of any news making headlines,
which the researcher feels is against the ethics of good journalism. The author believes
that people have a fundamental right to unbiased, fair, neuiral and objective news,

allowing for them to formulate their own opinions and prejudices.

Raboy (1996: 44) articulates that “independence from politics and autonomy from the
market have become the leading criteria for the definition of public space”. Falling under
the domain of the SABC, Lotus FM, as per the editorial code of the SABC, is free from
any pohtical interference Similarly, while the station 1s commercially driven with
adverusing as 1ts major source of income, 1t 1s not commercially controlled wherein the
interests of certain groups are being sidelined. Adverusements aired on any of the SABC
radio stations fall under the domain of Radio Active, which is the centralized advertising
department of the SABC. Even sponsored features on various programmes are controlled
by Radio Active. The researcher, thus, holds the view that Lotus FM is free from ‘vested
interests’ as its prograraming caters to the diversity of its audience without being

dominated by political or commercial interests.

6. Direct Funding and Universality of Payment

A public broadcasting service should be publicly funded by way of license fees from the
corpus of users. “The 1ssue of universality of payment was rooted in the thinking that as
everyone is capable of receiving the national public broadcaster, everyone should pay for
1" Mpofu, 1996: 11). To some, the issue of public funding 1s regarded as fundamental to
the maintenance and survival of public service broadcasting. The national public
broadcaster, the SABC, charges license fees from its viewers and these license fees serve
as a major source of 1ts income. Lotus FM, which 1s one of the brands of the SABC,

relies on advertising as its major source of income (Appendix Al). Though advertising 1s
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Lows FM's ong major source of revenue, the SABC license fecs also serve as a minar
channel of funding for Lotus FM (Appendix A1) In fact, Lotus FM has been sell
sufficient for the past couple of vears and in 1998 even declared s first profit since

inception (hitp fiwww lotusfim co za),

In addition 1o advertizing and sponsorships. "eventing’ also serve as a channel of revenue
for Lotus FM (Appendix Al) “Eventing' refers 1o any activity used by Lotus FM 1o
stage any evenl or promotion  Eventing includes outside broadcasts, aching as medis
sponsors in events and even suging Bhangras®  All these serve as channels of income for
Lotus FM. The Stauon Manager funther mates that in the past Lotus FM had never
actively gone out into the market seeking income via eventls, concens, elc. However,
within a span of six monihs in the year 2000, Lotus FM has earned abour RI00 000 10
R400) 000 just by way of eventing (Appendix Al)

Thus, we conclude that while the holding company, the SABC, as the national public
broadcaster, relies on license fees as i~ magor source of income, Lows FM runs s
pperations and sustains itself Minancially by wes of i=come from advenising. eventing

and sponsorships.

7. Competition in Good Programming rather than for numbers

As a public broadcasting service, the programmes aited should be distinet in terms of
gualiry and should be different from commercwsl programming. “Broadcastiny should be
struciured so as 10 encourage compeiiion in 200d programming rather than competition
for numbers” (McDonnell, 1991 23) The cancept of public service broadcasung lies in
the ability of the broadcasier o provide good quality and diverse programmes As
mentioned earlier, a range of mrred programmes 15 one of the elemants that has remained

constitutive of the notion of public service broadcasting (Scannell, 1997 62-63) Under

' Bhimgra is the most populer culnral folk mesic of the neal asie of Punub, m Northern Indis
(hitp: Mvww prapebishick o) Wi 25 heart pounding bests of ihe dbol (powerful drumming),
Bhangrz hes pormested the mamstresm music madustry. mekmg “Bhmgre' an uncontrollable

sumn of dumee {loors srownd the world | ) Bhongrs has beeome Lhe epitome of popular
damee and withowl the mclumon of B, here’s po peEn”  [hnpoierew DeziClub.com).  Also
dincussed in Chiapiar 4, an page 35
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the second and third elements of public service broadcasting, of ‘Universality of Appeal’
and of ‘Particular Attention to Minorities’, we discussed the various types of programmes
aired on Lotus FM. Here, we elaborate on the conteni of these programmes and the way

in which there is competition within programming.

One of the jingles that can be heard on Lotus FM says “Educarion, Informarion,
Enrertainineni: Lorus FM has it all’. In its presem format, the overall mix of talk to
music on Lotus FM i1s 60% to 40% (Appendix Al: Sunday Times, 04/03/01: 1) While
the percentage of music played i1s going to change from April 2001, in this section we
discuss the content of some of the programmes and the manner in which they are
different to a radio station such as East Coast Radio, the regional commercial station in
KwaZulu-Natal that i1s hit music driven. Since we have already earlier discussed the
different culrural and religious programmes that cater to the minonty groups within the
lndian community, here we analyse some of the more popular prime time programmes

such as the moming breakfast and afiernoon drive shows.

The moming breakfast show, Kickdown, from 07h00 to 09h00, relays a host of features
such as moming messages (dedications), weather report, daily horoscopes, sports news
and an interactive feature called ‘Citizen X’ where the announcer tests two listeners
competing against each other, on how atientively they histened to the current affaisrs
programme, Neyeshreak, from 06100 to 07h00. Kickdown also features a short story with
a moral to it followed by a song. With atl the talk, features and ad breaks, the announcer
Is able to play about five to six songs in one hour. The talk show Viewpoinr allows for
listeners to air their views on issues that are of cultural and national importance. It
provides a forum for listeners to talk about their opinion and feelings related to issues that
affect them. The youth programme, Spice-a-Delic, hosts a variety of features during the
week, such as matters of environmental importance, the latest on the teenage fashion and
beauty scene and a sponsored feature called ‘Future Focus' where professors from a
university talk about the various courses being offered by their department for the

graduating matriculants. In addition, Spice-a-Delic hosts a feature called *Teen-Talk’ in
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which the views and opinions of the teenagers are solicited on issues concerming them

(Appendix A8). Spicu-a-Delic also features 2 sports update at 14h43.

The afternoon drive show, Overdrive, not only features music but also relays horse racing
new and a "Test Drive’ feature in which a report (s given on the latest car on the market
Overdrive also has a feature called “Where 1n the World i1s Wayne’ in wiich the host
aives clues of geographic, cultural and histoncal nature of any place in the world and the
hsteners are to call in and guess which par of the world *Wayne’ (a fictitious person) is
in. The first person to 1denufy which city, state or island ‘Wayne’ is in, gets the
opportunity of four songs of his/her choice being played for him/her on the show. At
about 17h40, a sneak preview js given of the news content of the afiernoon current affairs

programme, Newwsbreak, that features at 1 8§h00.

Newsbreak at 18h00 hosts a feature called ‘Evenine Enigma’ in which the news reader
plays the recorded voice of any public personalitv, in most cases a politician, and
listeners are to call in and idenufy the mystery voice. The night programme, Currain
Ccll, features listener involvement by way of brain-teasers and clues for identifying the
mystery object. The first caller with the correct answer usually gets to have two or three
songs of his/her choice played for him/her. The Curtain Call also entertains dedications
throughout the duration of the show. The late night programme, Nightshifi, is a light-

music programme wherein each day the individual announcers host different features.

These are just a few examples of the different kind of features contained in the vanous
programmes on Lotus FM. As compared to a regional (in KwaZulu-Natal) commercial
station like East Coast Radio, where at 2 bme one can hear four to five songs one after
the other, with no talk in between, Lotus FM has a 40% music to 60% talk format,
encouraging for competition in good programming. A more comprehensive analysis of
the programmes aired on Lotus FM can be read in Chapter 5, where the author examines
the way in which Lotus FM, via 1ts programming, 1s balancing all three forms of

broadcasting.



E. Guidelines that liberate rather thao restrict programme makers

Jonathan Powell, whe had served on the Brinsh Broadcasting Corporation (BBC) as 2
Programme Controller. v s defimition stated, “Public service broadeashing s an atemp)
1o make quabity popular programmes™ and “public broadcasting is driven by higher
aspirations Lhan solely o provide enfenainment” {Teer-Tomaséll, 1994; 127). T
cighth principle of public senace broadcasting by the now detunet Broadeisung Research
Urnit (BRLUY. implies that programme makers or producers should be given considerable

freedom in producing their programmes.

At the muomeni. Lotes FM, due io financial constraines, docs nel have exclusive producers
for the vanous progranimes it showeases 115 presenters are recruited i the capaciry of
announcer producer. BU% of what goes on air comes from production and the remaining
20% 15 the pure spontineity aspect of being a mdio presenter, such as vme-checks and
reminding listeners of what station theyre listening to (Appendix Al) That s why erch
individual presenter has different features on his/her programme. The hostess of Online
decides, based on current events and feedback from listeners, as 10 what specialisi 155ues
to talk about on her programme {Appendix A&). The presenters of the other programmes
do also spend a vansiderable amount of tme on compiling and producing their show (see
Appendix Ad, A6 & AR) The presenters of the vanious shows are given the freedom 1o
decide an the content of théir show, subject (o the programme or 115 canten! being neutral
and not blased towards any linguistic group,  This is in respect of the peneral
programmes, excluding the cullural and religioes shows. Though al the mament 15 the
presenter whao is performing a dual role of producer/anncunces, this freedom of deciding
the features of one’s show s poiny to change from April 2001, with some of the

anpouncers becoming fulltime producers (Swaday Thoes, 040301 1},

Conclusion

While the author has used the Broadeasuny Research Unit’s (BRLU) gight principles of
Public Sermice Broadcasting as & yardstick agamnst which to measure Lows FM's
conformance 1o these principles, in her own understanding of public service broadcasiing,

she accords it the very simple definition of being exactly what the three words siate
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broadcasuny as a senvice o the public The public, in the case of Lolus FM, i5 the
minory cruup af the South Afncan Indians who account for a minute 2.6% of the 1otal
population of Seuwh Afnca, As has already been established, the South African Indan
community can b sub-divided into five groups based on lancuage and three based on
religion Pror (o Ociober 1996, after which i became commercially driven, Lotus FM
was 4 foll speoctrum public broadcasing semace.  Since then, the stanon haz been
funcuoming as & commuicially driven pubbc service broadonster with commumity
responsibibity, The author s of the view that Lotus FM has well defended and lived up to
s stance as a public broadcasting service and 15 performing satisfacionly in its capacity
as such, while being commercizlly driven with community responsibility, and this s

reflected in the diversity, plurality and culiural specificily of 1s programmes.

In its endeavour to nol marginahze any of 5 minerity Indian conemunity, such as the
Telegy, Gujarat or Urdy speaking listeners, Lotus FM has had 10 compromise on 115
listenership fizures, Were Lotus FM net driven by a public service mandare, i may not
have incorporated lwo hours towards those language groups. as it would have probably
played music that s popular and not based on any ratio. As a full specirum public service
broadeasier. Lotus FM may have allocared more hours 1o the mimoniy groups within the
South Afmcan Indian community, withoul concenimtmyg on hsteneship figures,
However. 1t 15 that very samie public service mandate that has compelled Lotus FM 1o
desiun its prourammes 1n such a way 50 a5 10 Wike care of the culiural needs of the diverse
Sauth Afmean Indian communiny. Therefore, the researcher concludes that, indeed, "as a
Public broadeaster, Lotus FM has found the nght blend of walk and music whilst sull

catering for the cultural needs of i1ts diverse audience’ (hup/fwww lotusfm.co za)

Having analysed Lotus FM as a public service broadeasies, in 1he next chaprer we go on

to explore Lotus FM as a community radio station.
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Chapter 3 -  LOTUS FM AS A COMMUNITY BROADCASTER

Lotus is licensed as a community public broadcaster.
Peter Matlare
Group CEO, SABC
(Tribune Herald, 11/03/01: 1)

Community radio developed after the Second World War as a distinctive alternative to

commercial radio as well as the local public radio (White, 1990: 4) Community radio

developed with the specific aim of providing for a participatory forum and for allowing

for more horizontal communication within local communities (White, 1990: 4). With the

interests of the minority groups becoming marginalized in the case of commercial radio, a

need was perceived for radio to be owned and operated by people within a local

community, with the maximum emphasis being on news and events of the local

community (ibid). Some of the most distinctive elements that characterize most forms of

community radio are outlined by Robert White (1990. 4-3):

1)

2)

3)

4)

It is an autonomous radio station serving no more than a single city with its
immediate geographical hinterland, all with a distinct local political -
cultural identity.

The governing organization of the station is a non-profit, cooperative form
with a board of management elected by the people of the community or by
users of the medium who are members of the organization by reason of a
nominal membership fee or purchase of a share.

Community volunteers play an important role in the production of
programming and distinctions between professional staff and ordinary users
are played down. Every user 1s also a potential producer.

The station avoids as far as possible commercial criteria and seeks support
primanly from the contributions of users, supplemented by grants from
comununity organizations, foundations, etc.

The major objectives are to encourage widespread community participation
in broadcasting, provide an opportunity for horizontal communication

between individuals and groups in the community, stimulate more free and
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open debate of community issues and reflect the cultural and social diversity
of the community.

6) A special effort is made to provide an active voice for less powerful
majorities of the community and to allow munonties a chance to make

known their alternative views and styles of life.

fn USA, community radio developed as an alternative to commercial radio (White, 1990:
4-5). While commercial radio aims at making profits by giving the audience what they
want and giving the advertisers the audience and a public service station aims at serving
the public in general and in specific, community radio “aims in part to redistribute the
power of communication by claiming for groups that are socially and politically
marginalized or oppressed the right to a fair share of resources so as to take control of

their own lives” (Teer-Tomaselli & deVilliers, 1998: 163).

The Independent Broadcasting Authorty, commonly referred to as the IBA, is today part
of the Independent Communications Authority of South Africa (ICASA), having
amalgamated with the South African Telecommunications Regulatory Authority
(SATRA). For the purpose of this analysis, the author will refer to it as the IBA. The
Independemt Broadcasting Authonty (IBA) was established by the Independent
Broadcasting Authority Act, No. 153 of 1993. In accordance with Section 192 of the
Constitution of the Republic of South Africa, Act 108 of 1996, the purpose of the IBA is
“to regulate broadcasting in the public interest; ensuring faimess and a diversity of views
broadly representing South African society (RSA 1993). The Independent Broadcasting
Authority Act, henceforth referred to as the Act, defines a community broadcasting

service as one which:

a) is fully controlled by a non-profit entity and carried on for non-profitable
purposes,

b) serves a particular community;

c) encourages members of the community served by it or persons

associated with or promoting the interests of such community to
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d)

participate in the selection and provision of programmes to be broadcast
in the course of such broadcasting service; and
may be funded by donations, grants, sponsorships or advertising or
membership fees or by any combination of the aforementioned.

(RSA 1993)

The Act further provides for a community broadcasting service to be either catening for a

geographic community or a community of interest. The difference between the two is as

follows:

)

Geographic Community
The broadcasting service caters (o persons or a community whose
communality is determined principally by their residing in a particular

geographic area.

Community of Interest
The community served in this category is one which has a specific
ascertainable common interest and this common interest i1s the distinctive
feature of this kind of broadcasting service.

(RSA 1993)

There are three types of broadcasting services that can cater to a community of interest:

a)

b)

Services catering for Institutional Communities
The service here is primarily designed to meet the needs of persons of a
community that are directly associated with an institution of learning, labor or

any institutional formation.
Services catering for Religious Communities

The role of this kind of service is to cater for the religious needs of specific

communities whose common interest i1s based on a religion or belief.
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¢) Services catering for Cultural Communities
The objective of this type of broadcasting service is to meet the cultural needs
of a community or groups of communuties.
(RSA 1993)

The Act further classifies a cultural community as one having a common interest
defined as:
a) Arts and Culture
A community whose interest lies in specialized music services; is literary

or is associated with one or more of the performing arts.

b) Historical or Traditional
These are services aimed at meeting the needs of communities whose
communality stems from a similar set of cultural, traditional or other
values broadly related to a history or a way of life of that community or

group of communities

c) Other
Any other service that can be designed as a community of interest.

(RSA 1993)

As has already been mentioned, Lotus FM descnbes uself as a community mandated,
commercially-dnven metro-national public broadcasting service catening for the South
Afticans of Indian descent (http://www lotusfm.co.za). The South African Indians can be
broken down into the five language groups of Hindi, Gujarau, Tamil, Telegu and Urdu,
and the three religious groupings of Hinduism, Islam and Chnstianity. We infer from
these statements that Lotus FM targets-a community of interest (the South Africans of
Indian origin) that is cuoltural and religious, that is geographically Jocated (i.e. metro-

national) in the whole of KwaZulu-Natal, Gauteng and Cape Town.
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The argument at this stage, hinges on what Lotus FM defines as the notion of South
African Indians. “The notion of Indianness refers to the South Africans who are the
descendants of what was largely an Indian (from the Asian subcontinent) indentured
labor force”™ (Bramdaw, 1994: 9). The ‘Indian community’ in the South African context
classifies all immigrants from the subcontinent of India and their descendants (bom in
South Africa or anywhere else) (Gokool, 1994: 6). 1t was important and of considerable
significance to ascertain from the Station Manager of Lotus FM, what it (Lotus FM)
defined a South African Indian as. To quote the Station Manager, “Lotus FM targets
Indian South Africans who are South African by birth and who are of Indian ongin,
whose ancestral roots are in India” (Appendix Al). 1n her book, Portrair of Indian South
Africans, Professor Meer states that as a result of Indian immigration being prohibited by
law by 1913, leaving aside a few, the Indian South Africans today are South Afnican
citizens by birth (Meer, 1969: 7).

Lotus FM, the national broadcaster in South Africa, has a “public broadcast responsibility
as well as a community responsibility, without ignoring its commercial viability” (Post,
29/9/99-2/10/99: 1). As stated in the Introduction to this dissertation, the aim of this
research is to examine the feasibility with which Lotus FM is able to strike a balance in
all three forms of broadcasting via its programming schedule. It would therefore be
irrelevant to analyse Lows FM’s conformance to the financial requirements of a
community radio, in terms of the [BA mandate, due to the simple fact that Lotus FM's
set-up is not that of a community radio station. However, since the programmes on a
radio station are directed towards its audience, 1t would be of great significance to
examine the extent or degree to which Lotus FM, as a station with community
responsibility, meets the ‘Content Requirecments’ of a community broadcasting service, as
mandated in the [BA’s Position Paper on Four-Year Licenses, 10 June 1997. It is
deemed and accepted that a community broadcaster i1s a genuine community service, if
and only if its programmes are community-driven, reflecting the diversity of the

community and region wherein it’s located (htip://www.iba.org.za, White, 1990: 5).
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The comer stone of democracy is access to information that is timely, accurate and
realistic. ““Classical liberal thought argues that the primary role of the media is to act as a
public watchdog overseeing the state” (Curran, 1996: 83). The IBA Act requires that all
community sound broadcasting services broadcast news and other informational
programmes and keep their listeners promptly informed of pobtical and social events,
especially at the local level (RSA 1993)  Section 2(c) of the Act obliges the Authonty to
“ensure that broadcasting services, viewed collectively:
(1) develop and protect a national and regional ideniity, culture and
character;
() provide for regular:
aa) news services;
bb) acruality programmes on matters of public interest;
cc) programmes on political issnes of public interest;
dd) programmes on matiers of international, national, regional and
local significance ™

(RSA 1993)

As mentioned in Chapter 2, where we analysed Lotus FM as a Public Service
Broadcaster, the news that is aired on Lotus FM 1s produced by the Radio News
department of the SABC, with Lotus FM having no editorial control. none whatsoever.
The editonial code of the SABC can be found in Appendix E. The news that is broadcast
on Lotus FM contains reports on events of regional, national and global impornance.
Besides having correspondents in India and in other parts of the world, Radio News also
obtains information through regional and international news offices, such as Cable News
Network (CNN), South African Press Association (SAPA), Associated Press (AP),
Reuters and the Brtish Broadcasting Corporation (BBC). At Lotus FM the day
commences with news headlines at 06h00, followed by the current affairs programme,
Newsbreak, from 06h00 to 07h00. News bulletins are subsequently broadcast on the hour
for the whole day, with the last bulletin for the day being at 20h00. Newsbreak also
features for half an hour in the evening, from 18h00 to 18h30. Most of the bulletins and

Newsbreak feature soundbites and the stonies, after being accessed from Newstar, are
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edited and put in order of importance (htip://www sabc.co.za). Newstar is a
computerized news managemen{ network to which journalists feed their text bulletins
together with sound clippings, allowing for anyone within the network being able to
access timely and relevant news. Many a times, funeral notices are announced after the
news bulletins. While the news headlines and bulletins are of general importance to the
nation’s populace, in order to cater specifically to its community, the South Afmican
Indians, Lotus FM features community news on a dajly basis. Community news on
events such as celebrations, fun/run walk, charity fairs, qawwali nights“, school reunions,
etc,, 15 aired twice daily durning the weekdays, ‘'What's happening in the community’,
which features news from the commumty diary. is aired at 10h30 and 12h30, Monday to
Friday. Any organization wanting 1o publicize their event can do so by sending Lotus

FM a fax on the organization letterhead, giving details of the event.

The two actuality programmes of public interest are Viewpoins and Online, Viewpoini 1s
a topical talk show wherein issues of public interest are discussed, welcoming listeners to
air their views on the topic of the day. Online is a help line talk show format programme
that is aimed at aiding the community on different matters. During the course of the
week, Oniling features various experts in the studio, in the feld of medicine, law,
psychology, etc. Community radio can “raise awareness on issues such as the potential
of women” and can contribute towards “improving literacy and education” and providing,
information on aspects such as health, environment and democracy, to name a few (Rolt,

1996).

In November 1999, after Lotus FM came out with a new programming schedule, it was
mentioned in the Sunday Times KZN that the talk show Viewpoint “would continue to
tackle topics that interest the community, like empowerment of women and men and
motivational issues” (Sunday Times KZN, 07/11/99: 7). Viewpoint had first started in
October 1995 and has come a long way since then in educating and empowering the

community. Says the host of Viewpoint, “When I started, people were afraid to talk about

* A "qawwali’ is defined as the Muslim equivalent of Hindi devolional singing (Meer, 1969: 223). Itisa
rhythmic spiritual hymn wherein the listeners go into a trance. A "gawwali’ night, thercfore, feaiures the
rendition of gawwalis. Also discussed in Chapler 5 on page 67,
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issues. Now they are eager to share their problems. They have learnt from those brave
enough to talk openly about their experiences. Now people find 1t easier to talk” (Sunday
Times KZN, 7/11/99: 7). (see Appendix C). While most of the topics discussed on
Viewpoint are of general interest and universal in nature, many a times matters of specific
importance and relevance to the Indian community also form the subject matter of the
programme. Following are some of the topics that have been discussed on Fiewpoint,
which currently features on Lotus FM from 13h00 10 14h00:

My husband is constantly accusing me of being unfaithful (23/2/00)

Are school going youngsters too young to date? (8/3/00)

My colored husband is not accepted by my family — exploring the issue of inter-

racial marriages; do people still believe that you should marry someone of your

own race? (9/3/00)

When parents fight in front of their children (6/11/00)

When work colleagues stab you in the back (7/11/00)

Have fireworks become a racial issue? (8/11/00)

Is there any truth in the Pokemon suicide? (9/11/00)
The week of the 13-17 November, 2000, Viewpoint featured representatives of the
various provincial political parties in order to provide listeners with the opportunity to get
an answer to their queries, thereby facilitating and informing their choice of whom to cast
their vote in the December S, 2000 municipal elections. Viewpoint is indeed a
controversial talk show as it has sparked arguments and debates on many issues. What is
important though is the fact that Indians in South Africa are opening up and becoming
brave enough to talk openly about issues affecting them, such as those on extra-marital
affairs and husbands having mistresses, abuse of women at home, divorce, etc. Fridays
on Viewpoint is an open-line day when any one can call through to talk about anything,

especially the topics that were discussed earlier during the week.
Online is a help line iistener phone-in programme with experts from different fields being

physically present in the studio to answer any queries that the Lotus listener may have

(Appendix A6). Online is an hour and a half long programme that is broadcast from
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8:30pm to10:00pm on the Lotus airwaves. Following are some of the topics that have
been discussed on Online:

Labor relations in the restaurant industry (3/11/00)

The Indian head massage (6/11/00)

Marriage contracts — dealing with the different types of contracts and what they

entail (7/11/00)

DeaJing with infidelity in a relationship — in marriages, and picking up the pieces

afterwards (8/11/00)

Pension pay-out systems (10/11/00)
Some of the other issues that have been discussed on Online are rape and how to deal
with it, osteoporosis, laser eye surgery, arthritis and legality of possessing a gun. In the
run-up to the 5 December 2000, municipal elections Onfine also dedicated two of its
shows on a Thursday (i.e. 23/11/00 and 30/11/00) by giving members of the various
provincial political parties a chance to air their views, and be questioned by the studio
audience and the audience sitting at home listening in via the radio. This ‘local
government debate’ was held as a joint initiative of Newsbhreak and Online. Thus,
Viewpoint and Online are the two main talk shows that provide a platform for discussion
and debate on matters of political, national, intemational, local and cultural significance.
On matters of public interest during which a show or a play is being staged at a particular
venue, the afternoon prime-time dnve show, Overdrive, usually hosts an interview with
members of the orgamzing committee to inform the listeners of the event being held and

its imponance.

Since community broadcasters are supposed to be a reflection of the communities they
tend to serve, the Independent Broadcasting Authority requires that community
broadcasting services reflect the language needs of their target communities while not
hmiting the broadcast to the official or- formal language (http://www.iba.org.za). The
diversity of programmes has already been mentioned in Chapter Two on ‘Lotus FM as a
Public Service Broadcaster’. However, to establish Lotus FM’s conformity to the
community radio mandate, it would be significant to elaborate on the programmes which

reflect the language needs of Lotus FM’s target community. While the South African
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Indian community can be broken down into subgroups based on language spoken or
religious affihations, some of these subgroups form a minonty within the larger South
African indian minority group. The South African of lIndian descent community,
contributing just 2.6% of the population of South Africa, is linguistically broken up into
five groups: Hindi, Tamil, Gujarati, Telegu and Urdu, and three religious groups:
Hinduism, Islam and Chnstianity. The majority of the South African Indians regard
English as their first and home language (see Table 3.1). Thus, aboul 90% of the

programmes broadcast on Lotus FM are in the English medium.

Table 3.1
PROPORTIONAL BOME LANGUAGE OF SOUTH AFRICAN INDIANS
1996 CENSUS

Lunguage Indian/Asians
Afrikaans 1.5%
English 93.2%
isiNdebele 0.0%"
1siXhosa 0%
1siZulu 0.2%
Sepedi 0.0%*
Sesotho 0.0%*
Setswana 0.0%"
SiSwat; 0.0%"
Tshivenda 0.0%°
Xitsonga 0.0%"
Other 3.7%
Unspecified | 13%

Sonrce: Statistics South Africa
(bttp://wwrw s1atssa.pov.za)

a Proportion too small to record

“ Figures may not add up owing to
rounding off.
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Chart 3.1 Proportional Home Language of South African

Indians
1996 Census

Other Unspecified Afrikaans

4% t% 2%

s o English
93 %

The two most domipant language groups, in accordance with the balance of music
played, are Hindi and Tamil. Lotus FM has a large music library dominated by Hindl
film music over any of the other languages. This 15 a result of the easy availability of
such music and the popularnty of Hindi movies. In Durban itself, there are many outlets
from where one can easily purchase Hindi compact discs and cassettes. Besides
Roopanands, such music can also be obtained from Bombay House, AA Video and other
Indian and Pakistani shops stocking such music. Prior to November 2000, one could
subscribe to Zee TV on the Digital Satellite Television (DSTV) bouqguet, for twenty-four
hours of Indian entertainment. November 2000 witnessed the launch of Sony
Entertainment Television and Bollywood For You (B4U) on the DSTV bouguet. While
Sony TV is similar to Zee TV because both feature Indian and Pakistani serials as well as

48



game shows, countdown shows and movies, B4U is a twenty-four hour Hindi movie
channel. In addition, Hindi movies are also released on the big screen at Isfahan cinema
in Durban and Goodhope Cinemas in Johannesburg. While these movies are also easily
available for hire on video, the same cannot be said of movies in the other four languages.
Thus we see a predominance of the Hindi language in terms of movies and music.
Nevertheless, Lotus FM does attempt to prevent the minority language groups from being

marginalized and has designed programmes caternng to their needs.

Lotus FM is not the only community broadcaster catering to the needs and tastes of the
South African Indians. There are other radio stations as well such as Radio Phoenix in
KwaZulu-Natal, East Wave in Johannesburg, Voice of the Cape and Radio 786 in Cape
Town. So while these stations’ programmes are designed exclusively as a reflection of
the needs of their communities, Lotus FM, too, attempts to serve its community in the
best possible manner by designing progranwmes that cater to its culturally rich
community. The needs of the language groups are reflected in the cultural programmes
that are aired on weekdays between the hours of 18h30 to 20h30, with two hours per
week being set aside for each of the language groups. The anchors of these programmes
speak in the vernacular and the music played in those two hours is strictly in that
particular language group. These programmes also include a ‘listen and lean’ feature in
which the presenter either tells a story in the vernacular and then translates it in English
(Appendix A4). He/she may also translate a popular song, based on the listeners’
feedback through e-mails, snail matl and faxes, line by line into English (Appendix A7).
These cultural programmes also feature not just the latest music, but classical and old
music as well, thus catering to different age groups within that language. For example,
the host of the Urdu cultural programme, Guldasta, plays remixes to capture the younger
generation (Appendix A7). The host of the Telegu cultural programme, Sungeetha
Nilayamu, says that she not only plays remixes for the younger market, but also features

semi-classical and Karnatic music as well (Appendix A4).

[n addition to these cultural programmes, Lotus FM also caters for the religious groups

on Sundays. Bhakti Sangeeth is the Hindu religious programme that is presented for two
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hours on a Sunday afternoon between the hours of 15h00 to [ 7h00 and features rehigious
songs in Hindi, Tamil, Telegu as well as Gujarati. Gospe/ Hour, the Chnstian religious
programme, 1s presented on Sunday mornings from 06h00 to 07h00 and features readings
from the holy Bible. The music in the Gospe! Hour 15 not western, but 1s in the
vermmacular. Deenyaat is the Islamic religious programme featured on Sunday evenings,
from 19h00 to 20h00. In addition to these separate religious programmes for each type,
the weekday moming 05h30 to 06h00 /nspirations features devotional songs in all the
language and religious groups. Thus, Lotus FM while maintaining English as its
broadcast medium, avoids marginalizing the minority groups by devoting two hours per
week to each of the linguistic group, and one and two hours to the Chnistian, Islamic and

Hindu religion, respectively.

The IBA states:

Taking into account that South African music regulations are intended to
ensure the development of local music and talent and the development of
the local music industry, all sound broadcasting services dedicating more
than 15% of their airtime schedules to the broadcasting of music are
required to ensure that at least 20% of music broadcast by them is of South
African ongin.  One of the cnteria used to determine whether a musical
work qualifies as South African music is that it must be principally
performed by musicians who are South African citizens.

(RSA 1993)

White (1990: 5) states that localism and variety are the two characteristics that stand out
in the programming of a community radio. “There is a commitment to the best and the
unique in local community culture, bringing attention to facets of culture and talents that

might otherwise go unnoticed” (White, 1990: 5).
The local Indian music industry in South Africa is virtually non-existent (Appendix Al &

A2). About ten to fifleen years back, Lotus FM (then Radio Lotus) actually helped

develop the local Indian music. The Programmes Executive of Lotus FM, who was then
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Production Specialist, comments that in those days “a lot of groups used to come in and
just record cover versions of film songs, religious songs (...) But nobody was actually
producing anything that was typically South African Indian” (Appendix A2). Radio
Lotus then started holding ‘Song-Writing Contests’ encouraging members of the
community to write lyrics in each of the five languages. With the help of language
specialists, the lyrics were edited to make them “sufficiently good enough™ (Appendix
A2). After realizing that some bands were good but did not have good enough singers or
there were some very good singers but without the rnight backing from the band, Radio
Lotus then formed its own resident band, Kamal Sungeerh, to “give all those singers out
there the opportunity for good music and to have the songs recorded for radio™ (Appendix
A2). Radio Lotus ran the project for about ten years and then due to financial constraints,
as it was expensive doing recordings, had to put an end to it. However, at present, Lotus
FM will support a band by covening the studio fees and engineer fees only on the
condition that at least one-third of the album is the original work of the artiste (ibid). In
the past fifteen years, ever since Radio Lotus helped promote the local Indian music
industry, it has recorded some 600 songs of which, according to the current Programmes

Executive, about 550 are still being played on Lotus FM.

Local talent is showcased on Lotus FM on Saturday evenings for two hours, from 17h00
to 19h00. The programme is called Cu/rure Club and features only local South African
Indian music. The host of the show introduces the song as well as the artiste and makes a
special mention if it was a song that was pan of the ‘Song —Wnting Contest’. In response
to the IBA requirement of playing at least 20% locally produced music, the Manager of
Lotus FM states that it (i.e. Lotus FM) is able to almost play 15%. He further comments
that playing 20% 1s “virtually impossible because even if we play all the songs over and
over again, twice a day, three times a day, we still won’t reach 20% because people
don’t’ want to listen to it” (Appendix Al). Thus, Culture Club is the only programme on
Lotus FM that exclusively showcases local talent and features mimimal talk, to the extent
that the announcer s restricted to simply introducing the song, the artiste, the lyricist and
the music producer. Pages from My Diary is a programme that showcases a local

personality and is broadcast on Saturday afternoons, from 4:00pm to 5:00pm, just before
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the local music programme, Culture Club.  Pages from My Diary profiles a local
personality and his/her experiences and lifestyle while growing up in South Africa during
the apartheid regime. A lot of South African Indians are able to empathize with the
personality being profiled on Pages from My Diary. In addition to these two programmes
dedicated to promoting local talent, one can also hear local songs being played once in a

while in some of the programmes such as Lifestyles and Tamasha.

Lotus FM does, thus, give local talent its due share. As mentioned earlier, the local
music industry for South African Indians 1s virtually non-existent in the country. The
Station Manager, Dr Naresh D. Veeran, on that subject matter, says, “There’s no
infrastructure, there’s no support by the state, there’s no support from the broader
community” (Appendix Al). Lotus FM was indeed “solely responsible for creating a
semblance of an infrastructure that supported Indian music, [ndian local music” (ibid).
The Station Manager further asserts that Lotus FM tries to maintain a 15% mark-up and
submits it to the IBA. The Station Manager further states, “lf the Authonty demands
20% or more, then the Authority must put their money where their mouth is and help
support local music” (Appendix Al). The author is of the opinion that the Station
Manager is justified in holding that view as for tong Lotus FM has been doing everything
for 1ts community, and 1it’s time that the community became self-sufficient. The author,
1n agreement with the view of the Programmes Executive, believes that Lotus FM, as a
community broadcaster, can be the instigator of an activity or event but should not be

expected to shoulder the sole responsibihity of running the activity (Appendix A2).

The researcher is of the opinion that as a community broadcaster, Lotus FM has
satisfactorily attempted to conform to the applicable IBA stipulations of a community
broadcasting service. The reader must remember that Lotus FM is not a 100%
community radio, but is a commumity mandated commercially-driven public broadcasting
service. In the next chapter, the author explores the extent to which Lotus FM is

commercially driven.
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Chapter 4 - COMMERCIAL VIABILITY O LOTUS FM

We are also very commercially driven; we 've got 1o find ways of muking a
profit. |
Vimla Frank |
Marketing Manager, |
Lotus FM |

Lotus FM was iniually a music-driven community-oriented station. In 1995 Radio Lotus
was transformed into a full spectrum public service broadcastier and 1n 1996 the Station
went on a visibility drive and was transformed snto a semi-commercial service (Appendix
A3).  In 1998, Lows FM declared 115 first profit ever since its inception
(http 7/wavw lotusfm.co.za). Today, Lotus FM is conunercially driven to the extent that

adverusing is its major channel of income (Appendix Al).

In genera), one can tune m to Lthe radio at any time of the day with the basic purpose of
histening to music. “The filing of programme hours with recorded music 1s a universal
characteristic of radio stations around the warld™ (McLeish, 1994: )57), One can also
view radio as a tool of gelting instant and latest news. A commercial station 1s concerned
with making profit via advertising and hence it's a music-dniven format with minimal
talk. McLeish (1994: 11) staces “a commercial siauon often needs to maximize s
audience in order 10 justify the rates, so pushing sectional nrerests (o the side 1o satisfy
the adverusers® desire for mass populaaty”™. A programme s popular sf it 1s understood
or enjoyed by the majorsty of the people. A language specific programme s bound to
sideline the general populace from hstening in since only a smal) portion of the potential
audience would be able 1o comprehend what 15 being spoken. Music, however, has fewer
boundaries. as i 1s sound that appeals to the human ear. Nevertheless, cultvral tastes

need to be taken into account.

In this chapter, we will first explore Lotus FM's sources of income and then analyse
which of its programmes are potentially commercially dnven. As already established,
any commercially driven organization strives to make a profit in 115 operations and in the

media industry it is adverusing that serves as the biggest source of income, with trade

-
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companies reaching out 1o the audiences angd the larger populace by way of different
media channels, be it television, radio or even the print media. Advertising s Lotus FM's
biggest source of income. The other means by which Lotus FM eamns its revenue is
through events such as an "Outside Broadcast” (OB), an ‘Eastern Extravaganza’ or a
‘Bhangra® or maybe even a combination of two of them (Appendix A3). An ‘Ouiside
Broadcast® occurs when two or three of the Lotus FM presenters broadcast hive from an
event. It jonvolves the relay of talk and music on the airwaves while Lows FM
announcers conducl an interactive session with the public present at the event.  An
Outside Broadcast would take place 1t'a chient launching a store were to approach lotus
EM for its presence on the occasion (Appendix A3), An ‘Eastern Extravaganza’ can be
any of the two things. a) an eastern-wear fashion show o1 b) a musical performance by a
live local band coupled with dancers. If a client (e g. welfare organization) were to
approach Latus FM fos s involvement in raising funds. then the stauon would

J - -
recommend an Eastemn Extravaganza or even a Bhangra® (Appendix A3).

When Lotus FM stages a ‘Bhangra’, its Bhangra team, consisung of some of its
announcers, dances on the stage from beginning to end with the crowad swaying and
moving to the beat of the popular Indian dance numbers. Being commercially driven,
Lotus FM now has to find ways of making profits so as to remain self-sufficient.
Whereas previously Lotus FM would instigate an event or function and would try and
absorb the cost, the station can no longer do this as 1t now has o find ways of making a
profit (Appendix A3). Lotus FM now has to show a surplus in 1ts operations and thus itis
aiming at doing by now charging organizanons for e\ ¢nts (Appendix A3), The charged
rates differ depending on whether the sponsor is a welfare organization or a commercia)
one, with a higher fee being charged from a commercial organizatioo (Appendix Al &
A3). In the year 2000, Lotus FM was involved in quite a few income-generating events.
For the *“Rothmans July' at the Greyville Racecourse in Durban, Lotus FM staged an
Eastern Extravaganza as well as a Bhangra. In July itsel]f, Lotus FM suaged a ‘Mega

Bhangra’ bash at the Stanger Winter Charity Fair. In June 2000, Lotus FM was part of

* The term *Bhangra™ has already been defined in Chapter 2. on page 33. It can be defined as music with
powerful drumining angd rhvthro emanaung from North India and seyving as thie eprome of popular dance.



the Royal Auriculiural Show in Pielermantzburg, at which it attracted a erowd of around
25 000 to 30 000 10 atend the funcuon (Appendix A2). The youih pregramme, Spice-a-
Delic, hosted a tive broadcast from the venue and on the last day of the event, Lotus FiM
staged a Bhangra. ln addition, at least twice in a year Lotus FM stages a Bhangra in
Gauleng In July 2000, the Bhangra team drove from Durban to Lenasia for the
Johannesburg Instinte of Social Services (JISS) Red Nose Carmival. Subsequently in
October 2000, the Lowus FM Bhangra team went up to (uauteng io stage a ‘Mega
Bhangra™ bash at Camival City The Camival City Bhangra was held indoors and in a
venue that could cater for about 5 000 people, Lotus FM managed to pull a crowd of
about 4 500 (Appendix A2). Also in Ocrober 2000, to help celebrate the 75™ Anniversary
of the Victaria Street Market in Durban, Lotus FM held an Outside Broadcast with two of
the Lotus FM presenters broadcasting live from the venve and interacting with the crowd
by way of competitions. A number of aifis sponsored by the owners of shops in the
Vicroria Street Market premises were given out to the winners, That same evening, Lotus
FM staged another "Mega Bhangra' at the MTN Durban Diwali Festival, where
thousands of people danced ull late night to the beat of the up-tempo [ndian Bhangra
music. The Lotus FAlteam has also staged live road shows with the Lotto team  Besides
being lucrative activities, as large numbers of people show up to meei with the Lotus FM
presenters, Lthese events are also aimed at providing entertainment to the community and
as part of the visibihity drive, these activities market Lotus EM to commercial and

COMMUNILY OTZanizations.

Media sponsorship serves as another channel of revenue for Lotus FM, where 1t gets
involved in concerts featuring personalities from the Indian film and music industry.
Most of the music played on Lotus FM and other Indian radio stations, 1s from the Indian
movies that make up Bollywood, the Hindi film industry. The songs featuring on the
soundtrack of these movies are sung by artistes from the music industry, who are termed
as playback singers. A concert featuring Indian fiilm stars and singers vsvally attracts a
full-capacity crowd as the South African Indians look forward to seeing these stars at
close quarters. Lotus FM, as the media sponsor, advertises at least two weeks in advance

for the shows and also gives out free uckets on 115 popular programmes such as the
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morning breakfast (Kickdown) and afiemoon drive (Overdrive) shows. Some of the
mega shows that Lotus FM has been involved in include the Aswwesome Foursome concert,
held in April 1999, in which four of the top stars of the Bollywood film industry
performed in Durban, Johannesburg and Cape Town. The Indian musical concerts that
Lotus FM got involved in, in the year 2000, were the Udit Narayan Show in January
2000, the Abhneet Concert. the Unmimenon and Harini concert in August 2000 and the
Sonu Nigam Nite in September 2000. All the stars in these concerns were singers from
the Indian film industry. The last musical concent in which Lotus FM was a media
sponsor, was the Kumar Sanu Nite, held in January 2001. These concerts are usually

sold-out events and hence are another way by which Lotus FM earns income.

Lotus FM does not consider itself to be in the radio business, but rather in the
entertainment industry. The Station Manager of Lotus FM states that just by way of
events, Lotus FM eamed around R300 000 —~ R400 000 between March/April 2000 and
September/October 2000 (Appendix Al). Lous FM also recently launched a book based
on its popular Saturday mornming breakfast show, 7he Weekend Lifi-Off. The sales of the
book are also expected 1o bring in revenue to the station. The book, The Best of the
Weekend Lifi-Off, 1s soon to be followed by a CD with the best jokes, one-liners and other
features from the show (Appendix A)). Thus, second to advertising, ‘eventing’ serves as

a major source of income for Lotus FM

As the Staunon Manager has stressed, advertising 15 Lotus FM's core income (Appendix
Al). Evenung and sponsorships may bring in revenue but advertising serves as Lotus
FM’s major source of income. Adverntising is a paid form of mass communication and
the advertising strategy or rates of any organization are privileged information not meant
for public disclosure. Advertising on Lotus FM falls under the domain of Radio Active, a
service section of the SABC, entrusted with the responsibility of securing advertisers for
the radio stations. It is a centralized department with the head office being in Auckland
Park, Johannesburg. While the advertising policy of Lotus FM cannot be disclosed due
to 1ts strategic significance, it would be imperative, though, to discuss the types of

advertisement audible on Lotus FM. Adverts can be heard for the better pan of the day
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and hardly feature on the late night programmes, which is quite understandable since the
majority of the people are sleeping at that ime. At the time of the provincial municipal
elections of Deceniber 5, 2000, one could hear adverts of the Minority Front (MF), the
Democrauic Alhance (DA) and the Independent Electoral Commission (IEC). Besides
the SABC Corporate Marketing ads, some of the regular organizations and businesses
who regularly advertise on Lotus FM are Jer Srores, Sunday [imes, Pick & Pay, Shoprite
Checkers and Edgears. The University of Natal advert has also featured a few times on
the morning breakfast show, Kickdown. The youth programme, Spice-n-Delic, often
featured ads of Coca-Cola and McDonaldy, ihe fast food company. On a few occasions
Keniucky FFried Chicken (KEC) in conjunction with Lotus FM, has run competitions on
Spice-a-Delic. With the matrniculants having finished writing their exan.; by December
2000, one could also regularly hear the advertisement of UN/SA being played on Lotus
FM, especially during the youth programme (Spice-a-Delic). The Lomo 1s another ad that

is heard quite often, especially on a Friday and Sarurday.

In addition to advertisements and events, sponsorships also serve as a form of revenue for
Lotus FM. Roopanands, the family-run business that “brings India to you™, sponsors the
North Indian and South Indian top fifieen songs countdown shows. The company is
involved in a trade exchange with the station according to the terms of which they
sponsor the gifts (a compact disc and video) on the countdown shows and the two
programmes start with the openmng billboard and end with the closing billboard. For
example, at 13h30 on a Sunday aftermoon, the presenter of Hits of the North will be heard
saying, “Hirts of the Norih 1s brought to you with the compliments of Roopanands™, after
which one will hear the Roopanands advert. At 15h00, as the show 1s an hour and a half
long, the presenter announces, “Hits of the North was brought to you wiath the
complunents of Roopanands”. The same opening and closing billboards can be heard on
the South Indian top fifieen-countdown show, Hits of the South. Many a times the news
bulletins have been sponsored by Kay Makan Elecironics, Trelidor Patented Locks and
even The Kirchen Studio. Spice-a-Delic hosts a sponsored feature called Future Focus
once or fwice a week. It is a ten-minute feature paid for by a tertiary institute. On

November 29, 2000, Future Focus featured two faculty members of the University of



Durban-Wesrwille, speaking aboul the difféerent sobjecits being offered by the
Engineermny Department at UDW and the procedure for getting admission in the course
On November 30, 2000, Future Focus featured the School Limson Officer of ML Sultan
Technikon, talking aboul the vanous courses that high school graduates can enrol for at
M. L. Sultan Techmbkon, Another sponsored feature 15 the People s Bank one that
commenced fom November 2000 and can be heard on weekday aflernoons at | Th30 on
Overdrive, This 15 a feature wherein two members of the People v Bank @alk about the
different aspecis of banking and the iypes of accounts and their benefits that one can

obtain a1 People s Bank

The Station Munader of Lotus FM habls the view that at present none uf the programmes
aired on Lotus FM is commercially driven (Appendix Al). He 5 of the bahefl that
passibly the late mght programme (Nightvhift) 13 potentally musie dnven, e
commercially driven (Appendix Al). The author, who herself presenis Lhe Mightshift on
a Monday morming from 02h0 to 06h00, does believe that the programme is potenually
commercially driven as it mvolves mummal ralk. The other presenters of the Mighishifi
do have ivatwras on thew shows but 1 I3 predominantly music dniven. However, the
author, after having been in the radio broadcasting industry for almost rnwo years, is of the
opimon that The Zone s a highly commercially driven programme. The Zone 15 the party
up-tempo musical programime that features on Saturday mights from 20h00 w midnizht
The Zone 15 3 basically music dnven show in which the D) behind the studio desk just
plays one wiuck zfier another and vsually talks 2l an interval of four 1o five songs. The DJ
does also allow Listeners to send their messages liwe on the awrwaves. The ratio of the
music plaved an The Zone 15 4 Normth Indian (Hindy) sonos 10 | South Indian (Tamil)
song. The author finds it imponan here 1o advocaie that there is a greater demand for
Morh Indian music over the South Indian gne. The Stanon Manager has also mentioned
in the interview that rescarch has indicated that a |1 balance between Marth Indian and
South Indian songs 15 not an accurale refllection of what the audience really wants to hear
{Appendix Al)  If one were wo carefully monitor the histeners’ choice of music
pragramme, // ¥ Your Call on weekdeys and Saturdavs, the way the author did, one

would observe 2 maximum of one or two South Indian songs being plaved in one hour

.



About 90-95% of the music played on the programme 15 songs from Hindi films. Thai
could alsn be u possible explanation of the reuson behind the Station Manager, upon
Jommng Lows FM and bringing about changes in the progmmming schedule, deciding to
maintain & 2.1 balance of Hind: 1o Tamil songs in some of ile popular programmes such
as the weekdny morming breakfast show (Kickdown), the vouth programme (Spice-o-
Dele), the altemoon duve show (Overdrne) the men's magazme programme (E-Malr)
25 well gs the Saturday momung breakfes) show (The Wochomd 1 if-0ff). The author = of
the view that these programmes may nol be musc drniven, as they involve a lot of malk,
bul are commercinlly driven an 2 music o hasis  IF the audience wants 1o hear more
North Indian than South Indian music, and if Lotus FM satisfies that need in some of its
programmes, then it s therefore gaming more audience and hence creating i mai'iet for
the advenisers. Commercial radio is concerned with making profits and an organization
will invest money where the audience that can purchate or consume the produci, iy the

Fr T m

Thus, having discussed the potentially music dnven shows. the different rypes of advens
played en Latus FM and eventing and sponsorships as a secondary source of income, ane
can concludle that Lowws FM 15 commercaally dnven 1o quite an exient, with adverising,
as per the Station Manazer, serving as s one major source of income. In terms of
audience demographics, whether Lotus FM is providing 3 profitable market for the
adverusers, 15 an aspect that's going 1o be discussed in the next chapter, Chapter Five, in
which we analyse the feasability and the marmer in which Loms FM, by way of irs
identity, is reflecumg all three forms of broadcasting in ifs programmes



Clapter 53— MULTIFACETED BROADCASTING: BALANCING THREE ACTS
IN ONL

The Swation was partially a public broadcaster when I rook over and |
pareniedly & cammeremd signon and pardally a community starton. 1 was
itll thyee thingy at ape time within the broad portfolio of the SABC.
Dr Naresh D, Veeran
Station Manager, Lotus FM |

In the previous chapters we analysed Lotus TM's conformance to the requirements of
each of the three forms of radio broadcasuny, 1 & public service broadeasting, community
broadcasting and commercial radio. This chaper provides an overview af the feasiabiliry
with which Lotuss FM iz balancing all three forms of broadcasting and refle. ring i i i1
programiming m terms of the diversity and demographics of its audience, the South
Afnican of Indian descent. a minonty community i South Afnica, accounung for just
2 6% of the populatign, In numerical 1erms, of the approxunately 40 6 million population
of South Afnica, aboul one million of it is the Indian South Africans component (South
Africa Survey, | 99972000 7).

Al ils inceprion seventeen years ago i | 783, Loms FMV (then Radio Lowus) had, through
consullations with the members of the Indian community, dentified Hindis, Tamil,
Guyarat, Tueleeu and Urdu as the five basic language groups of that cultural communiry
and had programmed 1is music around those five languages with the broadcast medwum of
English being scen as a umifying facter for all these different cultural and hinguistic
aroups (Appendix B). Even today, Lows FM centres its programmes around the
diversity of s audience, the aonly difference from 1982 bewng that in its present
programmes Lotus FM has to provide for different types af programming i order lo
defznd s stance as a public service broadeasier. While a few years back Lotus FM was
mainly music droiven, since 1993 i1s propramming suaiteey has changed 10 incorporate
aspects such as current affiirs, religion, news, sports and men and women's magazine
programmes (Appendix A3), At the same time, Lotus FM has a responsibility 10 make a
profit i 115 operations while aBempting to meet the needs of ns culmurally diverse

audience [Appendix Al) U s thus significant, from a radio prossamiming and
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broadcasting perspective, to examine the feasibility of indulging 1n this form of
multifaceted broadcasting, while aiming not only to survive but flourish and grow in a
highly competitive market, characterized by other community and commercial radio

stations. .

“A radio station’s programmes and schedule are a reflection of its knowledge of the
audience 1its catering for and therr needs” (Jackson & Charley, 1997: 147). The more a
station knows and understands its audience, the better will be its ability to target them at
different times of the dav and consequently provide advertisers with the markets they
need or can create (Jackson & Charley, 1997: 147). Here we analyse the different
programmes in accordance with the type of listeners that are being targeted via the
programmes. Due (o policy martters, confidenuality and its stratcuic nature, the author
could not obtain the individual RAMS figures for each of the programmes, so as to
facihtate analysis. However, by way of experience and observation, the author has

attemnpted to crincally analyse the target histenership of the different programmes.

We begin with the weekday and weekend early morning light music programre, the
Nightshifi, which is presented by a different announcer on each day of the week. At that
time of the morming, 1.e. berween the hours 0of 02h00 to 06h00, the people who are awake
are mostly those who are trucking on the roads or those working the nightshift At times,
there are some students who are busy studying for exams, but that is not often the case.
Many of the late-night announcers have a fan following and these listeners make the
effort of staying up in the early hours of the moming to listen to their favourite
personality present the Nightshifi. This is also because most of the presenters on Lotus
FM who present the Nightshift, cannot be heard regularly during the day time. The
author who herself presents the Nightshifi on 2 Monday moming, can vouch for that from
her own experience. It has already been stated that the announcers on Lotus FM are
performing a dual job as producers-cum-announcers. The presenters of the Nightshifi
too, have incorporated their own features allowing for interaction between the Listeners
and them. One of the interactive features presented on a Nighrshift during the week is

‘identifyine the mystery object’, where the announcer describes an object and the
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listeners are to call through and guess the object being described. The first correct
listener gets a song of his/her choice played for him/her Some of the other interactive
features hosted on the Nighsshift include the request line, where the announcer plays the
listeners choice of music, entertaining calls from truck dnvers on the road at that ime and
a feature called "what’s on your mind” where listeners call in and tell the presenter what
thought is occupying their nmiind at that moment. Some of the presenters also allow for
‘'moming messages’ (dedications) by which listeners ¢an call in and wish their friends,
farmity or relatives on any auspicious occasion being celebrated by them on that day.
Thus, the individual announcers try to obtain maximum listener involvement, which is
one way by which he/she knows that there are people tuned in to his/her show in those
early hours of the moming. However, one must also bear in mind that for every one
listener that calls in, there are hundreds and thousands of others who don't do so, but

rather just enjoy the music and presentation of the programme

Thus, the author, after careful observation of the Nightshifi. 1s of the opinion that this
programme is catering for those trucking on the road:, and basically any one above the
age of 35 to 40 years. This assumption 1s not only based on the author’s observation of
the type of people calling in on her show, but also on the basic reasoning that most of the
income earners, about 45% of which fall in the age group of 15-32 years
(http://www statssa gov.za) are sleeping in those early hours of the moming.
Inspiranony, the weekday and weekend morning religious programme, featuring after the
Nightshift, is one that, in the author's opimon, targets the middle-aged and elderly

housewives who are the ones observing early morning prayers on a daily basis.

The weekday moming breakfast cum drive show, Kickdown, which 1s aired from 07h00
to 09h00, can also be classified as being of general appeal as 1t 1s aired at a2 ime when
most of the people are cither getting ready to go to work or are driving on the roads.
“The breakfast and drnive-time programmes are likely to be heard by many people over a
relatively short time-span, perhaps 20-30 minutes” (McLeish, 1994- 160). The
prozramme fargets the people who are headed off to work as it features the weather

report and rceular traffic updates. Kickdown hosts a number of features such as moming
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messayes, identificanon of the ‘ngled tune’ and also feannes competinons. mving away
nckets for concens, plays, or even Lolus FM Bhangras  Most of the people who call in
on that show dunng compettions are either driving on the road or at home getung ready
for the day, Thus, there is no age restriction on the listenership of Kickdown as it does

nol marginalize anyvone from tuming in

18 Your Call 1s the listeners request programme that wrgets anyone and evervone who s
wned 1o Lows FMV berween the hours of 10000 10 1 Jh00 MeLeish (1994 161) states
the aims of 4 request programme ns:
I To entenain the general audience
2) To wive special pleasute 10 those who have taken the trouble to send
i réquesi
3) To foster goodwill by public invaly ement
I 1% those who call through on the Lowus FM general number thar get 1o listen 1o the song
of their choice. An hour ean incorporate 8 maximum of 8-9 songs  As has already been
estabiished, about 76% of the South Afnican Indians reside in the prov inee of KwaZulu-
Natal, with mpproximoiely 15% and 4% i Gauteny and Wesiwern Cape, respecnvely
(South Afrwa Survey, 199972000: 7). Thus, the probability of 8 hstener from KwaZulu-
Nawl calling through is greater than that of someone trying 1o get through from Gauteng
or Cape Town. In order to allow maximum number of people a chance of listening to
their favourine somp Lowws FM's It s Yowur Call incorporancs the following
1) No individual may call more than once in 3 week requesting for his/her choice
of song to be played
2 Only mdmiduvals vessding o Gauteny and Cape Town may call through
between the hours of 1 1h00 and | 2h00

“The declared ntennon of the procramme 15 to play records and 1t 15 therefore music
rather than speech which remams the cenwal ingredient” (MeLenh, 1994 161) Theonly
pan where the presenter speaks on /15 Your Call s when hefshe introduces the song and
mentions the name of the person who requested for it Also, 5t 10h30 and | 2h30 on fr's

Your Cali, the presenter reads our the evenis happening in the community from the



‘community news diarv’. The Community News feature runs for a maximum of five
minutes  Thus, /7'y Your Call aims at iargeting everyone but most of the people who call
through on the programme, are those who are at home and at times some working men
and women. Lifesryle 1s the women’s magazine programme aired on Lotus FM. “A
magazine 15 usually designed with a specitic audience in mind and tghtly structured with
the emphasis on content” (McLeish, 1994 169). Lifestyle features different items of
women's interest, such as health and beauty tips, gardening, pet care, house furnishing
and décor and cuisine. Aired from 09h00 to 10h00, it 1s a programme that targets the
housewives and household conscious people. It features songs too, but is predominantly a
talk show format in which the women call in and seek advice or help on women's issues.
E-Male, on the other hand, 15 the men's magazine programme targeting basically the 25-
40 age category. as the content of the show includes discussions on the latest in cars,
fashion, sports, etc. [--Male also features discussion on events taking place in KwaZulu-
Natal, Gauteng and Cape Town. The music balance in £-Male 1s 2 Hindi 1o 1 Tamil and

features the latest songs from the Indian subcontinent.

Spice-a-Delic is the weekday afternoon youth programme aimed basically at captunnp
the youth marker, 1.e. the school going and university going generation. This is one of the
reasons why the programme features basically remixes and up-tempo music. The
features warc also youth-oriented, such as ‘Catwalk,” which is the teen fashion feature.
Other fratuies include ‘Teen Beauty Scene’ and discussions on topics conceming the
youth in “Tcen Talk® Dedications are also featured twice weekly. While Spice-a-Delic
15 a programme which is aimed at rhe youth market, it is very much music driven, thus
attracting other listeners as well. It is a show that is ideally catering for the age group of
16-24 years, but, in the opinion of the presenters, targeis all people from children to the
60 or 70 year olds (Appendix AB).

Overdrive is the afternoon, 16h00 to 18h00, drive show on Lotus FM. Once again, this
programme is catering for anyone who enjoys music, but especially those who are
driving, returning to their home from work. As compared to the 20-30 minute time-span

heard by hsteners in the morning drive show, “the afternoon output wil] probably be
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heard 1n Jonger durations” (McLeish, 1994: 160). Owverdrive not only features the latest
tunes, but also features traffic news after every twenty minutes, a preview of the content
of the 17h00 news bulletin and 18h00 Newshreak, as well as a listener involvement
featured called “Where in the world is Wayne'. Horseracing news also features on a daily
basis on the Qverdyive at 1 7h45. Thus, 1t 15 another programme that is of general taste
and appeal. In the author’s view, it doesn 't target any specific cultural or linguistic group

or any specific age group,

The weeknight dedication programme, Curtain Call, is a programme of general taste and
appeal featuring music, dedications, as well as brainteasers  While 1t allows for the
community to call in and send messages on the ainwaves, at times these dedications are
the cause of listeners switching over to other radio stations, due to the fact that the
dedications become boring as some callers have such long messages causing loss of
interest. However, dedications allow for listeners to send messages to each other, thus
overcoming the time and distance barrier. Curtain Call runs from 22h00 to 02h00 and
with dedications, adverts, station jingles plus the DJs talk, it alows for, on an average,
only five to seven songs being plaved in an hour Due to the fact that it features late at
might, one doesn't usually hear as many callers in companison to the Sunday aftemoon
dedication programme. Magic P.M. that features between the hours of 1 7h00 and 19h00.
The Magic P.M. 1s a hstener dedication programme and features live on-air messages
with music breaks. Once again, this programme targets everyone who enjoys music but

who basically would like to send messages to family and friends, separated by distance.

Between | 8h30 to 20h30 on weekdays, Lotus FV] showceases cultural programmes for the
five different lingwstic groups. These programmes are not for the general audience, but
cater for the minornity language groups. As a result, a cultural programme 1n any one
linguistic group tends (o sideline the general populace from tuning in due to its inability
to comprehend the songs or the spoken word. The presenter of the Telegu cultural
programme is of the view that Sungeerha Nilayamu caters for the over 35 age group
Telegu community, which 15 probably one of the smallest Indian communities in South

Africa (Appendix A4). Similarly, the presenter of Guldasta, the Urdu cultural



programme, believes that his listeners are anyone above the age of 25 years, who emjoy
that kind of music  Thus, these culwral programmes are for the specific langeage groups
and serve as a switch-off factor for the genemral populace. At the same nme, the religious
programmes of Bhakil Sangeerh, Gospe! Hour and Deemvaot cater to a small minonty of
listeners wha enjoy listeniag to devolional musie. These three proprammes also
ghiminate the general populace from wning in. Sheurd Liva and Qawwali Howr on Sunday
avenings dre also culture specilic programmes, Shrnti Liva, featured on Sunday evenings
from 21h00 (o 22000, is a programme that showcases classical music, a type of Indian
music that 15 not enjoved by all. Itis basically for an elderdy market Qavwwali Hour 15 a
programme that features ‘qawwali®, a beaty spinwal hymn in which the hsteners go into
A lrance « \ppendix A7) A “gawwal® s also defined as the Islamic equivalent of Hinds
devotional singing {Meer 1969 223}, Once again, itis the kind of programme that can

be enjoyed by people who have a ldbing for gawwall music,

The Satrday and Sunday morning breakfagt shows, The Weekend Lifi-Offand Breakfas:
i Bed respectively. are also programmes catering to a wider audience, The Weakend
Lift-C4, which can be heard on Saturdays from 08h00 o 10000, Features a lot of adulk
humour and general knewledge questions, while alzo featuring popular Alm songs. Tois
more talk driven than music dnven. The same applies 1o the Sunday morning Breakjos
i Bed, Both these shows, though af universal tasic and appeal, seem 1o target the manre

audience due tw the nawre of the humour on thesa shows.

Kodawmbalkam Bear and Bollywood Hewr are the movie review programmes featured on
Sunday momings These pragrammes appeal to audiences who enjoy being vpdated
abeut the latest movies on the circull, as well as gossip and news from the Indian fifm
industry 1t has already been mentioned that there is a great demand for Indizn movies
within the South African Indian commumity. These two programmes feature reviews of
the latesr movies on the circwit while also showcasing their songs  Hits of the Sourh and
Hirs af the Morth are probably the two most popular music driven shows as they feamure
the top fifteen South Indian and Morth Tndian songs, respectively. His of the Sonth 1z
featured an Sundays between noon and 13h30, thereafter followed by Hiis of the North
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tll V5h0O0. It has already been established thar on a regular music programme the balance
of music plaved 15 | Himdi to | Tamil. The countdown programme allows for the
hsteners of the separpte hnguistic groups 1o enjoy their latest hits for 2 whole hour and a
half, However considenng the fact thar the nming of the programme 15 one when most
of the people would nat be at home but out enther shopping, driving or on the beach, it is

assumed rthar no! 48 many people as there should be mne in 1o the show

Pages fram iy Diary, » local programme that profiles a local personality, is atred on
Saturday afiernoons from |6h00 to 1Th00. The hour-long programme may feature a
couple of songs in the programme, but doesn’t usually do so.  In as imuch as thes
pragramme might be of interest 1o that pormion of the community which takes inerest in
its members, it is not something that would appeal to everyone, but rather 1o 3 very small
minority  Mages fram py Diary s important from the aspect of recoanizing establiched
members of the community for ther comtribution to the Indian communiry. Continuing
with Lotus FM's commitment 1o a sense of national wdentity and s responsihility to the
community, Crdune {Clad 15 a programme that showcases local South Afmcan Indian
talent. This is ene programme that would b2 listened 10 by quite a bue proportion of the
communicy for the simple reason that 11 is not only 2 music driven programme but also
has that touch of ‘lndianness’ that the Scuth African Indian can associdte him/herself
with. 11 has been established in Chapter Three on community broadecasung that the
gualny of local songs 15 inferior compared 1o the popularly accepied and widely lisiened
1o music emanating [tom the Indian subcoptinent. The author would ideally classify this
programme as catering to the above 30 afe group, bul cerainly not to the younger

werneralion

Tamasha, 8 non-stop ‘chutney’ and 'nanara™ music programme, calers for a highly niche
communizy that enjoys this partiicular kind of musie. Once again, this programme does
not appeal 1o everyone, but 10 3 cenain section of the Indian community (Appendix AS),

1t is culturally a very rich programme featuring 30% local and 50% international amistes,

b serm “chustney” 15 of [ndian onigin denoting a ssuce made by blending t1ogether different herbs and
ingrediontz, such o mint and coriander leaves. Chutney music i= & South Affican Indian localized word for
music thul fewtres a varety of insruments and the: kinguage of which 12 mot pure Hindk.



with the Iymics of the sonus being penned on real-life happeninis and family conflicts
{Appendix AS5).  The language, though abouwt 90% 15 Hmmdi, 15 not that simple 1o
compiehend as 1 mised warlh Bhoypur o dialect from the state of Bahar in India. Since
the Indian community n South Africa is not able 1o speak or understand Hindi properly,
the chances aré that the listenership for Tomasha i3, once acain, a small mmorioy of the
people who understand the messape being conveyed through the song and who enjoy the
music. With Indwn film songs being the most popular of 1ts kind 1n the country,
Tamasha can be classified as mrgeting 2 miche secnon of the South African Indian

SOCIETY,

Reflectinny showcases songs from the 1950¢ up 1o the 1980s" and, thus, basically caters
to the market of gnvone above the age of thirtv-five vears. Old songs z2re not usually
heard during the course of the week and even if they do feature, 1it's in the remixed
farmar On the &ty Your Call lisieners choce of music programme. one would observe
that 1t is usually the Cape Town and Gauteng listeners that regquest for the solden oldies
With the demand for film songs, Bhanyra, remixes and pop numbers being the greatest,
one doesn’t usually hear the melodious songs of the previous decades With a view to
rectlify this imbalance and give the old music itz due share and meet the needs of that
seemenl of the Indian commumity which enmjoys old songs. Lotus FM features the
programme Reflecnony on Sunday rmaghis from 22100 to 02hO0 the next moming There
15 a small feature on Keflecitony where the listener of that night aets hisiher chotce of old
songs played for lumsher. To ensure that the listener's chaice of old sonas are available
in the studio, the presenter asks the hstener 1o write to him 2 week prior to that Sunday.
Thus, Reflecnons targets principally the elder market one that the author regards as

anyone abave the age al thirry-five years.

While Reflocifnny on a Sunday nght sanshies the 1o acal needs of the older markei, The
Zane on a Sawrday night caters to the young market, from the age of six to about twenny-
five 1o tharty-five years, for the simple reason that it is an up-tempo music show
Saturdav mghts are when the voungsters usually frequent might ¢lubs and Lotus FM

offers that market and anyone else on a Saturday night having a braas or a party at home,
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the apportunity of loud up-beat music 1o complement 1the enmvironment they are in. The
Zone features not only Bhangra, remixes and pop. but golden oldies (remixed) and
‘chutney” as well Thus, o caters 1o the musical taste of evervone. but prmcipslly ol
those who are out on the beach. having a pany at home or driving on the roads and
enjoying the up-tempo pany music  In between the music, the presenter also allows for
the wider community 1o send messayes 1o family, fnends and loved ones Overall, it a
music dnven progmmme catering to the needs of all but specifically mrpetung the

vounyer generation,

Newrshreak, the weekday mommmg current affirs programme, 15 one thar 13 of general
interest and catees for all hsteners as it keeps the communaty abreast of events of remonal,
national and inlernational significance. This s probably the anly programme with the
maximum listenership. as the comerstone of democracy lics m aceess wo relevant, true,
accurate and imely information.  Also, many people in the moming rush do not 2et ime
1o rend the newspaper, but do catch up with the latcst news and evenis via the curmrent
affairs programme  In the author's opimon, the age bracker of the listenership of this
programme would be anvene from the age of sixteen and sbove, as 11 15 hosted a1 a tme
when students are likely 1o be geting ready for schaol or university, housewives wauld
be busv preparing the mormimng breakfast and the income eamers would be getting ready
w go lo work To avord monotony, Newsbreak on Lous FM also features 1wo or three
songs in the course of the hour-long programme. The evening current affairs Newsbreak
is once auain a programme of geneial nterest catenng 1o all hisieners interesied in
keeping au fan with the evems of the day and thew significance i1n the listeners daily
lives  Thie es crung Ao shreak, from 1 8h00 10 | 8h10, features a sonyg or two as well, bur
concentrales on the events that have aken place during the day. [t also has an interachive
feature called ‘Eveninyg Enigma’ in which the listener 13 to identify the mystery voice
featured on the show,

The talk show Fiewpoins basically caters for an older market  This 18 by way of the fact
that 1t s aired a1 3 nme when most of the working executives nre at lunch or on the roads.

re. from 13h00 1o 14h00 The opics discessed on ivvpoiny are of an adult and mature



nature, soliciting the views und opinions of grown ups and expenenced people. sidelining
the school children and college vouth  |h 15 3 one-hour topical wlk show in which one
often hears listeners heatimg up under the collars on the 1=ape under dizcussion Since n
features no music but just talk and the notmal advens, it acts as 3 "swalch-m!" factor fiv
thase who are interesied i lisgtening (o music dunnyg their lunch break  As alrcady
mentioned in the previous chapiers, the wopics discussed on Plewpaine are those of
cultuvmal. regional amd national sigmificance.  For example, on December 4, Z0HXY,
Viewpaoum initiated discussion on whether the Indian commumity was apathetic 1o vote in
the December 5. 2000 mumicipal elections. Moat of the people who called m were adulis
and the middle-aged ones, Thus, Frewpoins, while trgeting 4 mature audience on issues
concerming them, tends 10 lase audience inlerested in music, who then swiich over to

other siations catermg 1o their needs,

Chmline 15 a help-ling listgner phone-in wik show farmal with a4 tpecialist in the swwdio to
snswer ltener quenes on different aspecis of the 1ome under discuswien, bt is 2
programme that is targeted towards an adult avdience and is definitely not for children
(Appendis AS). Chmline hosts different topnes lor discussion in the field of law, medicine,
psychology, pe tics, ete and is an haur and a hall lony, Teaturing from 20030 10 22h00
on weeknights Listener phone-in and participation it subjuc! o the lopic under
discussion and while at fimes there aren 1 (oo many callers, making il difficuli for the
pretenter to sustan walk for the duraven of the programme, at other times the show is
inundated with 3o many calls that one and a hall hour seems 100 shon for discussion

{Appendix AG)

Having descnbed and analysed the different programmes aired on Lolus FM, the author
concludes that Lotus FM 5 carening well 1o the needs of aveny Juement of 15 colturally
rich communny, the Sourh Afncans of Indian descent Mot only do the programmes and
their content wrpe every segment of the community but, even the presentars complimant
the programme and s mim 50, where on the one hand you have young voices presenting
the weekday morning and afternoon dnve shows (Kickdown and Overdrive), the youth
programme (Spice-a-Delic), the up-tempo party music Zone and the countdown shows
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(Hity af thie Nordh and His af the Seam ), on (e other hand one will find mature people
presentinge the women's magazine programme, all the colwral and religious prosrammes,

Pages frone My Diary and the ald music programme (Reflecnons)

As a public broadcasuny service with community responsibelity, Lotus FM has been, for
the past seventeen vears, serving its commumty effectively not just by way of its
programming, but by being actively involved in the uplifiment of 1ts community The
station has sireambined s welfare assistance programme in such a way so as 1o assist a
different weltare orgamzanon every year (hitp/fwwaw lofusfm co za). In 1996, Lotus Fi
assisted the Natal Blind and Deaf Society in raising over half a million rand throush the
Society's Annual Trustee's Banguel and i1s three day Camival on the Durhan beachfroni
(ibid) In 1997, Lotus FM assisted the Umzinto Child and Family Welfare Society by
avgmenting the number of people who attended s Chanty Fair and m that same year.
Lotus FM gsalsied the Community Chest in the Western Cape by way of a fund-raising
awareness campagn (hitp Vwaaw lotusfm.co.za). In Margh 2000, Lotus FM assisted the
Cancer Associanon of South Africa (CANSA) in raisimg funds by way of pledge money.
Different Lotus FM preseénters, inclading the author herself, took pan in the “Jail & Bail’
activity for the CANSA  Lotus FM has also staged outside broadcasts for welfare and
cultural  organizations  such  as  the Aryan  Benevolent Home (ABH)

(hitp:/fonenae lotusfin o #a),

In addinon, when overseas wmsies from India tour South Afnica, Lows FiM, as a service
1o its listeners, undertihes jomt veniures with the promoters of these shows, to tzke the
EI'Li.EI.-ES ¢ the people. In the early 1990%, when Indan mega-siar Armitabh Bacchan had
oured the couniry, Lows FM (then Radio Lotus) amanged for the Indian communiry (o
see ther idal, by wking him 1o a magor shopping centre in Chatsworth, resulting in mora
than B0 000 people flocking there to see him (hitp/fvwavw sabe co.za). In Apnl 1999,
prior to the " Awesome Foursome' concert, Lotus FM armanged for teenage hearthrob and
the top star of the Indian film industry, Shah Rukh Khan, 1o be flown by helicopter along
with accompanymg Bollvwood actor Akshay Kumar, o the Chatsworth Centre where

once again thousands of people, mastly young @irls, ladies and mamed women, rushed to
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seée their favourite hero  In September 2000, when the voung and handsgme jeenage
sensalion suger, Sanu MNieam, came to Sourth Afvica for his conceris, Lotos Fivl held
three nterviews with him, providmg hsteners with the oppertunity of calling m to the

Lotus FM studhio lines and speaking 1o their favourite sinzing sensation

After the Gujaram caistrophe of 26 Januwary, 2007, an whieh mare than 13 000 people lost
their ives as a result of the devastating earthquake to hit the stute of West India, Lotus
FM not only gave extensive coverage to the story on irs hourly news bulletins and current
affairs programme (Newshreak), but alse allowed vanous orzamzations the wse of its
airwaves (o advertise for donations in aid of the “Inda Eanthguake Relief Fund® In
ad.-tion, Lotus FM in conpunction with the South African Hindu Maha Sabha, also held
an Inter-Faith Prayver Service for the vicums of the Gujarat travedy  Sinularly, afier the
Throb Nite Club {Chatswarth) wagedy of March 24, 2000, in which thineen nnocent
children lost their lives as a resull of a stampede m the club, Lotus FiM assisted in raising
funds by way of pledee money, towards the Chaiswonh Community Distress Center
Thus, Lotus FM has been involved in the uplifiment of the community by way of fund-
ralsing projects and awareness campewmns and has also been a facilnater in the
community woniiing face 1o face with their favourite actors, actresses and singers from the

Indian sub-continent

Having analvicd the various programmes and their content aired on Lows FM, the
researcher drav { 1he conclusinn that Lotus FM 15 serving well 1ts community not only in
terms of providing different LenTes of programmes. but by also becoming actively
tnvalved w115 community, The programmes cater to the diversity of its audience mn
terms of cultral, religious and demographic aspects. In serving different members of its
commumfty, Lotus FM 5 compromising on s lstenership in programmes that
marzinalize the general commumity from tuning in.  Lows FM has also served its
community by brinzing them closer to the world of Bollyweod movies and stars By
acling as media spansars for concens mvolving Indian film stars and singers, Lotus FM
not only sustaing itself financially, but also serves its community by giving it a chance 1o

win hckets for the concens. Further, by conductng live interviews with the stars, wath
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the aim of allowing rthe listener 10 have a telephonic conversation with his/her favourite
celebrity from the Indian subcontinent, Lotus FM bridges the cap between the listeners
and these Bollvwood personalities separated by barriers of time and distance. While
providing for its culturally diverse audience by way of its programmes, Lotus FM is
simultaneously sustainme 1tself financially by relying on advertising as its main source of

income. Events and sponsorships also serve as income providers for Lotus FM.

The author therefore concludes that Lows FM has comfortably functioned in its capacity
as a public service broadcaster with community responsibility, while being commercially
driven. It has satisfactorily conformed to the mandates of a public broadcasting
institut:>n and community radio, while relying on advertising as its primary source of
income. This it has manaved to do withourt sidelining any sector of 1ts community.
However, 1t does raise the question here as to how healthy it is to function in such a
manner and for how long Lotus FM can not onlv survive but also grow in a competitive
market characterized by other community and commercial stations targeting the same
communin , 1.e. the South Africans of Indian descent. In the next section, the author
analvses 1101 only the feasibility, but the practicality of Lotus FM continuing in its current

format of a multifaceted broadcaster



Chapter 6 — FINDINGS AND CONCLUSION: THE WAY FORWARD FOR
LOTUS FM

But I think we, as management, would like the starion to run on a
commercial basiy, simply because it becomes much more competitive with
other stations out there, other commercial stationy out there that are
actually stealing some of our listeners.
Tansen Nepaul
Programmes Executive
Lotus FM

In a world of cut-throat competition where “a radio station in South Africa sees every
medium as competition’ in terms of adshare. be it television, print media or cinema
(Professional Management Review Africa, Oct 20000 67), is it practical, in terms of long-
term growth and survival, to function as a broadcaster with elements of public service
broadcasting, community radio and commercialism? The answer, in context to Lotus
FM. is in the negative for the simple reason that in accordance with Darwin’s theory, it 1s
a world of the survival of the firtest. In response to that, the Station Manager of Lotus
FM comments, "It cannot happen in a confined operational stance; it has to be within 2
very strategic direction (...) take the best of evervthing™ (Appendix Al). One cannot
survive without direction and focus for long, without compromising on audience figures,
which in turn will impact on the financial stability of Lotus FM. In terms of radio
broadcasting, the most fit is the one that has the biggest turnover, the greatest adshare, the
biggest slice of the market share, further growth prospects und is popular. Lotus FM has
none of these except, perhaps, popularity because it is the only national broadcaster
catering to the Indian community in South Africa. To achieve all the other elements, it 1s
vital that a radio station be focused and have a direction and vision that would be

complemented by ils strategy

Even since its inception in 1983, and prior to the surge of other community radio stations,
Lotus FM held a monopelistic position in the market for broadcasting catered towards the
South African Indians. By way of its being the only station catering to their needs and
tastes, Lotus FM can be said to have been commanding a stable and loyal listenership and

may also be recognized as the best serving its community by providing a mix of
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pregrammes designed o meet the needs of its hreuistic and culwrally nch community,
the South Africans of Indian descent  In a country having a population of approximarely
40.6 milhon, the Indian component s a1 a mere 2 6% of that, ve about one mullion. In
MNovember 1999 the listenershup of Lotus FM, according to the Radio Audience
Measurement Survey (RAMS) of the South African Adventising Research Foundation
(SAARF), swod ar 404 000 (Fear, 10711-13/119% 37} Due w the number being oo
small 1o count for a RAMS sample, the RAMS figures for Lotus FM do not take mto the
account the 40 000 odd Indians residing in the Westoin Cape (Appendix AL Roughly,
one can say that Lotus FM has a rotal listenership of just over half a million, meluding
those who tune into Lotus FM vas satellite (Appendix A1), However, in terms of actual
statsncs 1o take 1 the adveriisers, Lotus FM has, according 1o the May/June 2000 RAMS
survey, a ol listenenshop of only 388 000, which is 16 000 less than the 404 000 figure
reponed i November |199% (Appendix D, Poss, 107111321199 37). Of the toml
hisienership of 388 000 of Lotus FM, the Indian population is 372 000 (Appendix D)
According to the laws: figures released by the South Afncan Advernsing Research
Foundation {SAARF) Lutus FM's Listenership has mercased by B0 00D { Swnday Times,
04/03/01 1) The Manager of Lotus FM claims that currently the histenaship of Lotus
FM stands at 480 000 (Tribune Herald, 1103/01° 1) (Also see Appendix D: SAARF
RAMS figures) The direct vmpheation of the above is that while a o=l of 52 102
people are ‘prospechive’ istenars on the RAMS sample, approximately half of them 2re
the acrual loyal listeners 1n the province of KwaZulu-Natal iself, which has the highest
density of Indians, of a rotal of 790 813 Indians, Lowws FM holds just about half of that
marker  In terms of catenny to an exclusively Indian population and designing
prozrarmmes to mcdl their needs, the audignce share of Lotus F\M 5 100 small to ensore its

growth and survival in the future {Appendix D).

It 13 derrvmental Ffor the Future of the sttan, and for the purpose of this rescarch, @
explore and analyte why the community 15 not uning in 1o Loms FM, resulung m i3
{Lotws FM) attracting less than balf of the Induan populauon of South Afinca Why 13 1
that the community for whom the station was created, 15 nat lsterung to 1 The answer

" The purpase of the SAARF RAMS has already been defined in Chapter 2. on page 20.



perhaps lies in the demographics of Lotus FM's listenership and wn the surge of other
community and commercial radio stations that are targeting the same hstenership. 59.31%
of Lotus FM's listeners are female and 40 7% male, with most of them falling 1010 the 25-
49 and 50 and above age groups (http Ywww lotusfim co.za).  OF late, there has been a
steady increase in the 16-24 age group (ibid). We have ohserved in Chapter Five that
most of the programmes on Lows FM cater 10 an above 25 or 30 years market thus
marmnalining the future tncome eamers from tuning in 1w Lotws FM. One can azlso
deduce that keeping in mind that Lotus has been in existence for the past sevanteen years
and reigned in a monopolistic poasition hll a few vears back, it's most stable market lies in
the 50+ age group. The 16-24 year olds are obviously histening to somic other staton that
15 satisfving their taste and needs In fact, even a large proportion of the 25-19 year olds
can be claasified as listening 10 some other jadio station  In this case, it's East Coast
Kadio, the regional commercial browdcaster 1n KwaZulu-Naral  As per the pas) seven
days histesership figures for the RAMS May/June 2000 diary, while Lotus FM had an
Indizn histenership of 3172 000, Enst Coast Radio srood proudly at 328 000 Indian
listeners [(Appendix D). The bigges: threat 1o Lotws FM is East Coant Radio, the
commercial Western music-driven stanon that is slowly bui surely capturing Lotus Fi's

audience (Appendix Al)

In addinon 10 Easi Coant Radio, with the advent of community radio stations, listeners are
now being offered with a choice beiween the mewo-national Lows FM and the
community stations in their provinces catening to their specific needs Radio Phoenix”
wits et up on 5 Apnl, 1996 as a community radio staton in KwaZulu-Natal, broadcasting
wathm 8 $0km radius from it studio 1n Newlands (East) and covenng areas from Stanger
and Umkomaas o Phoenix, Chatswonh and Isipingo (Kathar, 1999 5-6) Radio Phoenix
is & communily broadcaster catenng 1o the needs of the South African Indians (ibid).
Radiwo Phoenix, ke Lotus FM, provides o ranec of programmes for all segments of the
Indian community n South Afnca Not only does Radio Phoenix have the nomal

* Ag of March 2, 2001, Radio Phoenix has boen off sir owing 1o a late application for « temporary icense
and also as 8 result of sllegations of freod ed mismanegrment within the station (Posr, 280201 0303401
1) It not dhear s the prosont stape how loag this break in transrncaen will be, or what impoact it will
have on the listienership figures of Lots FM
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weekday miomipg and alternoon dove shows  the listener's request and dedwauon
programmes while playing the latest film songs, 1t also features Western music ar mght
and devotes one hour 1o Western music only on Saturday evenungs  In addition. as pan of
its conformance to the IBA mandate, Radio Phoenix features three hours of local music
on Suurdays and showcases an hour- long local music countdewn show an Sunday
afternoons after the North and South Indan countdown shows. The cultumal programmies
in each of the five lanpuages are held weekly between the hour of 20000 10 21h00 Radio
Phoenix also festures a woman's interest maeazine procmmme and a business magazine
progmmme. Radio Phoenix also caters for the vouth by way of a tcenage programme
called Toon Vibex and Planer Playtime for the below |2 years of age children  The
Sanaeay Night Fover 15 sunilsr to Lows FM's The Zore  Radwo Phoenix also arnrs hour-
lanyg talk shows Thus, we see that within is broadcas) area, Radio Phoemix 15 catering
lar the same community that Lotus FM is targening and & providing it with prosrammes
similar 1o that on Lotus FM

Similarly, in Johannesbury, East Wave Radio i the community broadcaster cataring to
the Indian communny i1 Lenasia and surround myg arcas within a radius of approximately
I0kms (Appendix &)  East Wave Radio features Hindi film songs, bhajans, ghazals,
classical music, gawwalis and Taml classical and film songs (ibid) I also hosts ralk
shows on medical, legal, financasl and mumcipal services’ ssues and conducts interviews
and talks with representatives of rehgous and cultural orgamzanons (Appendix G). In
the Western Cape province, we take Voice of the Cape and Radio 786 as 1wo examples of
community broadcasting services “"The Voice of the Cape is a Muslim radio statian in
Cape Town with an Islamic ethos, its overall aim being 1o broadcast 1o the broader South
Afncan community® (Appendix H) The Voice of the Cape's first broadcast fearured in
Marsch 1995 and since |™ September 1995, ut hat been broadcasting on a daily basis in
Boland, and on alternate days, in the Cape Metropalitan Area (Appendix H). The
siation's programme content vanes from religious 10 current affasrs, 1o light listening, and
alsp features hive inteniews, actuality ssue-daven proprammes, phone-ing and regular
pews bulletins (Appendix H) Radio 786 was officially launched on 25% September
1995, at the Vygiesiraal Spons Stadium m Western Cepe (Appendix 1), Radio 786



broadcasts over a 45km rachus, covering the Cape Metropole, including the Southem and
Morthern Suburbs and alse reaching Atlanns, Boland and the West Coast (Append 1)
Radio 786 s pnmarily @ talk show radio with Jess than 5% muac benye plaved in the
progrmmmes and |t tarzets primanly the Moshim community, “which 15 estimated to be
about 750 000 iy the Western Cape” (Appendix 1), While the largest propomion of s
audience lies in the 2545 age group, with 26% in the age group of 16-24, its programmes
are of such a nature thar they cater 1o Listeners of all denominanans (Appendix [). As the
atation's profile stales, its programme content includes "news and current affairs,
wamen's issues, ans and lierature, weather, spor, education, health, youth,

environmenial issues. theology, music and programmes for the whole famih® (Appendix

I}

Having discussed a few of the communny stanong in the broadeast area of Lorus FM and
observed thal these stations are serving the same communiny s that of Lotus FM. the
author wishes o suypest the way forward for Lotus FM.  Communily stations are
designed to meel the specific needs of the communities they serve. It would not be
impertinent to mention here that the needs of the Indian community in KwaZulu-Natal
may be different fom the needs of the ones in Cuuteng or Cape Town, Lows FM has
been trying lo satisfy the needs of s community in KwaZuly-Naial, Gauteng and
Western Cape. However, in the process of trying (o be evervthing to the South African
Indians, Lotus FM has been compromuising on 115 audience and 1narket share The pont
of contennon 15 that of parity f a hstener's needs are being satishied by the community
station in h's ber area, there is no motivation for hinu Yer to listen to the same thing being
offered on another sauon. In thes case, «f Radio Phoenix in KwaZolu-Matal, East Wave
Radio in Johanneshurs and Radig 786 and Voice of the Cape in Western Cape are able 1o
satisfy the needs of their community, then that relieves Lotus FM of providing the same
service and gives it the opportumity 16 benter serve 1ts community by giving 1t something
over and above that which the community radio stanons are offering. The Manager of
Lotus FM argues thal as a result of these stations taking care of the community
responstbility, Lotus Fivi now has the ibeny 1o “pursue programming on Indian level in a

much more focussed commeraizl lme” (Appendix A1)
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Looking at the trends in the listenership figures of Lotus FM, as compared to East Coast
Radio, o 15 vital that Lotis FM focuses wsell and become a music dnven commercal
statton, with emphasis baing on captuning the upcoming marker. “Radio stanons nead to
focus an a particular mche market with particular emphasis on the emetsing market”™ (The
Funere of Media, Jan/Feb 2000, 31 ). In arder 10 make 1self financially viable, Lorus FM
must have the listencrstop fiyures 1o take to the advormsers Gomng by the RAMS figures,
if an advermser in KwaZulu-Naral bad to adspend on rargeting the Indan community
would raiher allocate its advertiging budget to East Coatt Radio, through which n would
reap the benelits of being heard by not just the Indian South Afncans but the overall
audience of the starion  "I's no longe: enough 1o simply look at audience figures” but the
purchasing power ol the audience also (The Fumrre of Medio, Jan/Feb 2000 31) Lotus
FM has a siable market m the 25-to-the-zmve’ age group (Appendix A2) However,
what it needs to do 15 10 caplure the market wherein Lies the resl spending power and that
I§ the 24-39 year olds

According 1o the | 996 Census, 44.2% of the South Afncan Indians fall 1n che 1 3-39 age
proup, with 274% i the 0-14 category and 23 8% in the 40-64 age group
(hop:fiwooewe staissa gov za). (see Table 6 1) Thus we see thar more than 70% of the
South African Indians fall in the 0-39 years age group and that 1s the marker that Lotus
FM should be capluninyg n order 1o ensure 13 future survival and growth. However, il i3
not a simple task for Lotus FM 10 anmct that market in i3 current profile as a public
service-cum-community broadcasier that & commercially drven "One of the most
difficult markets for advemisers 10 penstrate = the youth marker® (Prce, 1996 347)
With the Indian youth market of the day tuninz into Western commercial stations and
other community radio stations such as Radw Phoenix, which also play Westerm music, it
would be difficuk for Lotus FM to caplurs that market through its current strategy.
Therefare, with a view 10 sustawn uself inancially in the future and compete on the basis
of zood programmune, o 1§ imponant thay Lones FM use its music in a8 commercial way 10
not only capiure but retam the 24-39 age aroup.



Table 6.1

PROPORTIONAL AGE PROFILE BY RACE: SOUTH AFRICA

1996 CENSUS

LA e .-Ii_,l".l"l’.r:ﬂ'J'II Coloured| Indian/| White, Unspecified/|South Africa
| B Arian Other

0-14 36.0% 11.0% 274% 21 1% 7.0% J29%
15 -39 43.1% a4 290 dd.2 % 39.0% 18.0% 42 T%
di) - fd 15 5% Iw{ 23.8% 28.2% 14.0% - 17 4%
(&5 + 4 2% 3.6% 1A% 3% J.0% 4.3%
Unspecified P25 0.8% 0,95 1.5% 6 | |.2%
Tolal* 1000 % L0 % [0, 0 % 10D S L0 T 100.0 %

Source: Stanstics South Afnca (httpdfweww statssa. gov.za)
* Figures may not add up owing o rounding off
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The various community radio stations are cateriny to the different needs of the Indian
community. [n addition to these existing community radio stations, the South Affican
Indian will now have access to four more Indian radio stations and an Islamic one by way
of satelhite. The four radio stations that will now be available to the South Afncan
Indians by way of satelhite are Sunshine Radio in London, Metro East FM in Nairobs,
India 3 relaving directly from India and Radio Asia in Pans, a full-ime Tamil station
(Posr. 15/11-18/11/00: 15). (see Appendix C) Till the mid-1990’s, Lotus FM had a
monopoly 1n terms of broadcasting to the Indian community. However, with the advent
of community radio stations from 1993, the Indians were offered choices. Now, with the
coming of these four channels via satellite, the South African Indian wil) have further

choice.

Satellite television, n terms of the Indian channels B4U, Sony and Zee TV, also offers
the South African [ndians a choice between listening to the radyo and watching Indian
serials, soaps, song and movies. Further, with the Westemn influence manifesting itself
into the hifestyle of the Eastern market and the youth tuning 1n to radio stations that offer
Western music, such as East Coast Radio, SFM and Metro FM, Lotus FM is now facing
competition from not just the community radio stations but also these commercial
stations that are stealing the Indian listeners. In order to ensure its survival and growth n
the future. it 1s vital that Lotus FM focuses its strategy and its programming and becorme
a full-spectrum Indian music driven commercial broadcastes. The station has already put
forward its proposal to the SABC to become a commercial radio, as it now has to show a
surplus in 1ts operation. Lotus FM has to try and capture the Indian market by way of
Indian music, which 1t considers to be 1ts greatest strength, weakness, opportunity and
threat (Appendix Al). If one were to see the Lotus FM ads, one would instantly observe
the commercial element 1n 1t (Appendix J). These ads seem to be targeting the youth

market.
The author, therefore, concludes that afier having been the sole provider to the Indian

community for more than fifteen years, and having sustained Indian culture during the

apartheid regime, time has come for Lotus FM to focus its strategy in a commercial way
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and use its music so as 10 develop the ‘Indianness’ within the younger generation which 1s
being influenced by the Westem element. One of the biggest strengths of Lotus FM is
the abundance and archives of music it has, which is something that a community radio
station like Radio Phoenix cannot boast of Being a small community broadcaster, Radio
Phoenix does not have a music library, but rather, most of the ‘voluntary’ presenters play
their own music. Lotus FM, on the other hand, has a big library that stacks not only
compact discs and cassettes, but also long playing vinyl records. Lotus FM can use this
to its advantage by becoming a music driven station and giving listeners something over
and above the service being provided by the community radio stations. These community
radio stations are there to take care of the specific needs of the South African Indians.
Lotus FM has to fizht competition for audience sh..e with Western commercial stations
which are slowly drawing the Indians into their Western influence. This it can do only by
adopting a music driven commercial profile of which the South African Indians can
proudly boast of as the station being exclusively theirs and providing the best

entertainment: Lotus FM.
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EPILOGUE

The aim of this research was to ascertain the feasibility of broadcasting 1n which one 1s
not confined to any panicular tvpe of broadcasung, ie public service, commercial or
even community, in the South African case. The researcher stated at the outset that
Lotus FM is currently swaying in the winds of change as it has realized that one cannot
function 1n a competitive market without being focussed towards a particular community
or in a certain direction. This research thus begs the question of the possibility and
advisability of strategizing one’s programming in such a way as 1o incorporate elements
of all three forms of broadcasting. The Manager of Lotus FM, Dr. Naresh D Veeran,
took over his responsibilities in that capacity at a stage when Lotus FM was indulging in
‘multifaceted broadcasung’ That Lotus FM needed to focus its overall strategy and
direction was something that had dawned on the Manager from the day he assumed his
responsibilities in that capacity. The author wishes to advise upcoming radio stations
dectding on a successful programming strategy, that it 15 feasible to mix elements of the
different forms of broadcasting, subject to the license under which they are registered.
The programmes can be devised by blending in the best elements of commercial,
community and public service broadcasting with the overall music of the station. To
quote Dr Naresh D. Veeran, Manager of Lotus FM:

I cannot happen in a confined operarional siance; it has to be within a

very sirategic direcrion. (..) Take the best of everything. Bur it can be

done: it’s not impossible.

(Appendix Al)
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18" October, 2000

When did you take over as the Station Manapger of Lotus FM?

On the 1¥ of August, 1999,

What was the station like when you took over and what vision did you
have for it then®

The station was partially a public broadcaster when 1 took over and
partially a commercial station and partially a commuruty station. [t was
all three things at one time within the broad portfolio of the SABC. So the
vision, of course, was to focus the station, to streamline it into following
the hine of a single mandate, the mandate that could either have been
commercial, community, or public broadcaster exclusively. So the vision
was 1o firstly focus tt and, of course, to do a strategic analysis of the
station, to look at the whole operational side of things, the strategic stde of
things.. the core of that, then focus it. Yeah, that was it!

And what goals did you lay out al the outset?
Of course two major goals: revenue and listenership.

Now withun four months of your becoming the Station Manager of Lotus
FM, you brought about changes in the programmes aired on Lotus...

Right.

...which culminated and took off in the form of a re-launch, an altogether
new look, from the I of November 99. What were the criteria on which
you based your decision for the new look?

First of all, it wasn't a new look because the logo and the advertising
strategy hadn’t changed. Second thing was the programming strategy
hadn’t  changed; it was still very much a  public
broadcasting/community/commercial mandate. Tt was stll i operation
four months after 1 came. What had changed was essentially the
programming schedule, in ferms of DJ line-up, in terms of {weaking the
existing stuff. It was merely a tweak of what we had, but it wasn’t a
change; 1t wasn't a programme change. It was perceived as a programme
change because 1t seemed quite radical at that time. But in retrospect, 1
mean if you [ook at same of the audience and their complaints and their
concerns at the tume, we still had women's programmes, we still had youth
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programmes, we still had talk programmes; the programming hadn’t
changed. N was just the 1weaking of DJ line-up;, of focusing and
shorierung programmes, lengthening otherwise and creating opportunities
for listeners and crealing oppornurnities for advertisers. That's what
happened in November last year.

So you didn’t bring any new programmes, to some cxtent?

Well, there was a couple. One of them was the help-line, Onlme. That was
something new that hadn’t been done at Lotus before. And the other one [
brought in was a social responsibjlity programme called Pages from My
Diary. Now Pages is essenlially a look at the life of Indian South Afncans
over the last 140 years and we’re 1aking personnel and interviewing them
on that. There was a couple of ather...the other one was like the Sunday
moming breakfast show called Breakfost in Bed. Of course, Viewpoint, the
talk-show too. But all of those changes, the new programmes, yeah, took
off like this (snaps his fingers). The listenership went up in all of those
ones. So [ think it was a combination of gut instinct and feel, but if you
ask me what it was that informed those changes, it was essentially 1 looked
at hustorically where these programmes have been, I looked at histoncally
where the DJs have been and then 1 trned to match it wath all of the RAMS
diaries from 1997 10 now, looking at the RAMS trends and companng
what worked in Lotus to what didn’t work, to which DJ worked and whuch
DJ didn’t work. So ultimately, because 1 didn’t know anybody here
personally, I didn’t know much of the operational side of things, T sad
“I"'m gonna have to rely on research and research”. RAMS is one form of
research... a survey, but it’s not really a research, but it is a survey. But
there’s other types of research we did at the same time. One was the music
project that we had initiated 1n September-October last year. So those two
things in combination told me, “Listen, we are on the nght track™ and
that’s when [ implemented the changes.

The media Jaunch for Lotus FM was held on the 28™ of October, 1999.
What was the underlying intention of the media launch?

There’s three things we do with a launch. One, of course, is to launch the
new prograrume schedule to the media. So all the newspapers coverage. ..
so all of our listeners who are reading all those newspapers. Then you talk
about the Post, The Natal Mercury, The Daily News, Sunday Times, The
Tribune, Times Extra, The Tribune Herald, all of this local papers, the Sun
group of papers and all of these things, all the little papers. So you're
gerting other radio stations, you're getting all the television channels, all
the newspapers, magazines that are invited there, obviously to publicize
the new programme schedule. The second thing would be a {aunch to the
tcade, that’s vow 1o all of the advertisers, potential chents, existing clients,
the advertssing executives...to show this js what we have available now...
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selling opporuruties, buying opportunines. advestising opportunsties. And
thirdly, 1t is a great morale booster for the staff iiself, 1o be pant of the
dynarnic process, to see the start... because it wasn't the end of a process,
it was the beginning of a process, that launch. So that 28" was sigaifying
a big morale booster for the siaff to all be involved, o be, cvean for a day,
for an cvening, Lo be empowered to feel larger than lite, to take oan... ‘this
) our schedule, we've put il together and we're gonna make thus happen'.
And also, it ensures a buying process as well. It ensures the people that
they will sorl of buy in at that Jeve| because f you can ger their co-
operation at the ground level, 1t’s assured of thereafter.

In your opinion, how successiul was the media launch in temms of trade,
adventising and then the clients?

In terms of those three objectives, let’s start with the last one first. In terms
of the staff buying, 1 think it was very successfui because there was lots of
reservations when I came up with the ideas, but I did it in consultation
with all of them anyway. But when ] did propose a lot of those idcas.
there was a lot of resistance. But it was successful in that they made
conscious decisions, thinking that ‘you know what, we’re gonna have to
do this here. Change 15 essential and we have to go wath that’. and
eventually quite a few of them fell in line. Those that didn’t, well, came
around later when they saw the results of it.  In terms of the trade, it was
excellent because any adverusing to the trade, i.e. adverusing to
advertisers themselves, 1s good advertising because you can’t lost that
presence, top of mind awareness...all of those things are essential and its
marketable. Durban itself’s got four radio stanons...four-five major radio,
say four major radio stations — P4, there’'s Lotus, there’s Ukhozi and
there’s East Coast Radio. Those are the four major radio stations here...all
eat the same piece of food, you know, a piece of the pie. So that was
there. What didn’t work for us was the media ‘cause [ think while we
invited all of the newspapers, magazines and what have you, I mean, a
couple of things came out of there. Cosmo did a little feature on me,
personally, as one of the ‘movers and shakers’. Post did a thing on me
personally. Sunday Tribune did somethuing. So what happened was they in
their own minds shifled the focus from the station to me personally. And
that wasn't the intention. And that’s why part of the exercise failed. And
also the pubhcity that we expected to get out of the programme schedule,
didn’t matenalize as I thought it would. But eventually we did get it, of
course, all the newspapers covering all that, but not the way we thought it
would be. You know we thought it’d be big, song and dances ang all of
those things; it just didn’t work.

It’s almost been a year since Lotus came up with the revamp, the re-
Jaunch...
Yeah, the schedule, yeah.
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How successtul have the changes brought by you been in terms of the
overall listencership of Lotus FM, which last year in November was
reported at 404 000 approximately?

Yeah! When I joined the station in August, the listenerstup was 370 000.
By November, a1 the end of November, it was 404 000. And that number
held untl, I think, February, thereabouts, around the 400 000 mark. So it
was successful in that it boosted listenership to about 30-35-40 000. But
the problem was it held there and stabilized at that level and there was no
potential to grow it. And that was great in the sense that in 2 higldy
competitive environment to mantain an audience is great and that's
exactly whal happened. But where the fear comes in is when there’s no
growth, no visible growth, especially in audience figure. I mean that was
scary. So yeah, there was success at 50 many different levels. There was
success in that the mindset of people were chanzing. There was success o
that the progranmume and the way it was prescnted is changing It was
successful in that there were new adveriisers coming i, we stasted making
profits and generating money and revenue. 1t was successful in terms of
top of mund awareness and advertising campaigns ang all of those things.
But [ think real success, especially for a radio station, 1s mcasured purely
in numbers and Lotus always had more than 52% penetration into Ws
audience; that’s thc highest in this country of any radio station. But the
problem is our audience is so small; it’s just something less than a million
or about a million Off that million, at least say, 800 000 are listeners,
potential radio listeners. So we own half] just more than half the audience,
which is great! But in the long run we need to find ways in which 10 bring
the other half on board and that’s the difficulty.

Does the station have plans for going in for a further revamp of iis
programmes?

Yeah. You see there’s been lots and lots of tweaks over the years. Tweaks
in the sense that either the fogo was tweaked or the adveriisiag strategy
was tweaked; the programme strategy was tweaked. Bul nothing was
changed; there was no turnaround strategy ever. 1 have plans to do that.
What are those plans?

No, why?

Why? Well essentially for two things again: revenue and listenership.
And I feel that while we have a 50% piece of the pie, there is potentnal for
at least 65-70%, at least or at best! And with the listenership now standing
at about just over 400 000, I would think 600 would be a2 good number to
stabilize at, just sit stable. So hopefully in the next three years, I would
think...it may be optimistic, but I would ke to think in the next three
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years we can touch 600 000. It may not be possible because of the
community 1tself, the environmental changes, changes in the way people
perceive themselves and who they are. But I don’t think 1t will fail as a
lack of effor, a lack of strategy, a lack of smart thinking,

In the Post last year of September 29" - October 2™, you were dquoted as
stanine that Lotus FM has a “public broadcast responsibility as well as a
community responsibility, withoul ignorng its commercial wviability”.
Your newly desiegned Lotus website states that same thing, that Lotus FM
1s a ‘commercially-dnven metro-national public broadcasling service,
catenng for South African citizens of Indian descent’. So these stalements
very clearly imply that while Lotus falls basically under the domain of a
public broadcasting service, it also has elements of being a community
broadcaster as well as commercial radio. Now you must be aware that
there are great contradictions in being a melange of all three forms of
radio broadcasting.  Where profit motivation and niche marketing
characterize your commercial radio and non-profit interest exemplifies
community broadcasting, public service broadcasting is typified by, for
example distance from vested interests and attention to munorities. Now a
combination of say even community and commercial radio would create a
conflict of interest berween community interest and profit motive. How
then does Lotus deal with such conflicting interests in its programming
and daily functioning?

Okay! That question 15 probably the pivot on which everything swings
nght now because for so many years it was exclusively a public
broadcaster, catering to a particular community, 2 niche market, 2 minonty
group as well, you can cal] it. But it functioned like that within that
environment for so many years. [t's now come 1o a point where because
of it’s position 1n the SABC's radio portfolio, it’s going to have to show a
profit, which means that while the commumty responsibility is there, the
commercial responsibility, the commercial aspect of the whole deal cannot
be ignored. It definitely cannot be ignored! So my argument is very
simply...there are a number of comumunity radio stations, especially if
catenng to Indian South Africans. You've got Radio Phoenix in Durban,
Radio Hindvani or ABH who come up so very often with a one-month
license, in Durban. Johannesburg has East Wave Radio plus other small
stations that come up every so on, Al-Ansar, Radio Istam...all of those.
Cape Town has commumnry broadcasters: Cape Talk, there’s a Radio Islam
I thuink, Radio 786. So I'm saying those corumunity stations are taking
care of the commumnty responsibilities of radio, which frees us now to
pursue programming o Indian level in a much more focussed commercial
line, because we’re freed of that community responsibility because
stations exist to take care of that. So I'm saying we should focus our
programming, our direction, our strategy, our advertising, our stings,
jingles, sound, music..all of that, into a comwnercial radio station: an
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Indian commercial radio station, possibly a music radio station where our
public broadcasting responsibilitics of current affairs, news, are done in a
commercial way, where we take care of community announcements in a
commercial way, where we take care of religion and culwure and language
in a commercial way. That was my proposal to Genmuim whea Gemint
consultanis came to the SABC. That was my proposal to the radio
management when [ thought about these chanocs. So that's what I'm at
nght now. [ said to you, the day [ came here [ realized we cannot be all
things to all people. Ulumately i’s a case of ‘this is what we stand for,
this is what we do and this is what we do best>. And we're gonna run (hat
programme schedule for the next two years or three years and Jer’s see
what happens then. We've never had it long enough, this is a chance here.

If one were to ask you to quantify 1s percentage terms, what proportion of
programmes on Lotus fall under Lhe public service, whal are communty
oniented, what are commercially driven, what proportion would you
allocate?

I won't be able to estimate because there are actual real Hgures. We have
to submut these Bgures to the IBA every year. I don’t have it on hand but
to estimate nght now for conversational purposes, we’re talking almost
90% of Lotus programming as community responsibility programmes; it’s
driven by comnmusnity. There’s possibly about 10%, and that 10% is like
midnight to 6°00 programmes, that are without direction in terms of
community responsibility.  Bul the rest of it, the entire programming
schedule. as 3t stands rnght now, s purely driven by community-
everything from the breakfast show to the drive shows, to the talk shows,
to the youth shows, to the women’s programme, current affairs shows,
news shows, all of them are driven by community. So it’s almost a 90%
responsibility. Our talk mix, for example, is 40% music to 60% talk,
which Jike funther solidifies our position as a public broadcaster in the
past. And that 1s what 15 stunting our growth because of our responsibility
on one level to doing cernain things which people sometimes don’t wanna
hear; people don’t want it.

What programmes would you classify at the moment as being
commerctally dnven, in terms of mustc?

None.
None? Not even your breakfast shows?
None! Not even the breakfast show. 1 would think the (ate night music

shows are potentially music drniven, commercially-dnven, but 1 think it’s
none.
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A commercially driven show, especially in a radio station, is an almost all-
music formal’ hil rousic, hot music, adult contemporary, R & B, hip-hop
or whatever it is. Those are commercially drnven music stations. 1
suppose you get commercially driven ralk stations as well, like 702 Bur if
you're talking about commercially doven musc stabion, none of owr
programmes fit thai profile.

Another of the elements of bemng 8 public broadcasing service s
'universal geographic accessibility’ Al the moment Lotus FM has ten
transmitters that allow for transmission 10 the whole of KZ, Gauteng and
Cape Town, with other pans of South Africa and Afnca, having access 10
Lotus via satellite. ldeally as a public broadcasting service, Lotus FM
should be sccessible to all South African Indians

Raght

Right? So keeping i mund that there are South Africans of Indan descent
in the other six provinces of South Afnca, even though the concentration
15 comparatively less, should Lotus nol be transmitting 10 those regions as
well? After all, not every person has access to satellite television

Okay. The ten transmitters form a footprint that 1akes care of the hivh-
density Indhan South African areas, of course 5o that’s Cape Town, that s
the PWV area, what they used 1o call the PWV area Verceniging,
Pretona, Wiiwatersrand arca, and then of course KZN  The problem here
essenuially 15 Cape Town, for example, 15 not counted in RAMS. Did
you know that? [n all these years, Cape Town is not counted in RAMS
because Cape Town's only go! 45 to 50 000 Indwans there = 40 00O
Indians, Indian South Africans there And RAMS SAARF, believe that
that number 15 too small to count Indians, to count for a RAMS sample
So ir doesn't coumt Cape Town. Now we're losing 40 000 lhisteners in a
RAMS sample which means those figures are not shown on our
histenership survey, which you can’t go to advertisers with. Every satellite
hstener, nght, doesn’t go on that figure So we're losing probably another
38-40 000 more. Now if you look al a place hke Bethal, Trchardt,
Roshnes, Spnngs, in Johannesburg, in Cape Town vou look at the
Western Cape, Eastern Cape. like East London, Port Elizabeth ie 2 big
Indian area, but there are less than 10 000 [ndians lving there, Check
your census figures There's less than 10 000 there. Now, the cost per
listener at the moment is about twenty-seven to thirty cents per minule, |
think. By putting up anotheér ten transmitters, another five [ransmitters,
another four transmitters, for example, we're talking about making that
almost a rand per hisiener, which is nowhere in the world. It's pure suicide
to go and do somethung like that I it's pure public broadcasting, yes! The
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SABC has a responsibility to take care of Indian South Africans, knowing
ful) well that they're gonna make a loss, knowing full well that they might
even Jose audience, then fine, go ahead, but it's a suicidal move. And as
Swation Managcr, that's something [ won't accept because that’s throwing
reallv yood monev afier a bad day, in that situation. I would rather focus
the strategy, focus even the footpnnt and take care of our biggest
audiences. And our biggest audience is Johannesburg and Durban, with
80% of all Jndians in this country living in Durban. So why waste? And
strange enough also, you'll find that people living in the outline areas of
KZN, | mean people n Johannesburg and Cape Town, are much more
affluent, and mcreased wcealth and increased numbers 1n terms of income
and so on, who can afford a satellite. For example, the people of
Vryeburg, yeah, in Northem Transvaal, wanted Lotus there. So the entire
community got together, put money and built their own transmitter.

Okay. One more element of Public Service Broadcasting is direct funding
and universality of payment. This is according to the defunct Bntish
Broadcasting Research Unit.

Universality of payment? In payment of what?

What son of funding does Lotus rely on to run its operations? [’m ratking
non-advertising. Like SABC is run oo licenses.

TV licenses, yeah.
How docs Lotus run, 1.e. non-advertising?

You know, of course, advertising is just one area. We look at about say
three major...four major areas. Well, there’s a difference between as s the
situation right now and what I’'m thinking. And as the situation exjsted
before my coming on and night now, it was purely: advertising is one and
10 a small extent, sponsorships. Bul that’s also another revenue form of
advertising anyway... sponsorstups. The third one of course were
alternative sources, in terms of ‘eventing’ Lorus, where we were gefting
involved in terms of doing a show or a concert or something. Now what
had happened is, I decided that we must not see ourselves as a radio
station, because when you stan restncting yourself and you think of
yourself in the radio business, you're always gonna be thinking of radio,
and expansion becomes impossible. But if you think of yourself in the
entertainment business or the edutainment business or the infotainment
business, you suddenly realize that ‘you know what’, the possibilities of
forming partnerships is really great. You see yourself as being much
broader than you really are and you see yourself as being pan of a much
much larger entenainment community. So as a result, [ said, we must starn
looking at alternative revenue sirengths. So the future of where we're
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taking off nght now, is we’re Jaunching books and CDs that are coming
out of programmes and one of them is due next week, /he Best of the
Weekend Lift-Off. The CD follows in a couple of months’ time. The
website is 2 source of income as well and we haven’t exploited that, but
from January onwards we’ll be doing that, as a source of income..
tweaking the website in line with the rest of our strategy and marketing it.
And then eventing reccnt’y have brought in, in 1he last six months at least,
about R3-R400 000, which bas never happened in the past becavse we
never actively went out looking for money via events, concens and all
that. We always did as community responsibility. So I've been putting a
tag of R15-20-30-40-50 €00 1o some of these events in an effori 1o bring in
resenue. We've found that people are prepared Lo pay; they are prepared
to pay. Sometimes we’ll put in an amount, they’)l put in an amount and
we'll do a rand for rand exchange or 2:1 exchange or 3:1 exchange, and
normally we have policies depending on currency and what they do and
what they have to do ofiten But so much so that’s another source of
revenue And of course TV licenses do filter down 1o us in one way or the
other; it does filter down.

So TV licenses and advcriising.is your one steady income?

TV advertising is not a steady income to radio.

No, your radio advenising. What is your one steady income?

Oh, it’s radio advertising. That’s all we do. It’s the core, core income.

Okay The greatest task for being a pubhc service broadcaster...I'm
analysing Lotus in terms of all three forms...

Public broadcasting service, yeah.
... 15 the ability to abstan from political interference.
Yes.

Now how does Lotus resist interference by remaining in control of the
reporting and analysts of news and current affairs?

You see naw that is a very interesting question because we do not have
editonal content whuich is something that I think is very, very arguable.
All of the news and current affairs on Lotus, on Five, on Mertro, on
Goodhope, on Ikhewz and Ligwalagwala, Ukhozi and all stations... are
not controlled by the stations themselves; it’s controlled by Radio News.
So there’s nothing we do thece. So a political natuce or the political nature
of a story is dependent totally on Radio News and that’s where the debate
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s nght now  Because | feel that final conirol should be left with the
staion on all matters going oul on air.  Now we've had so many
arguments and things like that. So that's whv | say t"s difficull to answer
that question in light of the fact that we're not contraliing

But do you plan on controlhing that in the fuiure?

Oh absolutely! That control must be here.  In terms of what appears in a
news bulletin, for example, that's an operational issue, that should be lefl
to news. But in terms of aligning ourselves in & paruicular political stance,
n 8 parmicular  cultural  stance, i a panticular  socio-
culturalieconomic/linguistic stance, whatever, on any issue, that should be
in ling with the overall sirategy of the stanon And the news team should
be briefed accordingly. That's why 1 feel strongly beheve, that there
should be a news team dedicated o the station, who'll know the vision of
the siation, who'll know the mission of the stanon, who'll know the
sirategy of the station, which, unfortunarely, has never happened at the
SABC as a corporanon

How much freedom do the programme makers, the producers, on Lotus
have in deciding the coment of the programme they do”?

A real problem has been we could never afford to pay producers in the
past and that's something I'm irotiating in the furure. Bot ultimately, it 15
envisaged that s least 80% of what goes on air comes from production,
20% is pure spontanecus stuff, ume-checks and all those things But nt's
assumed that that's the norm, i's almost never kept (o because for the
simple reason thal we can't afford producers, which now we're
remedying, which 1I'm mrying 10 find money to do that

So at the moment your DJs, are they producing themselves?

They are producing themselves Because they are hured as DJ/Producers,
Announcers/Producers

Okay Aside from the culural and rebgous programmes, the music
balance in most of the other shows, the music shows, comprises a fifty-
fifty balance between Hiodi and Tamul songs, most of them

No! They used Lo, not anymare.

Mot amy more? Could you tell me how did this balance come about, fifty-
fifty rano?

That's a very interesung question for the simple reason that it's almaost a
histencal Indian 1ssue 1o this country, more than a music 1ssue. What had
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happened 1s...in any minonty group, vou'll find sub-groups and Indian
South Alncans are no different...people who distinguish themsclves on the
color of 1heir skin, or their accent, their salanes, their class, whatever. But
a further distinction amongst Indian South Afmcans is that their language
of origin, their hystorical evolution of India, 35 suddenly used as a
measuring point; to a point that you find people 1dentifying themselves as
Tamil speaking, or Hindi speaking, or Telegu speaking, Gujaraty speaking.
Roughly, people of South Indian are Tamil-Telegu speaking and Nonh
indian, Gujarat Indian and Hindi speaking, in this country. So what had
happened is Lotus, when it was launched in *83, played music, not based
on any rano whatsoever; just plaved Indian music. And then they found
that the differenc parts of the community said, “listen you’re playing more
of that type of music than our type of music, music that's more Hindi than
Tamil”, and then the Tamil community said “you’re playing less of this”
and so on. [t got to a point that by 1995, it got to such a heated debate thal
the previous Station Maaager decided to play a one 1o one ratio, for every
South Indian song, one North Indian song; South- one song, one from the
north. From a listenership of 570 000, we came down 10 270 000, becavse
it was now based on a ratio, not based on music and not based on taslc.
Eventually, with lots of strategies and tweaking, we kept the one 1o one
ratio and tweaked everything clse and brought that listenership from 270
000 to about 370 000. That’s when T took over. So when I took over, |
said “na uh”. I come from a music background and 1 believe music should
be based on taste, appreciation, on what people feel and on how a song
makes you feel. Thal's what it should be based on, not should be based on
what you feel the rato of the community should be. My God, they can’t
make a music dectsicn based on ratos! Tt should be based on the
knowledge of the music, knowledge of the product and of course, overall
strategy. And then we did a piece of research and our research showed us
that the 1:1 ratio 15 false; people want to hear a much larger ratio. They
want to hear a much, much larger ratio. So I immediately initiated a
slightly bigger ratio of, in some programmes, 2:1, two North Indiag songs
to one South Indian song. And in some programmes, 3:1. And it seems 1o
have worked. But the future i5 not... I believe, is not going to be based on
ratio at Lotus. And if we're gonna become an all-hot hit radio station that
plays a commercial mix of music, it's gonna have to be based on listeners
taste; that’s what listeners want to hear, only what they want to hear. And
that’ll be based omr research, it’ll be based on maybe, possibly at the
beginning, on our perception. But of course, we’ll have to confirm with
research. That’s where we’re going.

As a community broadcaster, that’s how I’m analysing Lotus now,
broadcasting t0 a community of interest, which we’'ve identified as the
South African of Indian descent, because as a community broadcaster
either you’re broadcasting to a geographic community or a community of
interest, what does Lotus regard as its responsibility to the community?
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And how do you reflect this in your functioning” Your main
responsibility, in the programming and functioning, how it’s reflected.

[ think there’s a three part defimtion, but in the main we’re talkung a mux
between culture ard language, not about English as a language, I'm
talking abou! Indian languages. We’re talking about 2 mix of culture in
terms of the religion, in terms of the way of life, culture in terms of the
different practices and al) of those things that distinguish Indian South
Africans from other groups in South Africa, culturally. And then, of
course the Indian lancuaces. So what we do is we use that and reflect that
in our programuning, so much so that we only play Indian music here,
language-bascd Indian mustc. Whether 1t’s popular music or film music,
or religious music or whatever, it’s pure Indian music, absolutely no
English music whatsoever. That’s the one way to do it. The other way to
do it 15 that we do this in our language programimes where we have
specific programmes dedicated to languages. And then, of course, the rest
of them are merely Indian lifestyle type programmes, like the cookery
programmes, the predictions, the women’s issues, some of the youth
programmes... are based on the Indian lifestyle as it was perceived. In the
future of course, that’s gonna be changed because the Indian community is
changing as well. But in the main, that’s how we’re doing it right now.

The IBA, the Independent Broadcasting Authonty, which 15 responsible
for regulation of broadcasting in South Africa, requires that, I'm quoting
them, ‘all sound broadcasting services dedicating more than 15% of their
airtime schedule to the broadcasting of music, ensure that at least 20% of
the music broadcast by them, 1s of South Afncan origin’. In cotloquial
terms, it’s termed as local music. How does Lotus conform to that
mandate?

Okay. The problem is, in South Africa there’s no local music industry for
Indian South Afnicans; 1t’s non-existent. It doesn’t exist. There’s no
infrastructure, there’s no support by the state, there’s no support from the
broader community. So what you have is traditions of music that have
originated in South Africa and have been based in the community to the
point that there’s no original music been ever produced in this country, of
note. So what Lotus did in '80, I think it was early 1990... it decided to
hire a music producer, a local music producer, to begin, to start a local
music industry, to bring in bands, record them, give them airtime, all of
those thungs. So much so that we were solely responsible for creating a
semblance of an infrastructure that supported Indian music, Indian local
music, to the point that we’re able to from 0% to now almost play 15%.
20 is virtually impossible because even if we play all the songs over and
over again, twice a day, three times a day, we still won’t reach 20%
because people don’t want to listen to it. But we at least try and maintain
a 15% mark-up and we justify this and we send this to the [BA. If you
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want... If the authonty demands 20% or more, then the authornty must put
their money where their mouth 1s and help support local music. But if
they can’t do it, then related structures must support local music,
espectally local Indian music, which has zero support from any
organization.

You mentioned earlier that 40% of Lotus’s programmes is music and 60%
is talk, approximately.

No, no; the mix, the mix of talk to music, not the programming
And talk shows?

Yeah?

1t’s the same thing? 60-407?

No, no, you don’t understand what I'm saying. The overall mix in the
station 15 40% music to 60% talk; the overall mix, not on a fifieen minutes
by fifteen minutes basis.

Okay! On to more genera) issues, what kind of a relationship does Lotus
have with the SABC?

The SABC, of course, is the mothership, is the umbrella body, the
corporation. And Lotus 1s one of its brands. It’s very much like South
African Brewenes with Castle Lager being one of its brands and Amstel
being another one of its brands. That’s purely what it is. In all other
respects, all of the employees at Lotus are actually employees of the
SABC. You don’t work for Castle Lager, you work for the SA Breweries.
Castle Lager 1s the brand that you're loyal to. So, the relationship is like
any other working relationship; any other corporation with one of its
brands. That’s exactly how it operates.

Okay. Considering that KZN has the highest density of South African
Indians, at 9.4% at the moment...
Of? 9.4% of what?

The KZN population, 9.4% is Indian component and which is the highest
among the other provinces, like Gauteng is at 2.2%. The majority of your
listenership, which you sad earlier, is within KZN. Your biggest threat at
the moment lhies from East Coast Radio, which is a regional commercial
broadcaster. Right? And obviously you both are competing for audience as
well as market share.

Yeah!
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Now what inflluence does this threal ffom ECR have on your future
programming” You said that you wished to head in a commercial way

Yesl
And that is how you intend on directly taking on your competitor?

Yeal! We fight them on the same platform. You see the problem is we
are fightine a baitle with different weapons.  They've got adult
contempoiary Western music format and ours is, the potentizl, Indian
music format Irs' rwo different weapons. We can almost never fight
them on that, What we've decided 15 to offer a choice to the hstener
With Lotus, mn the past you really didn't have a choice, you got a pubbc
broadcaster whether you liked o or not. Now we're offerng vou a
commercial programme format, very much what East Coast 15 offenng, a
commercial programme format, Except one difference s we' re offering
y~u Indian music as opposed to adull contemporary Western music. S0
it's simply a choice We cannot compete with them in any other areas,
absolutely not, because the audience can never grow into the whute market
or the black market. And as long as we are tarpeting Indians, because our
license stipulates that, you know, 'laking care of the needs of Indian South
African'... 5o 2s long as that happens, we can't fight that battle. The bartle
has 10 be an internal one, amonyst us and our listeners, and to try and gain
more listeners. We offer them a choice and say ‘this is what we're
offering you, come o us for this; when you're through with East Coast,
you can comeback to us', or something like that. We haven™ worked the
strategy overall, how we're gonna attack i, but that's the direction in
whech it seems to be going.

Olkay, 1n terms of a SWOT analysis, what are Lolus's biggest strengths
and weaknesses?

IF you ask me what’s the one single strength here, if you give me one
strength._ let me mve you one of each, nght! The one single strength i3
music, Lotus's music 15 its biggest strength because it's playing a hughly
niche type of music. What's the one strongest weakness? [s 1t’s music as
welll  Because while it attracts, it also marginalizes other people from
hsterung. Unless people are acchimatized, acculturated, enculturated, all
of those terms, into the |festyle and the rype of music, you'll never
understand the music. So it's one of the biggest strengths we have, the
biggest we have. What's the biggest opportunily? To maximize the
music.  And again, what's the threat? 1t's the music as well.

So everything revolves around the music in Lotus?
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That’s why I said the music is so pivotal for the station. 1’1} probably
pave the way forward for us or it’]l be the death of us.

What does your gut instinct tell you?

It will work, it will work! It may not work in leaps and bounds, but it will
work.

Where do you see Lotus FM five years from now?

Where [ see it? I see it belonging to the communily. It’s a community
station, it should belong to the community. We're commercializing, of
course, but I stil] think it’s a community station. [ think it should belong
to the community.

And your Jong-term and short-term goals?

Oh, c¢f course, to make the station viable financially, on a long-term basis.
On a short-term basis, 1s to attempt to maximize the potential of our
audience right now and where the station is at nght now; to get to a point
where we’re confortable with the numbers we have and where we can
ensure some sort ol growth. Yeah, yeah, that’s where we are.

Okay. You’ve studied the station when you joined, before you joined.
Yes.

And to any upcoming station, in your opiruon, it is not possible, 1s it, to
have elements of all three forms of broadcasting, while at the same time
surviving and flounshing in a competitive environment? Do you think it’s
possible to do that? Do you regard them as watertight elements or can you
mix public service with commercial? From your own experience, 1 mean,
at Lotus?

Yeah, I think it depends now what sort of... See, like now the difficulty
with Lotus was it was part of the state broadcaster and because of that it
had to do certain things. But suppose it was privately owned, it was a
private organization, which had a certain license that demanded to do this
and this, the potential for mixing could be there because you do
somethings that work... elements of somethings that work and you do
elements of somethings of that that work and elements of another area that
work. So you take the best of all three because each... public broadcasting
has got some, good like talk shows and current affairs, all great ideas. The
problem when you force it down our listeners for hours at a tme, they
don’t want it. But if you give them shortburst, two minutes, three minutes,
in every five songs, it’s suddenly very appealing, it’s very palatable; it’s
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something to talk about. So veah, you can mix. But like [ said, it has to
be within a very, I think...what's the word? It cannot happen in a confined
operational siance; it has to be within a very, very, very strategic direction.
That’s how 1t has to happen; 1t has to be very, very stratcgic: take the best
of everything. But it can be done;1t’s not impossible.

Okay.
Yeah! Great!

One final question: What does Lotus FM define a South African Indian
as”?

Lotus FM targets Indian South Africans who are South African by birth
and who are of Indian origin; whose ancestral roots are in India. While
the fact is that the majonty of Indian South Africans do not speak any of
the Indian langbages, Lotus FM realizes that there does indeed exist a gap
in the mari-et that provides a cultural/linguistic/community service to
individuals and groups who identify themselves strongly as being South
African, but of Indian ongin.

Thank you!

You're welcome.
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Tansen, when did you join Lotus?

I joined Lotus about six vears ago  Prior to that T was Music Production
Specialist for the Facilities Department. In other words, 1 spectalized in
technically producing music for the SABC and that was for Indian, Zulu
and Westem music.  Technical production basically means 1 was
respoasible for the actual recordings, digital recordings and mastering
and firal mix dowu and things like that. Thereafter, Lotus FM wanted a
music producer; that was about s1x years ago, and my application was
successful I thunk, I might just mention, before that T was producing
music for Lotus even before T joined them, on a freelance basis. So, I've
been producing music for Lotus FM for about fifteen years. And 1 joined
them six years ago as full-tume Music Producer, and am now
Programmes Executive.

When you joined them as Musi¢c Producer six years ago, what was your
basic job profile? What were you supposed 1o do?

What had happened was... in South Africa, the Indian music industry is
virtually non-existent. So what we needed to do was.. A lot of groups
used to come in and just record cover versions of film songs, religious
songs or whatever. But nobody was actually producing anything that
was typically South Afncan Indian, Indian songs. So what we did was
we decided to set this challenge to the cornmunity and ask them for lynics
in the five languages, i.e. Hindi, Tamil, Telegu, Gujarati and Urdu. And
we started this off not knowing exactly what the tumout or response
would be like. Naturally, it did stari off slow but afier a while, after the
Second Song Competition, we noticed that people really got into 1t and
they realized ‘here’s a chance for them to do something like this’, and
what had happened was 1he |yrics started coming in and then we had our
own, sort of professional people in each of these language groups, to
have the lyrics checked so that it could be sufficiently good enough. So
finally what had happened was, from the hundred that we received, we
selected just about fifteen and we set it to music and we had a big bash at
the end of the year; that kind of a thing, and we had an overall winner.
But this encouraged a lot of the local song -wniters, especially because
they had never had an avenue before. A lot of them, you’ll understand. ..
Song -writers are not necessanly singers or performers, They would
probably sit in the living rooms and find a way of writing lynics. But that
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was the end of it; it never went any funther. So, this was an outlet for
them and to date. we've done something like probably seventy-eight of
these songs, In the five languages. That was what we did as far as South
Afnican music, onginal music, was concerned. But pnor to that, we had
a problem whereby although people were doing cover versions... We
were recording groups rhat weren’t professional enough to meet the
standards of the SABC So what we had done was we rcalized the other
way around 15 to give these groups smaller recording performances. In
other words, just record three or four items, the best from the demos, and
we would give them an opportunity. But then, afier research we found
that there were far more anmistes, bike singers, you know, vocalists, in
each of the languages, that belonged 10 the groups, that were very good,
but the backing from the groups was inferior. On the other hand, we had
very good singers that did not belong (o any group. Then at that stage we
realized what we should do to promote this, is form our own resident
band. So, about fifteen vears ago, that had group had started off; it was
called Kamal Sangeeth. And the group was formed just so that we could
give all those singers out there the opportunity for good music and to
have the songs recorded for radio. That way we had very little wastage.
In other words, when a regular group came and recorded eight songs,
only two were playable on that. But with our process, every singer was
weighted, we checked the quality of the singing: the musicians we had no
problem because we selected the best of the musicians from different
groups and in this way, if we recorded ten songs (n a month, ten of them
were playable. We ran that for about ten years. About five years ago
we’d done the last of those. But we had recorded something like 600
songs, and from that 600, I would say, 550 are still currently being
played.

Can you name me some of the great singers existent today i South
Africa, who recorded with you?

1 think I've performed with almost every popular artiste or well-known
artiste in South Afnica. Hard to remember all of them, but T would say
Majid Joosab would be one of them, Ali Mia Chicktay... From the South
Indian field, I would say Sunny Pillay, then there’s Fauzia Banu, Shakiel
Mehmood. And the style of music that we've concentrated on, wasn’t
anythung in particular. lo other words, we were the only group to cross
the boundary of languages;, we played for all artistes from different
languages, and the calibre of musicians that we had, was suitable for any
form of music. So in other words, they could play for a gawwali
programme, fully, a total ghazal programme, a very poppy Hindi filmy
kind of set-up. And the group was the only group, full group, that could
perforrn Kamatic music and in that way, the group actually existed for a
long time, and we were able 10 cover the spectrum of all artistes in this
country. There’s quite a tew artistes; I can’t remember all of them, but
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we did also perform for intemmational artistes. One of them was Pankaj
Udhas, when he had come down for a private function. Well, the group
didn’t perform; T performed on my own with Jum, and he had his full set
of musicians. But his keyboard players was left back at the atrport for
some reason; I think he had a problem with the passport. And so, when
he came here, they searched around and they recommended me |
performed for him; I performed for quite a few of the South Indian
artistes that have come down lwere in smaller groups. So I added
musicians to that. | performed for quite a few London artistes that have
come down to pecform for the Gujarati Kendra. We're also the only
group in South Africa. the full music group, that does dandiya-raas, and
garba music, and we stitl do that, we can do a complete programme.
We've performed for quite a few of those artistes from overseas that have
come down for ‘Naurtha’ and things like that. Yeah, and the music era
from there just blossomed me as [ got into Lotus.

Now you're saying this music production that commenced around fifleen
years back, stopped at around five years back. So, what 1s the local
music industry like now?

Okay! When we had started Kamal Sangecth. that was to provide
professional backing for the artistes in South Afnca. The reasoning there
was 10 give these arnistes the opporiunity and a chance to be heard on a
platform that was good enough for radio, and to meet their standards
also. Once we developed that stage and we came to a point wherc we
said, "Okay, we've got good music running”, and our people could hear
what is possibie with the local music group, that is when we realized,
‘enough of cover versions, let’s do something onginal’. That’s when the
group went into this process of workang with the song compertition and
then we started doing much more original stuff, and did away with cover
versions after that. That process ran for about five competitions; it was
done biannually, so it ran for about eight years. Every second year we
had these programmes, and by the time we did the last one, we had so
many Jynicists participating in this programme, that each one of them,
when they didn’t make it or even if they did make it, ... they realized that
they couldn’t just leave aside these songs that they had been wnting; they
decided 10 go ahead and do something with it. So, they used to contact
us and although they didn’t make it in the competition, the lyrics were
quite good. So we gave them advice and we also gave them a platform
and an opportunity to have their songs recorded. In other words, they
would have to get their own musicians; they would have to select their
own singers. But we told them that if they would do a commercial
album, and if they could do one-third of that album as originals, then
Lotus FM will support in paying part of the studio fees and the engmeer
fees. Some of them have taken their own, such as Ashok Ramchunder;
he wrote... Well, about a third of the songs from lis album was his own.
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So, Lotus FM gort involved in that and supported him in actually paying
for the studio time. Majid Jusab was another. Quite a few of the others
had taken on the facility from Lotus FM; others took our advice and went
about with the production, and went totally commercial on their own,
without any ties. But we assisted them; we assisted those artistes by
giving them airtime in terms of interviews, complete interviews where
we would play their music. tatk about their career and things like that.
So, there was always somc way that they would get some kind of
exposure. And once we found that... we stared slowly getting artistes
moving out on their own and getting their own production done,... then
we started tearing off our side because it’s a verv expensive process, and
we can’t be the icons of culture in this country; we can oniy be the
catalyst 1o propagate something like this and start it off. And once we
think the industry is starting to move in the right direction, that’s when
we have 10 pull away, simply because of financial restraints. And we
find that now they are starting to very slowly but surely move in the
direction of actually producing their own material. We don’t get a lot,
but we gct something like, probably ten recordings in a year, that come
through from aruistes doing orivinal stuft.

Today you say you are the Programmes Executive at Lotus. Now, what
does that entail?

Okay! Firstly, the reasoning for moving away from Music Production is
that we had to move away from Music Production simply because of
financial restraints, again. The SABC, after its downsizing, realized that
these productions are very expensive, and they couldn’t support us in that
way financially. So then, when I realized that there would come a time
when complete financial backing would be taken away from such
productions, the SABC management decided that I would attend certain
courses to get more involved in management itself So for the past
couple of years, [’ve been involved in that way: assisting the station in
promoting itself, in 1ts visibility programmes, in its advertising campaign
programmes, and basically all aspects of the administration. And once I
gained enough experience in that, I felt it was necessary for my
management to motivate for me to move out of Music Productions to
something more administrative as a job description, so that 1t’ll make my
future more... what shall T say?... definite here. So, my present position
is Programmes Executive and 1 am responsible for aspects of
programmung, working with DJs and the shift rosters. We are also
presently working very hard on a new format, using a lot of research that
we have done in the last eight months: music research, programmng
research, audience-driven research, and we’re trying to put all this
information together to decide what the pew programming schedule
should look like. A lot of that will also depend on the SABC Board; they
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will determine whether we should go commercial, public broadcaster, or
semi-commercial.

How has Lotus’s involvement in the community changed in the past six
years, or ever since you joined? What 1t was before, what it is now.

Lotus has always been very heavily involved in the community, with all
kinds of community events. But the difference [ made, 1 think, was. ..
Especially in the Indian community, any festival or any event, i1s always
celebrated with music. And even in our personal lives, be it the birth of a
child, the naming of the child, the weddings, even the funerals, there’s
constantly mustc required for these kind of events. So naturally, when it
comes to big events outside, huge fairs, chanty fairs, whatever they may
be, Lotus would get itself involved in these big productions as part of its
visibility drive. But to become part of this event, 11’s not enough just to
get there and show your faces or to say, “We are from Lotus”; you need
events or productions to be put together on stage, that will dazzle the
crowd and get them very interested. And most importantly, get them
interested enough 1o get there in huge numbers. So for the last ten years,
I’ve been actually organizing these events, whereby I've been bnnging
together musicians from all over the country, and bringing the best
singers from wherever they may be. For example, The Royal Show; it is
quite a big event and we bring about something like between 25 to 30
000 people that attend the function. To get that kind of response from
the crowd, you need to bning in the best of the South African artistes, and
you need to make sure that the event you’re putting together there, is
gonna be something very entertaining for them, and professional enough.
The last one we did was at the Camival City, which was quite an
exquisite function. The venue could cater for something like four and a
half thousand; we had about four and a half thousand people there, with a
very good music and dance programme, together with Bhangra. So, my
duty is actually to make sure that these events run smoothly and that the
standards are always in keeping with the SABC’s requirements. And
most importantly, for us to make sure that those crowds of people attend
these functions so that the community can always look at us for future
events, and we can also make the most of it as visibility drive.

Lotus is probably changing its profile from being public
service/commercial/community, to, from what I’ve heard, most likely
1t’'ll be commercial.

Yeah, well hopefully; that will depend on the SABC board! But I think
we, as management, would like the station to run on a commercial basis,
simply because it becomes much more competitive with other stations
out there, other commercial stations out there that are actually stealing
some of our listeners. If we become more competitive, programming can
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follow suit and also, 1 think, one of the things that would happen, is the
entire economical process that runs the station, would change, We would
have much more flexibdity 1n terms of offering clients better deals for
advertising... people that really spend money on us. Right now, we have
to follow the book ngidly because of the SABC’s mandaie. Yeah! Being
commercial, we could do that and then, 1 think, from there that will be a
stepping stone that will affect programming. We could have better
competitions on air, competitions would also mean better prizes on air,
you know, be it overseas tnps, motor cars, or whatever. Thar, ultimately,
will definitely have an impact on our programming; it will make it much
more interesting for people. We would also not have to be totally
answerable to all the cullural bodies out there. In other words, we
wouldn’t have to be the cultural icons in the community; we wouldn’t
have the responsibility of being the ones that propagate the language and
the culture. I believe that should really be left in the hands of the
professionals, and that is those cultural bodies. They should be the ones
that are actually propagating that in the community. All we should be is
an entertainment based radio station. We have community stations that
come up all over rhe country; we have cormmuruty stations in Durban, in
Cape Town... there’s quite a few in Cape Town, in Johannesburg. 1
beheve that they should be the ones that have that cultural slant in their
programming because they are there for the comumunity, for a specific
commurnuty. And, in each specific comunuruty, the cuftural needs are
very different. The cultural needs of people in Durban, ang the cultural
needs of the people in Cape Town, are uniquely different, and T think that
1s where those community stations can take care of that. And stations
ltke us, that are nattonal, should be commercially-driven, and our
programming should also be commercially-driven, to make it viable. If
we don’t, [ think we would definitely, from looking at trends... Qur
listenership is on the decline, especially in terms of the youngsters. The
youngsters seem 1o be moving away to other commercial Westemn
stations, and 1 don’t believe it’s just because of the music. [ think it’s
because of the attitudes of commercial stations that they seern to identify
with., We still have a very good following for our type of music. [ think
a simpte answer to something like that, or the best way to find out if
something like that is true, is to look at our film industry, especially
Bollywood, and you will realize the response to 1t,. . to the movies, to the
music, to videos and the entire industry around it, 1s very strong in ths
country. And, that is also supported quite a lot by youngsters, but yet,
they are not listening to our station. So, we have to actually try and
answer that, and we believe that the answer to that is having the station to
follow a commercial format. If that does happen, I beheve Lotus FM
will have a very strong future.

If you do go commercial, that means the type of music you play will also
change, and the ratio.
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It doesn’t have to, From our research, what we've realized is, yes, the
ratio would change, but that ratio would meet the demands of our
commurity.  We're not saying that we would have 10 play Westemn
music, Bmply because there are other stations put there playmg . It
would make sense for us to play it, probably, but every station, even the
Western station themselves, do not play all forms of Western music.
some of them are just hip-hop, some of them are R & B, some of them
are sdult contemporary. So, if they've got a way of finding a ruche in the
market, then we would also do that and our niche in the market would be
Indian music. So, we've realized our niche in the market would have to
be Indian music, and now we have done research 1o show us exactly what
type of Indian music | can't give out that information now, simply
because we need that for our new programming strategy But we would
definitely use that information and work oul a ratio i rerms of different
lypes of music, i.e be it Nomh or South, and mn the Nonh and South
categones, what lype of music We have the filmy music, which
dominates our music scene, then we have th= pop, then we have different
iype of albums, relguous musc We would just have to determune
exactly how we're going 1o play this on the staion. But yes, that will
just be programming. 1 don't think we would affect the music. But what
may change, like 1 said, is general programming. the educational kind of
programmung would change Our community is quie highly lierate, our
educational programmes take on different = Well, the type of
educational programmes we'll do, wall be very different from any other
radio stanon, simply because we have a highly lterate community and
we don’t need the "A B C's" of educanon, we just need to wdentify what
they need to know Our talk programme seems to work very well in
fulfiiling a lot of those needs

50 your maun 1argel audience, if you go commercial will be the younger
market?

No, it wouldn't be, simply because the younger market is very fickle
munded Tt 15 very, very difficult 10 find out exactly what it is that they
want  Whar we've realized is that, even if we play the kind of music that
they are listerung to on other commercial stations. .. we realized that even
if we play exactly the kuind of music that they're listening to on those
stations, . they wouldn't wam to histen to that music on Lotus FM  There
15 something about ther kind of culture in their environment with friends
and untversities, and thangs hke thar; they feel they have to be in it by
listening to certun radio stations. It is their own kind of culture that they
identify with, and we've also realized it is something that doesn't last
very long Once they pass that stage of being students and get into
working environments, their Lifestyles change and most of them, when
they get marmied, tend 10 come back to their cultural roots. So, we've
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realized wo can get those youngsters because they will be coming back to
us. And then, from research we found that the mosl stable market we've
got is the twenty-five to the grave  So, basically, our programming n
future will be catenng for the rwenty-five 1o thirty-mine year old, and we
know the fringe listeners will always be there. We most hkely will be
largeting that market. It is also a market that has money, a very good
disposable income . they are working class people and they've got the
money o spend | mean, you could advermnse 2 product and they'd be
intervited in anything =~ have the money to purchase those producis.
Students don’| have a very big disposable mcome, so that woauld be nsky.

Okav' Thank you!

That's 117 Alnght!
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15" November, 2000

Vimla, when did you join Lotus FM?

I joined Lotus FM in 1991. Do you want a specific date?
No.

Okay. Yeah, 1991.

What did you join Lotus as? What were you at that time?
A junior secretary.

19917 Nine years back?

Yeah, rune years ago.

What was Lotus Jike at that time? What was its profile?

Okay. When ] joined Lotus, Fakir Hassen was Station Manager. The
station was very community-driven, 100% community-driven; the
commercial element was ‘by the way’, There wasn’t this huge drive or
need to produce a profit and to be commercial on a huge scale. So, the
station was run mainly by community needs and that i1s how it was
driven.

Okay, and what did your job profile entail that time?

As Junior Secretary, I was secretary to Fakir Hassen, and basically, it
was admunistrative, working with him, ensuring that his task was made
easier. And it involved a lot of computer work, a lot of organizing, etc.
But nothing on the scale of what I moved into when I moved to PR.

And that was when?

Okay. I moved to PR in ’95, and as PRO, my role changed completely,
and suddenly I was responsible for literally shaping the station in terms
of where we were at, through eventing, through competitions, through
image building, liaison with the press,... and literally setting the station
according to the vision and the mussion of the station.
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Tell me, how did you go about doing that? How did you present Lotus as
a people’s station?

Firstly, what we did was, we identified that Lotus needed to go on a huge
visibility drive. By then, there was already talk about the station being
commercial, and being less commurnty-driven and more commercially-
driven. And the seeds of that were sown completely when Khalik Sheriff
joined us in "96. Of course, Khalik was an announcer here before he
became Station Manager. So, the transition when Khalik was here, was
to a more comumercial fitting, and in light of that and my role as PRO, we
identified this huge visibilly programme. So, we undertook many
activities, and the activities had a wide-ranging sphere. We went from
doing ordinary thuings like Outside Broadcasts at shopping centres,
through to huge shows, and that’s when we introduced things like the
bhangra concept, we took the Lotus FM showband on the road, and we
built on a very solid base that Fakir had left behind. We buwilt and raised
the station to the status it 1s at now, and that’s what we achieved. And
we did it mainly through taking the station and the people behind the
station, to the people. It was a drive that was called ‘Taking Lotus FM to
the People’ That’s when we changed the name from Radio Lotus to
Lotus FM, and we turned 1t into what it 1s, as it is right now.

And today, you’re the Marketing Manager?

Okay, I've been Marketing Manager for a year, since August last year...
just more than a year, and it hasn’t been a job description that’s changed
very much from PRO to Marketing Manager, only because Lotus FM is
run by a very, very small staff’ contingent. So we don’t have huge
departments here. So I don't run a Marketing Department where 1 would
have a PRO under me and a PR assistant, and things like that. So, the
station is run very much on a one-man-per-department basis. In that
sense, that is what 1 was doing as PRO anyway, and that hasn’t changed
majorly.

Today when you go out to the people, when you go into the community,
how do you market Lotus? What do you say Lotus 15?

Okay. Lotus FM is a commercially-driven public broadcaster belonging
to the SABC, and that is exactly how we market it... That yes, the
community has a say.. yes, the commumty decides which way we could
go, perhaps in programmung, etc.,... But we are also very commercially-
dniven, we’ve got to find ways of making a profit. So, whereas
previously we would initiate an event and would try to absorb some of
the cost, we can’t afford to do that anymore. So, now we would actually
charge. We would charge a welfare organization a certain rate and a
commiercial organization, a different rate, 1o do what we used to do for



welfare organizations, free of charge before 5o that's how the focus has
changed, So, when you ask me how do we market it? We markel it on
different policies, we market it on different opportunities So, we rake
the elements of the station, like an OB, like an Eastern Exiravaganza,
like a Bhangra  We tailor-make a campaign for different pegple,
differemt orgamzanons. If a client comes to me and says, “I'm launclhung
a store and 1 would like Lotus FM to be there”, then we would look at an
Ourside Broadcast. [f a client comes 1o me and tells me, “We're a
weifare orgamzation, we're doing a fair to rase funds”, then 1 would
recommend perhaps the Eastern Extravaganza, or the Bhangra, or maybe
all three, and if they can afford to pay the package, then we would do it
Il you get s commercial organization that comes to you and says, "Okay,
we're doing this, but we're a commercial organization”, then they would
have to pay & bigger fee. So that's how we literally market the station
But the idea is to keep the people, the listeners, entertamned all of the
time. And as pant of the marketing section, we take eventing as 2
separate money making wing for the station. Then, we also have the
building of the profile of the DJs. So, you have this group of people, and
there's no one ace-oul DJ at Lotus FM. So, vou don't take one person
and make them the star person at Lotus FM, because every single DJ 13
equal and every single DJ 15 a personabty on its own.  That may change,
who knows, if we becomes a personality-driven station, Then you'll find
that specific people will have a higher profile as opposed Lo others; that 15
what happens with 1009 commercial stations, where vou get a DJ
standing out on their own. S0 with us, we don't do that, we market all
our DJs on the same level. [Infact, we markel every single person at
Lotus FM as 2 personality, because the community that we serve is very
closed We're not a stahon thal reaches oul to mass communililes, we
reach out to a niche communily, to the Indian community. And they
have a specific lifestyle; they have specific wants and needs, and the mix
of Westernization and the Eastern element is now so absolutely clear
Previously, with our commuraty, we had this blurring of lines, where you
had a very ultra-Indian community, and the Western ¢lement was here
and there... yvou could get it in snatches. It would manifest itself, maybe,
in terms of dress, but ultimately, the food and the music, and what you
did in terms of going lo the mowies, eic., was dormunated by Indian
influence. These days n1's not like that. Now, the Western influence is
stronger than the Eastern influence, and if you take that in the context of
radio, you are now facing greal competition because the Wesiern stations
are now your direct competition, You can have a hundred Indian stations
open up, and they wouldn't be as much competition to you as a Westemn
station, And that's the unique situation Lotus FM faces. So, combating
that aspect of competition means that you now have 1o go into a Western
dorunated environment and fight them with an Eastern station. So how
do you do that? You start absorbing Western influences into what you're
domng So, you'd find that on Lotus FM, the programmes are very
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Westernized; even though we play Indian music, you’ll find the elements
of talk, what the DJs say and how they say it, and things that we do as a
station, has a very huge Western influence

Tell me, what are some of the major events that Lotus has staged, by
which you're directly reaching into the community? Some major events
you can give me examples of? I know you've got the 140 years
celebration coming up.

When you say major events, are you talking about whatever we’ve done
or are you talking about what has happened in the past year?

I'm talkingz about things that you have done.

Things that we have done, okay. I think one of our strongest roles as a
radio station... also very unique, very, very unique, because there isn't a
South African Indian music industry... there 1s not for the Indian
community .. So, Lotus found itself as not just the station that played the
music, but we suddenly had to produce the music. And we created
something called ‘The Lotus FM Song-Wniting Contest’, and that was
done on the basis of encouraging people to write Indian music. We did a
competition around that concept, and then they won prizes. But, the idea
was to literally build the South African base. And so, every second year
we would have, guaranteed, fifteen songs; three songs in each of the
languages, because we cater for the five languages. So, we’d have
fifteen songs guaranteed, that we can add to the station’s local music
base. And that was very, very well appreciated; it was something that the
community looked forward to. [ think that concept has now been
scrapped because we’re not doing anything this year; this would have
been the Song Contest year. Then, we've done huge things linked to
other radio stations, and linked to the SABC: the Freedom concerts, and
when we had Madiba’s release... we did things like that. Another big
marketing imtiative, going away from an event, was when we staged the
Coup as a Station, and we were the only Station that had Nelson Mandela
on the station, for an hour. And he had never granted a one-hour
interview to any other radio station in the country. But at his request, he
came on to Lotus. And he did that because he valued tbe Indian vote and
he valued the Indian community, and he showed it. And that was his
way of showing it. And which better platform were you gonna get, than
Lotus? So, he used that. That was also a milestone. Then, when we
went through the transformation of Lotus FM from one of the regular
SABC stations into this PBS station, in 1995,... then we had the Radio
Lotus Transformation Committee set up by the SABC and SABC Board,
and they decided which way we would go. So, we used to be a music-
drven station, and then in 1995, we moved from music-driven station to
a station that had to inculcate things like talk, sport, women’s issues,
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youth 1ssues.. we had to go with current affars, things that the siation
would never usually focus on, Those were elements we had to now bong
nto the station, So, we launched the station on that basis. And the event
thal drew the biggest crowd ever for the statipn, where 40 000 people
came together at one venue and danced Ull they dropped tll 2:00 in the
mormung, was our laench function to launch the Lotwus FM Bhangra
Bash.. to have our birthday celebrauon and a Freedom celebranon...
everythung rolled into one. And that was in 1990 in Phocoisn, And the
Rydalvale Grounds couldn't hold the crowd, That was so huge! So, that
waorked very well  Then, we actually helped the Chatsworth Fair, the
Aryan Benevolent Home Council approached us and we set up the ABH
Radio Lotws Chatsworth Fair, it used to be called that. And for eight
years, we were the anchor, media sponsor of that fair, and we set 1l up.
And we had some huge showings of that. The Song Contest and the
ABH Fair Eastern Extravaganza, used to be done in comunction with our
sister programme on TV, Unlike Lotus, there 1sn’t @ TV channel for the
[ndians in South Africe So, you have a TV programme that’s given,
like, two or three hours, dependent on how it 15 structured then At thal
time, it was a two-hour programme, the Fasfern Mosaic . and 1t wasn'(
called Easiern Mosarc at that time, it was called /mpressions  And
Impressions and Radio Lotus used to host the Radio Lotus Song Contest
and fmpressions and Lotus used 1o host Lhes huge simulcasr exiravaganza,
at the fair, and they used 10 play i on TV, Tt was fantasiic the way the
community used to support it. Those are some of the wwnatives thai
we've done. In the past year, we haven't done anything on that huge a
scale. 'We've had our regular events that would pull crowds of between
10 and 15 000, but we haven't done anything extraordinary, anything that
has stood out. Maybe we're poing nto that phase now, because we're
launching, for the first time, the Lotus FM book, and we've never
launched a book before. This is linked to the programme; The Best of the
Weakend Lifi-Off  So, maybe that's a different wav of markenng the
station and eventing it

Okay. With preat competition and threat from nwval stations, how s
Lomus FM's marketing strategy poing to change?

We're in the process of finalizing strategy for the stauon. The marketing
stralegy can only come into place one direction has been set for the
station, FRaght now, that direction doesn't exist, Right now, we are
literally in limbo, we are coastng on what we were before and we are
coasting on things that just come up on a daily basis. Until the strategy 1s
in place, until you know that we changing the station from ‘A’ 10 B,
and ‘B’ has these needs, and we now have to focus the station's
marketing tn that direction, you can’t come up with a plan. So, we don't,
al the moment, have a plan of action 1o combal competition, we have a
plan of action that sustains the stanion out there. The plan, [ think, nght
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now, is just to keep us afloat until we get the go-ahead from the powers
that be that say, “Okay now, Lotus FM is gonna be this or that or that”,
and we're in that process right now. So [ can’t give you a forward
thinking plan. [ can only tell you where we're at right now. As soon as
we have got the strategy in place, and it’s been accepted, then the
markering plan goes boom, right into action. Then we say, “Right, this is
where we're ai, this is what we're going to do. . we need to do various
things”. We will come up with new concepts, new ideas and tben we
start pushing. Then we start going on an anti-competition drive. Right
now, we just need to ensure our survival as the station we are

Okay, one more thing about reaching into the community. We’re reading
about this hundred and forty years of the arrival of the Indians in South
Afnca, and Lotus is planning something at the Bay of Plenty.

Okay, Lotus is not planning Lotus, because of budget constraints, very
seldom goes out and spends money on dong huge events. We do what is
known as piggy-backing, we will get an organization that will approach
us and say, “We would like Lotus to come in on this”. Okay? For
example, thus production of 7aal, that’s gonna happen at the Playhouse;
an extravaganza of Indian classical dance and music. Now, they come to
me and they say, “We would like to do this”, or T hear about it and 1
phone them and say, “Lotus can get involved 1n this; it’s an excellent
opportunity”. So, we look for opportunities and then we say, “We will
come in as media’s partner on this basis”, and we set up a contract and
then we publicize the event; we don’t put it together. So, in the same
way, the Bay of Plenty event, to mark the 1860 armval, is an event
initiated by one of the different organizations arranging different
activities, and that organization is putting the event together, and they've
approached Lotus. And we took a decision as management, that the 1860
arrival is important, Okay? And we will associate ourself with any
organization that is doing something that is not going to be for
commercial gain. We will associate with any organization that’s doing
something that’s community-driven; and this is a community-driven
imitiative. So, we are media pariners, so we publicize the event and we
participate in the event in terms of DIJs being present at the different
events. But we don’t do the actual legwork, as to putting in the event
together; we give mnput. I am involved as Marketing Manager; any
imtiative Lotus gets involved in, I get involved in on a planning basis.
So, I give input on that because we have very high standards at the
station, and we’ve got to ensure that those standards are met. And it’s
my daily job to ensure that whoever comes to us and says, “We want to
be 2 partner”, has to be prepared to meet the standards we set. So, that is
part of my job. So, that function is coming up this weekend, and it’s
gonna be lots of different things; they’ve got religious groups tnvolved,
they’ve got language groups involved, they’'ve got entertainment groups
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involved... musicians, band. singers, dancers.. they're going to have
fireworks display, they're going to have different people come in and
give speeches, and all those things are going to happen, But, it is done
on the basis of our standard, but their irutiative.

Alright!
Is that n?
That's it. Thank you!

You're welcome, Sunita,
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Your full name and the programme(s) you present.

My mimie 15 Amravatly Maistry and the programme [ prescnt is called
Sungeetha Nilayamu

Okay. When did you join Lotus FM?
Twelve vears ago, Sunita.

Okav' And have vou been presenting Sungeetha Nilapamu since then
itself, I mean?

Yes, just that the title of the programme was different, but it's basically
the same programme,

What was it called that ime?

[t was first called Telegw Treaswre House and then it was called
Namaskaram. And just from recently, not about four years now, we
call it Sungeetha Nilayamu

Okay, what does Sungeetha Nilayamn mean and how did you decide on
the name as being 507

Sungeetha Nilayamu in Telegu means ‘a house of music’.
Okay, it’s Telegu...
Telegu music

And how did you decide to bring it from the old name of Namaskaram
to...

Mo, no, H wasn't our decision; il was management.
Management?

Management decided to change the name of the programme.
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To what? Make it more culturally viable or what?
Probably that’s what he had in mind.

And what kind of people or community does the programme target?
What kind of people?

Okay! To start off with, Sunita, you must know that Telegu community
is very small in South Africa; we’re ahout the lowest. And I think,
basically we reach more of the over thirty-fives (35’s).

Over thiny-fives?

Yeah. The younger people are more into English music; [ think every
language group has this problem, but 1 think it’s a little more senous in
the Telegu community, And targeting, 1 think, over the thirty-five years.

Okay. And what kind of a programme would you classify Surngeetha
Nilayamu as: cultural, religious, mixed; what kind is 1(?

Well, mixed because it’s very cultural for one thing because we have all
the ... any functions that come up in the course of the year, we have
talks on those things. And, what did you say, else?

1t's religious? I mean...

Yeah, absolutely religious. Religious and culeural in the way that we
speak mostly in the vernacular, 1 speak mostly in Telegu, and in
English, but lots in Telegu. And the music for the two hours, s only
Telegu music.

And you produce your show?
Yes, I compile my own music and I present the programme.
How do you decide on what music to play?

Well, I try my level best not to repeat music, for one thing. 1 do have a
section where I, for example now, have pop music as well, remix, I do,
but not much of it. And then I also have Karnatic music for half an
hour because 1 have a lot of people that listen to Karnatic music and for
haif an hour every Tuesday evening, I have Karnatic music. And then I
play semi-classical, and 1 play re-mixed versions that we have, like for
the first hour or so.
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Okay, these re-mixed versions that you have, are you by any chance,
through this re-mixed wversion, trying to get the younger age group
Telegu listeners to come in?

Absolutely, absolutely!

Alright! And 10 whal extent do you involve your listeners in your
programme? What is their contnbution?

We have a listener's choice. | have a slot called ‘T.et’s [ earn’, where [
teach Telegu for a few minutes and actually the bisteners don’t oot
nvolved in i, but 1 do have tins. And hstener's choice, they send me u
fax or something to say what music they would like, and I play their
Music,

Okay. And feedback from the listeners? Do they wnite to you. send
you faxes and do you like take their views into account when, lei's say,
compiling your show one week in advance?

Yes [ do, I do. 1 would say this much, mavbe ['m ashamed to say it the
feedback is not as good as T would like it to be, but you do get the odd
people thal write in and phone-in and things like that

Okay! The songs on your show_.. you said you play pop, re-mix, film
songs obviously...

Classical, film hits, love songs.

Okay, and to what extent does your programme also feature local
content, like South African local singers singing in Telegu?

We do have a feature on that and we don’t bave many local Telegu
songs in our hbrary, but what we do have, I do play them. I do play
local music.

And what about the availability of the music in Lotus? Telegu music —
15 there a |ot of it or do vou have trouble getting hold of Telegu music?

Yeah, we used to have a lot of trouble before, you know, and the latest
music, we never used 10 get the latest music. But now it's not as bad.
Yeah, we're gelting some very new music,

So when new music comes in, are you asked to come and go through it,
listen to the CDs or cassettes? Or is it done by the music library?

It's done by the libranans.
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And then you play it on your show?
Yeah,

(Okay, and you say you present in English as well as Telegu, mostly in
Telegu?

I speak in English and in Tclegu, yes!

What percentage of your programme, would you say, is talk and how
much 15 music-driven?

Much more music, much more music; say 75%

Music-driven?

Yeah, I would say,

Sungeetha Nilayamu, what is the aim of your show? 1 mean, it’s to...

To get the Telegu... Telegu music is lovely, let me tell you that. Music
is lovely, nght? So, it’s to get the people to appreciate, like Kamatic
music is not everybody’s cup of tea.

True.

Kamatic is classical, nght? It’s not everybody’s cup of tea, but I notice
now there’s a lot of people that are enjoying this slot on Kamatic music.
Yeah. And I would like more people to sort of appreciate it. See,
there’s great composers like Swami Tyagaraja, Bhadrachara Ramdas;

their music, their lyrics, 1s something else,

Okay, you mentioned that a very small proportion of the communty 1s
Telegu.

Yes.

As per the feedback you get, whatever little faxes or e-mails coming to
you, are they mostly from the KZN province or maybe Gauteng and
Cape Town?

KZN.

Mostly KZN?
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KZN, liitle bit of Gauteng. There’s a few people that call in from
Gauteng, but mostly from KZN.

Okay, and how has the content of your programme changed over the
years? 1 mean, in the past twelve years that you’ve been at Lotus FM,
how has the content of the show changed? ] mean, have the features
been the same or with changing 1imes have you brought about new
features?

No., there’s a few new features. We never had ‘Listener’s Choice’ and
‘Let’s Learn’ and things like that. These are new features on the
programme.

And what further changes do you plan on bringing on the programme, fi
there are going to be any changes?

We don’t plan on that, you see.

Okay, you may not plan that, but let’s say if you were given to continue
with the show, there might be some changes you would want to bring
about, like maybe get listeners to call in and talk to you.

Right; that’s what I would hke. I'd hike more listener involvement;
that’s something I would like very much, which if ever I'm asked to
say, I would say that I’d like histener involvement. And something that
I don’t bave on my programme, that I would like, i1s competitions.
Competitions where, maybe that will arouse the interest in the listeners
as well, you see. And maybe listenership will grow that way.
Continuing, I want to ask you, you get two hours in one week?

It’s a two hour programme, yes.

Do you think that’s enough for the kind of programme you’re doing?
Two hours for the evening, that’s fine at a stretch, but not for the week.
Not for the week?

Not for the week, not for the week! But I don’t think more than two
hours at a time would be suitable, but like another day probably in the
week.

Like twice a week for two hours?

Yeah.
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And how much time do you spend producing your show? J'm sure you
prepare one week in advance.

Yes I do, I always come in and do my homework. Okay!

And how much of your time does that takc”

About three hours.

To produce the show?

Yeah, because I’ve got to listen to the songs, you see. And then we
don’t want repetition; I don’t want to repeat what I played the week
before last, for example. Maybe I would do it )if 1 don’t come and check
the songs, check with my scripts and things like that. So a lot of work
goes into it, Sunita.

And your show 1s completely scripted?

Not completely, just talk,

Now the ‘Let’s Leamn’ part, where you teach the Listeners the language,
how do you decide on... | mean, expressions or...

You see, J was doing words, just words. Sometime back we did
sentenczes. But it’s two weeks now I’'m doing a story, a little story, a
short story.

So what, you say it in Telegu?

Not the whole story! Half, I go half. I go to a point where I think it’s
suitable for me to stop, and then I continue it next week

So do you say it in Telegu?
[ say it in Telegu and I tell them in English, yes.

Okay now there must be some people, your listeners, who call you
while you’re doing your show. Now when they do call you, if they do,
do they speak to you in English or do they try conversing with you in
Telegu?

Some of them talk in Telegu and I have a lot of them calling while my
programme 1s on, to tell me that they’re enjoying the music. So, some
of them talk in Telegu, some of them speak in English. Another thing
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1'd hike o 1ell you: not only the Telegu people ksten to the programme;,
there's a lot of Gujarati people because of the fact that | you know,
Rarn Bhajans and all is in everybody's thing, you see

Yes, yes
So 1 have a cross section of people listening 10 the programme

And overall what has your experience been so far at Lotus? You love
what you do?

Wonderfull | love music | come from a family that's very musically
inclined, T've got a sister that's a classical singer. So this is something
that 1 just love

Okay.

A lor of people ask me how come ['m sull so voung, I'm twelve years. .
when | staried here, | looked the same [ sud, "it's the music™ (laughs)

| guess that's one 1hiny that keeps our culture ghve, it's the music
And also culture, nghi, true

Well, thank you!

Thank you Sunna.

Thank you 50 much - Sungeetha Niloyamu.

Namzskaram to you!
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Compiler of Tamasha

18 October, 2000

Tamasha —what kind of music do you play on the programme?

Firstly, it’s Jocal; some of it local, some of it international. It’s basically
Chutney, Bhojpun and Nagaara.

Okay. And what kind of people, do you think, listen to this programame?
Or what kind of listeners are you targeting via this 7amasha?

It will be difficult for me to say. | mean, me being so young, I'd say
anybody that understands that music or enjoys that kind of music, will
listen to it. So I wouldn’t say it’s targeted at any age group or anything

ke that, because [ started listening to this music from the age of about
twelve.

Now this kind of music, you won’t exactly classify it as being Hindi or
Tamil Janguage-wise? It’s a mixture, I'd say.

Well, at the moment if you look at the market, based on language if you
look at it, about 90% of the music that 1 have, is mainly Hindi language,
but there are several local artistes that, you know, convert it into the Tamil
vernacular, whatever.

Okay, you compile the music for 7amasha. It’s just a totally music-driven
show, right? And there’s no talk, I mean except for the presenter who's
introducing the songs?

That’s night.

On what basis do you decide what songs to play and which artiste’s song
to play?

What I normally do is... there is, [ wouldn’t say a lot of Chutney, Nagaara
or Bhojpuri music that we have in this country. So it’s very difficult for
me to have like a programme with different artistes every week, you know.
So as far as possible, I try not to repeat songs. But what I normally do, is I
give the programme a 50-50% content: 50% international artistes, 50%
local artistes. So that’s how I base by programmes every week, and there
are female artistes as well that sing this kind of music. So, it’s a mixture;
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it all depends on what my mood is like and whatever it is, that's how I
compile the programme

And how often do you face a problem of songs being repeated on a week-
to-week basis?

Well, not very often. You know, maybc¢ you might hear it every third
week or something like that, which [ try not to do as far as possible. But
mavbe the artiste you will hear, but not that very sam¢ song. So that's
how [ go about doing the programme.

Okay, [ know you're not the presenter but somebody else presents the
programme. But are you aware of feedback from listeners; people calling
in and asking for a particular song that was played? And do you get
feedback from listeners about what they think?

Whar we normally do... I mean ['ve seen a few faxes that came which JJ
showed to me and 1 normally get calls on a Monday moming saying that
there was a certain song played, where is it available although we do make
mention that most of the music 1s from a certain store. So yeah, we do get
feedback from them. You do get people phoning and saying, “listen, we
hear this aruste all the time” and whatever. And [’ve got to explain to
them that this is the music that we have and 1 mean, if I’ve got more
music, [ will play it. So yeah, we do get feedback from the people out
there.

Do vou think there's a big market out there for this kind of music?

I would say yeah, if it’s advertised properly and maybe if we have another
time slot, it mught go even better. Because if you look at a Saturday night,
mos! of the people are getting ready between 7:00 and 8:00 to go to the
clubs and to go wherever, and there’s a wedding on or there’s some
function and things like that. So if maybe we had another time slot,
definitely we’ll have a wider or more listenership for that programme.

Okay, one final question [ want to ask you: what is it about this Chutney
and Nagaara music that makes it so different from the movie songs that
one hears during the normal course of the day on Lotus FM?

Basically, if you listen to the songs and if you listen to the meanings,
you'll understand. There is a song that actually speaks about real life
happenings like family conflicts, in other words mother-in-law is not
liking daughter-in-law or whatever. And then there is another song which
is my favorite, where the sing about ‘doosar ke dhanwa’'. In other words,
where you wll never progress if you live off somebody eise’s wealth. In
other words, if you steal from somebody you will not progress in life, and
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that kind of thing. So, you know, those songs are based on real life
happenings, day-to-day life things. And then the music that goes with it,
it’s not like you’re listening to electromc instruments and whatever. There
they’ve the actual Nagaara itself, the tabla, the dholak and whatever. So, 1
like that kind of music; I’ve grown up with it basically and T was a singer
once upon a time. So that’s it.

Okay! Thank you!

You’re welcome
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Your designation at Lotus FM, Raeesa.
My designation is Announcer/Producer.
You present a programmed called Oline.
Yes.

And whai kind of a programme is that?

It’s a basic talk show format; it’s also a listener phone-in and it’s a help-
hine. Okay? So, we used to do a straight talk show in the past and we
realized that what people really needed was help in different areas. So
what we're domg now, 15, on Monday to Friday we have differem
categones, like Monday we have medical, Tuesday we have legal,
Wednesday psychiatry, ¢ic. And we have a doctor, different specialists in
the studio each week, tor example for Medical Online, talking about a
different disease. And then we get people phoning-in with questions.

What kind of an age group or commurnity are you largeting by this
programme? Basically, what kind of age group do you thunk 1s listening to
this programme?

Six to sixty! It’s very broad. [ think Lotus itself has a very wide target
market and well, I don’t target my show towards children at all. [t's
definitely for an adult market. But as far as age-wise goes and so far as
adults are concerned, that’s pretty wide,

Okay, how do you decide the topics that you're going to talk about?

Well, [ have those specific categories, as I said. So, I work within those
and I just try and think. For example, for Medical, look at different
lnesses, diseases; Legal, I look at, you know, different problems, legal
issues and problems that people might have and want to talk about. And I
get information from talking to people, from newspapers, from e-mails
that listeners send me, and also phone calls. You know, people phong and
say, “Can you please talk about this?” So T get a lot of my ideas from
there as well.
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So there's a lot of feedback on vour show from listeners"
| don®t know what is a lot, but I do get o fair amount; yes.

It's » community-onentated programme, | would say. There's a lot of
community involvement in your show, isn't 117 Because you sad that
sometimes they suggest topics or they say "talk about this' and of course,
you decide then

Yes
How much of your ume goes imo the production of the show?

1'd say it takes at least a couple of hours a day and sometimes, say one of
two days | don't come into the office durng the day, it means doubling up
on another day. This week, I've been in averyday. [t's Wednesday today,
I've been in everyday and ['ve spent a few hours everyday, you know,
producing, which means trying to get hold of people because everyday [
bave (o have a guest, it's a help-line and 1 need an expent in the studio. So
trymny 10 et hold of the appropriate person, the best person for the show,
for the topic, booking them n, getting confirmation, and then of course,
working through the information because | have to prepare for each show
So, | need to prepare questions, | need (o know what ['m talking abowt [
can't just go in cold, not know anything abour the topic, you know

The Online programme was started last year November after Maresh
joined and Lotus came out with a new ook, a different format?

Yes

You sad you felt there was 3 need before the programme came on, {0 get
histener involvement, and how do you think this programme has actually
helped you and the community; wn what ways?

It gives a great sense of achievement when you know that you've actually
helped someone, even if o's just one person per show, you know, you gel
someone who. . Well, vou know what, it"s much more than just one person
because by virtue of the number of calls we get and you have a guest in the
studio; they have a problem, they have a question and it’s dealt with
immediately.  So that’s great! But o also goes further than that when you
get calls after the show and they say, “[ heard your show and this 1s my
story”, and then you know of you provide them with numbers or contact
people and then they manase 1o get thewr problem sorted out, they manage
to gel help from there, il's wonderfii because then you know that you're
really doing something positive.
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Do you feel that two hours per day. five davs a week, is enough time in
what you’re doing?

No, it’s an hour and a half
Sorry, an hour and a half, 8:30 to 10:00.

[ must adrrut that sometimes it’s 100 long because you get certain issues
that mught be the kind of issues that people need the most help on, but they
don’t want 10 talk about it. So what happens is I do 2 programme like rape
or child abuse, and people who are affected by that don't want (o talk
about tt; they don’t want to come out; so, we don’t get any calls. So we're
sitting ther¢ for an hour and a half, with a guest opposite... Well, J'm
sitting there with a guest opposite me and we have 1o sustain that topic for
an hour and a half and really, afier forty-five minutes, you run out of
questions, you know, and if you don’t get calls, it’s tough. Ang il’s 3
difficult sitvation because you can't deal with it by not doing the topic; one
has to talk about those issues and yet you do understand if people don't
want to phone and talk abour things like that. Sometimes it’s not long
enough because there are some things like pensions and grants and walcr
leaks and things like that, that cveryone wants (o (alk about. And then you
don’t have enough time.

From the time the programme started, Online, last year November, till
now, did you feel that initially not so many people used 1o call in; they
were hesitant; but then obviously, the number of phone calls and people
calling 1n has increased and people are mcre forthcoming now in coming
on the air and asking their questions?

You see, you can’t really look at November Jast year because before thal
we had Viewpoint, and Viewpoin! tackled the same issues. Although it
wasn’t a dally thing, we could handle other topics as well. But we did
have shows where we talked about rape and people came on. I can say
that when Viewpoint first started, which was five years ago, yes, it was
very quiet. And 1t was actually a process of education for people to realize
that 1t’s okay to talk about these things and to open up and share their
expenences. Defimitely, there has been an improvement in that over the
years, not just from November last year.

So the basic difference between your Viewpoint and your Online, is that
you’ve actually got a specialist in the studio who's there to answer any
quernies that your listeners have?

Absolutely! Yes!

And how long have you been at Lotus?
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Five years.
And you have been doing a talk show ever since you joined Lotus?

1 started with current affairs, talk show and I was doing both. Since
November last year, I'm doing just the talk show, not current affairs.

Where do you see Lotus FM five years from now?

We will have... what's the Indian population for the...

In KZN it’s 9.6%, in the country, 2.6%...

Okay, in the country it’s over a million. T think we should have almost a
million listeners and with lots of advertising and great music and lots of
events and people just going crazy about Lotus FM.

Thank you Raeesa Mohamed Malek.

Thank you.
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18 October, 2000

How long have you been at Lotus FM? Since when?

With this Lotus FM, I personally am for about three years; just short of
three years, I would imagine, I think. But then I'm just talking about
Lotus FM, not SABC.

Okay, but you were with the SABC before that?

Oh, nght from the beginning. I don’t think you were anywhere around. .
Born that time?

Let’s put it that way, yeah!

Okay, you do two programmes basically: Guldasta and \he Qawwali Hour.
Right.

So I'm going to ask you about Guldasta first. You’ve been presenting
Guldasta since what, the past three years or just recently?

Yeah, just about that; yes, yes.

Okay, did you give the programme its name? Guldasta, was it named by
you?

1 think, T can’t remember...but there was a choice. It used to be called
something else before and then... no, I don’t think I gave it Guldasta. But
it’s a beautiful name though; it’s a bouquet.

What does ‘guldasta’ mean?

‘Gul’ means flower; it’s a Persian word. ‘Dasta’ also means... it’s a
Persian word, and ‘Guldasta’ means a flower in the hand, and a flower in
the hand 1s a bouquet. And so, that’s how I call it; the bouquet of flowers,
which 15, in my case... when 1 normally introduce my programme, I will
say, “Now here’s a bouquet of ghazals and songs in Urdu”, Urdu —
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orientated. Obviously it’s targeted for the Urdu language or something
with Urdu in it

Okay, so that will probably be the Muslim community.
Yeah, yeah, yeah,
Okay. What kind of songs do you play on your show?

Mainly ghazals My programme 1s not a religious programire, even
though 1 do stast my first number with a divine number or something. But
otherwise it's basically love — ghazals; just that kind of poetry in Urdu.
But today, you know, with the Hindustani, what we call the Hindustani,
which js a combination of Urdu and Hindi, (s a totally language itself. So
sometime you listen to a film song from India and you ask yourself, “Is it
Hindi or Urdu?” And you’ll say, “No, it’s Urdu, no, it's Hindi”. So, 1
have accepted certain songs from films, which has a cenain standard or
style of ghazals. Gtezals has its own style of composition that js not set
on musical notes; it's set on just metres of lines and so L concentrate
mainly on the songs like ‘dulhe ka sehra suhana lagta hai’. Now that’s a
ghazal; you can see the metres are equal and it goes all over like that. So,
that’s how [ select. Then, it must be sort of Urdu orentated. So that’s my
programume. In my programme, like [ said, it's Urdu, bur it caters for all
age groups. | have a bit of classic, a bit of standard ghazals, the ghazals of
the type of Ghalib era or the Moghu! umes, from thosc days. And I have
gharals for modem people, ghazals by modern wrters like Javed Akhtar
or Gulzar, people like that. And my whole idea is not only the lsteners
must enjoy the show but they must also learn the Urdu, whereby I got a
format called ‘Suno Seekho’, listen and learn, and that song is requested
by the listener to be played and they want to know what it means, which I
do that, and of course, the listeners learn from there. And I know it’'s quite
successful because a lot of people tell me that, you know; they have
compiled a little dictionary of words that they have picked up from this
kind of thung. And to me, that is achievement in the sense of the whole
idea of educanng our people with our language. Talking about language, ]
don’t want them to lose touch with their mother tongue, whichever it is,
whether 1t 1s Urdu, Hind), Gujarat;, Tamul and Telegu. I'm happy that
Lotus has accommodated all these five Janguages and I've very proudly op
many occasions, In many functions... you know, I am involved in 2 lot of
cultural work., toid the world that ours is the only station in the continent
to broadcast in all to all eight or nine languages, and no other statton
broadcasts what we do from Lotus FM.

So you speak in Urdu on your show? Totally?

Almost.
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Almost?

I do of course, accommodate English, and some of my listeners speak in
Gujarati, you know. [ speak quite a bit of Hindi, but mainly Urdu and a bit
of English.

And a bil of Enghsh, okay! The music for your show, is it easy for you to
get the kond of sonas vou need, or do you have to look hard?

No, I have to look hard. They’re not easily available unlike the film songs.
which are produced practically every week: new songs, that 1s. With us,
we have to keep dragging, keep looking, keep searching and my listeners
help me so much. I've just left a parcel in the studio now; it just came
downstairs. A friend of mune from Cape Town sends me three beautiful
ghazals, you know, and they themselves want to see that the rest of South
Africa must enjoy thus ghazal because 1t’s not obtainable here. So it’s a
type of specialized progrmme in the sense that you don’t get it easily in
the market; vou have 1o huat for it.

So there's a lot of listener involvement in your programme”?

Very much, they're there. I'm very happy to say and what makes me
happy, Suruta, 1s that all, the Gujarati speaking, the Hindi speaking and the
Urdu speaking .. You will be surprised 1 get more correspondence from
non-Urdu speaking people than Urdu speaking people. And that makes
me happy because that’s what I want to do. Because it is a language, it
should be understood by all of us. Like I understand Hindi, why can’t the
Hindi fellow understand Urdu? Likewise Gujarati, if [ can speak, read and
write Gujarati, why can’t the Gujarati person, you know, that kind of
attitude.  Unfortunately I can’t say the same thing about the southemn
langauges. So therefore, T am little bit out of touch with those two
languages.

So the age group of the predominant listeners who listen to you, is ranging
from teenager or probably the...

1 would think the majonty are twenty-five onwards. I’ve got a nice group
of campus... 1 call them the Campus Cats, and it’s building up in a coffee
shop in Cape Town, and [ met these youngsters who will gather on a
Wednesday evening at a coffee - house in the gardens in Cape Town... just
Cape Town Unuversity. They will go there for their coffee and have their
prctures and call what vou bke, and they’ve got this little transistor and
they listen. And I play numbers that will suit thema: beaty numbers, but
Urdue words. 1 will not select a song with an English word in it, bur will
have the beat, because to me, music is everybody's property. 1 won’t say,
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“Nah, now that’s Islarmic music™; no, will not sav. But we are talking
about Guldosta. 1f we talk about qawwaly, then | would say, “Right, now
this 1s gawwali and gawwali is not that.” So therefore )} will say now,
“Tlus is reserved for gawwali”,

Okay so let’s talk about your Qawwali Hour, which you present. How
would you define a ‘gawwali’? What is a qgawwali?

Qawwali 15 spiritual hymns that started about six seven hundred years ago
from Delhi. at the time of the Mogbuls and thase people  And it started
from a disciple for his Guru, a Saint who passed away. and these disciples
were so saddened by his loss that they used (o sit and cry and sing these
pleads, “Allah ho” and all that kind of thing that created the hymns of
qawwali. And it was followed-up Dy all the disciples in that area and then
they used to sing for their Guru, for the Saint. And someday it went L0
another one, 1o another one and consequently it went out, out of the shrines
into the public halls. Like here in South Africa, you take Khwaja Saheb
who 15 in Ajmer; they have a great function for Khwaja Saheb, who's from
India, every year. But not everybody can go there. So what they do, they
have that similar type of function here in South Afnca, and they will sing
hymns and songs like they would sing there at the shrine. So that’s how
the gawwali came: from shnines, outside the shrines. And then it travelled
to Bombay and the films took over. So, they include these qawwalis, but
you will notice that... You take a film tike Fiza. In Fiza, they've got their
gawwali scene with the background of Haji Ali, which is a shrine. So it
relates to Haji Ali; but then it doesn’t confine itself there. The tune of
gawwali, the rhythm, the table and the harmonium, is all property of the
qawwali; the clapping recognizes il.

And it’s quite beary!

Very beaty! And it has been adapted for modem... Like you say this song
‘dulhe ka sehra suhana lagta hai’, it’s got a gqawwall beat, but it’s not a
holy song; it i1s a modemn song.

True.

So that’s how qawwali got it. But obviously you will ask, and it is,
basically a Muslim orientated thing. But today if you go to Bombay, it is
becoming a universal thing because they sing non-Islamic numbers in that
beaty tune of gawwali, like in ‘tumsa nahin dekha’ and all that, where
Rishi Kapoor or somebody, they sing, you kmow; qawwali beat, but
modern songs.

But it’s got a very deep meaning,.
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Very deep, very, very deep! That 13 something | mean of you come to a
gawwali mehphil, what we call a gawwali function, and the gawwals are
situng and these people will sit on the floor. And when they start, they get
into a trance and then they get camed away. [If you listen to MNusra
numbers, he will repeat one word sbout fifieen to thirty times. Why?
Because the man down there is gone, so you got to sing otherwise he'll gei
a heart attack, he may die. So they've got to sing as many times as hs
body asks am  You know he'll go like that (moves head from side 1o
side) .. there in another world. It's very spintual

Mow as compared to Guldasta, which features ghazals, and ghazais cannot
be classified as either being totally Hindi or Urdu, because we have seen
even normal “fAlmy' songs that have got a word of Urdu that comes in
between, gawwall you'll say 15 stnctly Urdu, the language”

Mo, no.
Moa?

It started as a Bhojpur, very much you know. ‘Saman ki galiyaan humice
na bhaye', these were the words the gawwwal started with in Delhi. Azamn
Khusro wrote the first composition in 'Chaap Tilak’, then pure Hindi plus
Bhojpuni Hindi. But pradually when Urdu came into being and it son of
altered the qawwalr words inta Urdu words, the beal remained, but the
words began to change and roday 1t became Urde. Bul it’s ol necessanly
Urdu; Urdu gawwali yes, bul there’s a lot of Hindi in if, but other Hind..
aawat hai, jaawat hai, smyeaan ke panghat pe, you know.. that kind of
waords are used in gawwalt

They say that Hindi 15 a very expressive language, nght? Bul would you
agree wilh me when 1 say that when il comes to gawwali, the meanng that
the Urdu words bring oul, unless you don't undersiand it, you'll never
understand the meaming of the qawwal?

No, no, 1 quite agree with you, absolutely! You have to Know the
language and for that sake, any language, if you want to appreciate a good
song, and gawwali 15 sung to express. He wall demand, he wall say,
“Sunitagl, suriye (bsten)! Sher sunivel™ The singer wall say, "Saffee bhas,
sher sunyve!™ Now he expects you o react and he says, "woh deewna
gaya mehphil mein (that lover wenl imo the gathering). Phir kya hua (then
what happened)?" The audience wall say, "Kya hua {(what happened)?”
Then he'll answer Qawwali comes from the word ‘qawl’. Qawl is an
Arabic word, it means talk. Now the disciple was talking to his Guru and
that qawl, that talking, became gawwali. So here the singers, they talk 1o
the audience, and if the audience doesn’t respond, they just sit like that.
The fellow wall get up and go, he says, "No good singing here because
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they're not replying”. But if you come to a qgawwali mehphil, you must
see how the crowd will react: “Wah wah (wow)! Kya baat hai (Well said)!
Phir se bolo (say it again)!” These are the words... ‘please’ or throw
money or do whatever you like, you know. And then he will tease you,
he’s talking ‘zara parda hatado’ (unlift the veil), you know, that kind of
thing. It’s very expressive, very expressive. But you’ve got to understand
1t.

Do you do some talking on the show, the gawwal) show, or is it basically
music-driven?

No, I do a bit of introduction. At some time I'll say, * Thus song you are
about to hear is related to Saint (so and so) from Ajmer (or from Baghdad
or from whatever)”; a little background to that or something about the
singer... “He’s the son of the famous Nusrat Fateh Ali Khan”, so things
like that; mainly mmtroduction. But in Gu/dasia 1 do talk and tell them
about the words, the language, selected song for the week that’s requested
by them, and then give them a detailed meaning of all the major words in
the song and then play the song. And in Guldasta also, we have that
classical corner where I play eight minutes classical numbers just to keep
the old people happy. Like I say, it’s a bouquet of flowers; so it’s mainly
not just Urdu only, but music wise too, I'll give them everything. T call it
‘Campus Comer’ and there 1 play very modern numbers. Like I'm going
to play a Nusrat number tonight and it’s very beaty music, re-mux you
know; but just to keep the youngsters happy.

Yeah, so [ guess to draw also that market into your listenership.
That’s 1t; exactly!

And the feedback you get on the Qawwali programme? What do you get:
faxes, e-maiis?

I get e-mails, I get faxes, but telephones, oh... “Saffee bhai, you know
(this) and (that)”. Obh amazing;, up from Lusaka, from Botswana, I get
calls from there.

The ones listening via satellite.

Yeah! Harare, 1 get calis from there... “Saffee bhai, I’ve got (so and so)
qawwal, I'm going to send it to you.” Because they know that they went
to India, they’ve got it, nobody will have it in South Africa. But they want
it to be shared, which is a good thing because you know it’s ‘our station’;
“Lotus is for everybody. If I got it what am I going to do? Let the world
listen to it.” So they send it to me; that’s what happens.
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In one week for the Guldusia, you get two hours. Qanwweli, it’s one hour
in 2 week. Do you feel that enough time or...
Not for Qawwall,

Not for Qawrvali?

And the only reason 1 think... it's so cruel. You know Sunita, the gawwali
is something that starts slow ang the tempo builds up and then people ase
beginning to do that (moves head from side 10 side) and then the clapping.
and then the big part comes. This takes about fifteen minutes just to warm
itself up. And then I've got to watch one hour. I've got to finish. So I've
gol to fade it off at times; can't finish the whole sony No qawwali is three
or four minutes long.

That’s what | wanted to ask you. Usually a song will be around four to
five munutes long and you can play about eight or nine songs in one hour.
But how many gawwalis, on an average, can you play in that one hour
programme?

Five.
Maximum?

Hmm! It’s 50 sad because there’s so many different subjects, matenals, but
T can’t play and 1 got to look at that... “huh, eleven minutes something,
huh, fourteen minutes something; I can’t do that”. 1 trade them away. 1
must justify, you know, simple things like ‘Fatima ki chudivaan’... you
know, her bracelet; there are stores behind this whole scene. People wan(
to know ‘why you don’t play this story or this story?’ I can’t because if |
play that, twenly-two minutes gone on just one song. It may not be
everybody’s cup of tea, you know, and then somebody says, "Oh, so long!
It’s so this, so that.” Somebody will say that just when it’s getting warmed
up, you want to close. 1t’s sad for OQawwali. But for Guldasta, ’'m quite
happy with two hours. In my mind, if T judge my own thing by the
telephone calls, [ don’t think people get bored with the programme. And it
could do with another, half and hour or so, you know; I'd love it. But for
QOawwali, definitely another one hour and then we could really play music.

So I guess that because of the duration of a gawwali, you don’t very often
repeat songs; the qawwals, is that what you call them?

Qawwals, yeah!
You don’t very ofien repeat from like, a week to week basis... because

there’s so much and the time i5 so little, you mus( not be repeating too
ofien?
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Yeah, yeah! Now you got the Indian qawwals and the Pakistani gawwals,
you see... And the Tndian qawwals are very much Urdu onentated and the
Pakistary gqawwals, are very much Punjabi influenced. So you know, that
has taken a lead time to influence the listeners because Punjabi was
foreign 1o them a few years back but now gradually they’re beginning to
accept Pumabi as part of our system, on Lotus, with the bhangras and all
that kind of thing  And thus 1s of course with gawwali. Majonty of
Pakistani singers are Punjabi speaking, so thev¢ have those Punjabi
diatogues, Punjabi shers, in their songs. So therefore, I've got 1o
diftcrentiate between... [ don’t play pure Punjabi sonas and yet quite a
number of CDs that corme from Pakistan, are Punjabi songs. 1 can't play
Nusrat Fateh Ali Khan 1if majority of my listeners don't understand,
because it’s Punjabi, I can’t play it. That’s my drawback there.

Are there local South African singers who sing qawwalis?
Hmm! Quite a few!

And how much of your programme, do you include local music; local
gawwalis?

You see, my problem 1s getung their matenial.  You see, their
material...and quite often they give me their casseite, but the quality is not
nice and they’re not In the same stages of cutting out CDs or something
like that. But there are lots and I do play... in every programme, I must
play one or two local ones but thev're son of repeated because I haven’t
got any, unless I go out of my way and get the tapes... ‘cause every week
there’s a gawwali programme somewhere, [n Durban, without any
shadow of doubt, if you and 1 took a drive and we went to Pboensx and
Chatsworth alone, just say only in Phoenix and Chatsworth... T will tell
you thal there are, at least twenty places where there’s a qawwal
programme going on, because every Muslim wedding or every religious
function, what we call ‘milaad’ and things like thal, must have gawwali.
And in every home there will be a gawwali group singing, 90% of them
are local... some places, some overseas people; they will come from
Pakistan and their peer. But what I'm saying is that qawwali is so popular
with the community, just like the chutney and all that musical shows they
have before the wedding, the Hindu wedding... they must have a marquee
and they must have some band playing there. So, qawwali is part of the
Muslim wedding, always, and they are beginning also in Cape Town and
Johannesburg. There are groups and... once a year we have these Saints,
here called Badshah Peer and Sufi Saheb, and they have these huge
gatherings every year and there, qawwals from all pars of South Africa,
must come and a whole rnught’s session goes on; just like in India, you
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know. So. qawwal is very popular with our people in South Africa, at this
stage. Any other questions?

No, I think you've told me everything 1 need 1o know about the
programmes you present.

Thank you.

Thank you so much.

My pleasure. All the best for you!

Thank you!
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Sureshnie, you’ve been doing Spice-a-Delic, since?

I've been doing Spice-a-Delic since November 1%, last year, because the
programme had changed; the station got a new chain of programmes, so 1
got to anchor the show myself I was previously on Rave-Wave. So
anyway, the show started last year November; it was Spice-a-Delic then
and it was just myself anchoring. The name came about where we were
talking about names... the whole staff, and they were messing around, not
messing around. Basically, they were just brainstorming ideas on what a
show should be called. None of us had had lLke a fcrmal name or
anything, but people were saying “Why don’t you call this x,y and z”, just
going through programmes and I don’t know how Spice-a-Delic came
about, but it did, and 1t stuck.

Were you producing your own show or was it being produced by someone
else?

Uhm, 1n the first.. Well, ideally the show was supposed to have a
producer, but what happened is that our producer somehow eventually lost
ties with Spice-a-Delic. That’s the honest truth. So, I took on the shhow
by myself, in terms of ideas We had already decided, instead of. .. Iike for
example, they call us ‘hot clock’, we decided what kind of features are
gonna be on the show. So with her we had brainstormed 1deas... okay, like
two o’clock we’ll have the news, at ten past we’ll do a feature, at half past
we’ll do fashion on Monday, Tuesday be earth-matters. We had ideas for
that, Monday to Friday. So, a basic programme schedule 1dea had already
been drawn up between us. So that's how I was following it. So
eventually, it was just me putting in things and me taking out stuff, or just
getting interviews. That’s how the show started corming about.

Spice-a-Delic is a programme that’s targeting the youth?
Yeah, that’s right; ideally, sixteen to twenty-four.
Ideally, but actually we target all ages, you know, from kids... six, seven,

eight year old kids, to adults, to old people you know, the aged- sixty
seventy over.
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When we go out, I've got old people saying that they influence or they
encourage their kids to hsten to our shows and they are great tans of the
show because they’re looking for something light and entertaining,

So, do you think Spice-a-Delic, the name, is one that’s suitable for the
market that you’re targeting? Does it give it a ‘youthish’ name, as you
would cal} 1t?

Spice-a-Delic is quite a youthish name.

Vanety is the spice of life. We're catering for all of them, so we’re giving
them something of the best.

Yeah! See, that’s what we’ve come up with now; varety being the spice of
life, we have a variety. The music varies from re-mixes, hot stuff to... if
we’re in the mood, we’ll play slow, romantic ballads or whatever.

And golden oldies?

Yeah, golden oldies; anything. So, we have a whole mix of stuff in one
show. So we cater for everyone, you know, whether it’s talk shows... You
know, we get teenagers calling us, okay? And we get old people calling us
for the same talk show, for the same topic, and we discuss stuff which
affects people, not only kids or youth, you know.. stuff like that.

When did you join and start co-anchoring Spice-a-Delic?
[ started in April this year.

Okay, has your show changed, Sureshnie, from what it was when you
started in November, to what it is afler Fahim joined in?

Yeah! Initially, 1t was just myself, obviously. Physically there’s two
people now. But in terms of... it’s more exciting when there’s two of us.
Before it was just me talking about opinions. For example, ‘Teen-Talk’, it
would have been just me giving my opinion and then looking for listeners
and all. Teen-Talk now... Fahim has a different opinion, [ have a different
opinion and the listener out there is getting a mix of both. And now with
Fahim, it’s a different dynamic; he’s brought in like a different feel and
vibe to the show.

[ think it’s different from the, you know, everyday shows, where there’s
one person presenting. Here it’s more like... often we get feedback from
people who say, “Hey, we like listening into you all”. Do you know? It’s
like they’re listening into our conversations. And often we decipher the
difference between, ‘hey, now we’re presenting” — “this song comes off so
and so”, whatever mowvie or whatever. And then we have own
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conversalions, where we talk and our whole way of talking is different
then. When we're talking, we're messing around with each other on air.
And we found that most people find that interesting; they're hstening in to
our conversation; i1 gives them a sense of eaves dropping. That's what
they find interesting,

{t's like we welcome them into our lives.

And we’ve created, on the show, our own style and our own way of
presenting; i’s different from the normal way throughout the day.

Okay, what are the featores on your show that are youth-orienied features?

Monday to Fnday at 2:30... Okay, 2:30 on Monday we've got Catwalk,
which is... all the youth are into fashion and fashion’s important; we have
them known that we are in it or observing it. Tuesday we try to bnng an
environmental feature, environmental awareness, that’s Earth Matters.
Wednesday, it’s the jukcbox feature, called What’s Jamming on the
Jukebox, where young people can wnte and tetl us about themselves, kind
of like a pen-pal. And they can choose three songs. It’s quite exciting.
Thursday is Teen Beauty Scene where we talk about tips for the body and
soul, and all of that And Fniday.. we divide Fridays between 2:20 which
1s Popcomn and Soda: what’s happening on the movie scene, where they
can go check out north-side, south-side and also what’s happening in
Hollywood And we do Megabvtes, which is a great internet feature, we
talk about all the latest websites, what you can download, what’s exciting,
because most of the teenagers and youth have their hands on the mouse
already, and they're interested in all of that. Monday to Frnday we also do
a sports update by sonting in Docky to come and tell us that. We have an
older audience... people wanna know what’s happening cricket-wise, they
wanna know what’s happening in the tennus scene. So that happens every
single day at 2:45. We’ve introduced brand new features but before that,
the Teen Talk feature was cut down to a bit. So between twenty past and
twenty to, Monday to Frniday, that s afier three o’clock, we have...
Monday, Wednesday, Friday, we talk about a topic; Tuesday and Thursday
is dedications again. One of the brand new features that Fahim brought in
both on Monday and Tuesday, is the Yes-No game and the And game,
which 1s probably the greatest crowd-puller for us where people love it
It’s thinking on their feet and being excited about not saying yet, not
saying no, engd talking about things without saying the word ‘and’. Okay,
we 2lso have the fan-mail feature where people write in to us every single
day. We read out theur e-mails and their fan-mails and letters, and it gives
them a sense of, you know, ‘we belong to the show’; that you're a part of
if and we're reading... Even 1f it’s bad comments or even if its good
comments, most of the time it’s good comments, but when there are bad
comments we don’t censor it, we read it. And if there is somethung about
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other jocks mentioned, we don’t say, ‘okay, that doesn't work in our
programme’ or ‘we can't mengon that’; it doesn't work like that
Whatever it 1s, if it's with Asha or anyone, management, we mention if
because i1t's what fan-mail is all about. Because they don’t touch with
those jocks, they feel we are the link between them.

] think, and we have, also given most of the Lotus FM jocks™ lots of
mileage 1n our show, ‘cause we <pcak about everyone, you know. 1 mean
we've had profiles done on everyone and we talk about everyone on the
show.

Or we 1include them even in our games where.. do you recognize it... most
people don’t really know, possibly, even the early moming DJs. They
don’t see enough of them. So, at least we talk about them; it makes them
test to... 'Listen, I'm gonna go back and listen to that DJ' because
Sureshnie and Fatum talked about him aod 1 have no clue about him.
Those are those who don’t have access 1o the website. We talk about the
website every single day; we've got a brand new website. We mention al!
the DJs, go through their profiles, and they go, ‘Hey you know’, ‘Wow, |
never knew that so and so liked that kind of cool drink;, when | come to
visit (hem al the SABC, ') bnng that cool drink’. And we talk about
where we are, “come wsit us down here”. Even if you're in
Johannesburg... people came from Johannesburg; they’ve come to say they
feel welcomed. We’ve given that even in that kind of sense.

The 1opics on your Teen-Talk, what are they based around? [ mean do you
get, sometimes, fan-mail saving, “Could you please talk about this, take
views on this™?

Yeah!

Or do you like also look at what’s current and what’s happening, on your
Teen-Talk topics?

We always look at what’s current and what’s happerung. There are those
topics which you’d have to talk about, like drugs, sex before mamage,
rape, date rape, all those thungs. But often we use our own experences.
It's like we start off our Teen-Talk as a conversation where, “Hey! You
know what happened? [ was driving along and 1 saw something that
happened”, and we go on talking about that and then we open it up to the
public that ‘what do you think about this? Give us a call and talk to us’.
And often what we do is, before we even go on, we have planned that |
would be for it and Sureshnie would be against it or I would be against 1t
and Sureshnie would be for it. So we have all the optnions, the opposing
views. They mght not be my belief.. I may not think that short skirts
cause rape, but I might say that on air, just to cause conflict, okay?
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Or introduce a third angle, which 1s pretty important.

Yeah, okav! And then people would start phomng. . “1 agree with Fahim”
or "l agree with Sureshnie”, and it would go on

And you also have your fans writing in to you and saying 'please talk
about this topic or issues or anything’.

Yeah,

Even them phoning and saying, ‘I ke that... I don’t like that'. There are a
lot of off-air callers, who say, “No, we don’t want to go on air”, whatever.
But people will say, “There are our problems”. And even by listening to
their problems, we get ideas for our future topics. We're not in high
schoul, we don’t even know . we can say “When we were in school™, bul
that’s like three or four or five years ago. Whart happened then and which
schools we’ve been to 1s completely different to what's happening now.
And the kids have changed and the dynamics have changed, which means
we have to be on the pulse all the time. When the feedback with the letters
that we get, or e-mail, or by... you know, “this is what happened’ and ‘by
the way, you know I'm having a problem at home with,..’, so you think
about, ‘okay, problems at home; what’s happening with parents and kids,
15 there a problem with bridging the gap in terms of communication... let’s
talk about that. If we don’t make it a proper Teen-Talk feature, we start it
in terms of a phone-poll where we say, “What do you think about kids and
parents; are they a lost cause or can it be built? You know, typical yes-no,
what do you thunk?”- just to get an idea. And we give advice, even our
thoughts. When we leave the show, we always have a quote or some kind
of inspiration during the show where people tune in... probably having a
bad day, they say, “True, what a nice thing to say”. That makes you feel
happy. We try to make them part of our family, as if you all are having a
conversation with the rwo of us.

As we're speaking, we've got a fax, okay? The person says that ‘people
would be insane if they miss out on all the fun'. Just one person, one
listener, what do they say about the show? They say it’s ‘awesome,
wonderful, mund-blowing, funkified, the coolest show around’, all that
stuff. 1 think why people would say that; cause our show 1s not like
conventional radio. If we're playing a song and in the nuddle of the song
we think ‘thus song is boring’, we cut it off, straightaway. You know,
we’ll cut off the song and say, “Do you like that?” And Sureshrue will say,
“Eh now that wasn’t so hot!” and we cut it off and go on to the next thing.
And 1t’s not like song-advert-song-advert-song-advert; that's the usual
way of radio. I mean, in usual shows it’s like that. Ours, [ think... in
between the song we feel like saying something and then we’ll start it and
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say. “Hey, you know what?" ‘This, this, this’ and go on. And often we try
to make our intros, where we catch people, very different. Iveryday we
try and intro the show in a different way; everyday we try to come up with
a different intro.

But what works is that we don’t practice it. We don’t go out and say
‘we’re gonna start the show like this’... suddenly you have an idea, ‘why
don’t we do this’, whatever. But when we get 1n the studio, [ don’t know
what happens. 1f I come in running or he comes in late, whatever, we just
go immediately and I think that device of putting the mic on - very scary,
‘causc once if' 5 on, that’s wlien your whole focusing starts. Then you'll
think, ‘okay, now we’re talking money, we’re talking seconds... dead-air,
start talking’. And 1t naturally just comes in where you just be yourself.
You can practice your lines and say, 'I'm gonna say this, this and this...
sounds excellent, good words, good phrase... [']l speak very stowly’. But
when we get n the studio and the mic goes on or the button goes on,
something just happens, and fhat’s what’s nice. People know ‘they are
real people talking’; people can’( tell. They thuink you practice the pause.

It’s like, for example, yesterday... we were playing a jingle. In the rmuddle
of the jingle, accidentally, mistakenly, Sureshnie put if oft. Okay? She put
it off and she didn’'t know now what to do. She’s looking for another
Jingle and what to do. And ] just leaned over, put the mic on and sad,
“Hey, what the heck are you up to? What are you doing, huh?” And that
was the intro, you know. 1 said, “How can you do something like that?
We're supposed to start the show and you caused the whole intro of the
show.” And you know, we're going on and then we just started. So we
just do it nght there; no thinking or talking, just go.

So, if there’s a mistake, we cover it up really well.

But you see, what happens 1s that we also have to be able to undersiand
each other and work well together, because I wouldn’t do that with
someone else ‘cause that person might take offense to it. Because now
we're on air... all of a sudden she was there controlling, | leaned over, put
the mic on and sald “‘hey”, and started taking off with her on air. Someone
else would say, “Hey, how can you embarrass me like that on air?” She
understands that this is part of the whole show. Because there are listeners
who sometimes think that we are fighting with each other, but we’re not
fighting, we’re messing around; we’re doing this for the show, you know.
I get ticked off with her or she gets ticked off with me or we go on and
insult each other or whatever, and people think that we are really fighting.

And they phone in to apologze.. wanting me to apologize, or hin to
apologize, whatever, They get so involved, we're a part of them. We
even have people saying to us, when we go to OB'’s, that they even start
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cooking at two o'clock or they'll finish, or if the radio 15 in the kitchen
they'll start to because they can enjoy it, have & good laugh, dance in the
kaichen, whatever utensils in the hand and just enjoy it, because i's all
about that. It’s like we bring the kids together because their mom’s in the
kitchen, they want 1o eat food . they all come together and 1hey lisien 1o
the show together S0 it's kind of like a magnet for them So when we do
fight, then they get more emotional than we do, like "hey, it"s just a joke’
and you can't explain 1t to a listener that it's a joke because. ‘But he saud
this and the way he said i, when you heard i, how did you feel? Jus the
other day, 1 think... There are five linle kids, very little children, seven-
year olds possibly, who, for the past three days were coming 1o the studio,
outside, and we were jusi loolung and kept waving So Falum was like
“These five linnle boys are always coming” The next day | got » call
saying, “Was Fahim jealous™ | mean, “who are the hitle kuds? They're
just boys; 1 must tell lum thar”; thengs like that where we don’t take notice
of 1. Six months back we may have sad somethung about an ssue
samebody remembers i, he sees us at @n ourside broadcast, he'll say, "Hey
you know, | appreciate what you said™ We're thinking, 'what did we say
then?'

Yeah, veah

It chanves all the time  Unfonunately we can't hold back to the past
because svery day things are changing. the way we're thinking is
changing, it is imponant, which is probably why Spice-a-Delic warks. We
can't hold on to conservative ideas. Lotus s associated with conservative
Indians We seem as the upper class of an Indian, of another Indian,
comparatively to Radio Phoenix or Hindvani or all the other Indian Radio
stations. We're seen as "oh that's the proper way of doing 1° Bui we've
also got 1o understand that Lotus wants to changes il's image from older to
2 younger market We need young people because at the end of the day,
we're using numbers, we're using money, we're using revenue.  So,
putting people bike us on the show possibly brings in some kind of
hstenership, shows that we have real people in the show, people who have
fun, who hike life, who enjoy life, you know

Okay, rell me quickly ance again about the kand of music you play on your
show

Well, bamcally we concentrate on re-mixes, okay, But, it doesn’t have to
be a re-mux song, it can be a fast song  So, i"s just 1o keep that vibe going
The show 15 very vibey, so we don't play any slow or romantic songs, or
whatever If there 1 a need or there's a new popular song, which is slow,
then we play 1. But majonity of the songs that we play on the show is, [
would say, all fast vibey stuff
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And people associate the show with bhangra, with re-mixes, with the new
stuff. They've always seen us bringing in the new stuff because we always
say, “We bring it first”.

And we always do bring it first!

Okay! Fipallv, any changes that you would like 10 bring about in the show,
for the future?

I’m bringing 1n another co-host as well, to make me tea.

I’m bringing in a sexier co-host. No senously, there can be changes all the
time, but we need to secure in where the show is going.

Do you have, features-wisc, any changes you want to bring about? Any
features you want to bring about?

Yeah, gossip features are big. At times we can be very scrious and say
two lines... how to reach and strike a balance. We’ve got to see where the
show is going to. We've got to make sure that we cater to a serious
audience and a fun audience. So I think, one day we always think we’re
only doing youth; we can’t think like that because we know for a fact that
we’ve got different ages. So we wanna bring features that are more
serious, possibly more features where... people just wanna hear gossip,
which 1s what people want to hear. Young people wanna talk about “hey,
you know what happened to Britney Spears, you heard what happened to
Madonna” or “you know what happened to Salman or Preity” or
whatever... keep them interested in Indian artistes, in Indian people, in
India, in the country, in our culture, in our traditions .. Bring that kind of
thing — serious, funny, as long as we maintain our interest, because that’s
what keeps us alive. That’s what keeps Lotus FM alive, 1 think.

Now, I'm happy with the way the show is, although I feel that... Changes I
would like 15 better stings, better jingles, you know, to just have that
slightly cutting edge above the rest. But content-wise, feature-wise...
Everyday, after we come out from the show, we two discuss the show...
what went wrong, what was good. And everyday there’s feedback; we get
feedback every single day. So when there’s something wrong, we're
aware of it and we try and change it straightaway. But feature-wise,
content-wise, I’'m quite happy with it. Yeah! I would just like to have that
touch of professionalism where we have better jingles, more, hippier,
funkier jingles, you know, and stings just to put in there, put in here, where
the whole complete package just has that professional touch to it.



Sureshnie:

Fahim

Sureshrue :

Suruta

Eahim

Sureshnie :

Also remember, in our specific show... one can’t supercede the next It
can, in terms of, ‘hey, that’s a hot show’, whatever, but you’ve got to have
kind of unison; it must flow.

Urusen?

Continuity; that’s the word  But also unison- you're together; you're
united.  You can’t sound totally different and then suddenly back to
normal, It’s got to maintain some kind of flow, otherwise it’s too jagged
and too jarred, doesn’t make sense. You must be able to identify Lotus
with that, in terms of “if we’re gonna use all these things, it must be
something where everyone else now is moving up and changing their
programmes’, which I think, if the station’s gonna change to a commercial
format or whatever... In December we’ll know, we’ll have the interim idea
about what they want, what they expect and then hopefully we can be
better than we started with... the grand scheme of things.

Okay, thank you. Thanks Sureshnie.
Thanks.

It’s not a problem.
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Read Message H

Reply | Replv a1l | rorward |[as attzchment |v] Back o Inb
Delete J Prev | Next Download Allachments l - Choose Foldexr - l' Mov
Date: Tue, 19 Oct 1999 06:51:49 +0100 Add Addresses

To: Sunni <sunnibaby(@yahoo.com>
From: Howard Hughes <HowardH@Businessdial.net> | Block address
Subject: Re: REGARDING LOTUS FM Ref. Omesh Authar

Dezr Sunita

El=ase &ccept my apologies for not replying sooner - my husband and 1
only

flew back fIrom Mallorca over rthe week-end and then bsgan the routine of

unpacking, secttling back in and tidving uvo. Now back to work.

I will attempt To answer your <uestlions acceot Lotus as bast I can -

lex's

==2 how we fare??

1. Drivng tforce? - I find this question open to mora than one
terpretation

T'd prefer to look at the helmsmz2n - in this case nelmswonan, lszabel
20 de

Linde, a veteran broadcaster who was avpointed manager.
Isabel comes to my mind, when I think about the birth of Lotus. We

czlled

ner Mothzy Lotus - che transcended racial and cultural barriers and was
single minded in easuring the staticn @ success.

T gdid not see her as a 'Wnite Woman' trying to run an ‘- Jdian stacion -
to

me she was simply & hugely talented woman who deeply cared abour tnis
chilg
called Radio Lotus and who did & marvellous job lau:r.i.ing ic.

2. Why Radio Lotus? - Why indeed?? What does Lotus bring teo your

mind??22?

Yes - it takes us back to our roots - heritage. 2 link wich India. It's
the

national flowsr of Mother India. The Lotus 1s so beautiful. Tt is
cdurable

and tenacious at the same time has that air of fragilicty. It bklooms
regal

and myvthical in the muddiest of waters.
Can you imagine our prade ip it??!

3. Birth reason? - Quiet put determined campaigning by the Community.
Then

there was Radio Truro, an independent station broadcasting on
not-so~-good

shortwave reception - ouctput from outside Socuth Africa - Swaziland and
zlso

managed by a White woman.

Then there was South Africa's nactional broadcaster ~ the SABC which
monopolised the FM cystal-clear frequencies.

Tnere was the massive money-sopinning Radio Zulu, and regionzl and
nationes

stztions in English aand Afrikaans, but nothing our s0 called Indian
Community

could indentify wich.

Surely by this time (early eighties!')we deserved something we could
call our

own? Something more than just the limited weekly Sunday morning
broadcast,

and subsequently 'Kaleidoscope' on the air for two hours on the spare
transmitters

of Radio 2000227

99/40/20 10:49
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=ritum for Radio Louts »uilt up hereon - I think.

4. Objectives? - Entertzin z=nd inform. Right from the stexk, we wers
decermined to be a people staticn, staying in touch with our
community's

1 It was thelr station and we wanted the community's involvement

i
Beby Lotus. We wanted Radio Lotus to be interactive with its zudience,

members and presa2nters? - The Manager, heér secretary. A kind

controllers, specially recruited for Lotus, four presente one
compller, and 2 log typist (me)! Just Lotus staff.
breadcaster? - No. Broadcast time was limived initizlly; so

an arears.

was because of the demographics. Week-days Lo
of the then s

and certzin zreas in the then Transvaal.

ndians were in Natal, followed by the

So it was only natural that the heart of Lotus was in Natal.
Lotus retained 'Kaleidoscope' the only National broadcast - still went

that of Radio 20D00. We zhan

Targel dudlience? Lotus was in the very enviable position in that it
anscenced age &nd sex barriers. rrom children to grandparents. Then
a1

geo the strongay and leonger listeners, followsed by chilcdren.

§. Frogramming decisions? Agein demographics. And intensive market

research

és 3

group

leaders. Through this consultative process with community, croup

lezders, £ive msjor South African Indian langieeges were idencified viz.

Hindi, Tam'l, Lrdu, Gujerati and Telegu and the music mainly was

progr anuend

arounc these groups.

English was the broadcast mediuvm because the Indian South African,

irrespecc.ve from which community he/she came, understoon this
languace. It

was a unifying factor wrich brought together listerners from zll these

coammunities. Music and the Engligh broadcast medium overcame tne

calturel

barriers - or so I'd like to think.’

continuous consultations with commuri<y representatives and

9. Music and library? If I remember correctly, the community to a
cercain

extent again came forward with their recoxd donations towards our
library!!

Miusic was also purchased from established record dealers in Durban.

By the timz Lotus launched, we were positively bulging with recoras and
taves in the library - & wide selection, popular Hindi and Tamil,
Devorionals, Geets and Ghazals, Naths and Nazms, we carded and
caregoriszd

and head the library rup and szils at full mast by the 8th January 1983.
The

library was a integral part of Lotus - it had the beat in the heart of
Radio Lotus.

10. Locatrion? In the pulse of the South African Indian Communitcy -
Durban.
It had to be so - because of our community density here. The studio was

and
still is in the SABC buliding in 0ld Fort Road.

:)
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11. Technical establishment? Vastly so, Radio Lotus fell undexr the
Vast

infrastructure of the SABC and had and still has st its disposal,
access Tto

all its resources plus it was launched con the superior FM freguency. 1t
also had specially recruited journalists in the newsrcom &nd whatever
W

nesded to ensure guality breadcast, we had at ocur disposal. What &
iaunching pad. We wanted a superiour, guality station, we made
neppen. ..

until the uvgly head of politics interfered ...

12. Name change? I was not there wnen this happen2d ... but at a guess
I'd

say

for ezsier identificstien? Pernsgps. As 1 see it the SABC as I knew Lt
the early eighties has come a long way. Today IBAR (Independent
Broadcasting

Luthority) decides on transmitter and Ifreguency allocations. The
airwWaves

have opened up. More radic stations, on more FM frequencies, and with
it

a
gotdﬁ does PuL have this advantage, because it has several freguencies

gs many areas. Let's face it Lotus FM does sound somewh trendy and it
scunds besautiful - try saving it hLOUD - LOTUS FM!

Well here we are Sunita - it's kind of how I remember 1i. Arttempting to
answer vour guesticns has made me pretty nostalglc.

Anyway hope it helps ycu in whatever way. Good luck and best wishaes in
your

thesis.

If you need any further info, you might like to try both Anitha
Sogjansingh

and Sergie Naidoo, &as well as BK Chinnah. I'm sure som2cne there would
be

x nd enough t¢ point you in their direction.

!
Acain sorry for not replying sooner - hope this has not come too late.

God Bless
Amitcha
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KZN radio
gets a boost

NIREN TOLS?

VIDEO migh! have “killed the radio
star” as the old song goes but according
to the latest Radio Audience
Measurement Survev (RAMS) figures
that certainly doesn’t apply to KwaZulu
Natal

[ast Coast Radio, Lotus FM and local
community station Radio Phoenix have
shown listenership increases for the
period July to September this year

Fast Coast gained 221 000 new listen.
ers; Lotus F'M 30 000 and Radio Phoenix
4 000. :

East Coast's managing divector, Mr
Omar Essack, was dalighted with the
growth in the station’s listenership
from 628 000 to 849 000 in KwaZulu
Natal. “The rise in listnership was due
to a lot of hard work and research by
everyhody involved with the station.

“Our Indian listeniers have increased
from 260 000 to 295 000 and we've found
that many who used to fune in as fringe
listeners are now loyal listeners.”

The figures also revealed a dramatic
increase in the station's African listen-
ership, which grew by a phenomena!
619 from 161 000 to 259 000 listeners.

Lotus FM's listenership increased by
30 000 - from 374 OO0 to 404 000, an
increase of eight peresnl. Station man-
ager Mr Naresh Veeran said: “We are
excited about the 30 000 increase in lis-
tenership, but will continue to target

. further growth areas and try to meet the
I needs of our listeners.”

Radio Phoenix’s listeners increased
from 107 000 to 111 000 listeners. the
highest in the station's three years of
existence. The stafion was also among
the top four of the most listened to com-
munity radio stations in the county
Commenting on his station's grip on
30% of the total community radio lis-
tenership, Radio Phoenix’s station may-
ager, Mr Shanil Singh, said: "Our grati-
tude goes to advertisers, educational
institutions, listeners and organisations
who have made this possible.”




Indian }adio channels
beam into South Africa

FAKIR HASSEN

FOUR Indian radio stations and
an Islamie station from seross
tha world have suddendy become
accessible (o South Alvicans as
an unexpected spinafl Brom a
dram o bring  edusation
Huouph radis b the remobesl
areas of the plobe

For almost a decade, Radia
Lotus inow Latus FiD, dombia:
e the alrwaves for ocal indian
listeners until the advent of
community radio stathons.

Pow thare will b+ even more
choices, although they will not
have much or possibly any kocal
canlent

An American  Cammpany,
Worldspace, which began g o
ject several vears apo b0 make
radiv programmes by satellite
available to every corner of the
globe, recently began its full
fransmisgions in Africa &g wall

As Worldspace began sigilng
up contenl providers, 0 found
tremendous  interest from 2
whole range of radio stations
which found thal they could
now easidy expand thewr audi
erce base bevond their bopdors.

Forty radio stalinns are avail
able (o South Afrcans.

There 14 ne subscriphon
charge far these services and na

legal restrictions on receiving
them. 'The only cast will be the
purchase of n portable satellite

commmumity” sajd Ms Mdo Wy
mbezi, the markeilng manager
for Worldspace in Johannes-

receiver, which is no larger than  burg

an sverage radindcasseble com-
hination, Each & comes with a
beeiki-in savellive dish wvhich can
b removel and adjusted for
erysiai-clear reception.

The Tour stations of interesi
to Indian listoners are Sunrise
Radio, el e London, Metro
East FM, based in Nabrobi, Ken:
va, Radio ssia, kessd in Paris
and Indig?, beaming directly
from Indis.

There it gl=o Channel Tslam
and a number of ather siatbons
feaburing o wariety of music,
talk shows, educalional pro-
prammes and news

Exclusively Tamil

While the other three Indian
alations use mainly Enplish and
Hindi, Redio Asia broadcasis
exclusbvely Tamil programmes
featuring news, dramas, talk
shows and music akmed al
Tamil-fpeaking Indian ex-patr-
ates all aver the world,

“This is the fr4d time that full.
tme Temil progroonming weill
be avallable to South African
audierces, and we expec! that
there will be pood support for it
from the Sowth african Tamil

Shie said thal Worldspace had
ng intention o compete with
exizting statlons ke Lotus FM
and commimvnity redio stations
East Wave Hadio and Radio
Phoenlx, bl oped ihat i coald
eomtplemoent what these siations
wiere already doing,

Lotus FM's siation :
Dr Maresh Veoran, =ald that
although he had not Listened to
these siallone yet, he was confi-
dent that Uslenors would re
makn leval (o Lotue FM becauss
of §is policy of working for and
with the community thal it
serves, and alss bocanss of ity
eommitment (o local content

Msa Myembezi gaid that for 2
limited period, Worldspacs e
celvers, which wers being man-
ufactured by four leading Jap-
anese electronics manufactir-
ers, woulld be sald at half-price
in South Africa, starting af
Roga,

She said that was all thal was
pecissary lo reotive thise sl
thans

Some nf the recenvers also
allped users ta fune into sl FM
and AM stalions, as wall as link
o compulers for dowmloads
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TOTAL POPULATION

PAST 7 DAYS Mayldun'00 || Feb/Mar ‘00 May/Jun ‘93

NB: Latest figures not comparable to previous figures;
look at percentage penetration for direct comparisons.

LOTUS FM 388000 || 397000 | 374000
EAST COAST RALIO 1034000 | 1066000 | 628000
oFN 1225000 | 1323000 | 967000
RADIO PHOENIX 7000 (| 83000 | 82000

EAST WAVE 20000 || 17000 | 11000

Source: SAARF RAMS 200012




INDIAN POPULATION

PAST 7 DAYS

MaylJun '00

FebiMar ‘00 MaylJun ‘0

NB: Latest figures not comparable to previous figures;
ook at percentage penetration for direct comparisons.

LOTUS FM

EAST COAST RADIO
oFN

RADIO PHOENIX

00
300

83 000
71000

367000 350000
330000 237000
99000 68000
83000 82000

Source: SAARF RAMS 200012




TOTAL POPULATION
AVERAGE DAY

MONDAY - FRIDAY  MaylJun ‘00 || FebiMar ‘00 MaylJun '99

NB: Latest figures not comparable to previous figures;
look at percentage penetration for direct comparisons,

LOTUS FM 216000 || 282000 | 264000
EAST COAST RADIO 633000 { 683000 = 401000
ol 732000 || 78000 | 627000
RADIO PHOENIX 39000 || 43000 & 42000

EAST WAVE 10000 8000 5000

Source: SAARF RANS 200012




INDIAN POPULATION
AVERAGE DAY

MONDAY - FRIDAY WaylJun ‘00| FebiMar 00 MayAJun '3

NB: Latest figures not comparable toErevious figures;

look at percentage penetration for direct comparisons.

LOTUS FM 267000 || 267000 | 252000
EAST COAST RADIO 231000 | 233000 .| 150000
oFM 44000 48000 | 33000

RADIO PHOENIX o000 || 43000 | 42000

Source: SAARF RAMS 20002




TOTAL POPULATION
AVERAGE DAY

|

SATURDAY MaylJun 00 || FebiMar ‘00 MaylJun '8¢

NB: Latest figures not comparable to previous figures;
look at percentage penetration for direct comparisons,

LOTUS FM 273000 || 261000 | 271000
EAST COAST RADIQ 975000 | 607000 . 351000
oM 677000 || 0643000 | 540000
RADIO PHOENIX 37000 | 90000 51000

EAST WAVE 9.000 6000 | 4000

_

Source: SAARF RAMS 200012




INDIAN POPULATION
AVERAGE DAY

SATURDAY MaylJun "001( FebiMar ‘00 MaylJun '3

NB: Latest fiqures not comparable to previous figures;
look at percentage penetration for direct comparisons.

LOTUSFN 200000 | 248000 | 254000
EAST COAST RADIO 25000 | 212000 144000
oM 45000 || 48000 43000

RADIO PHOENIX 37000 20000 51000

Source: SAARF RAMS 20002




TOTAL POPULATION
AVERAGE DAY

|
SUNDAY MaylJun "0 Feb/Mar '00' MaylJun '99

NB: Latest figures not comparable to previous figures;
look at percentage penetration for direct comparisons.

LOTUS FM 204000 |( 243000 232000
EAST COAST RADIO 591000 || 609000 310000
oF Nl 032000 || 38000 462000
RADIO PHOENIX 40000 (53000 | 45000

EAST WAVE 9000 6000 | 10000

Source: SAARF RAMS 200072




[NDIAN POPULATION
AVERAGE DAY

MaylJun "0
|

SUNDAY FebiMar 00 May/Jun '99

NB: Latest figures not comparable to%revious figures;
look at percentage penetration for direct comparisons,

LOTUS FM

EAST COAST RADI
oFN

RADIO PHOENIX

242000
171000
40000
40000

236 000
191000
40000
53 000

222 000
116000
31000
45000

Source: SAARF RAMS 200012




KwaZulu-Natal Radio Shares -
English/Afrikaans - Ave Mon-Fri

TCom [Other ESAm ~Other ¥ SAfm

o\ A% | A8% #RSG 1Com o, g _BRSG
N % 05 o\ 13 :ﬁfﬂ [ i
tots | [ -y \ O
21.0% y et gions 4 | N\ /15
) a3 245% L | 5 1 letro
-. = W
"""" 0 PullKan k
1.8% ZPullKan
1.4%
\\&.L ' ECR ................... I ECR
31.5% T
Feb/March ‘00 MaylJune ‘00
% Gross % hours

Source: SAARF RAMS 2000/2
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Editorial Code of the SABC :

The Board and Management of the SABC have |
affirmed their commitment to the principle of Ediforial
Independence and o an Edilarial Code of Ethics, For |
| the purpose of this Code, it is undersiood that the
‘ authority for editorial decisions vesls in the edilorial |
| staff.
|
|

= We shall report, contextualise, and
present news honestly by striving {0
' disclose all essential facts and by nol
‘ suppressing relevant, available facls, or
distorling by wrong or improper
emphasis.

| <« We shall be aware of {he danger of
discriminalion being furthered by the
media, and shall do our utmost to avoid
promoling such discriminalion based on
genader, race, language, culture,
polilical persuasion, class, sexual
orientation, religious belief, marital
status, physical or mental disability. |

o« We shall evaluate information solely on
merit, and shall not allow advertising,
commercial, political or personal
considerations to influence our editorial
decisions.

« We shall respect the legitimate rights to
privacy of individuals and shall do
nothing which entails intrusion into
private grief and distress uniess justified
by overriding considerations of public
inlerest.

« We shall lake due care and be sensitve
in the presentation of brulalily, violence,
atrocities and personal grief.

« We shall seek balance through the
presentation as far as possible of
relevani viewpoin{s on malters of
imporiance, This requirement may nol
always be reached within a single
programme or news bulletin but should
be achieved within a reasonable period.

« We shall prevail on news merit and
judgement in reaching editoriat
decisions. Fairness does not require |
editorial staff to be unquestioning, or |
the Corporation to give all sides of an |

issue the same amount of time. .
« We shall be enterprising in perceiving, |

htip://newsnet/newsnet/toolbox/editonalcode. htm



Title Goes Here

pursuing and presenting, issues, which ‘
affect society and the individual, in
serving the public’s right to know. .
We shall be free from obligation to any
interes! group and shall be committed to
the public's right to know the truth. '
We shall not accept gifts, favours, free
travel, special treatment or privileges,
which may compromise our integnty and
any such offer shall be disclosed.
We shall identify ourselves and our |
employers before obtaining any |
information for broadcast. As a general ‘
|

rule, journalism should be conducted
openly. Covert methods must be
employed only with due regard to their |
legality and to considerations such as |
fairness and invasion of privacy, and |
whether the information to be obtained
is of such significance as to warrant |
being made public but is unavailable by |
other means.

We shall not disclose confidential
sources of information.

We shall do our utmost to correct ‘
timeously any information broadcast

and found to be prejudicially inaccurate.
We shall foster open dialogue with our
viewers and listeners, as we are
accountable to the public for our
reports.

page updated 04 Ocl 2000 by Megan Knight

Page 2 ¢
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| PREGA GOVENDER

OUR popuir Lotus T
presenters wil be taken
off the alr and some free-
tance Dls face the ae in &
shakeup amed 2t turming
the public broadcaster into 2
Pully fedged commercial radio
station.
Stabwarts 1) Mathura, Zek-
' iz Ahmed, Ragssa Malek and
Krishoan Mair, who coliect:
wely have about 41 years'
broadcasiing experience, are
expected to be redeployed to
posts in which they will be
Involved oaty in procuction
GtJ ef major changes, eat-

'h}rJ :rclu‘.. 2 subslartl
| reduction of the cae-hour cur-
‘rent alfairs moening pro-
gramme, “Newslreak’, the
imrocuction of some new pre-
senters and shilting Dewi
CSankaree Covender's talk
saow, Viewpoint”, lrom an
altemoon to a8 I EVOINg sl
The station's music content
1 50 set to ncrease radically
| from 4% to about T0%
Mation manager Naresh
Veeran said the new Dls, who

RAESSA MALEK
Tobecome a producer

afe 3t present Deing trained
were expected o
station's new 1ra.’:£w eliv
ering quality entertainment
a0 r-Frrt';r on

Nathura hosted the Setur-
day alternoon  programme |
"Pages [rom my Diary", and
Anmed E&tﬂ.,f'.d the three-
hout H:EH’IJE: MusiC i
gramene “W's your call”, Malek
was [ charge of a 0-minute
weekday helpline programme,
“Online’, and Nair preseated

mha b
KA | n- ‘

NARESH VEERAN
Nesy profile for station

the four-hour wkuw e
ird shift, "Curtain
2&5-'3:53."1*{‘;.‘- would
Instead, e producing shows,
mm,., and leatures so that
J.-_..a M could create s owa
(E0USe Production lesm
“It's a step up for them into
op manageria! roles. But they will
not Save thelr owa saows
These will now e hosted by
ErEﬁ'l:tr.Lc."a g
Veeran sm..':t least 3§ of

hsteniTs

| .
rlr\-“n-lt'\- ,..‘.‘l

JJ MATHURA
Radio stalwart

witted more music. “We are
working on 1 refined playlist

1.. be bha

A Wil 2¢ payng onty the

best”

rogranme
"Newshneak' was ap SABC
product whichthey plaaned to
repackane

“Wewant the programme to
have beoadrrappeal it will ok
in IS Curreat Jormat
and it dos not haveto occupy
hu’e- 0L nmsnf

[..-IJ...I..I.

the I.' _-':-I‘

{ BERTLS .l'd-l hl -I--u

[itting into talk formats. Now
we will b2 swapsng it arounc
10 have fax .n.I!.; il .}-f
music formd,

"There will be mueh more
momation, prizes ang gve
d.n.'ru‘rh he said.

Veeran sald there was some
dmdety mong some staf
METers.

"The  possibifity of some
ouwa: going does exlst, but |
Cati .IL lu.. [dmes ”""l.
oW

"Some may lose thelr ofmir
oI i Ié, but It does not mean

ey Wil e "n'u (el -...5

H 'i:L;nL_ﬁ._ fisi
where on the station”

He yaid trectance presenters
Knew since Nowember last
year that Lotas FM was nefin-
| its programme lormat

“They knew their contracts
would ugt be automaticaly
[Enewed,

Qualiy s somethi iueare
Ak prepared o comprom; 5;

aie 8 L.iul,‘_.p

our I
lenership. We euist purely be-
cause of gur listenership,
1'.L i a_m.L!

Mk said she was o Oiing
lorward to hier new fole as pro-
ducer. ] have o lurther com

mank Lo R
i T g
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BUDDY NAID

| TWO KwaZulu-Natal radio sla-
tions who are at loggerheads
have both increased their li-
tenrship, according to the
latest figures veleased by the
South African Advertising Res
search Foundation.
P4 Radio's fortunes have
soared sinceit improved onits

Radio stations gett

smooth adult contemporary -
jazz format last year,

After a 9% increase in June,
the station has again surged,
with 294 000 fistenerstuning i
daily. The latest figure repre:

© sents an §5% increase,

Meanwhile, rivals East
Coast Radlo, alter achieving

the million mark last year, has
attracted another 125 000 list-
eners, Some 1.24 million now
tune in daily.

The stations will lace each
otherat ahearing called bythe
hroadeasting watchdog, the

Independent Commiunications -

Authorlty of South Alica

(lcasal, in Cauteng on Friday.

The hearing lollows a com-
plaint about P4's formal,

Lotus FM, despite an extra
80 000 isteners, i going ahead
with plans lor a revamped for-
mat, which willsee an ricrease
ints rusic content from 40%
to about 70%.

ng it right

Embaltled community sta-
tion Radio Phoenix, at present
ofl air owing to a Tate appli
cation for a temporary licence,
had retaied its 100 000 liten-
rship.

Thestation willlearnits fate
ala hearing which takes place
on Thurs(ay.
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Graduate Pragramme in Cultural and Media Studies
Faguly of Human Stences
Dirkan dbal Sl & Frize

Te . Mr Chan Nanon Telephane: 427 (043F 260 1584
Station Manager Fagwinile +27 (U)di 260 1118
Eﬂﬂ waw dejﬂ w=irinel. cemaliomtty waad ax e
Jﬂh.ﬂl'll'ltﬁhu I Riap e uid B 20 Gl opieisbie. Bl

Fux Ma: (00 1Y 854 A1 a

Date 17" Noavember, 2000

Dear Mr Manoao,

| am a Master's student at the Universny of Natal, Durban, and am currently domng my thesis
on radio stations broadcasting to the Indian community in South Africa 1 am specifically
leoking at Community radio stanans, and would be very grateful 1o you if you could kindly
provide me with some basic information on your suation

| would much appreciate it if you could lundly answer the following guestions for me, in
relation o Eagt Wave Radio

Iy What type of community is East Wave Radio catering for? (1f you can elaborate bere
on the religious and cultural nature of the community)

2) What are the vanous types of programmes aired on East Wave Radio” (For example,
what kind of talk shows, cultural shows, religious shows, music-ghows, etc.)

3) What kind of music does the station play; Hindi, Urdu, Tamal, etc 7

4) What 15 your broadcast region (faotpring)?

These are just basic questions that will help me understand what kind of a communily your
station 15 serving n Johannesburg

I do hope to hear fom you at an early date and would like o thank you for your kind co-
operation

Sincarely, < .
:"‘l,:-l.l""'_.

T
= A

Sunits Kaihar
Master's Student
Graduate Programme 10 Coltural and Medma Studies




FAX COVER

TO: SUNITA KATHAR
FAX: 431 260-1519
DATE: 36 NOVEMBER 260
FROSE LASTWAVE RADIO
TEL: 015 854-4451
FAX: 017 854-4414

€, OF PAGHy: FINCL COVIER

HER mm,; {EOR MATION REQUIRED 1%

(1) INDIAN COMMUNITY.. {%f\;w,, T
CHRISTLAM,  INDIAN HERIT 4GL.

2} MEDICAL.LEGAL, FENAKCIAL, SIUNICIPAL SERVICES
ISSUES, REPRESENTATIVES FROM RELIGIOUS AND
CULTURAL ORGANISATIONS BOTH LOCALLY AND
ABROAD, VISITING SINGERS 45D FILY ACTORS FROR
INDIA.

(3)  BINDI FILM SONGS, BHASANMS, GHAZALS, CLASSICAL

MIUSIC.... DRIVU,QUWALIS. . TAMIL CLASSIC AL AND

FILM SONGS.

LENASIA AND SURROUNDING AREAS WITHIN A RaDIUS

OF AFFRONIMATELY 30KMS.

THANK YOU,
CHAN NANOO.
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Graduate Programme in Cultural and Media Studies
Faculty of Fluman Scienecs

Durban 4041 South Africa

Telephone: +27 (0)31 260 2505

acsumitle =27 (0)31 260 151¢

To: Ahmed Rylands Facsir J||||- f}( .I (vld 1519
. c-mail: cems@miband ac.zu

StBLlOl'l Mﬂﬂagef hitp:w-wweund ac.za/und/eemsfintro html

Voice of the Cape
Cape Town

Fax No. (021) 422 2828

Date: 22 November, 2000

Dear Svr,

My name 1s Sumita Kathar and 1 am a Master’s student at the Graduate Programume in Cultura)
and Media Studies at the University of Natal, Durban. 1 am currently writing my thesis op
community radio stations in South Afnca, and would like some basic wformation oo Voice of the
Cape ] wonld much appreciate your providing me with the answers to the followtng questions,
in order for me 1o have a basic undecstanding of your radio station, Voice of the Cape,

1) When did Voice of the Cape come about? (The month and year would suffice)

2) Who is Voice of the Cape’s target audience? Is the Station serving a geographic
commubnity or a community of interest? What religious or cultural group is the statioo
catering for?

3) What is the medium of broadcast at Voice of the Cape?

8) What are the various types of programraes aired on the Station? If you could kindly

throw light on the type of music played, the different tatk shows, etc.
5) What 1s the footprnnt of the Station?
6) And if possible, what is the approximate listeaership of the Statson?
[ would be highly obliged if you would be so kind enough 1o reply to me by early next-week. 1
am pressed for time and do apologize for the inconvenience caused in requesting a reply at an

early date.

I would like to thank you for your co-operation and look forward to an ear)y reply on your end.

Sincerely &
i N
i
Sunita Kaihar
Master’s Studemt




THE VOICE OF THE CAPE STATION PROFILE

“YHL Voice of the Cape 1s 2 Muslim xadio staion in Cape Town with an
Islamic ethos, 1ts overall alm being o broadcast v the broader Scuth
Afncan commundty.

VOC broadensis geographically - on 1004 FM Stereo wi the Cape
Mewopolitan area and 93,8 M 1n the Doland avea I broadcasis oo alremate
dags but i the Boland on 95,8 FM on a daily baws.

VO has been rated by orgamszanons such as e Marketing Mux as the third
MOST popu\ar station w the Weseern Cape afier Radio Good Hope and
KI'M, a tesumony to us effecaveness as a commuricy stanan amongse the

commescials

Recent AMPS raungs have our hstepershup figuwes varyung bereeeen 100000
and 200000 We auuahy feel our audience ¢ 2 lot fupher than these figuces.
We believe we are the wop communrty radso stavon ¢n the Westemn Cape
Owr prograrn content vanes from relignous 1o currenr affases o Light
Listerung. We have regular news bulleuns, phone-ing, live mtenviews and
acnualicy, 1ssue-dnven programa.

We otfer advernsers 2 wugue nuche markec ay we know the face of our
Listeners down to the clothes they wear, the food they eat, the places they
shop, the goods they buy and even cheir dady rouwme. Our potential mackert
15 500,000 (there are believed to be over three quarters of a million Mushims
in Cape Town and the Westeon Cape.)

In addrran, our response to phone-ins - parncularly on topcal issues -
reveals sigmificant broader comanmuruiy participation.

The stauon finances isself solely theough s advermsing revenue and another
unque featore o that VOC has dhe most araowit of OB'S (ouvside
broadeases) thao any other stagon in the counuy, av eragng 1wo to three per
week. Thus akes che staton to the commuaity.

VOEC has hive broadceasts from mosques, shopping malls, fetes, bazaars;
fancaons, and has even gone hve from places such as ]\ubb.n Island.
Bosria, Libyva, Turkey, the US, Pathynent and Saudy Arabia, gving lcteners
Lve covernge of the Hayy or pilgiimage.

We feei that VOC with sts reasonable rates and accessible, idennfable
audience 18 a good place to advernse. We look forward to domng busmess
with yow



VOICE OF THE CAPE - FACT FILE

MUSLIM staoon wath an lzlacur ethos bot hroadeastng to the
wider South African community a5 part of 115 rmussion. .,

o

Cin 1004 FM steven Cape Town Menopolian zrea and 958 FM Boland
(Westeen Cape). .

Broadecast footpemnt s from Vicdenbueg (West Coast) v Malmesbuey,
Paarl, Worcester and Stellenbosch (Doland), Southern and Cenpral
Peninsula, as far as Smrand, and the Cine Bowl..

Cheer 110,000 hstoners dady .

Feest o our March 1995 (spoeral events heence for Ramadan) and since
1" Seprernber 1995.. )

Regarded as one of the rop dhree cidio sgnans i the Westemn Cape..
As we have 2 well-debned mche marker, the stauon has shaken the
commuercul stanons w erms of the revenue they felr tiken from them
The VOICKE OF THE CAPL has amongst s adverhsers businesses bke
Coke, Pick n' Pay, Chebs, Clanns Cosmencs, MNando's, Subsvay and
leadmg nanonal adverusers in South Afnca, We look at ourselves sz a
comrmumty stabon regarided as fest chiss compeation mn any soccessful
commaercial sratom.

Regarded as one of the top commumty stanons m the western Cape.
Ninc news bullctins dasly . plus.. curzeny affas, chat shows. .and .2
wide mnge of programmes saingang from che eehgnous to the Light -
hearted 24 boues 4 day, .

PHYSICAL ADDRESS: 25 - 27 |AMIESON STREET, CAPE TOWN,
A0t

POSTAL ADDRESS: P.OBOX 16210, VILAEBERG, 8018

1= MAIL: VOCEAWERCO.ZA

TEL: {71 4223835

FAX: 021 — 4222828

. o
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Graduate Programme in Cultural and Media Studies
Faculiy of Human Sciences
Durban 404t South Africa

Telephone: +27 (0)3} 260 2505
Facsimile +27(0)31 266 1519

To: é‘mgen :;'[h med ¢-mail: cems@mib.und.ac,2a
taulon anager hup.Liwww,und.ag.za/updicems/iniro im)
Radio 786
Cape Town
Fax No. (021) 699 0786
Date: 22 November, 2000
Dear Sir,

My name js Sunita Kathar and I am a Master's student at the Graduate Programume in Cultusal

and Me

dia Studies, at the University of Natal, Dwban. ] am currently writing my thesis on

community radio stations in South Africa, and would like some basic information on Radio 786.

] would

much appreciate your providing me with the answers to the following questions, n order

for me to have a basic understanding of Radio 786.

1) When did Radio 786 come about? (The month and year would suffice)

2) Who 1s Radio 786’s target audience? Is the Station serving a2 geographic conumunity or a
community of interest? What religious or cultural group is the station catenng for?

3) What is the medium of broadcast at Radio 7867

4) What are the various types of programmes aired on Radio 786? If you could kindly throw
light on the type of music played, the different talk shows, etc.

5) What is the footprint of the Station?

6) And if possible, what is the approximate jistenership of the Station?

[ would be highly obliged if you would be so kind enough to reply to me by early uext-week. I

am pressed for time and do apologize for the inconvenience caused in requesting a reply at an

early date.

[ would like to thank you for your co-opération and look forward to an early reply on your end.

Sincere)y-~

e

~. AN

Sunita Kaibar

Master’s Student
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OF THE FORMATION OF A2

STy

A BRIEF

In March 1994 two hundrend and Tifpy Muslm orga thot me oaelhes

- T e T, - e | bisa Nl T . . ~ . . .
Feninsule Teghn in Bellville (Cape w )G | the Islamic Unity Conver

UC). The ILUC was formed 10 unite Muslioms and lo represent the interests
Muslims and their o SETELE TR ccmlly, reg 1 and v, s formation wis
ely puhlicised tn the p both commer yrndd W nedin
i = d ¥ R j ention the WU [Fanin
Aare T the lack af acc b phie Wluslim communiny 1o i
; Kad B wa fablzhed pursuant 10 o resolution uratimous]
whepred at the Foundimg Convantion. In sovember | 8593 the Savonal Council af rhs
il | the Independent Broadeast Authonts (1HA] for a lemporanr ©
i lic Fuym |.JI' &b LIECTE T the Nlusl i THE T
Lt the 1995 AN of the 1LC niverume af the Western 8 5 June 19953
L A T r, = _I-r woeEre Ll i [ 4 : o 3 . W wal R
The laed workshon wis ate i L ol e ]
T % ] 1 I F 1F I ;
| ot 1 1 i ' 15 or prosramm
P I i - ‘-r-|-... & MEY €80 | e, el Al
r i i £ ¢ LT ! peait Icipale atid T
Hadl B began oroaciasiip sehe 1 i1 i 151 It
I untitl 21 Sepiember | S¢ Thi . ] f !
[Lai] sy, Tromm winich date i1 | [, |
INEE
i wwat apaindl e sbhose bhach , D FEET Iaunchied «

£ < S M i fa at 3 Do, DUl oddr Birad i
corntinusd until | 2.00 micnight. The launzh was atended by 0 000 paaple both M uslim
1 L hriatian, Thes was truly a communiiy affair with n vanen, of stalls, plavs by laeal
Madressahs, @ march pass by a |ocal brigoade, various speakers, n hear rendering
recitation by four-year old Radiah Bouwa, poetry, and many more activities

One of the themes of the launch was the remembrance of Sowth Africa’s mamirs. those
who made the new South Africa possible. An i1 the many speakers who pard uritole
i the MMy TE Were

* Prof liumeleng Jerry Mogala lecture Relp stindhes 8l LCT,

shen Hiko Joar, &on al the lote Steve Haniy Hik

* Dirs Mohamed Haroon, son of the late imam Abdillah Haroon, and

* Rebecsa Truter, mother of Chrstopher Trgter, one of the first popils 1o be Killed inthe

Western Cipe during the 1976 uprisi

The communitsy: and the 1TUC had achieved a mnjor feat, on 23 aepiember | ¥y Ba
786 had its first |9 hour broadcast ! 71 yiter we had unodfically commenced

adcasting several 3 hour pilot programmes fram 1 September 1993

Successive Convenhians of ithe TLC have inarueted the Kahwona! Council 1o continue ihe
process o oblain a permaient radio licence. The Bi- Anmual General Mecimg held an 7-5
Movember 1997 unsnimouily resolved that the Natonal Council of the IUC be
mandated to apply for a permanent radio licence for Rado 786 An overview of the
Conventions of the TUC indicate that tie discussion sboui Radio 736 bears public
scrutiny and accountabiliny



istration
7 (0)21 699 1786
L7 (0)2] 699 0786

radio786.co.2a

ville 7764
Town

Africa

.radio786.co0.2a

DIO 786 - STATION AND AUDIENCE PROFILE

FREQUENCY
RADIUS

COVERAGE
AREAS

CONTENT

FORMAT OF
PROGRAMMES

BROADCAST HRS

ADVERTISING
RESTRICTIONS

COMMUNITY

LISTENERSHIP

DEMOGRAPHICS

100.4 FM
45km

Cape Metropole including the Southern & Northern Suburbs.
Also reaches Atlanlis, Boland and the West Coast.

News & current affairs, women’s issues, arts & [ierature,
weather, sport, education, health, youth, environmenta]
issues, theology, music, programmes for the whole family.

Radio 786 is primarily talk radio. Music 3s only used as
fillers between programmes (less than 5%). The formart of
the programmes vary: phone-ins, panel discussions, faclual
programmes, talks/lectures, documentaries and requesl &
messages. Weekends incorporate Outside Broadcasts.

035:00 - 24:00 every broadcasting day.

Tobacco, Alcohol, Gamblhng, non-Kosher / non-Halaal
Foodstuffs, Pomographic books/films, etc.

Primarily the Muslim community, which is estimaled 10 be
about 750 000 in the Western Cape. Programmes are of such
a nature that they cater for tisteners of all denominations.

RAMS: Radio 786 has shown a solid growth in Jistenership
since its inception in1995. The RAMS figures have shown
the station to have grown from 61 000 Jisteners in June 1996
1o 135000 listeners in June 2000.

Social Events: Radio 786 averages an attendance of 30 000
at its outdoor events. 60 000 people signed a petition 10
support its application for a permanent radio licence.

Radio 786's audience is cosmopolitan, urbanised and multi-
lingual (Predominantly English and Afrikaans, and to a
lesser degree Xhosa, Arabic and Urdu).

LSM (Living Standard Measures): More than 52% of the
listeners fall in the LSM 7 & 8§ groups, indicating a relatively
wealthy, sophisticaled, educated listenership.

Age: The largest proportion (+/- 50%) of the audience is in
the 25-45 age group, with 26% in the age group 16-24.

Gender: Radio 786 has an even balance between male and
female listeners with a marked increased female listenership
during mid-mormning.

o« » discerning, dissenting, never disappointing!
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